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letter from the editor

Publishing: The Beautiful Game
By Edward Nawotka

W

ith the World Cup having consumed so
much attention this summer, it’s only
apt to look at the book world through this lens.
In general, publishers like to think of selling
books like a football—or if you’re American, a
soccer—tournament. Each publisher fields the
best team they can for the season (their catalog of books), and they compete in the marketplace to see who will come out on top (through
sales). As anyone who follows football knows,
the game itself is mostly comprised of lots of
passing the ball around the midfield (midlist)
which is essential to setting up the hard won
goals (bestsellers). Corner kicks and free kicks
are a bit like marketing campaigns: free shots
on goal with a better chance of going in, though
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goals are less frequent than one would like.
Think of the backfield defense as the backlist,
and the coach as the CEO or Publisher, and the
Frankfurt Book Fair as the host.
It’s interesting to note how much this
year’s World Cup reflected some of the current
trends in publishing. For the past several years,
the Brazilians were garnering attention as “the
growth market” to beat. The economy was
booming and several of the big international
ebook players opened operations in the country. But in 2014, expectations have been diminished somewhat as the economy has begun to
slow. In contrast, attention has shifted to other
parts of Latin America (the topic of this year’s
Rights Directors Meeting at Frankfurt). Much
as Argentina, Colombia, and Mexico made a
strong statement in the World Cup, they are
again asserting their roles as the traditional
Spanish-language publishing powerhouses in
the Americas. But smaller countries in Central
America are also making their presence known
(Central America will have a new collective
stand at Frankfurt this year).
Elsewhere in the Americas, the United
States went into the World Cup coached by a
German (Juergen Klinsmann) and with several
key players from Germany. How is this different from the US publishing landscape, where
German companies dominate (Bertelsmann
owns Penguin Random House and Holtzbrinck
owns Macmillan)?
When you get to Europe, France—as it did
in the World Cup—is proving surprising. While
many counted them out—in particular, of the

digital book race—they have some intriguing
innovations happening on the fringes. Spain—
which bowed out early in the Cup—is still laid
low by its economy, which has hampered the
translation market in particular and shifted focus to working more with local writers. The UK
continues to be a strong presence—in football,
it has the top professional league in the world
but nearly always disappoints in the Cup—and
as we know, a great deal of action for the UK
takes place at the London Book Fair (that’s
not to say that the key UK players won’t be in
Frankfurt this year as always).
Finally, you come to Germany, whose
World Cup club managed to pull an astonishing and unforgettable 7-1 victory over Brazil
in the semi-final. The country has amazing
publishing assets, many of which are not as
well known outside of the nation. Earlier this
summer, I accompanied a group of small press
American editors on a tour of publishing houses in Berlin and Frankfurt, organized by the
German Book Office New York. It’s clear from
both sides that there’s a strong opportunity to
get to know one another better and find titles
to exchange. Many of the German publishers
wondered why more German books were not
translated into English. Maybe it’s merely a
lack of knowledge about the market or perhaps
a lack of “romance” with the nation.
Either way, the Frankfurt Book Fair offers
the best opportunity for everyone to interact. If
you’ve never been to Hall 3 (where the German
exhibitors are located), make some time for a
visit this year. You might be surprised! •
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interview with juergen boos

Interview by Edward Nawotka

E

arlier this year, Frankfurt Book Fair Director Juergen Boos announced wide-ranging
changes for the Fair in 2015, including the
move of English-language publishers out of
Hall 8 and to a more centralized location. The
overall scheme is to shift countries into positions so that they are in closer proximity and
better able to interact. But that doesn’t mean
all the excitement is due next year. This year
also has quite a lot in store for exhibitors and
attendees alike.
As Boos explains in this exclusive interview with Publishing Perspectives, the Fair’s
top priority is to reflect the increasing internationalization and globalization of the book
business.

So what new international visitors can we
expect at this year’s Fair?
We are seeing new exhibitors from the
Americas, Africa, and Asia. A new Central
American stand will feature Honduras, Guatemala, Costa Rica, Dominican Republic, Panama,
El Salvador, and Nicaragua. We are especially
pleased to see Morocco attending with its own
stand because we’ve carried out a number of
training courses for publishers there, with the
support of the German Federal Foreign Office.
With regards to Asia, China isn’t the only
growing market—though it is taking 10%
more space than last year—but also Indonesia,
which will serve as Guest of Honor in 2015.
What also seems to be interesting is that Eastern Europe is coming back—Latvia and Serbia
are both taking much larger spaces this year.
But perhaps the biggest story from the region
is Georgia, which will be Guest of Honor in
2018 and has doubled the size of its stand.
You’re especially excited about the
publishing markets in Asia. How do you plan
to present the Asian countries in Frankfurt in
the future?
This year, we have placed a special focus
on Asia because the Asian market is extremely
dynamic and harbors a lot of potential, especially in the field of education.
We are currently working on our own
Asian focus in Hall 4 at the Frankfurt Book Fair
2015. For the first time, all the Asian countries
will be highly visible, presented right at the
heart of the exhibition area. The main underlying factors for this development are the great
interest around the world in Asia, and the fast
pace of business seen at Asian companies. This
new location at the Book Fair will bring Asia
closer to the German and English-speaking
markets; and it will also be near the Education
and Science, Technology and Medicine (STM)
publishing areas.
We’ve also been working on a prestigious
expert program with the Taipei Book Fair to
host an event in June on the theme of globalization; and in China, we are planning an STM-

Frankfurt’s “Global City”
Frankfurt Book Fair
director Juergen Boos
discusses how the Fair
conducts a symphony
out of a cacophony of
global voices.
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focused program at the Beijing International
Book Fair. We are also currently involved in
negotiations in Singapore and Jakarta about a
program of further education. Together with
the city of Incheon in Korea, we have just
agreed on collaborative efforts to strengthen
the publishing industry there. Incheon will be
the UNESCO World Book Capital in 2015.

Frankfurt is fully focused on rights and
licensing, but are there opportunities for
other trade visitors to interact?
Yes, as ever, Frankfurt remains an important trading place for the international business of licensing and content. With about 450
tables occupied and more than 630 agents
present, the Literary Agents and Scouts Center
(LitAg) is the largest rights center in the world.
On average, each literary agent holds 15 meetings a day there.
But this year, we are also doing a huge
amount to make the Fair attractive to exhibitors and trade visitors. In particular, we are
introducing the Frankfurt Book Fair Business
Club. The Business Club is effectively the “living room” of the Book Fair. It’s the central
meeting point for maintaining existing business contacts and for making new ones. Here,
contacts become business partners and ideas
turn into real projects.

How has the project to incorporate “creative
industries” into the Fair progressed?
We recognised early on that we need to get
the adjacent creative industries and technology providers involved in our business dealings.
Every year, approximately 100 participants
from over 30 countries exhibit their products
in the Frankfurt Hot Spots—the Fair’s digital
zones. They present innovative products and
applications covering all aspects of content
management and sales. This year, we celebrate
the fifth anniversary of our all-media platform,
StoryDrive. Here, the idea was, at an early stage,

to meet representatives of the games and film
industries on equal terms, and to establish a
basis for new projects and partnerships.
What is the Fair doing throughout the year
to help facilitate networking among the
international publishing community?
We have developed numerous programs
to build international networks that facilitate
business and open the way to exchanges of experience between colleagues, all year round. It
is important for us to build ties between Frankfurt and the upcoming generation, and to show
them how important the Book Fair is for their
business.
Since 1999, our Fellowship Program has
annually brought together a group of 16 talented international publishers, agents, and rights
experts. Today, this network includes more
than 250 participants and is active throughout the year. This year, we are a partner in The
Bookseller’s “Rising Stars” initiative, which introduces a group of 42 young, ambitious newcomers from the UK.
Our Invitation Program has existed since
the mid-1960s. With support from the Federal
Foreign Office of Germany, we assist publishers
from developing countries to attend the Frankfurt Book Fair. We are also strongly involved in
the Middle East, where we offer training courses for publishers, again with financial support
from the Federal Foreign Office.
And another thing to remember is that
our offices abroad—in Beijing, Moscow, New
Delhi, and New York—organize annual editors
trips. When foreign publishers and editors visit
German publishing houses, both sides benefit
enormously—and in the long term, these trips
help to expand the rights business. •
Find more information online at:
www.book-fair.com/international
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US Jury Picks from nbg Issue #35:
A selection of books in English translation recommended
for reviewers, booksellers, literary festivals and readers

All Russians
Love Birch Trees

The Wall and
Other Stories

Olga Grjasnowa

Jurek Becker

Translated by Eva Bacon
Other Press (New York)
Publication Date: January 07, 2014

Translated by Leila Vennewitz and
Jonathan Becker
Skyhorse (New York)
Publication Date: May 6, 2014

An award-winning debut novel about
a quirky immigrant’s journey through
a multicultural, post-nationalist landscape. Olga Grjasnowa has a unique
gift for seeing the funny side of even the
most tragic situations. With cool irony,
her debut novel tells the story of a headstrong young woman for whom the issue
of origin and nationality is immaterial—
her Jewish background has taught her
she can survive anywhere.

The German Book Office New York
and new books in german:
The German Book Office (GBO) New
York has always been a big supporter
of new books in german (nbg). Since
2011, the GBO has spearheaded a US
Jury that currently consists of Marjorie
DeWitt (Other Press), Edna McCown
(translator), Sarah McNally (McNally
Jackson Books), Grace Moss (German Book Office New York), Michael
Orthofer (The Complete Review),
Barbara Perlmutter (publishing repre-

Jurek Becker was one of the giants of
postwar German literature. The Wall is a
new, short collection of stories by Becker that have either never been translated into English or been published in
book form before. The title story, “The
Wall,” recounts two boys’ risky adventure when they scale the wall of a transit
camp to visit the ghetto their families
have recently vacated.

Goose the Bear

Bad Wolf

Katja Gehrmann

Nele Neuhaus

Translated by Connie Stradling Morby
Skyhorse / Sky Pony (New York)
Publication Date: February 4, 2014

Translated by Steven T. Murray
Minotaur Books (New York)
Publication Date: January 21, 2014

Bear got more than he bargained for
when he accidentally ran into Fox.
Little did he know, Bear had picked up
Fox’s stolen goose egg. Soon, the egg
hatches and Bear finds himself holding
a confused little gosling who’s calling
him “Mama.” Katja Gehrmann tells the
heartwarming and species-confused
story of Goose the Bear with the help of
colorful, offbeat illustrations and a narrative to match. If you want to be a bear,
be a bear—even if you’re a goose.

