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European publishers celebrate the success of Australian novelist Brooke Davis’ debut novel Lost and Found yesterday on the Verlag Antje Kuntsmann stand.
The road trip novel, originally published by Hachette in Australia, has so far sold to 29 countries. From left to right: Antonín Koči (Mlada Fronta), Maria Dürig
(Ullstein Buchverlage), author Brooke Davis and Romana Jarolinova (Mlada Fronta).

Authors Front and Center in Frankfurt
Publishers celebrate the global success of writers from around the world.

CEO TALK

Hachette CEO Nourry and “The Way to Death”
Hachette’s famous ebook pricing dispute with
Amazon may be over but its shadow stretched
over yesterday’s CEO panel. By Roger Tagholm

“W

hen you lose control over
your price point you are
on the way to death,” said Hachette
Livre Chairman and CEO Arnaud
Nourry when asked if he was worried about perceptions of the value of books created by Amazon’s
drive to discount.
“We have to be very careful
and never think it is behind us,” he
said. “We are still concerned and I
am glad that there is a consensus
among major publishers that we
should keep control.”
He had other concerns too, notably with the European Commission and its moves on copyright.
“They have this naïve desire
for a uniform digital market, and
as a citizen I think it’s a good idea.
But how can they go from that to
saying ‘let’s change the copyright
laws’? I don’t understand that. My
guess is that this is another round

in the battle between US companies and Europe, between those
who are not selling content, but
driving audience. Google are even
more aggressive in not charging
anything for content.”
After the drive to consolidation
of the last two years, Nourry predicts a quieter period, although he
added that Hachette was certainly
keen on medium-sized acquisitions. He even listed some areas
that interested him: more education in the UK, more commercial
fiction in France, more trade fiction in Spain, for example.
He is fond of talking about “the
long view” and predicted that in
three-to-five years Hachette will
be strong in Brazil and in ten years’
time it will have a sizeable operation in China (where it began a
joint venture with Phoenix five
years ago). He also believes there

Arnaud Nourry, CEO of Hachette Livre

is potential in the Arab market
(where Hachette has made starts
in Morocco and Lebanon), saying
that in ten or 20 years “it will be a
very significant market.”
He predicts a “bright future” for
bookshops too, noting that it was
“the buyers at Walmart who were
worried at BEA, because they’re
the guys getting hit by online.” But
he added a note of caution: “They

have to be modern, though, and
adapt. I think this is something
that doesn’t always happen in
France.”
He is not worried about the
growth of self-publishing but recognised, citing EL James, that publishers sometimes got it wrong.
“But look what happened: she
then went with a traditional publisher and sold many more copies.”

EDITORIAL: The Profit of Publishing with Purpose
Edward
Nawotka

By Edward Nawotka

W

hen faced with the digital
revolution in culture and society, “the publishing industry really didn’t handle it very well,” says
Warren Parry, Managing Director
for Global Change at Accenture
Strategy, one of the world’s top
consulting groups.
That’s surprising, says Parry,
because, as outlined in his new
book Big Change Best Path, published this week by Kogan Page,
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the organizations which manage
change best are those that share a
common purpose and have confidence in their mission. Publishers,
if anyone, should have a sense of
mission and purpose.
And, notes Parry, while vision,
passion and drive are keys to successfully managing change, fear
and frustration are some of the
most damaging emotions for any
organization.
“In the short term, a little fear
creates a bump in performance,
but it goes down dramatically from
there, particularly in low-performing organizations,” says Parry,
who based his book on 15 years of
research, and data from surveys
sampling more than 750,000 people from the business world.
Today, we no longer talk about
“the end of the book business as
we know it,” but some level of fear
and frustration persists. We fear
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that readers are abandoning books
in favor of other digital distractions and are frustrated that books
aren’t as persuasive in shaping the
cultural agenda that they once
were. Looking at our bottom lines,
be they up, flat or in decline, we
fear that books are somehow under threat.
And this fear can’t be doing us
any good.
Whether it’s to educate and edify, to explore or entertain, knowing why you publish and having a
clear vision of your mission should
be enough to keep you and your
organization driving forward despite what appear at times to be
indifferent odds.
If Parry’s assessment is correct,
it might even help you turn a real
profit: not the kind measured in
emotional or social metrics, but a
more tangible one — one you can
measure in dollars, euros or yuan.
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GOURMET GALLERY

The New Gourmet Gallery in Frankfurt
Indonesian chef Bara Pattiradjawane
at the Gourmet Gallery on Wednesday

Barbara Roelle (Frankfurt Book Fair)
and Edouard Cointreau Jr. (World
Cookbook Fair) at the Gourmet Gallery

A new-look Gourmet Gallery signals a new era for the food and
wine publishing industry at the Fair. By Olivia Snaije