On a hot June day the body of a sixteenyear-old girl washes up on a river bank
outside of Frankfurt. Even weeks later,
the local police have not been able to
find out who she is. Then a new case
comes in: a popular TV reporter is attacked, raped, and locked in the trunk
of her own car, but she survives. As the
two cases collide, Inspectors Pia Kirchhoff and Oliver von Bodenstein dig deep
into the past and underneath the veneer of bourgeois society and come up
against a terrible secret.

sentative and agent), Elisabeth Pyroth
(Goethe-Institut), Daniela Rapp (St.
Martin’s Press), Bettina Schrewe (Bettina Schrewe Literary Scouting Agency), and Riky Stock (German Book Office New York).
Not only does the US Jury work
with the new books in german editorial
staff to select books suitable for translation into English, but we also promote
books that have already found a US
publisher and are being translated into
English. In each issue of nbg, we highlight four recently translated titles.

new books in german presents
a selection of contemporary literature
from Austria, Germany, and Switzerland. Each issue also includes feature
articles on the publishing scenes, portraits of authors, and news of forthcoming publications in English translation.

Riky Stock, Director
German Book Office New York
www.newyork.gbo.org

Read the most recent issue of new
books in german online at:
www.new-books-in-german.com

ebook distribution

America’s Digital Distribution Dystopia
By Edward Nawotka

W

hen it comes to looking ahead at trends
in digital distribution, it’s often best to
start by looking at the US market. For many,
this begins and ends with Amazon.com, which
is said to be responsible for some 55-75% of
ebook sales for the United States. Why? It’s
simple: they have the easiest and most convenient-to-use product, their prices are competitive, and their devices are reliable. As someone
who has owned everything from a Palm Pilot
(1998) to a Rocket eReader (the first proper
ereader in 2001) to the latest and greatest
NOOK tablets from Barnes & Noble, I can tell
you: the Amazon Kindle, in whatever form you
take it, simply works. Full. Stop.
Oh, and in the US, we have no fixed book
price law, which allows Amazon to sell ebooks
at loss-leader prices.
The very public fight between Hachette
and Amazon this year, in which the French publisher has accused Amazon of trying to squeeze
the publisher for lower prices and in turn Amazon has “turned off the buy buttons” on numerous top Hachette titles, highlights just how vulnerable the publishing industry is to trying to
funnel so much digital content through a single
channel. Hachette reported that Amazon is responsible for 78% for its ebook sales in the UK,
and 60% in the United States.
But the question remains: if Amazon is
responsible for the 55-75% of ebook sales in
the US, what is out there for the other 20-30%?
Well, we have Kobo, whose alliance with physical bookstores in the USA has proven less than
successful. Their products have physical distribution through independent bookstores, but
booksellers hate selling the ereaders because
they make so little profit from them. Customers return to the store with questions about the
technology, and the booksellers get a pittance
from ebook sales. Kobo has done well overseas
largely by being a “first-to-market” company
in many instances, but it still lacks the market
share and visibility of Amazon.
Barnes & Noble poured hundreds of millions of dollars into developing their NOOK
platform. For a while, they had market-leading
devices. But then, they slipped in their product development cycle, lost market share,
and, well, lost hundreds of millions of dollars.
Only a big infusion of tens of millions more in
cash from Microsoft kept NOOK afloat. Today,
Barnes & Noble has outsourced NOOK manufacturing to Samsung.
What’s interesting to look at is the fringe
of ebook distribution. Early on, there were
many aggressive ebookstore startups. Powell’s
Books, a bookstore chain in Portland, Oregon,
got into ebook distribution early in the 2000s,
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but they simply gave up to focus on expanding their physical stores and infrastructure.
Gone, too, are numerous “mom-and-pop” ebookstores. Two of the most popular, BooksOnBoard.com and Diesel Ebooks, sold DRM-free
ebooks, but shut down earlier this year, each
after ten years in business. The Copia, a wellfunded startup, now appears to have refocused
on the education market.
Today, there appears to be basically one
direct sales channel outside those previously
mentioned: Zola Books, which itself absorbed
another failed venture, Bookish.com, a business originally formed by Hachette, Macmillan,
and Simon & Schuster. They don’t have enough
of a track record to suggest whether or not they
will yet be successful.
So that leads us to the final viable option: subscription models. Several players
have emerged in this nascent field, which is
led by Scribd and Oyster, two companies with
increasingly deep catalogs that allow you unlimited reading for $9.99. These models have
found traction with readers who were fond of
trolling for flash sales and with avid readers.
There are newer players as well: Rooster delivers two novels in easy-to-read, daily
chunks to your smartphone for $5.99. Librify
is offering special discounts and a subscription
model for book clubs interested in a “social
reading” experience (something The Copia has
been pursuing for years).

The latest player in the subscription ebook
business is—yes—Amazon. In July, the company launched Kindle Unlimited, an ebook and
audiobook subscription plan that offers access
to over 600,000 titles for $9.99 per month.
It was, after all, only a matter of time . . .
You might think that one viable competitor
to Amazon would be the “free” public library
market, where you have 3M and Overdrive,
both of which are still experimenting with
models that might work. As anyone who tries
to download a library title in the US will tell
you, when a library has “one ebook” to loan, the
wait list is just as long as waiting for a physical
book. When you want it free, you have to wait.
But “free” does have its appeal to a very
broad swath of the reading public. And there
are many robust, if unethical, free ebook distribution services available on the internet: ebook pirate sites.
When it comes to ebook distribution, it’s
not too hard to imagine a dystopian future in
America at the moment.
In the end, this may be what you get: Amazon vs. the Pirates. If you conceive of it as a
movie, it might be like this: a merciless, soulless computer overlord hunting down the last
humans, only to be fought off by a rag-tag army
of rogue rebels. A hero must rise, but first he
must defeat the invincible villain against unstoppable odds. Oh, wait, we’ve seen this movie
before: it’s called Terminator. •
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GLOBAL PUBLISHING TRENDS

As the Frankfurt Book Fair
nears and meetings are set
between publishers from
around the world, we offer a
glimpse at some of the latest
publishing trends in the
Americas, Europe, and Asia.
By Edward Nawotka

Mexico to Russia, Korea to Germany:
Trends in International Publishing
United States: Amazon vs. Everybody?

T

he dominant publishing story in the United
States this year has been the public fight
between Amazon.com and Hachette Book
Group, in which the Seattle online retailer has
been accused of squeezing the French-owned
publishing group for better terms for ebook
sales and more. While the facts of the negotiation are largely unknown, what’s notable is
that Hachette isn’t the only publisher who is
confronting Amazon.
In Germany, Amazon has been in negotiations with Bonnier, the country’s third largest
publishing group, where the publisher’s contract with the bookseller has also been under
review. And in the UK, smaller and independent publishers are complaining that new contract terms from Amazon are also pushing the
limits of propriety, in particular by requesting
terms that would allow the online bookseller to
fulfill any books that the company did not have
in stock at the moment of sale—a move that
would turn Amazon into the de-facto printer of
the books, presuming Amazon would use POD
technology to fulfill the orders.
So what is going on? Why has Amazon taken this particular moment to make the moves
the industry has long feared and to leverage its
power to extract more “value” from the publishing supply chain?
It may simply be the case that 2014 has
been a year without a single, dominant bestselling title—a year, so far at least, without that
“must have” book everyone is talking about.
As such, it’s a time when Amazon has the least
to lose by strong-arming negotiations and the
publishers have the most to lose by fighting
back, since they lack the appropriate leverage of a Twilight series, Harry Potter, Hunger
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Games, or Fifty Shades of Grey, all books that
drove non-avid readers to the site.
What’s more, Amazon has opted to challenge publishers that don’t have dominant
market positions. Hachette, while powerful,
falls behind Penguin Random House, putting
them in the “Following Four” of the “Big Five”
US trade publishers, which include HarperCollins, Simon & Schuster, and Macmillan. They
are a likely “test case,” for further tests of nerve
from Amazon. Likewise, Bonnier is important
in Germany, but also not the key player, making
them an ideal target for contractual reforms
as well. Should either Hachette or Bonnier capitulate to Amazon’s demands—whatever they
may be—it may well start a domino effect that
could affect publishers across the globe.
Latin America: Rising Digital Tide

W

ith 500 million speakers worldwide, the
Spanish language offers huge potential
for ebook sales, but Hispanics in the US remain
the largest market for the format, followed by
Spain and Mexico. The US Spanish-language
ebook market is considered a viable enough
option that at least one US publisher, Open
Road Media, has expanded into publishing
Spanish-language ebooks for this market. That
said, ebooks are taking hold across Central and
Latin America, in particular as the market in
Spain continues to be moribund.
This year, Oceano—a large Colombian
publisher—launched its ebook program from
its Mexico City offices. Alejandra Montemayor,
Ebook Coordinator at Oceano Mexico, notes,
“Oceano decided to base the program here on
account of the expansion of the Latin American
market and particularly because of the presences of key publishing actors in Mexico, in-

cluding Apple, Amazon, and Google Play. We’ve
also got some important local players in Mexico
like Gandhi and Sanborns, and Latin American
platforms like Bajalibros in Argentina.”
Montemayor underscores that sales have
so far been strongest in the key markets, which
include Spain and United States, but also Mexico, Argentina, Chile, Colombia, Costa Rica, and
Puerto Rico. “These last two are small countries, and one of our theories is that the supply
of print titles there is small compared to the
number of readers, which is why ebooks are so
popular,” she says.
Europe: Small Presses, Subscription Models,
and Innovation

S

pain, as noted above, has seen book sales
fall by 30-40%, and as much as 50% in
the cases of the large publishing houses, since
2008. The result is that publishers are downsizing and/or merging—Penguin Random
House acquired Santillana Ediciones Generales
not long ago—and there are fewer imprints,
fewer editors, and less space for foreign literature and translations, as publishers are trying
to focus on commercial and local authors. But
there is a silver lining: as in the United States,
which also saw a degradation of its publishing
infrastructure following the 2008 recession,
there has been a blossoming of small presses.
Elsewhere, this is the case as well. Take
Ireland, a small nation that also suffered severely in the global recession. “Austerity Ireland,” which is dominated by the large UK
conglomerates, has seen a blossoming of local
independent publishers like Stinging Fly Press,
New Island, Liliput Press, and the recently
launched Tramp Press, among others.
What’s interesting to note is that as a na-
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tion deals with economic challenges, the task
of innovation largely falls to entrepreneurs.
We’re finally now seeing some legitimate, new
thinking emerging in Europe’s digital sphere.
One good example is Spain’s Nubico, a
recently launched subscription-based service
that offers access to thousands of ebooks from
major Spanish publishing houses in Spanish,
English, and Catalán (its model is similar to
that of Oyster and Scribd in the United States).
“The single-copy sales model in e-publishing
in Spain is already widespread and specialized
in Spain with Amazon, Google, Apple, Casa del
Libro, Fnac, and El Corte Inglés,” says David
Fernández Poyatos, CEO of Nubico. “The subscription model for ebooks is currently in its
infancy and gives the company the opportunity
to leverage the platform to ask readers how
they want to enjoy e-reading.”
Far across Europe, Moscow-based subscription service Bookmate.ru has been on an
aggressive campaign to sign up publishers and
offer its ebook subscription services to lessestablished ebook markets, such as Turkey
and—no surprise—Latin America. The company insists that publishers don’t look at them
as a conventional subscription service: “Treat
us as a revenue-generation solution for places
that may be marginal markets, may be difficult
to break into for distribution reasons, markets
dominated by piracy,” says James Appell, director of global partnerships for Bookmate. “We’re
trying to be a halfway house.” The company already offers some 250,000 Russian books from
nearly 400 Russian publishers,” and even offers
its services to US-based readers.
Of course, it’s not just the entrepreneurs
who are innovating. In Italy, for example, RCS
Libri has been aggressive with experimentation, trying everything from launching a digital
first imprint, offering ebook streaming on Pinterest and ebook bundling, and experimenting with social media–driven “co-publishing.”
To take but one intriguing example, the company’s “Ebooks Aboard” program made available a free ebook library to riders on highspeed trains between the main cities across
Italy. “It’s all about services now, not products,”

says RCS’s director of digital publishing, Marcello Vena. “The longest journey from Milan
to Rome is three hours, so you can’t read the
entire book,” he says, “but we capture a lot of
data from that transaction. Is it innovation? No,
maybe it is just incremental—but it may become standard practice along the way.”
And who is to say it isn’t? Earlier this year,
Piper Verlag in Germany launched its Time4Books program, which offered train riders QR
codes that allowed them to download excerpts
of selected titles.
One company’s experiment can indeed become another company’s business model.
Germany: Self-publishing Has Arrived

S

peaking of Germany, you can’t discuss Europe without taking a look at what is happening in Germany, Europe’s core book market.
Germans remain avid readers (last year, reading books became number 11 in the list of Germans’ 50 favorite pastimes, and according to
statista.com, over 13.1 million German inhabitants read at least once a week). With some
3,500 bricks-and-mortar bookshops across the
country, it shouldn’t come as a surprise that despite the rise in ebook sales over the last few
years, physical books are still the preference of
German readers. In 2012, only around 2.5% of
book sales were in ebook format, up from 0.8%
the year before.
But that is changing, and fast. Germany
was the single market with the largest yearon-year growth in ebook revenue: compared to
2012, the overall market share for ebooks doubled in 2013 (5%). One area where digital publishing is making particularly strong inroads is
self-publishing.
“Only two years ago, self-publishing was
a foreign concept to about 99% of the German population. There were only two relevant
platforms,” says Leonie Langer of Holtzbrinckowned self-publishing platform epubli. “Now,
there are at least eight self-publishing platforms, most of which see constantly rising author numbers. Traditional publishing houses
are trying to jump on the bandwagon by estab-

lishing their own self-publishing ventures. The
notion of the hybrid author is spreading. Looking at the Amazon.de ebook bestseller list reveals that some 80% (and sometimes 100%) of
the top 10 titles are self-published. Romance,
erotica, crime, self-help, and how-to are among
the most popular categories.”
Among the self-publishing platforms that
have made a move into Germany: Amazon’s
KDP and Barnes & Noble’s Nook Press.
That doesn’t mean that the German market needs to fear the dominance of Amazon exclusively: while Kindle accounts for some 40%
of ebook sales in the country, the indigenous
e-reader Tolino—built by the German book retailers Hugendubel, Thalia, and Bertelsmann,
as well as phone provider Deutsche Telekom—
launched in 2013 and accounts for over 37% of
ebook and ereader sales in Germany.
Korea: Aggressive Self-promotion

W

hile China still gets the vast majority of
attention among the Asian literary markets, the Korean book community has been
among the most aggressive in promoting itself
in 2014. Why? In 2012, nearly 94% of Korea’s
42,157 publishers did not release a new book,
and fiction sales in Korea have declined year
over year. Today, Korea’s indigenous book consumption has dropped to its lowest point in
more than ten years, making the export market
more enticing. As a consequence, publishers
and agents are ever more intent on exporting
Korean literature abroad.
The most notable Korean export has
been New York Times bestseller Please Look
After Mom by Kyung Sook-Shin, along with
Hwang Sun-mi’s children’s book, The Hen Who
Dreamed She Could Fly. But, as is a common
challenge for publishers across the region,
the lack of skilled translators who can properly translate literary works into English may
be the biggest handicap in the globalization of
Asian literature.
Agent Barbara J. Zitwer, who works closely
with the Korean market, believes there is much
potential. “I think the Korean market is hugely
rich with many more possibilities, and I have
only touched the tip of the iceberg,” she says.
“The whole world is filled with unknown, untapped talent—think about all countries from
Brazil to the Congo and in every part of the
globe, where there are new writers and great
writers who have not been able to reach agents
and publishers who can recognize their value
and launch their work. Writers who are repressed and can’t even show their work yet. I
see the entire world beyond the US, UK, Australia, Canada, Europe, Eastern Europe, China, and
Taiwan, for instance, being filled with gold just
waiting to be mined.” •
With reporting and commentary from Dennis
Abrams, Andrés Delgado Darnalt, Anna SolerPont, Vanessa Fox O’Loughlin, Caroline Sloan,
Riky Stock, and Tom Chalmers.
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FINLAND: GUEST OF HONOR 2014

Finland is a small but mighty market of
5.5 million people, where education and
reading (and reindeer!) reign supreme.
Finnish publishers will be in Frankfurt en force this
year, along with their latest titles, local bestsellers,
star authors, and more.
Here is a preview of some of the Finnish titles and
authors you’ll discover and some of the publishers
you’ll meet at the Frankfurt Book Fair this year.
Learn more about Finland’s 2014 Guest of Honor
program online at: finnlandcool.fi

Finland’s Bestsellers for May 2014: Crime, No Punishment

By Soila Lehtonen and Hildi Hawkins,
editors of Books from Finland

S

ummer is the season for crime—where
books are concerned. Several whodunits
and thrillers appear on the list of best-selling
books compiled by the Finnish Booksellers’
Association. However, on the translated fiction
list Donna Tartt rules with her novel The Goldfinch (Tikli, WSOY).
For the third time since March, number one on the Finnish fiction list in May was
Tommi Kinnunen’s first novel, Neljäntienristeys
(‘The crossing of four roads,” WSOY). This title
reached the top after favorable reviews—in the
Helsingin Sanomat daily paper in particular.
The narrative spans a century, beginning
in the late 19th century, and is set mainly in
Northern Finland. Swedish publisher Norstedts was first to buy the translation rights.
The next two on the list are crime novels:
Cowboy (Otava) by Reijo Mäki and Mustat sy-

dämet (“Black hearts,” Crime Time) by Seppo
Jokinen. The new “granny crime” book by
Minna Lindgren, the sequel to her Kuolema
Ehtoolehdossa (“Death at Twilight Grove”,
2013, Teos), entitled Ehtoolehdon pakolaiset
(“Twilight Grove Refugees”) is number five;
the resourceful 90-year-plus protagonists may
not be criminals themselves, but odd things are
certainly happening in the home for the elderly
again. Lindgren’s first book is making its way
into other languages as well.
Soiva laulukirja (‘The singing songbook,”
Tammi), edited by Soili Perkiö, tops the list of
books for children and young people: the push
of a button delivers a piano accompaniment to
any one of 50 Finnish songs. It may prove to be
particularly popular with parents as entertainment for their kids on long car journeys.
Five of the other nine bestselling books on
the translated fiction list—on which Tartt was
number one—are about serial killers and other
murderers.

The non-fiction list is headed by a collection of messages from the spiritual world: the
pop star Katri Helena (born 1945) who debuted in 1963, has written down what she feels
her dead loved ones have chosen to tell her.
Taivaan tie (“Heaven road,” Otava) deals with
love, conscience, good deeds, and the good life.
One might wonder, though, why this selection
of aphoristic observations is included in the
non-fiction category.
The list also includes books on baking
cakes and cooking, and, as usual in summer,
on nature, as people retreat to their summer
homes to lie in hammocks to listen to birdsong
and read about serial killers. •
Books from Finland is a literary journal from
the Finnish Literature Society in association
with FILI – Finnish Literature Exchange and
with financial assistance from the Finnish Ministry of Education. www.booksfromfinland.fi/
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Otava

Tammi

WSOY

Minna Castren
Publishing Director

Outi Mäkinen
Director/Literature

Leena Majander-Reenpää
Publisher

Top 3 things to know about Otava.
1) The Otava Group is the biggest book
publisher in Finland, with both general publishing and educational publishing.
2) Our list—including fiction, non-fiction,
books for children and young readers, comics
etc.—is wide ranging from literary masterpieces by Nobel Prize winners to international
bestsellers and phenomenons.
3) Next year, Otava will celebrate 125 years
in business. The founding family, the Reenpää
family will celebrate 200 years in publishing.

Top 3 things to know about Tammi.
1) Tammi Yellow Library series is celebrating its 60th anniversary this year. There are 28
Nobel Prize winners and 458 titles in this quality translated fiction series.
2) Tammi is home to the best Finnish female detective novelist, Leena Lehtolainen,
and YA author Salla Simukka, who has become
an international sensation.
3) Tammi has been a visionary in publishing, constantly inventing and searching for
what’s new. We think commercially: we actively search for new content and authors and
study the competitors in domestic and international book markets.

Top 3 things to know about WSOY.
1) WSOY is the Finnish home of the biggest
brand authors in the world: Dan Brown, John
Grisham, Gillian Flynn, Jo Nesbø…
2) Always curious about the next big thing.
3) It is great fun to work with us!

Who are Otava’s most acclaimed authors?
The heart of our list is domestic authors of
fiction, non-fiction and books for children and
young readers. Domestic longtime bestsellers
include Laila Hirvisaari, Mauri Kunnas, Kjell
Westö, Riikka Pulkkinen, Kati Hiekkapelto,
Reijo Mäki, Siri Kolu, Aino Havukainen and
Sami Toivonen, among others. Some of our
bestselling translated authors include Khaled
Hosseini, J.K. Rowling, Henning Mankell, Liza
Marklund, Patricia Cornwell, and E.L. James.