O

n Wednesday, Edouard Cointreau, Vice President of the
World Cookbook Fair and son of
Edouard Cointreau, the founder
of the Gourmand World Cookbook Awards, signed a long-term
agreement to bring publishers and
authors in the culinary sector to
Frankfurt each year.
The result is the Gourmet
Gallery: two red-carpeted aisles
in the vaulted Hall 3.1, featuring
the stands of 84 exhibitors from
30 countries, a business center,
a show kitchen, and an area for
events and conferences.
“It’s good to have everyone together,” said Cointreau fils, who
had previously organized the
Paris Cookbook Fair with his father. Now, all their energy will
be focused on the Book Fair, and
the Gourmand World Cookbook
Awards, which will remain in China where Cointreau père is based.
In the spirit of togetherness,
Just World Books’ The Gaza Kitchen, by Laila El-Haddad and Maggie
Schmitt, has a stand next to the
Tel Aviv–based Lunch Box publishers. Renowned cookbook author Claudia Roden will be holding
a conversation with El-Haddad
and Schmitt today at noon in the

Gourmet Salon.
Barbara Roelle, who works for
the Fair and organized the Gourmet Gallery with Cointreau, said
she hoped it would show all aspects of the culinary world, including the sociological and political:
“Three years ago, veganism was
a big trend here. Now, perhaps,
it’s about how food brings people
together.”
GOURMET TRAVELING
Cointreau and Roelle also made a
link between cooking and tourism,
including tourist offices or regional products. “Now, food is a criteria
for travel,” Cointreau commented.
A recent development is the
presence of Latin American publishers. Cointreau pointed out
that, a few years ago, there were
only a few at the Fair, while this
year there are publishers from
each country.
One such publisher is the Gourmet Patagonia Foundation which,
while a cookbook publisher, is also
a sort of citizen’s movement.
“Our goal for 2020 is to make
Chile a worldwide gastronomic
destination,” said Francisco Fantini, part of the foundation and the
director and author of the Poet’s

Cuisine of Chile. For his book, he
collaborated with Chilean wine
growers, educators and people involved in ethical tourism.
WIDE VARIETY
Barcelona-based Gastronomía activa brings together chefs, enologists, sommeliers and food and
nutrition experts who act as food
consultants, providing gourmet
experiences. The organization was
able to come to Frankfurt thanks
to sponsorship from Entra de
Ballet olive oil from the Castellón
province of Spain, which is exhibiting its products on the stand.
The newly conceived 1000
Cookbooks is a site that aims to be
the Spotify of cookbooks. Founders Matthew Cockerill and Jon
Croft are working on providing a
curated and comprehensive collection of top food and recipe content for subscribers.
The French 180°C is a handsome independent culinary magazine and publisher that focuses
on man’s organic relationship to
food. Their latest book, Man&Food
explores the relationship between
environments and the traditional
ancestral diets of seven self-sufficient communities, with stunning

“Three years ago,
veganism was a big
trend here. Now,
perhaps, it’s about
how food brings
people together.”
–Barbara Roelle
Frankfurt Book Fair

photography by National Geographic photographer Matthieu
Paley.
Between shots of raki from one
of Turkey’s producers (the family-run Yeni Raki), tastings of mate
from Yerba Mate by Argentinian
sommelier Karla Johan, or a talk
on Indonesian spice pastes in the
Gourmet Salon, or a show kitchen
demonstration of traditional Turkish desserts, the Gourmet Gallery
is an exciting new space at the
Fair. •
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UPDATES FROM THE FAIR

Simon & Schuster CEO Seeks to Master Data
Simon & Schuster CEO Carolyn Reidy is eagerly
exploring new business models but acknowledges
there’s still room for good old-fashioned intuition in
publishing. By Hannah Johnson

Carolyn Reidy, CEO,
Simon & Schuster

“W

e’re actively trying to
grow”
internationally,
said Carolyn Reidy, CEO of Simon
& Schuster, as the 2015 Frankfurt
Book Fair kicked off on Wednesday. “Particularly with the increase
in digital, there are lots of new
players, people to talk to, business
to do.”
Reidy is constantly looking for
the next opportunity, whether
that’s the “old-fashioned selling
of our physical books all around
the world,” acquiring more rights
to boost international sales of
English titles, or “the new players
who come up with the new business ideas.”
One model that Reidy has been
pursuing is ebook subscription.
“That’s a model we’re actively engaged in at the moment, and we’ve
been expanding the number of
people we do that with.” But, she
says, there are still uncertainties
with subscription sales: “If there
is going to be subscription, what
kind is it going to be and how is it
going to be structured?”
Another hot topic on her agenda is data. For all the opportunities
that come with having access to
more data, there are challenges as

well. The first challenge that Reidy
sees is “to take all that data and put
it into formats that are useful to
people. You have all this daily sales
information now from your major
accounts, publicity and marketing
information, other publishing data,
and there’s no [single] place for it.”
Simon & Schuster has hired a
data scientist to tackle the firehose of data and make sense of it.
Part of his job is to create tests and
analyze the results.
“It’s fascinating,” says Reidy.
“The whole goal is to take all that
information and find a way to actually make useful conclusions
about it.”
While it is exciting to have access to information that can tell
you why people like a particular
author or how pricing can — in
some cases, drastically — affect
book sales, it still takes intuition to
find a great book.
“It’s still there,” says Reidy, citing examples like Angela’s Ashes
(“the writing was just so magical”)
and The Girl With the Dragon Tattoo as books that offered something new. “Data is great, it can
give you a base. But, at the end of
the day, intuition is still there.” •