Which titles are you excited to exhibit in
Frankfurt this year?
One of our highlight authors for the Fair
is Kati Hiekkapelto, a fantastic Finnish female
crime author with chilling and atmospheric
storyline and a great protagonist. She has published two books, and the rights have been sold
into four countries.
My Cat Yugoslavia by Pajtim Statovci is
a stunning debut novel that was sold abroad
even before the original publication. Statovci
has a strong voice that will draw attention both
domestically and internationally.
Also at Frankfurt, Otava will launch the
Granta Best of Young Finnish Novelists edition
on Wednesday October 8th. As a part of the international network of Granta publishers, this
will be a wonderful opportunity to promote
Finnish literature and Finnish authors.
What trends do you see in Finnish publishing
right now?
Finnish literature is going strong—this
is the bread and butter of our culture and of
our business in the service of readers. Historical fiction is a trend at the moment. Humor is
another. Finns are known as serious-minded
people, but we’ve seen a lot of humor lately. •
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Who are Tammi’s most acclaimed authors?
Leena Lehtolainen and Salla Simukka (as
mentioned above). Dr. Tuula Karjalainen is a
Finnish art historian and non-fiction writer.
Katri Lipson won the European Literature
Prize 2013 with her second novel, Ice Cream
Man, and was nominated for the Finlandia
Prize with her debut novel, Cosmonaut. Kristiina Vuori has written three acclaimed novels
of historical fiction.
Tammi is home to Finland’s most popular
contemporary children’s character, Ricky Rapper, who is the creation of sisters Sinikka Nopola and Tiina Nopola.

Who are WSOY’s most acclaimed authors?
Internationally, our best-known Finnish
classics are Arto Paasilinna and Mika Waltari,
whose works are experiencing a revival. This
year, we are celebrating the 100th anniversary
of Tove Jansson, mother of the Moomins.
Our bright contemporary star is Katja Kettu, whose Midwife is coming out in Germany,
among other countries. She is working on the
film and theater scripts, as well as a new novel.
Which titles are you excited to exhibit in
Frankfurt this year?
This year’s breakthrough debut novelist
is Tommi Kinnunen, whose Where Four Roads
Meet will be published all over. In addition,
Pekka Hiltunen’s crime series of strong Finnish women and Seita Vuorela’s prize-winning
crossover series.
Mikko-Pekka Heikkinen and Mooses Mentula are masterly voices from up north, where
the sun never sets during the summer months.

Which titles are you excited to exhibit in
Frankfurt this year?
Katariina Souri’s psychological mystery
trilogy; Saara Kesävuori’s literary thriller trilogy; Marko Hautala’s literary horror story,
Hatchet Grandma; and Katariina Vuori’s historical romances set in the Middle Ages in Finland.

What do you want international publishers
to know about the Finnish book market?
With the world’s best school system, the
Finns are top performers and extremely avid
readers. We are not more than 5.5 million, but
books are a matter of heart for us. For translating Finnish literature, there are plenty of excellent translators working in many languages.

What do you enjoy most about working in
book publishing?
Publishing is never boring, often surprising, and constantly inspirational. In fact publishing is not work, it is a way of life. •

Can you describe a few of these digital
projects?
With a magnificent backlist of 136 years’
worth of books, we need to review what is relevant for today’s readers and clear the rights.
E-reading is taking huge steps in Finland. I promote the idea of the consumer’s free choice to
combine print and digital reading experience. •

What do you want international publishers
to know about the Finnish book market?
Finland is internationally known for its
brilliant library system and the large number
of books consumed by readers every year.
Ebooks and digital books are growing
slowly, partly because we got iPads before any
ereaders arrived in our market.

How much of your time is spent working on
digital projects?
More and more. But even the digital world
needs stories, and that is what I work with and
love.

READING, EDUCATION & LITERACY

Finnish Education
and Translation in
the Spotlight

Reading vs. Everything Else: It’s a Stalemate

By Barbara Geier and Hannah Johnson

A

major feature of Finland’s Guest of Honor
program in Frankfurt is the country’s successful education system, one of the pillars of
Finnish society. According to Simone Bühler,
head of the Guest of Honor Program in Frankfurt, Finland will have two national stands—
one in the education area in Hall 4.2, and the
other located in Hall 5. This is the first time
that a Guest of Honor has organized multiple
stands in Frankfurt.
In addition to education, Finland will
highlight its literary tradition in Frankfurt this
year. With translation support from the Finnish Literature Exchange (FILI), an impressive
130 new Finnish titles are coming out in the
German market this year. Germany is among
the world’s top book markets and considered a
translation gateway that can boost international attention for books from smaller markets.
International publishers interested in
translating Finnish books can apply for FILI’s
autumn application round of translation funding, which begins on October 1 and ends on
November 1. More information and the online
application are available at www.fili.fi. •
Finland’s Hubs at Frankfurt Book Fair:
Forum, Level 1: Guest of Honor Pavilion
Hall 3.0, K15: Illustration and comics exhibition
Hall 5.0, A79: National stand (37 publishers)
Hall 4.2, D85: Education stand (6 publishers)
Agora: Helsinki Bookmobile

© Frankfurt Book Fair / Marc Jacquemin

Image: visitfinland.com

By Edward Nawotka

T

he fact is that in today’s world filled with
myriad electronic distractions, reading
is increasingly a niche interest, rather than a
mainstream one. Books are competing with every form of entertainment.
Certainly there are parts of the world
where reading remains a popular pastime, but
very often this is tied directly to education.
This year’s Frankfurt Book Fair Guest of Honor
country, Finland, is said to offer the best education system in the world and is perhaps the ultimate example of a country that loves to read.
“Books still have a strong position in Finnish
society, and 77% of the population buys at
least one book a year,” says Sakari Laiho, Director of the Finnish Publishers’ Association.
In Finland, 75% of parents read aloud to their
children, a practice proven to establish good
reading habits early on. What’s more, writing is
ranked among the most respected professions.
But education isn’t always the answer to
fostering a reading or publishing culture. While
residents of a country as poor as Cambodia
manage to achieve a literacy rate of more than
77.6%, the majority of reading is restricted to
the classroom. After years of political oppression and poverty, there remains little or no
leisure reading and publishing. India, on the
other hand, is the second largest country in the
world by population and has roughly the same
literacy rate as Cambodia, yet its reading culture is robust and thriving.
To foster a reading culture, you need to
start at home. Ambitious countries, such as the
United Arab Emirates, know this and are pouring millions into early education efforts. In the
Emirate of Sharjah, the government sends each
household a box of selected books every year
in an effort to foster literacy and better reading
habits at home.
Of course, it’s very difficult to quantify
just how much digital material is eroding our

reading time. Research last year published by
the UK’s National Literacy Trust found that for
the first time, children read more on computers (and other electronic devices) than books,
magazines, newspapers, and comics. It may
sound like a dire statistic, but is it really? A
separate independent study by scholars conducted more than five years ago estimated that
typical email and internet users can consume
up to 30,000 words a day, or half the length of
an average novel.
That said, in the United States—which remains the biggest book market in the world—
the most recent statistics from the U.S. Department of Education and the National Institute of
Literacy indicate that 32 million adults in the
U.S. can’t read—that’s a 14% illiteracy rate.
What’s more, 21% of adults in the U.S. read below a 5th grade level, and 19% of high school
graduates can’t read. That statistic hasn’t
changed in the past ten years. While the situation doesn’t appear to be getting worse, it isn’t
getting better either. Right now, it’s a stalemate.
So what can we in the publishing community do about it? Well, for starters encourage
parents to buy . . . bookshelves. Make that two
bookshelves. According to a study conducted
last year by a team of researchers from Stanford and the University of Munich, “the educational achievements of British children whose
parents owned two bookcases differed from
children whose parents didn’t by 1.5 standard
deviations. This equates to three times the
amount of what the average kid learns during
a year of school.”
This same study also found that “Books
at home are the single most important predictor of student performance in most countries.”
The reason seems to be fairly simple: all other
factors aside, it is the influence of “bookish” or
well-read, literate parents that make all the difference in a child’s education.
Or maybe we should all just start hiring
Finnish nannies for our kids? •
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Atena

Finn Lectura

Gaudeamus

Ville Rauvola
Publisher

Tuomas Kilpi
Managing Director

Leena Kaakinen
Publishing Director

Top 3 things to know about Atena.
1) We are very passionate about books,
and we want to do the ultimate best throughout the whole process for every title we choose
to publish.
2) We publish fiction, narrative non-fiction, and crafts, about 40 titles in a year.
3) Atena is an independent publishing
house, situated NOT in Helsinki, like most
Finnish publishing houses, but in the university town of Jyväskylä in central Finland.

Top 3 things to know about Finn Lectura.
1) We are growing, profitable, and forward-looking: over the last five years our annual turnover has more than doubled (from 0.8
million euros to over 1.6 million euros)
2) Finn Lectura’s market share has increased significantly.
3) We have several exiting projects—digital, print, and hybrid—in the pipeline.

Top 3 things to know about Gaudeamus.
1) Gaudeamus Helsinki University Press is
one of the leading academic publishers in Finland. We publish not only textbooks for universities but also non-fiction literature for wider
audience. Our mission is to publish books that
make the results and practices of academia interesting and accessible to the public.
2) Our focus is on humanities and social
sciences, but we also publish titles on environmental issues, education, and economics.
3) In translation, we have published the
selected works of Aristotle (IX volumes), Descartes (IV volumes), Kant, and many other
classic philosophers from stoic philosophy
to Tocqueville. Among modern thinkers, we
have translated the works of Jürgen Habermas,
Jacques Derrida, James Dewey, Edward Said,
and Martha Nussbaum.

Who are Atena’s most acclaimed authors?
In translated non-fiction, Alan Weisman
(World Without Us) and Barbara Demick (Nothing to Envy). Wendy Lower’s Hitler’s Furies is
coming out in August, and we expecting a huge
media attention on that one.
In original Finnish fiction, our biggest international success is Pasi Ilmari Jääskeläinen.
His novel, The Rabbit Back Literature Society,
has been sold to almost ten countries, including UK and USA. Another is Roope Lipasti. His
comic novel, The Neighbour, will be published
this year in Germany, France, and Denmark.
In original non-fiction, we have just released a book called Kuohuvaa historiaa (”The
History behind the Pint”) by Mika Rissanen
and Juha Tahvanainen. It’s the story of how
beer has changed the course of history in Europe on several occasions.

What trends do you notice in Finnish
publishing right now?
Finnish people have very strong interest in
books and reading, and in recent years, Finnish
original fiction has been in focus. This interest
in Finnish original fiction has made the market
somewhat more difficult for translated fiction.
In non-fiction, books about better living
(slow life, more ecological sense of things, etc.)
have been in big focus. Also, people are interested in the state of world. For example, all
books about North Korea are selling extremely
well. Books on economics (naturally!) have
been on the bestseller lists.

What do you enjoy most about working in
book publishing?
Almost everything! I have been a passionate reader and booklover since early childhood, and it would be hard for me to imagine
myself in any other profession. •
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As an education publisher, what are some of
your biggest challenges right now?
The transition from print to digital learning enviroments and the emerging new standards in e-learning keep us busy. The Finnish
government believes that there are great savings in e-learning materials, but everybody
who is not an utter moron knows this is a folly.
Creating, editing, marketing, and distributing
great content and useful products will always
come at a price, but it is a sensible and necessary investment.

What are your biggest opportunities?
Since all challenges are opportunities—
and vice versa—we are excited by e-learning
and what we can do with e-publishing. Most of
our profits will come from print and hybrid for
quite a few years, but pure digital plays cannot
be overlooked. We are also exploring streaming technology and subscription-based revenue models.
How much of your time is spent working on
digital or tech-related projects?
At least 60%, perhaps more, especially
if one includes time spent on developing our
digital strategy. Then again, there are hardly
any projects that are not at least partly digital
or tech-related.
What trends do you notice in Finnish
publishing right now?
It looks like many publishers are investing
in books that have a pretty short shelf-life. For
Finn Lectura, our mission is a bit different as
we aim to publish books that will be sold 10,
20, or 30 years from now. The future of retail is
also quite murky. We have seen significant consolidation over the recent years, and the number of stores keeps dropping. And everybody
is wondering if and when Amazon will make a
push for Nordic markets. •

Who are some of Gaudeamus’s most
acclaimed authors?
Our authors are Finland’s leading experts
of their fields of research. The most acclaimed
researchers of Finland publish their work with
Gaudeamus when they want to address the
Finnish public. One example is Ilkka Hanski,
one of the most scientifically accomplished
ecologists in the whole world and one of Finland’s best-known researchers.

Which titles are you excited to exhibit in
Frankfurt this year?
Petteri Pietikäinen’s The History of Madness is about how madness has been experienced at different times, how it has been explained in western cultures, and how mentally
ill people have been treated.
Another very interesting title is Childhood
and Everyday Life in Antiquity and the Middle
Ages by Sari Katajala-Peltomaa and Ville Vuolanto. It is a pioneering work—also from an
international point of view—on this subject. It
approaches the experience of children in antiquity and the Middle Ages through stories and
vivid examples.
Also I am very excited about Women in
Russian Cultural History and The History of Russian Literature. Research on Russia, its culture,
and its society is very high quality in Finland.
I think people interested in Russia and its history and today should look at titles published
by Finnish experts. •
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ook fairs are those rare occasions when we
are all in the same place. And there is no
greater gathering place for the publishing industry than the Frankfurt Book Fair. In Frankfurt you have a myriad rainbow of countries
tossed together in a melting pot of ideas. It’s a
HÖCHST
grand chemistry experiment in culture—and
you never know what the results are going
to be. You might find the next J.K. Rowling in
Argentina or Karl Ove Knausgaard from India.
There simply is no way to predict what’s coming next—and that is just one of the reasons
you have to be there.
Sure, you can communicate year-round
through email and video conferences, but
there’s nothing like meeting someone face-toface to make a real connection. Book fairs are
about connecting people in points of time and
the serendipitous, ineffable, or even (possibly)
transcendent things that can happen when
people work together. Humans, despite Facebook, Twitter, et al. still feel the need to meet
face-to-face, to talk, discuss, debate, gossip, and
exchange recommendations. •
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Trade visitor tickets and exhibitor passes
include transportation on Frankfurt’s U-Bahn,
S-Bahn, and streetcars. Below is a map of
Frankfurt’s metro system.

S1

Why We Need Frankfurt

© Frankfurt Book Fair / Marc Jacquemin

Indonesia, the world’s fourth most populous
country with 238 million people, will be the
Frankfurt Book Fair’s 2015 Guest of Honour.
Get a preview of this diverse nation at this
year’s Fair by visiting the Indonesian Collective
Stand (Hall 5.0, D44) and attending some of the
events and readings that will take place there.
Publishing Perspectives • Frankfurt Book Fair Preview 2014 • 13
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Speak to your Frankfurt Book Fair expert:
We have a contact person eager to answer your questions
about the Frankfurt Book Fair. Our experts speak more than
25 languages to better serve you. Get in touch with us today!
Phone: +49 (0)69 2102-0
Fax: +49 (0)69 2102-277
askme@book-fair.com
Frankfurt Book Fair
Ausstellungs- und Messe GmbH
Braubachstrasse 16 | 60311 Frankfurt am Main
www.book-fair.com
This magazine contains information as of July 2014, with
editorial contributions by Barbara Geier, BConnects.
This information is subject to change. Please visit our
website or give us a call to find the most up-to-date
information about the Fair.

here
we
are
frankfurt book fair 2014 guide
Special promotional section
Frankfurt Book Fair Preview 2014 • 15

HALL 4.2:
THE CENTRE OF KNOWLEDGE
IN THE GLOBAL CITY OF IDEAS
Discover new approaches to Science and Information!

www.book-fair.com/4_2

CONTACT
Frankfurt Book Fair
Business Information and Science
Mailin Choy
Phone: +49 (0) 69 2102-144
Fax: +49 (0) 69 2102-46144
E-mail: choy@book-fair.com

b

blog.book-fair.com

#fbm14

NETWORK, LEARN & MEET

This year, the Frankfurt Book Fair will launch its
new Business Club, a suite of exclusive services
designed to facilitate business discussions, networking, and industry education. The Business
Club is your all-access pass to the Fair and includes events and conferences, networking opportunities, and several lounges and meeting areas
throughout the fairgrounds.
“The idea of the Business Club is to provide
a central place for its members to go, featuring a
number of options for visitors such as conferences, workshops, networking events, and a lounge
area,” explains Britta Friedrich, Director, Events &
Programmes. “It’s a hub for people to come back
to throughout the Fair, and with this new initiative, we want our Business Club members to become a year-round community.”
HOW THE BUSINESS CLUB WORKS:
Frankfurt Book Fair attendees can
choose to purchase a Business Club
ticket for a single day during the Fair,
or for the entire week. The ticket
gives you access to all Business Club
lounges, events, and conferences for
the duration of your ticket purchase.
Included in the Business Club this year are
Frankfurt’s three premiere conferences: CONTEC,
StoryDrive, and the International Rights Directors Meeting (RDM). Rather than purchasing individual tickets to each conference, Fair visitors
can now attend all of these conferences with their
Business Club ticket.

Exclusive networking events for Business
Club members will also take place during the Fair,
including Business Breakfasts, which delve deeply
into a specific topic to provide insight about new
market opportunities; and Wake-Up Call Sessions,
which present “outside perspectives” on the publishing industry from innovators in a variety of industries. Business Club members will also be able
to attend interactive master classes, speed-dating
slots, one-to-one Q&A sessions with industry experts, talks by CEOs, networking lunch breaks,
and guided tours of the Fair.
The Club itself is centrally located in Hall
4.0, with satellite locations throughout the fairgrounds. Hall 4.0 features two business lounge
areas that offer concierge services, free wi-fi, and
one-on-one consulting services by appointment.
The Club also features various conference facilities located throughout the fairgrounds. In the
central lounges of the Business Club, members
are encouraged to meet each other, hold business
meetings, and participate in networking events.
The introduction of the Business Club is the
direct result of feedback from visitors and exhibitors. Friedrich says the Club was inspired by the
business that people do in Frankfurt: “Our conversations with customers have shown us that they
come to Frankfurt to generate business, meet
with new and existing business contacts, and
gain knowledge about the industry. We asked ourselves how to support these goals, and the answer
we have come up with is the Business Club.”

www.book-fair.com/businessclub

introducing the
frankfurt book fair
business club
Upgrade your Frankfurt Book Fair experience
with the Business Club’s exclusive offering
of events, conferences, networking
opportunities, and lounges.

© Frankfurt Book Fair / Bernd Hartung

Welcome to the Club

BUSINESS CLUB

contact at the frankfurt book fair
Director, Events & Programmes
Britta Friedrich
Phone: +49 (0) 69 2102-145
Fax: +49 (0) 69 2102-46145
friedrich@book-fair.com

© Frankfurt Book Fair / Bernd Hartung
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Tech & innovation in publishing
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hot spots
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Hot Spots: international, innovative, popular
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A crowdfunding platform for books and literaturebased projects, an online writing community, a
technology company providing personalised digital courses for students, or a cloud-based editing
and workflow tool—these international technology
products exemplify the variety of topics and range
of exhibitors that you’ll find at the Frankfurt Hot
Spots. Here visitors interested in innovation and
cutting-edge technology will find start-ups and
established technology providers alike. The Hot
Spots are located in four halls and focus on the
topics of Digital Innovation (Hall 8.0), Education
and Professional & Scientific Information (Hall
4.2), Mobile (Hall 6.1) and Publishing Services
(Hall 4.0).
“The Hot Spots are extremely international,”
says Michael Kirchner, Project Manager, Technology & Publishing Services. Companies from the
UK, US, Poland, Norway and China, to name but a
few of the roughly 35 countries represented here,
make up 85% of all exhibitors in this section, with
the rest being German. Since 2010 when the Hot
Spots were first introduced in Frankfurt, these “islands of innovation” have been growing steadily to
about 100 exhibitors taking up 1,300 square metres. No need to explain to publishing professionals today why this is so, with digitisation changing
virtually every aspect of the industry.
The Hot Spots concept encourages networking and knowledge exchange. Equally important,
it aims to make things easy for exhibitors who
are often new to the Fair. The Hot Spot exhibition

space offers three straight-forward stand options
to choose from, with support before and throughout the event. “Each Hot Spot consists of the exhibitor zone, a lounge area for meetings and networking, plus a central stage where each exhibitor
gets a speaking slot,” says Kirchner, explaining
the set-up. “We’ll have more than 150 events this
year, including product presentations and more
content-led sessions.” Apart from EPUB3, HTML5
and topics such as big data and metadata, Kirchner sees apps taking on a main role within the Hot
Spots cosmos throughout the Fair.
He also highlights initiatives such as one by
the Spanish Institute for Foreign Trade (ICEX),
which brought a group of start-ups to Frankfurt
Hot Spots last year. This promotion of Spanish
digital know-how will be repeated this year, which
just goes to show: Hot Spots are international, innovative, and very popular.
www.book-fair.com/hotspots

contact at the frankfurt book fair
Hot Spots Exhibition Space
Michael Kirchner
Phone: +49 (0) 69 2102-131
Fax: +49 (0) 69 2102-46131
kirchner@book-fair.com

events & conferences

Building the future together:
CONTEC, StoryDrive,
Rights Directors Meeting
communicate, and stock up on new ideas in order
to venture out again, better equipped than ever
before,” said Britta Friedrich, Director of Events
& Programmes.
Friedrich is also excited about this year’s fifth
annual StoryDrive conference (Friday 10 October):
Since its launch in 2010, the StoryDrive concept, which focuses on redefining storytelling
in the digital age, has become a core Frankfurt
event, drawing professionals from the games,
film, TV, and publishing industries. This year’s
programme will focus on “Heroes”—not just the
ones you find in stories, but also those who work
behind the scenes, like authors, developers, directors, producers, and publishers.
In keeping with the spirit of fostering dialogue, the conference will once again feature a
central stage that will serve as an arena for open
exchange between speakers and audience members. “The speakers will remain at the event all