The Search for the World’s Best Bookstore
By Roger Tagholm

M

any visitors to the Fair rave
about a bookshop they have
seen on their travels. Now, the
London Book Fair is giving them a
chance to have one of those stores
formally recognised.
It has announced a new award,
the International Bookstore of
the Year, which will form part of
the LBF International Excellence
Awards and runs in association
with the UK Publishers Association and which take place during
the LBF in April.
Companies or individuals can
enter for the awards via the LBF
website (the deadline is January
16, 2016), where all the awards are
listed. All sides of the industry are
invited to make nominations, with
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entries from more remote territories or developing countries particularly encouraged.
“I am delighted that the International Excellence Awards
are now a firm fixture on the LBF
schedule,” said Richard Mollet,
Chief Executive of the PA. “Our focus this year on finding the world’s
best bookstore aims to highlight
the absolutely vital role bookshops
play worldwide in not only promoting new titles but also advising readers on the many excellent
books already published but yet to
be discovered.
“We look forward to hearing
about the many initiatives being
undertaken by colleagues around
the world which showcase the
best in publishing.” •
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Richard Mollet, Chief Executive,
UK Publishers Association
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In the Business Club yesterday, Hungarian writer (and film director) Péter
Gárdos talked about the amazing true story behind his novel, Fever at
Dawn, which celebrated the international book launch today with his
Hungarian and German publishers. The book has currently been sold to
30 countries and has just come out in Germany.

Luciana Leone (Edizioni Rinnovamento nello Spirito Santo) and Paolo
Zunino (Odos Servizi) at the Italian stand

Author Ken Follett speaks at the Lesezelt (Reading Tent) on Wednesday
(Photo: Alexander Heimann)

Left to right: Andrea Rupp (Schäfer Poeschel), Elvira Plitt (Haufe), Jenny
Kühne (Frankfurt Book Fair)

Left to right: John Emerson (American ambassador to Germany), Kimberly Marteau Emerson, Santiago de la Mora (Google)

Salman Faridi, CEO of Indonesia-based publisher Bentang Pustaka, in the
Business Club
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German publisher Hoffmann und Campe Verlag, Guinness World Records and Sinners Domino Entertainment broke the world record for book domino
chains on Wednesday using 10,000 copies of The Guiness Book of World Records.

David Roth-Ey (Executive Publisher, 4th Estate & William Collins) and Sam
Missingham (Head of Audience Development , HarperCollins)

Andrew Nurnberg (literary agent) with Liz Bury (Publishers Weekly)

Ed Victor, literary agent (left) with Arnaud Nourry, Hachette CEO
Hachette hosted its traditional pre-Fair opener at the Hessischer Hof on Tuesday night with international publishers and agents beginning — or
continuing — the conversation that is the bedrock of the Fair. —Roger Tagholm
PUBLISHING PERSPECTIVES / FRANKFURT BOOK FAIR 2015
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EDUCATION

Inside the Classroom of the Future
Tomorrow’s classrooms will be collaborative workspaces, featuring 3D printers, “immersive” work
stations and hybrid textbooks in which content is generated on the fly. By Mark Piesing

I

f you want to see the future of
education then you don’t have to
invent time travel, just take the escalator to 4.2 at the Frankfurt Book
Fair where you can step into the
classroom of the future.
(If, that is, you can squeeze
past groups of students from local
schools giving it a look-see, and
the visiting minister from Norway.)
In this vision of the future, small
groups of children work messily
together on a number of “expeditions” to create amazing machines
out of LEGO, scan seashells to be
printed in 3D to help them explore
under the sea, and tell their own
stories using sound.
By using the latest technology, such as 3D printers, fully immersive work stations—which are
rather like working on two screens
with one of them a touch screen
projected onto the table in front
of you— and hybrid text books,
it’s hoped that teachers and publishers will be shifted from being
providers of information to being
supporters and prompters of the
learning experience.

The hybrid textbook is much
like a traditional textbook with text
and pictures but also connects to
a world of student-, teacher- and
publisher-generated digital material with the wave of a smartphone
over an invisible watermark.
This, its creator Hewlett Packard believes, will help the students
of today prepare for their own future in the knowledge economy —
if in a rather controlled way that
keeps parents and teachers happy.
“This is the fourth edition of
our classroom of the future,” says
Martina Wolff de Carrasco, Manager Vertrieb Bildung at the Frankfurt Book Fair, whose vision this
concept originally was. Each year,
she works with partners like Vitra,
ELIG.org and Hewlett Packard to
deliver it anew.
“The goal is to show that education can be innovative and international, and publishers can find
new ways of delivering material in
the future.
“The first two years focused on
the use of 3D technology in scientific education. This year, the

Frederick and Lucian worked on building a robot at the Classroom of the Future on Wednesday

classroom of the future demonstrates other aspects of innovative
learning such the hybrid textbook
and how nicely-designed spaces
by Vitra can have a direct impact
on how much time you want to
spend in a room, how you learn —
and even how you think.