© Frankfurt Book Fair / Bernd Hartung

More interaction, more dialogue, more discussion.
This year, Frankfurt’s CONTEC, StoryDrive, and
the International Rights Directors Meeting (RDM)
will all be held under the umbrella of the Book
Fair’s newly launched Business Club.
CONTEC (Tuesday 7 October), which made its
Frankfurt premiere last year, is the pre-fair event
for global professionals from across the publishing ecosystem. This year, CONTEC will continue to
build upon the success of its debut and integrate
some of the Business Club’s new dialogue-driven
formats, from in-depth debates to dedicated networking breaks.
CONTEC is the place where publishing and
technology meet. It is where publishing professionals, authors, tech companies, start-ups,
agents, librarians, and booksellers from all over
the world gather to master challenges and uncover the full potential of the digital age. “We call
it a base camp because it’s a place to convene,

day, and we’ll set up tables on the stage to encourage members of the audience to take a seat
and join the in discussion. The ‘Inside the Writer’s Room’ format, in which games developers,
screenwriters, and authors present their personal
visions of the future of storytelling, is just one example of what you can expect from our discussion
arena,” explains Friedrich.
Now in its 28th year, the International Rights
Directors Meeting (Tuesday 7 October) may be a
bit older than its counterparts, CONTEC and StoryDrive, but it’s just as innovative. This “who’s
who” event for international rights and licensing
professionals will explore the future of the rights
trade in a world of globalised content with a special focus on Spanish-speaking Latin American
territories. The Rights Directors Meeting will also
attempt to forecast how the rights business might
change as more digital content becomes available
globally and on a variety of platforms.

here’s how to register:
Frankfurt’s new Business Club is your
all-access pass to conferences, events, and
networking opportunities at the Fair.
To attend one of these conferences, buy
either a one-day or week-long Business Club
ticket online (read more on page 17).

© Frankfurt Book Fair / Bernd Hartung
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www.book-fair.com/businessclub
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beautyandbook.com
Der internationale Publikums-Award
für das schönste Buch des Jahres.
Ab sofort können Sie Ihren Vorschlag direkt online
einreichen. Vom schönen Buchdetail über das beste
Layout, den tollsten Schriftsatz bis hin zum gelungensten Cover oder der überzeugendsten Grafi k wird
gewählt. Jetzt Vorschläge einreichen und abstimmen!
Die Verleihung des The Beauty and the Book Awards
fi ndet im Rahmen der Frankfurter Buchmesse im
Oktober 2014 statt.

The international readers’ award
for the most beautiful book of the year.
Nominate your favorites now:
Any manifestation of excellence in book aesthetics is
welcome – from stunning details to the most beautiful
cover, the nicest layout, the best typography, the greatest
graphics. Submit your suggestions now and start voting!

Eine Kooperation der Stiftung Buchkunst
und der Frankfurter Buchmesse.

The Beauty and the Book Award will be presented
at the Frankfurt Book Fair in October 2014.

In cooperation with Stiftung Buchkunst
and the Frankfurt Book Fair.

join the frankfurt community online

The Frankfurt Book Fair’s
Global network goes online
join the frankfurt community online:

hereweareinfrankfurt.com

© Frankfurt Book Fair
Thorsteinn, Svavar und Sigrun, Reykjavik
Lesstofan Publishing House

lookblogfrankfurt.tumblr.com

b

blog.book-fair.com
/ frankfurtbookfair
#fbm14

“Social media is the perfect tool to micro-target
communities,” says Frank Krings, PR Manager
and main contact for the Book Fair’s Twitter and
Facebook channels. Krings stresses that the Fair’s
social media engagement is not a short-term initiative focused on the event itself, but rather an
ongoing stream of activity meant to bring the
Book Fair community together year-round.
The Frankfurt Book Fair blog, for example, is
a discussion and information platform where expert voices and guest authors highlight industry
issues, global trends in publishing, and special
topics such as the Guest of Honour.
There’s also the “Here We Are” microsite,
launched last year, where visitors can announce
their presence at Frankfurt Book Fair, upload images, and include personal, business, and contact
information. Powered solely by user-generated
content, the site is another example of community
creation and which, says Krings, was very successful for the Frankfurt Book Fair in 2013.
This year, the Frankfurt Book Fair will launch
a new initiative with the Stiftung Buchkunst,
Beauty and the Book. This is a people’s choice
award for the most beautiful book of the year. The
Book Fair community is encouraged to submit
titles they love and vote on other submissions at
www.beautyandbook.com. The award will be presented at the Frankfurt Book Fair, along with an
exhibition of the finalists in Hall 4.1.
As for the ultimate audience engagement,
Krings notices that selfies, Instagram, and broadcasting yourself out into the world has definitely
taken over the Frankfurt Book Fair crowd, too.
Last year’s visitors created a real social media
buzz with the Fair’s hashtag #fbm13 trending on
Twitter Germany on all days of the event.
And for the voyeur in all of us, check out
Frankfurt’s Lookblog to see “the latest trends in
book fashion.” Book industry folks are encouraged
to upload pictures of themselves and their friends
looking stylish and bookish at the Fair and around
the world. Stay up to date on what it takes to be
book industry chic.

here we are

download the free mobile app:

© Frankfurt Book Fair / Marc Jacquemin

on the go,
on your phone
Looking for the fastest way to get from Hall 3 to
Hall 5? Need the stand number for your next appointment? Want to attend events about rights &
licenses? Download Frankfurt’s free mobile app
(available for iOS, Android, and Windows), where
you’ll find all the information you need to make
your visit run smoothly.
The app includes a regularly updated calendar
of events, exhibitor stand numbers and a 3D map
of the fairgrounds to help you navigate Frankfurt’s
13 hall levels and thousands of stands. You’ll also
find handy extras like a keyword search and a
schedule planner so you won’t miss your next appointment or the next great event.
Put the Book Fair in your pocket and your trip
to Frankfurt might become a little bit easier.
Download the app starting in September at:
www.book-fair.com/mobile

© Frankfurt Book Fair / Alexander Heimann
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BOOK IT!

THE
BUSINESS
CLUB
TICKET
www.book-fair.com/businessclub

HERE
WE ARE

www.book-fair.com/international_diversity

FRANKFURT BOOK FAIR:
MORE THAN 100 COUNTRIES
BUILD THE GLOBAL CITY OF IDEAS
Discover the whole world of publishing on foot in Frankfurt.
Come to halls 5 and 6 – home of 90% of our international
exhibitors. The place to meet key global players and
tomorrow’s pioneers.
b

blog.book-fair.com

#fbm14

international diversity in frankfurt

halls 5 & 6

From Botswana, a country exhibiting for the first
time, to France, with its large contingent of longtime Frankfurt exhibitors, over 90% of the nearly
100 nations coming to the Frankfurt Book Fair
each year can be found in Halls 5 and 6.
The woman in charge of catering to the requirements of this diverse group is Ruth Kumpmann, Director of International Markets, with the
assistance of her team. “We’ve got China as the
country with the largest individual national stand,
a host of countries from Asia and the Arab world,
as well as major literary voices from all over Europe,” says Kumpmann.
For 2014, Kumpmann notes that Finland as
the current Guest of Honour will have a prominent place with its national stand. She also highlights two newcomers that the Frankfurt Book
Fair is particularly looking forward to welcoming:
a new stand for Central America and another for
Morocco. “A lot of work has been done in Arab
regions, for example, supported by the Foreign
Office, and we’re delighted that this has come to
fruition with the first-ever Moroccan stand this
year,” says Kumpmann.
Visitors will also notice two new features this
coming October: “We are welcoming an international fair book shop featuring three small Frankfurt bookstores specialising in Russian, Turkish,
and Portuguese literature who will present their
books in Hall 5.1,” explains Kumpmann. The second is a small “branch” of Frankfurt’s new Business Club in Hall 5.1 with workspaces, meeting
rooms, and a lounge, all of which should be a welcome addition for the many international visitors.

© Frankfurt Book Fair / Anett Weirauch
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nearly 100 countries in 2 halls

Further highlights are the annual Invitation
Programme of the Frankfurt Book Fair, which is
supported by the German Foreign Office and run
in conjunction with litprom e.V. It enables a group
of small publishers from Asia, Africa, and Latin
America to exhibit in Frankfurt. Then there’s, of
course, the well-known “Weltempfang,” the Centre for Politics, Literature, and Translation, in Hall
5.0. The 2014 program will focus on “Urbanity
and Mega Cities” and will offer a plethora of panel
discussions, talks, and readings, featuring not just
authors but also international thought leaders on
cultural and political topics. And Hall 5.1’s Forum
Dialog provides an additional venue for discussion
of current developments in the international book
industry.
For visitors interested in Asia, come to the
Asia Lounge in Hall 6.1, a meeting place for the
Asian market. A total of 451 Asian exhibitors
came to Frankfurt in 2013, and the segment is
looking to grow. In particular, in preparation for
2015 when Indonesia will serve the Guest of Honour, the archipelago has considerably increased
its presence at the Fair this year.

contact at the frankfurt book fair
International Markets
Ruth Kumpmann
Phone: +49 (0) 69 2102-129
Fax: +49 (0) 69 2102-46129
kumpmann@book-fair.com

What you’ll find in Halls 5 & 6:
Special exhibitions and stages

Asia Lounge / Hall 6.1
Meeting point for our Asian customers and their
business partners.
Clients Lounges / Halls 5.0, 5.1 & 6.1
Get professional advice and meet our overseas
colleagues from Moscow, New Delhi, and Beijing.
Finland Guest of Honour / Hall 5.0
Discover Finnish authors and meet publishers
from this year’s Guest of Honour country.
Forum Dialog / Hall 5.1
Insights into what’s moving the international
publishing markets.
Hot Spot Mobile Stage / Hall 6.1
Technology providers present tomorrow’s tools
and trends.
Invitation Programme / Hall 5.0
In cooperation with the German Federal Foreign
Office, the Frankfurt Book Fair supports
participation of small publishers from Asia,
Africa, Latin America, and Eastern Europe.
Weltempfang / Hall 5.0
Inspiring debates in the Centre for Politics,
Literature and Translation.
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self publishing programme

evolving role of authors
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DIY publishing on the rise...
around the world and in frankfurt

Some called it a historical moment when, in May
this year, none of Germany’s Kindle Top 20 titles
were from traditional publishers. Instead, the list
featured 17 e-books by German self-publishers,
with the remaining three coming from Amazon’s
own imprint, AmazonCrossing. At the same time,
the UK reports incredible growth in the DIY market, with the share of self-published books up by
79% in 2013, according to Nielsen. This translates
to £59 million in sales for self-published authors,
or around 18 million units sold.
While self publishing may still be a tiny fraction of the overall British book market and 5% of
total book sales, experts are certain that this percentage will only continue to rise. Bowker’s figures from the US, where the self-publishing movement has been on an upward curve for years, now
support this general trend, and the most optimistic voices predict that self-published e-books will
account for 50% of e-book sales by 2020.
With this in mind it’s no surprise that the
Frankfurt Book Fair has seen increasing interest
from independent authors who want to join the
publishing industry’s largest global event. In addi-

tion to the successful Self-Publishing Area in Hall
3.1 for German speakers, Frankfurt will introduce
a two-day programme in English on Friday and
Saturday (10 and 11 October). This programme is
an extension of the Ignite sessions for self-publishing, which were held on the Publishing Perspectives stage in Hall 8.
The decision to expand the self-publishing
programme for English speakers, say Michelle
Turnbach and Katja Warmuth, Sales Managers
for English-speaking territories, was based on the
success of last year’s Ignite sessions, which were
well-attended and received positive feedback.
This year’s two-day programme will offer an
afternoon of high-level seminars on Friday afternoon in Hall 4.C—curated by Authoright, a provider of author services and support—followed by
a full-day stage program on Saturday, dedicated
to self-publishing and the evolving role of authors
in the international book publishing industry. Friday’s schedule will also include guided tours for
authors through Hall 8, with stops at major selfpublishing companies and service providers such
as NOOK, Kobo, and Ingram.

Saturday’s proceedings will kick off at 10
a.m. on the Publishing Perspectives Stage (Hall 8,
N143) with a line-up of presentations and panel
discussions on topics like social media marketing, distribution and crowdfunding, and author
success stories. Without the marketing prowess
of big publishing houses, self-publishers need to
be able to take on different roles apart from just
writing, which includes learning how to build a
readership and their brand. And, as Turnbach and
Warmuth confirm, there is a lot of interest from
self-publishers to acquire the needed skills, listen
to experts, and network with industry players.
For German speakers, the Frankfurt Book Fair
will again offer a five-day self-publishing program
in Hall 3.1, including an exhibition area and presentation stage.
With these activities and all signs pointing to
further growth and maturation of the DIY publishing sector, it’ll be interesting to see how self-publishing will further evolve in Frankfurt.

www.book-fair.com/selfpublishing

contact at the frankfurt book fair
SELF-PUBLISHING
Michelle Turnbach
Phone: +1-212-794-2851
Fax: +1-212-794-2870
© Frankfurt Book Fair / Alexander Heimann
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turnbach@book-fair.com

childrens & Young adult media
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programme & exhibitor highlights

children’s publishers
flock to frankfurt
Visitors to the Frankfurt Book Fair will see more
children’s and YA publishers exhibiting than ever
before. A record number of children’s publishers
will be in Hall 3.0 this year, highlighting the growing international licensing business in this sector.
In addition, a growing number of illustrators will
attend the Fair this year to present their work and
network with publishers.
“Apart from all the leading German-language
children’s book publishers, we’ve seen a real increase among international exhibitors in recent
years,” says Birgit Fricke, Senior Sales Manager
International Children’s Books, who heads up this
fair section. The market is growing around the
world, in particular in Asia and countries such
as Turkey where government support for education is strong. In Europe, Scandinavia is one of the
strongest markets, but France takes the lead as
the ultimate children’s book market.

Find children’s books in Frankfurt
You’ll find German and European
children’s books in Hall 3.0.
Visit Halls 5, 6, and 8 to see children’s
books from around the world.
In Hall 3.0, the Forum Children’s and Young
Adult Media will again be the place where all
those industry players and partners meet. The
forum will feature an extensive program devoted
to literature for children and young adults. Along
with the stage, the Illustrator’s Corner serves as
a platform where international publishing professionals can find top illustrators from around the
world. The “Nami Concours” prize for young illustrators will also be presented in the Illustrator’s

Corner. This prize was launched last year by Nami
Island in Korea, which is home to the annual Nami
Island International Children’s Book Festival.
Another initiative that exemplifies the interest of international illustrators in using Frankfurt as a stage and hub is a mentoring program
whereby German illustrators will partner up with
illustrators from around the world, starting this
year with Finland, the 2014 Guest of Honour country, to facilitate contacts with German publishers.
When it comes to digital developments in the
children’s book sector, Fricke notes that parents’
attitudes largely determine how well digital children’s books sell in various markets. “In Europe,
parents are more sceptical and trust digital media
less than in Asia where the opposite is true and
the educational aspect is also more prominent.”
While Fricke says that apps and e-books for children are not booming in every market, she cites
the use of social media and digital outreach to consumers as a successful example for how publishers engage with the digital world.
All of this and more will be points of discussion in the many seminars and networking events
put on during the Fair. Events will focus on trends
in children’s book publishing and provide insight
into market developments around the world.
Highlights will include an announcement of the
nominees of the Astrid Lindgren Memorial Award
on Thursday, 9 October and the prize ceremony
fo the prestigious German Children’s Literature
Prize on Friday, 10 October.
Get more information about children’s and young
adult exhibitors, events, and programmes online:

www.book-fair.com/kids

CHILDREN’S BOOKs
PROGRAMME HIGhLIGHTS
business breakfast: children’s books
Start your day by discussing global children’s
book markets with international experts.
classroom of the future / hall 4.2
This 300-sqm. space presents education tech to
address the changing needs of students and new
digital opportunities for learning.
EDITORS IN A BRAVE NEW WORLD / HALL 8.0
This year, the annual “Editors in a Brave New
World” event will focus on children’s books.
Come listen to children’s book editors discuss
trends and opportunities in today’s market.
Frankfurt Fellowship Programme
Every year, Frankfurt invites a group of
international publishers to tour German
publishers before the Fair. The 2014 Programme
focuses on children’s and YA publishing.
Hot Spot Education / Hall 4.2
Meet with ed-tech companies and watch
presentations on the Hot Spot Education stage.
illustrator’s corner / Hall 3.0
Supported by the Illustrators’ Organisation
(IO) and FILU, you’ll find exhibitions, stage
programming, and discussions for illustrators.

contact at the frankfurt book fair
CHILDREN’S BOOKS
Birgit Fricke
Phone: +49 (0) 69 2102-147
Fax: +49 (0) 69 2102-46147
fricke@book-fair.com
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LITERARY AGENTS

GOOD FORTUNE IN FRANKFURT

Ah, Serendipity!
When surprise and chance at
the Frankfurt Book Fair can
make all the difference
Sometimes it takes a bit of luck to make things happen at the
Frankfurt Book Fair. In fact, some people have had some of their most
rewarding experiences as a result of pure chance. Here, agents share
their stories of serendipity and surprise from their days at the Fair:

Jennifer Custer
A.M. Heath Literary Agents
London, UK

Sedef İlgiç
Kalem Agency
Istanbul, Turkey

It was the last day of the fair, the end of the day,
and Lutz Wolff (then at DuMont) was my last
meeting. I was already congratulating myself on
finishing (surviving) another fair, when Lutz appeared. He asked me for crime and thrillers, and
I offered up a few suggestions until we casually
flipped past Hilary Mantel in the rights guide.
“You know,” I said, “Wolf Hall is still available in
Germany.” (This preposterous statement was true!
Despite Wolf Hall having won the Booker the previous week, German editors were still sitting on
their hands.) A strange light came into his eyes.
He pre-empted on the spot and Wolf Hall went on
to become a Der Spiegel bestseller.

I worked in a publishing house for three and a
half years as an editor and decided that I should
consider a change during the Frankfurt Book Fair
2012. I went to a stand party (I remember it was
near the French collective stand) and came across
my current boss (how happy I did!), who offered
me a job right after I told him why I looked concerned. I had two more editorial job offers before
the fair ended and had already made up my mind
on the flight back home to become an agent.

Lora Fountain
Lora Fountain Literary Agency
Paris, France

Several years ago, I met the great UK publisher
Jeremy Robson in Frankfurt at a social event. After
we introduced ourselves, he asked me what I had
coming up that nobody knew about, and I started
to tell him about a biography of Assia Wevill—the
“other woman” in Ted Hughes’ marriage to Sylvia
Plath—who went on to have a child with Hughes
and killed herself and the child several years after
Plath’s suicide. As I was telling him the story, Jeremy put his hand on my arm and said, “Scott, I’m
probably in this story.” Turns out, he was. And he
published the UK edition of A Love of Unreason.

26 • Frankfurt Book Fair Preview 2014

www.book-fair.com/litag

© Frankfurt Book Fair / Anett Weirauch

On the train back from Frankfurt to Paris a few
years ago, I was sitting next to an editor whom
I know. After we had worked on our notes for a
while, we started discussing what was new and
what she was looking for. I told her about a book
that I was selling right then, and she ended up
buying it a month later. An amusing coincidence
is that we talked about it on a train, she started
reading the manuscript on a train a couple of
weeks later, and the author’s husband is a driver
for the French railroad.