“In the end,” Wolff de Carrasco
says, “it is designed to provoke a
discussion, as no one knows what
the future of education will look
like. So, we are completely free to
do what we want with it — and they
are free to say that they disagree.” •

Mark Piesing dropped by the educational Hot Spots in Hall 4.2 to meet some innovators.
WHO ARE YOU?
Dr Jacobus Liebenberg, IT School
Innovation

WHO ARE YOU?
Peter Shearer, Managing Director,
AR & Co.

WHAT IS YOUR PRODUCT?
Unity is an advanced educator
toolset which allows teachers to
create, manage and push mobile
learning resources — videos, PDFs,
or assessments — directly into
learners’ e-textbooks.

WHAT IS YOUR PRODUCT?
Augmented reality.

WHY IS IT SO INNOVATIVE?
It allows any kind of textbook to
become interactive so that teachers can add interactive content on
the fly at school without fear of
losing it. It is publisher-agnostic,
so if a school wants to use Pearson and Oxford publisher material
they can. •
8
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WHY IS IT SO INNOVATIVE?
Kids nowadays can’t imagine biology or anatomy, but with this
technology you can see 3D animations that look more alive in your
books and even put interactive
games in your book. In the future,
augmented reality will be the best
part of our lives. •

TRANSLATION

Making Literature Travel Between Europe and Asia
By Olivia Snaije

T

he challenges involved in publishing and translating literature from India, China and Indonesia were discussed yesterday on
the Weltempfang stage in Hall 3.1.
Alexandra Büchler from Literature Across Frontiers moderated
the discussion, which included
David Lopez-del Amo, a Spanish
literary agent based in Beijing,
Vinutha Mallya, who organizes a
publishing conference in Goa and
is in the process of creating a literary agency, and Eliza Vitri Handayani, an Indonesian author and
translator seeking to improve literary translation in Indonesia.
David Lopez-del Amo has
worked in Beijing for the past
four years. His job is to introduce
foreign literature in China and to
identify new voices from China to
promote abroad.

“Unlike the US, China translates
a lot of literature, so the interest is
there,” said del Amo. Even so, he
said, it’s a challenge to get authors
read because, in contrast to China’s population of 1.4 billion, a normal print run is between 4000 to
8000 copies, while promotion for
books is nearly non-existent.
For both Mallya and Handayani,
translation is one of the major
challenges.
Mallya reminded the audience
that India is a country that speaks
100 languages, of which 24 are official. “Yet the world knows India
though English-language writers.”
With that in mind, she decided
to create a literary agency in order
to pitch authors writing in Indian
languages to European publishers. Mallya is starting a network
of translators, and will offer residencies to them. In the 1970s, she
explained, there was more gov-

Eliza Vitri Handayani, Vinutha Mallya, Alexandra Büchler, David Lopez-del Amo

ernmental support for translation
of lesser-known languages and she
hopes that her agency “can bridge
the gap within India and outside
of India. We’re starting with a few
languages and then we’ll move into
smaller languages.”
Eliza Vitri Handayani has created an association, InterSastra,
to improve and promote literary
translation within Indonesia and
to support literary exchange between Indonesia and the world.
She said her greatest challenge
is the lack of qualified translators.

In 2012, InterSastra held workshops for emerging translators of
European writers and, a year later,
added a workshop on translating
from Indonesian to English.
Because of Indonesia’s status as
guest of honor at the Fair this year,
“there have been grants for translations, which is great.” The lack
of promotion once a literary work
has been published is also a problem, however, and Handayani is intent on organizing discussions and
events around a published work
and to make it more accessible. •

OUR GREATEST NATURAL RESOURCE? OUR STORIES. CONNECT WITH CANADA.
RIGHTS CANADA - NOW AVAILABLE ON THE CANADA STAND

VISIT THE CANADA STAND
FBF 6.0 A11

JOIN OUR MAILING LIST

FIND YOUR NEXT STORY

bit.ly/Rights_Mailing

bit.ly/Rights_Download

www.facebook.com/LivresCanadaBooks

@livrescabooks

www.livrescanadabooks.com

PUBLISHING PERSPECTIVES / FRANKFURT BOOK FAIR 2015

9

RIGHTS & LICENSING

Stand Up for Your Rights
Trident Media has had the best start to the fair any
agency could hope for following its client Marlon James’
Man Booker Prize win on Tuesday night with A Brief
History of Seven Killings, the fictional history of the
attempted murder of the singer Bob Marley in 1976.
By Roger Tagholm

“W

e couldn’t be happier for
Marlon,” Claire Roberts,
Trident’s MD of Foreign Rights,
told Publishing Perspectives. “My
email inbox was full of enquiries
from at least a dozen countries this
morning, and we will be talking
about it throughout the fair.”
The novel was already an international success before the
Fair, with sales to France (Albin
Michel), Italy (Frassinelli), Holland
(Lebowski), Spain (Malpaso Editorial), Sweden (Albert Bonniers) and
Russia (Eksmo). That process can
only accelerate now, with Trident
confident of securing many more
deals this week.

Film rights have been sold to
HBO for a TV series for which
James is co-writing the pilot episode, provisionally due to be
broadcast in 2017. A team of writers will work on other episodes in
an approach similar to the Game of
Thrones series.
Trident has represented James
since his second novel, The Book
of Night Women, which, like the
winner, was also published by
OneWorld in the UK. “In fact, that
novel launched OneWorld’s fiction
programme,” noted Roberts. “Marlon has a unique voice. You can’t
compare him to anyone else. He’s
charting his own territory.”

Trident’s Chairman
Robert Gottlieb and
MD of Foreign Rights,
Claire Roberts

In the USA, his publisher Geoffrey Kloske at Riverhead said: “Riverhead champions a diverse range
of original voices. We are thrilled
that the Man Booker Prize has
chosen to recognize a dazzling
achievement by a writer of enormous power.”
Chairman Robert Gottlieb,
who founded the Trident agency
in 2000, praised the “extraordi-

nary range of voices in the book,”
and added that the independence
of their agency “gives us an edge
in the marketplace. We’re not answerable to a parent company so
we can make faster decisions and
take more chances.”
And how are they marking the
victory? “Our celebration is to sell
as many new territories in the title
as we can.” •

License to Thrill Kids
Why looking beyond television and film is a good bet
for licensing children’s content. By Andrew Wilkins

“T

he children’s licensing business has changed a lot in the
past few years,” noted Eric Huang,
well-travelled Publishing Director at Poland’s Ameet, one of four
children’s licensing experts participating in a business breakfast at
the Frankfurt Business Club yesterday.
“There’s no big money in film
tie-ins anymore.”
TV tie-ins also used to be massive, but with the release of DVDs
coming sometimes only weeks or
months after an original film release, there’s less time for a license
publisher to exploit the opportunities, although Huang noted tie-ins
for pre-schoolers were “still big.”
So, if the old licensing models are less lucrative, where’s the
growth coming from?
Huang suggested spin-off li10

censes from online games and activities such as Minecraft and Club
Penguin were keeping publishers very busy. He also lauded the
emergence of licensing opportunities around YouTube celebrities
such as Stampy. (Who? Just ask an
8-year-old.)
While the opportunities may
have changed, the discipline has
not.
Alexandra Germann, Publishing Director for character books
at Egmont Germany spoke of her
four Cs: categories (“always focus on the right category”), consistency (“stick within the brand
universe”), creativity (“you need to
be very creative even though you
have the style guide”) and contacts
(“networking is everything”).
Anna Lawrence, Heading of
Publishing at Sweden’s Bulls Li-
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Left to right: Luca Vecci (Rainbow Group), Alexandra Germann (Egmont Germany), Eric Huang (Ameet) and Anna
Lawrence (Bulls Licensing)

censing — home for the last 70
years of the Moomins — said it was
still a question of two fundamentals: storytelling and easily recognised characters.
Turning customers into ambassadors for a particular brand
was also crucial, she said, and gave
examples of some of initiatives to
bring consumers closer to a brand:
pop-up shops, character visits,
social media — even allowing customers to vote online on what the
next product should be.
Maintaining relevance to the

changing market was also crucial.
In a world where children were using tablets, “you have to have the
best people to tap into what kids
are doing,” she said.
Huang agreed that being at the
cutting edge required continuous
“new blood” in the sector, either
talented individuals, or new companies with new ideas:
“In licensing, it’s all about entertainment. Our competition isn’t
other publishers; it’s Nintendo and
Apple.” •

TOPIC ON THE PAGE

The Frankfurt
Book Fair App:
book-fair.com/app

Free up-to-date fair catalogue
Exclusive events
Easy orientation
Find your LinkedIn contacts
at the fair!

Free
download
and further
information

www.book-fair.com/app

www.hereweareinfrankfurt.com

www.book-fair.com/businessclub

#fbm15
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PEOPLE IN FRANKFURT

SaltWay Proves There’s Still Room for Quality
By Andrew Wilkins

S

altWay’s Chris McLaren enjoys
a challenge, so when one of
the UK-based distributor’s Iranian
contacts told him they were moving to London to start a children’s
publishing company, he took the
meeting.
As a result, SaltWay (6.1 E127)
now represents Tiny Owl, an increasingly successful list featuring
traditional Iranian folk tales illustrated by some of the best contemporary Iranian illustrators.
“It’s the kind of thing we do —
work to find a niche for quality
illustrated books,” McLaren tells
Publishing Perspectives.
Encountering initial reluctance from some UK booksellers,
SaltWay have persevered and one
Tiny Owl title, The Little Black Fish,
recently became a Guardian Top
Ten title. McLaren is now fielding
orders from as far away as … Iran
itself.
SaltWay sells throughout Europe, the Middle East, Africa,
South America and Southeast Asia,
representing lists such as Atlantic
Publishing, Kew Publishing, Fla-

meTree, Real Reads (all UK) and
Wilkins Farago (Australia). But
bringing high quality illustrated
books into the UK remains McLaren’s passion.
“One of our top books of this
year’s fair is undoubtedly Memento Mori: Testament to Life by Erika Diettes, a beautiful slipcased
two-volume photographic work
from Colombia about grief and
remembrance.
“It’s the kind of high quality
book we will stay with and work
hard to find a market for,” enthuses
McLaren. •

Image from Memento Mori book

Chris McLaren, SaltWay

People in Frankfurt: One Question For...