Scott Mendel
Mendel Media Group
New York City, USA

GOOD FORTUNE IN FRANKFURT

LITERARY AGENTS

© Frankfurt Book Fair / Anett Weirauch

Madeleine Milburn
Madeleine Milburn Agency
London, England
Dancing at the Piper party with the Publishing
Director, with her bidding for one of my authors
to the beat of the music! I accepted at six figures!

Melanie Rostock-Rodríguez
The K Literary & Film Agency
Barcelona, Spain
Ah, serendipity! One moment comes to mind: I
met an American publisher in a waiting line for
a snack (what else?) at the Frankfurt Book Fair
rights center, and we started chatting away about
what would be the ideal children’s book. As he described all the elements that his “platonic idea”
of a children’s book had, I instantly visualized
one title in my client’s catalogue and immediately
mentioned it to him. The rights were sold in that
waiting line.

get some fresh air (a smoke) before going to bed.
On the steps to the hotel, I met a fellow sinner, a
publisher I had never met before but heard of. We
started talking, and it resulted in me selling one of
our authors to three Nordic countries.

Literary agents
& scouts centre
Hall 6.0

Riky Stock
German Book Office
New York City, USA

Working centre with access exclusively for
Agents and Scouts
The Literary Agents and Scouts Centre is the largest rights and licensing centre in the world. It is
located in Hall 6.0, at the heart of the Frankfurt
Book Fair, and hosts around 630 agents from more
than 30 countries.
Starting on Tuesday, 7 October, even before
the Fair officially opens, talks and rights negotiations take place at some 450 tables screened off
from the crowds and hustle of the Fair. During
the Book Fair, everyone who’s anyone in the international agency scene makes use of the ideal
working conditions and the inspiring atmosphere
of the LitAg.
Last year, the LitAg celebrated its 35th anniversary, and the Fair is eager to bring you even
more successful years of rights deals, meetings,
and more in the LitAg.

I remember a meeting with German and U.S. editors a few years ago on our editor’s trip, during
which Martin Mittelmeier (with Luchterhand, at
the time; now at Eichborn) received the call that
his debut author, Saša Stanišić, had been shortlisted for the German Book Prize for his novel,
How the Soldier Repairs the Gramophone. He was
excited, and told all of us about the novel. It was
a moving moment. Lauren Wein of Grove Atlantic,
who was participating in that trip, ended up buying the novel a month later, right after the Frankfurt Book Fair, where the buzz about Saša Stanišić
had continued. Serendipity!

Lina Vozzi Salazar
Nordin Agency
Malmö, Sweden
It was during Frankfurt. I decided not to go to
[Frankfurter] Hof but back to my hotel instead——
and wouldn’t you know it, that was the place to
be! Coming home late one night after a dinner
with some colleagues and friends, I decided to

contact at the frankfurt book fair
LITERARY AGENTS & SCOUTS CENTRE
Riky Stock
Phone: +1 212-794-2851
Fax: +1 212-794-2870
© Frankfurt Book Fair / Anett Weirauch

rikystock@book-fair.com
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BUY YOUR
VISITOR TICKET
NOW!

BOOK IT!

www.book-fair.com/visit

- - - www.hereweareinfrankfurt.com - - - www.hereweareinfrankfurt.com - - - www.hereweareinfrankfurt.com - - -

HERE
I AM

… because WHERE BUSINESS
IS PLEASURE.
Andrew Nurnberg
Andrew Nurnberg Associates
CEO

HERE
I AM

I am the store manager of Kinokuniya Sydney, attending my first
Frankfurt Book Fair in 2013.

HERE
I AM

HERE
I AM

... because business in Frankfurt
is never „business as usual“

... because when I am away from
Frankfurt, I wait for ideas to
reach me, at Frankfurt I look for
my friends, it’s been fun for me
so far, and for you?

Dobler Alexander
UnderCover Literary Agents
Owner
6.0 24 H

Jeremy Neal
Books Kinokuniya
Store Manager - Sydney
#books # retail # physical #
online # ebooks

AND
YOU?

Chigusa Ognio
Tuttle Mori Agency

HERE
I AM

HERE
I AM

CLICK HERE
TO UPLOAD
IMAGE!

Start here >

HERE
I AM

HERE
I AM

ARE YOU COMING TO THE FRANKFURT BOOK FAIR?
Then simply add the slogan “Here I Am” to your profile picture, themes and contact
information. This way you can show your enthusiasm and network with other publishing
professionals: www.hereweareinfrankfurt.com.

b

blog.book-fair.com
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see & be seen in frankfurt

agora & open stage
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agora:
meet &
mingle

Each community needs a meeting place where
people can come together. The Agora, a plaza at
the centre of the Frankfurt Book Fair, is just such
a place for the global publishing community. The
expansive outdoor area linking all the halls is a
natural crossroads for Book Fair visitors and has
long been home to Frankfurt’s much loved “Lesezelt” (reading tent) for author readings. Starting last year with the addition of an Open Stage,
the Agora has been spruced up, and there’s even
more to come this year.
“The mirrored reading tent will be getting a
new and more modern look, and we’ll also feature
a Walk of Fame where publishers can reserve
stars for their authors,” explains Andrea Enk,
Project Manager Special Projects & Cooperations.
For exhibitors, the Agora provides a number of op-

promotional and advertising opportunities in the Agora
//
//
//
//

Reserve stars on the Walk of Fame for your top authors
Book an event slot or host a party on the Open Stage
Explore high-visibility banners, inflatables, and other advertising options
Or contact our team for more creative ideas!

portunities to enhance their presence, be it with
an event on the Open Stage, high-visibility advertising opportunities, or other types of promotional
events. There’s room for creativity, says Enk, and
exhibitors can come up with their own engaging
ideas how to use the open-air space to communicate with book fair visitors and exhibitors.
The Open Stage will host a varied program,
and exhibitors can book slots for stage readings,
lectures, parties, or promotional events. These options were extremely popular last year, and the
stage has been optimised for 2014 to provide 16
square metres of stage space and 256 square metres in total. Anyone wanting to put on a show will
find the right venue here.
www.book-fair.com/agora

Interested in advertising or hosting
events in the agora? Contact us today!
contact in frankfurt
Andrea Enk
Phone: +49 (0) 69 2102-164
Fax: +49 (0) 69 2102-46164
enk@book-fair.com
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Hall 4.2

STM & Education

Hall 4.2: Avant-garde Digital Publishing

© Frankfurt Book Fair / Anett Weirauch

contact at the frankfurt book fair
Science, Business Information, Education
Susanne Funk
Phone: +49 (0) 69 2102-172
Fax: +49 (0) 69 2102-46172
funk@book-fair.com

Hall 4.2 is the home for publishers working in Science, Specialist Information, and Education, and it
is in some ways the avant-garde of the book industry since digitization took hold earlier here than in
other industry sectors.
Susanne Funk, Director, Science, Business
Information, Education at the Frankfurt Book
Fair, is keen to stress that STM publishers and
specialist information providers are among the
most advanced when it comes to building viable
and successful (i.e. money making) business models, building databases, and working with big and
smart data. “A more recent trend we’re seeing is
that former competitors are now forging alliances
and combining their content on big platforms,”
she says. Exhibitors in Hall 4.2 are a mix of STM
and academic publishers including numerous international market leaders, specialist information
providers, and technological service providers.
It is not just the publishers who are reinventing
themselves. Pressure to innovate is also high for
service providers who have traditionally acted as
an intermediary between publishers and institu-

tions. As publishers now have direct contact with
their readers through the Internet, these service
providers need to reposition themselves, too.
Apart from exhibitor stands and the two Hot
Spots—Professional & Scientific Information and
Education—the International Library Centre (ILC),
a working area for librarians and information scientists, is another important component of Hall
4.2. Guest of Honour Finland with its outstanding
library system will feature prominently here with
the Finnish National Library hosting a reception
on Wednesday night (8 October). There will also
be a half-day event for information professionals
with a keynote by Lexis Nexis.
Even more content will be delivered at the Forum STM and Specialist Information during the
“Book Fair Talks” focused on the latest industry
trends. If publishing in the digital age is characterised by constant change, the “knowledge hall”
4.2 is the place to see how and where innovation
is taking place within the industry.
www.book-fair.com/4.2

Education for the future

© Frankfurt Book Fair / Peter Hirth
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Hall 4.2’s focus on education technology combined with a very international outlook is mirrored in the “Classroom of the Future” project that
has been featured here since 2012. “The questions
we explore are how modern technology influences
the learning process and how it can be used to
leverage content more effectively. In this sense,
it is not intended to be a display of technology
but we’re putting content at the centre of everything happening here,” explains Martina Wolff de
Carrasco, Sales Manager Education.
The Frankfurt Book Fair has a strong focus on
education and aims to provide a platform where
those working in education can come up with visionary and inspiring business ideas: “We want to
let publishers know what can be done with content and which service providers are out there as
enablers of new projects.”
To that end, the Frankfurt Book Fair has
teamed up with the EU-backed “we.learn.it” initiative to help create engaging programs for students
that incorporate the Internet and new technology.
Since January 2014, the Frankfurt Book Fair has
also been a part of the European Learning Industry Group, which promotes innovation in education and runs the ”we.learn.it” initiative.

Frankfurt’s visionary classroom is designed
to be a “beehive of knowledge”, says Wolff de
Carrasco, encouraging students to go out, collect
information, and turn it into content. “They will be
equipped with devices such as tablets and digital
cameras to go on expeditions during the Fair and,
for example, create a student newspaper that will
be produced as an ebook together with our content partners,” says Wolff de Carrasco. This also
ties in with mobile learning as one of the big topics at the 2014 Frankfurt Book Fair.
Schools from around the world as well as professionals working in education have expressed
their interest in Frankfurt’s visionary learning
hub, and the “Classroom of the Future” is again
set for success in 2014.
www.book-fair.com/education

contact at the frankfurt book fair
Education & Classroom of the Future
Martina Wolff de Carrasco
Phone: +49 (0) 69 2102-211
Fax: +49 (0) 69 2102-46211
wolffdecarrasco@book-fair.com

Secure Republication Rights,

Right Now

• License the world’s most sought-after content in one place
• Decrease your time to market
• Avoid high costs of one-off negotiations

Access CCC’s New Republication Solution Today
www.copyright.com

Going to the Frankfurt Book Fair?
Speak to a CCC representative about effectively managing your republication business.

Hall 4.2, Stand E23 | publishers@copyright.com
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Upgrade your
Frankfurt Book Fair
experience now.

Join the Club:
www.book-fair.com/businessclub

CONFERENCES

NETWORKING

CONSULTING

GUIDED TOURS

LOUNGE

Get inspired

Get connected

Get ahead

Get around

Feel at home