Joya Anthony, Associate
Manager, Subsidary Rights,
Chronicle Books
WHAT DO YOU ENJOY MOST
ABOUT THE FAIR?
The chance to actually meet other
publishers for the first time. After
so much emailing back and forth
without ever meeting, it’s nice to
be able to see them face-to-face,
and to see their reactions to our
books in person.
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Yolanda Kim (middle),
R&D Division/Content
Strategy Team Senior
Editor, Read Learn Play
WHAT ARE YOUR GOALS WHILE
YOU ARE HERE?
Our company is known in Korea,
but we want to create awareness
elsewhere. We especially want to
exhibit our new business model,
Woongjin Book Club— our elibrary
service that advises children as to
what they should read based on
different factors like subject, age
group, and reading level.
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Jana Krimmling, Presse
Offentlichkeitsarbeit,
Mitteldeutscher Verlag
WHAT ARE YOU MOST EXCITED
FOR THIS YEAR?
Just to be here — this is the first
time in 10 years that we have attended a big book fair.

Klaudia Vinnemann,
Media Relations, Wir
Machen Inhalte Sichtbar,
W. Bertelsmann Verlag
WHAT ADVICE DO YOU HAVE FOR
FIRST-TIME ATTENDEES?
Take it slow, look around, keep
your eyes open for new ideas and
new ways to sell your content … Be
patient. Book people have sped up
some [in warming to new publishers and ideas], but it still takes time
for them to adapt to newcomers.
(Interviews by Marinda Valenti)

PUBLISHING IN THE UK

It Always Comes Back to the Author and the Books
Andrew Franklin of London’s Profile Books
doesn’t believe in publishing mysticism, just
good business. By Roger Tagholm

T

he word maverick suits the
founder and MD of London’s
Profile Books, Andrew Franklin,
perfectly. He may yet cycle from
his hotel to this afternoon’s CEO
talk where he joins Marcos Pereira, CEO of Brazil’s Editora Sexante,
in the session moderated by Rudiger Wischenbart. Certainly, two
wheels remain his favorite mode
of transport in London — and just
as a bicycle proves nimble and able
to exploit gaps that larger vehicles
can’t, so too has Profile proven famously agile amid the conglomerates of the publishing landscape.
He’s at the fair in characteristic
high spirits, and no wonder. His
company was named 2015 Independent Publisher of the Year at
The Bookseller Industry Awards in
May, where the judges described
it as being “strategic about what
it wants, tenacious about getting
it and fiercely independent.” He is
also delighted that the house has
just crossed the 10 million pound
threshold for the financial year
2014/15.
Karen Joy Fowler’s Man Booker Prize–shortlisted We Are All
Completely Beside Ourselves was
Profile’s “transformative book”
in 2014, during which period the
company’s sales grew by nearly
20%. Franklin says: “We are still
independent, but fractionally less
small — not that this game is ever
about size.”
He has at least one title here
that he is especially championing, in addition to the traditional
Frankfurt fare of meeting with international partners and getting a
sense of what is happening. “I’m
very excited about Aliens, edited by Jim Al-Khalili [Professor of
Theoretical Physics and Chair in
the Public Engagement in Science
at the University of Surrey and a
frequent BBC broadcaster on science]. It’s a collection of superb
science from really talented scientists and researchers, writing
on all aspects of extraterrestrial
intelligence. Only this week they

announced that they’ve found water on Mars — it’s something we’re
all thinking about at the moment.
And it’s great to have a really brilliant science communicator like
Jim on the list.”
This is a typical, one-off title from a house that has built a
reputation for such indie-friendly books. Its most famous title
remains Lynne Truss’s tirade
and tribute to punctuation, Eats,
Shoots and Leaves, published in
2003 and a bestseller on both sides
of the Atlantic. Both are the kind
of quirky titles to be found on tables at the front-of-store in indie
bookshops — the natural home for
many Profile titles.
The former Publisher at Hamish
Hamilton, Franklin was “remaindered” by owners Penguin in 1996
and found himself out of work. As
he tells it, you soon realize that “if
no one is going to employ you, you
better employ yourself.”
Together with an old friend, former Economist journalist Stephen
Brough, they established Profile
Books on 1 April 1996 — the date,
April Fool’s Day, demonstrates
Franklin’s famous sense of humor,
one of the reasons he remains a
popular industry figure. Franklin
proved persuasive with investors,
and the company managed to lure
the Economist’s publishing program away from Penguin.
The success of Truss was followed by other bestsellers, notably
the Last Word series from the New
Scientist magazine and a series of
titles from the British “national
treasure,” Alan Bennett. Careful
acquisitions included the HarperCollins UK business list and, in
2007, Serpent’s Tail.
He once said that the company took a literary approach to
business books, which he explains
thus: “Business books do not have
to be boring, though sadly many
are. There are great business stories — think of the scandal of RBS.
And wouldn’t it be great to have a
book on VW right now? We have a

Andrew Franklin

“The revival of
Waterstones has
made a huge
difference to
publishers with
quality fiction and
nonfiction.”
–Andrew Franklin
Profile Books

wonderful book on the FIFA scandal. These are big personalities, big
scandals, big stories. What’s not to
enjoy about reading them? And
for a really, outstandingly powerful and angry business book, read
John Kay’s Other People’s Money
about why everything about the financial markets is wrong and corrupt. And he is an insider.”

Assessing the market in the
UK, he says August was dull, but in
general it is looking healthier. “The
revival of Waterstones has made a
huge difference to publishers with
quality fiction and nonfiction. So
things are definitely better than
they were a year ago, let alone five
years ago. There is plenty of life in
books and publishing yet.”
Looking overseas he says: “ANZ
and South Africa are both doing
well. Singapore powers along, but
Hong Kong and its attendant markets continue to decline as a result of the switch from English to
Chinese.”
HarperCollins UK CEO Charlie Redmayne famously said that
publishing was entering a golden
age. Does Franklin agree? “Didn’t
people talk about Edwardian England as a golden age right up until
August 1914? In the end, it comes
down entirely to the authors and
their books. It always has done,
and it always will.” •

Hear Andrew Franklin and Marcos Pereira at the CEO Talk, today,
Thursday, 15 October from 2-3 p.m.,
Hall 4.2 Room Dimension
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FREEDOM OF EXPRESSION

The IPA’s Hard Choice: Whether to Allow
China and Saudi Arabia to Join
At issue is whether or not admitting the two countries betrays the IPA’s core values and mandate to
support freedom of speech and human rights. By Lars Grahn, Alexis Krikorian and Ragip Zarakolu

I

n the future, will a leader of the
Chinese Communist Party or a
member of the Saudi government
welcome delegates to an IPA Congress in Beijing or Riyadh? That’ll
very much depend on whether
the Publishers Association of China (PAC) and the Saudi Publishers
Association (SPA) are voted in as
members of the International Publishers Association (IPA) today in
Frankfurt.
According to the latest World
Press Freedom Index issued by
Reporters Without Borders (RSF),
China is ranked 176 out of 180
countries; Saudi Arabia 164.
While RSF rankings are important to assess the local conditions
for freedom of expression, they
are not the most important criteria. Obviously, the representativeness of the association under
consideration also matters a great
deal. But its independence from
local authorities and what it is doing to promote copyright and the
freedom to publish — the IPA’s top
two priorities — are what should
matter the most.
The IPA’s mission should indeed remain the support of independent publishers associations,
in particular in countries where
the conditions for freedom of expression are difficult. The job the
IPA has done for almost 15 years
in cooperation with the Turkish
Publishers Association to defend
the freedom to publish in Turkey
— against the Turkish authorities,
which have consistently sought
to stifle the freedom to publish —
should serve as an example rather than an exception. In so doing,
the IPA has remained faithful to its
mission.
Neither the Publishers Association of China nor the Saudi Publishers Association have a freedom
to publish committee, or lead
freedom to publish activities. Furthermore, the PAC and SPA are not
independent publishers associa-
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tions. The PAC’s statutes acknowledge “the leadership of the Communist Party of China,” and it is
“subject to the business guidance
and control of the General Administration of Press and Publication
and the Ministry of Civil Affairs”*.
Meanwhile, the statutes of the
SPA state that the Minister of Culture can summon a meeting of the
association, or even disband it.
“Doing business with China in
no way requires prior IPA membership,” a former British board
member of the IPA famously said.
This remains true today, especially
if the IPA does not want in practice
to revert to being solely a trade
association.
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Becoming a trade association
with a human rights mandate — a
truly unique feature of the IPA —
took a lot of time. It was founded in
1896. Yet, it was not until the 1980s
and 1990s that this change came
about with the creation of the IPA’s
Freedom to Publish Committee,
its Freedom to Publish Prize, and
the UNESCO World Book Capital,
with its strict nomination criteria,
which demands the highest possible respect for the freedom of expression in the selected cities.
Under these conditions, accepting the PAC as a full or provisional IPA member and the SPA as
a full IPA member would undoubtedly betray this long-matured leg-

acy, bringing the IPA in reality one
step closer to dropping its human
rights mandate. •

Lars Grahn was Chair, IPA Freedom
to Publish Committee 2002-2006
and MD of Natur och Kultur Publishers 1989-2005. Alexis Krikorian
was Director, Freedom to Publish,
IPA from 2006-2013 and works for
Amnesty International (Geneva),
Ragıp Zarakolu was the 2008 IPA
Freedom to Publish Prize Recipient
and a Nobel Peace Prize Nominee.
* GAPP merged with another ministerial body recently, but the control remains unchanged.

THE POLITICS OF TRANSLATION

Ukrainian Translations, Russian
Oppression and Soft Power
Historically, the Ukrainian language has been oppressed, and from 2000–
2013, just four books were translated into English — something which
impoverishes us all. By Stephen Komarnyckyj

I

travelled across Ukraine by train
in 1993 and spent hours staring mesmerized at the seemingly
endless pastures and forests. It
was hard to believe that this vast
country was so invisible in Western culture. Likewise, the Ukraine
has one of the richest literatures
in Europe, yet it remains untranslated and the country is culturally
almost invisible. Why?
In Valerii Shevchuk’s story,
Birds from an Invisible Island, a
wanderer is taken prisoner by a
mysterious sect. Every night he
dreams that a bird flies to him in
his chamber, an emissary from beyond the castle walls. Shevchuk’s
story conveys the sense that
Ukrainians had of being exiles in
their own country. Their language
was always under threat, whether
it was the Bolsheviks bayoneting
Ukrainian speakers as they entered Kyiv or the Tsar consigning
national poet Taras Shevchenko to
exile. Ukraine existed within Russia like the small, suffocated figurine at the heart of a Matrysuhka
doll. The two countries share a
common ancestor, the kingdom
of Rus, with its capital in Kyiv.
Many Russians still believe that
they are a single nation and regard
Ukrainian culture as an artificial
construct dividing a single people.
As a 2012 Chatham House paper noted, Ukrainian literature and
culture “appear to be meaningless,
second-rate or blasphemous to
a large number of Russians. Generations of Russian intellectuals
have turned belittling [sic] of the
Ukrainian language and culture
into a part of the Russian belief
system … ”
Ukrainian literature was subject to repeated legal prohibitions
in the Tsarist and Communist eras
and, historically, the attempts by
Ukrainians to appeal to the international community for help to
address this oppression have gone

“Ukraine has one
of the richest
literatures in
Europe, yet
it remains
untranslated and
the country is
culturally almost
invisible. Why?”
–Stephen Komarnyckyj
Kalyna Language Press

Oleksandr Afonin (President, Ukrainian Bookseller and Publishers Assn.) and Olga Shapoval (General Director,
FactorDruk) at the Ukrainian Collective Stand

unheard because of the greater
power of Russia. The volume of
literature translated into English
from Russian and Ukrainian reflects the standing of the languages. The statistics published by Literature Across Frontiers illustrate
that Russian was among the five
most translated languages in 2000,
2005 and 2008, (Donahaye 2012:
28-29). Ukrainian is not even mentioned. There are almost no statistics available on Ukrainian literature in translation into English.
However, a study by Nadiya
Polischuk found that there were
21 books translated from Ukrainian
into English between 2000 and
2013 and published in Europe. The
figure is misleading because it includes Andrei Kurkov’s Russianlanguage works. Kurkov, the best
known contemporary writer from
the Ukraine, accounts for 17 of the
translations in total and several of
these are repeat publications. That
means the total translated from
Ukrainian amounts to a paltry four
titles over 14 years.

Yet Ukrainian literature is
unique in part precisely because
of its situation as the language
of a marginalized and oppressed
people. Taras Shevchenko was
probably the only major European 19th-century poet ever to have
been owned by another human
being. Ironically, as the Communists sought to legitimize their
rule in Ukraine, Ukrainian literature flourished until about 1930.
After that date an entire literary
generation known as “The Executed Renaissance” was culled and
suppressed. Their work contains
poetry and prose of the very highest order, and its absence from the
global literary canon impoverishes
us all.
The very act of writing in
Ukrainian was political and became the choice of the most inventive and daring talents. As Rory
Finnin of Cambridge University
notes “Ukrainian literature is replete with vigorous voices ... It is
a literature of rebels and risk-takers ... whose works injected world

culture with new euphonies and
expanded the boundaries of human expression. They deserve
our renewed study, in Britain and
beyond.” Finnin cites a number of
authors, including Mykhailo Kotsiubyns’kyi, Ivan Franko and Bohdan
Ihor Antonych.
I have made my own small contribution to opening a door for
Ukrainian literature in translation.
Among my work are several translations of poetry, including work
by Pawlo Tychna and a book by
Ihor Pavlyuk, which won an English PEN award. The publishing
company where I am a director,
Kalyna Language Press Limited,
has published two of my translations of Ukrainian novels.
But ultimately these efforts and
those of other literary translators
are the merest beginning; like the
first glimpse of cranes on the horizon. The Empire will undoubtedly strike back, but it is crumbling
now before our eyes. And Europe
will gradually discover the unique
voice of a lost literature. But literature, like the summer terrain of
migratory birds, is never lost. The
cranes are drifting home across
the Steppe. •

Steve Komarnyckyj is a UK-based
literary translator, poet and one of
the directors of Kalyna Language
Press. Visit them at the Ukraine
Collective Stand, Hall 5.0 B136.
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270 000 visitors, 7 100 exhibitors from
over 100 countries and the world’s
greatest intersection of ideas.
www.book-fair.com

countdown.book-fair.com
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Talk with me about customised sponsoring
offers and advertising services:
Frank Pauli, Director Special Formats &
Cooperations, pauli@book-fair.com
Talk with me about your business goals,
collaboration ideas and ideas for customised
fair activities:
Stefan Nickel, Director Marketing &
Communications, snickel@book-fair.com

www.hereweareinfrankfurt.com
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