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“The E-book Will Be the Center of Our Universe”
At the opening of this year’s Frankfurt Book Fair Prof. Dr. Gottfried Honnefelder gave voice to the question that is on everyone’s mind: “How can we earn money from digital content?” This year, two very different companies—one in China, one in
America; one with 2.7 million titles, the other with none—offer two visions of how we might profit from the digital future.

Friedman Embarks on the Open Road

By Edward Nawotka
“We’re going back to the future,” said Jane Friedman, former
global CEO of HarperCollins, at the launch of her new company,
New York-based Open Road Integrated Media. At a press conference on Thursday, Friedman outlined an ambitious plan to bring
moribund backlist titles into the digital domain. “The e-book will
be the center of our universe,” said Friedman.
Friedman dubbed the program “Author Branded Backlist,”
with the promise being publishing e-books that will be supported
by sophisticated digital add-ons, including Web video and neverbefore-seen archival material. Among the first titles to appear will
be Joseph Heller’s Catch-22, which has yet to be released in an official e-book format. Friedman said that the company also has already made agreements to publish works by William Styron, Pat
Conroy and Dame Iris Murdoch.
Open Road will also offer a self-publishing model, called “Discovery” and their own e-book publishing imprint, called “Studio,”
which will offer no advances and operate on a profit-sharing basis.
(continues on page 2)

Jane Friedman and business partner Jeffrey Sharp
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Shanda Literature author Zhang Wei has
written nine bestselling book series, each
selling about 400,000 copies
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By Wen Huang
In Chinese, the word Shanda means “grand and big”
and the namesake company Shanda Literature Ltd. (SDL)
certainly lives up to its name.
The company runs three popular literary web sites of
user generated fiction: Qidian (www.qidian.com) is targeted at young men and features kung-fu stories, science
fiction, military and general history, while Jinjiang (www.
jjwxc.net) and Hongxiu (www.hongxiu.com) publish romance and is read primarily by young female readers. Together, the three sites attract more than 500 million page
views a day.
CEO Hou Xiaoqiang, 34, says this kind of traffic makes
it the most popular literary web site in China, if not the
world.
What’s more, the company continues to grow, with
Shanda’s users posting 50 million words—or the
equivalent of thousands of new books—per day.
The company is a subsidiary of Shanda
Interactive Entertainment Limited, a firm
best known for its online games. Shanda
Interactive acquired Quidian in 2004
and Jinjiang and Hongxiu in 2007,
bringing them together under
the umbrella of Shanda Literature only last year.
(continues
on page 4)
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making words go further

The London Book Fair is the global marketplace for rights negotiation and the sale
and distribution of content across print, audio, TV, film and digital channels.
Even in the digital age, the power of meeting face-to-face cannot be underestimated. Wherever
in the world you want to do business, you can do so much more at The London Book Fair.

Be a part of The London Book Fair 2010
Visit us on stand 8.0 H907

sponsored by

www.londonbookfair.co.uk/perspectives

Friedman’s New Chapter
(continued from page 1)
Initially, it appears, the company
will leverage Friedman’s existing relationships, developed over her long
publishing career, to give the company
a running start. She said, for example,
that she expects the works of her late
“very good friend Michael Crichton” to
soon be part of the project.
“When the rights are already taken
for a book, we’ll offer to function as the
digital marketing arm for a publisher,”
she said, adding that Open Road also already has agreements to publish e-book
versions of titles from publishers Kensington and Grove Atlantic.
What’s more, Friedman’s business
partner, movie producer Jeffrey Sharp,
brings a bit of Hollywood glamour to the
endeavor. He promises to mine writer’s
backlists for stories that would work on
film or television.
Though it’s not a groundbreaking
idea by any stretch, Friedman is perhaps the highest profile publishing industry executive to make such a total
commitment to digital.
“The big corporate publishers are
legacy publishers, with huge overheads,” she told Publishing Perspectives. “They may try to do what we do,
and they will, but they won’t do it as
well.” She said that digital’s competitive
advantage comes, in part, from eliminating the risk of returns.
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India’s Blaft Publishing Bring Pulp to Life

“I don’t ‘do inventory’ anymore,” she
Friedman, “E-books don’t come back
once you send them out and when you
don’t have to worry about getting 40%50% of your books back. You can be
more confident in your financials.”
Among those expressing admiration for Friedman’s project was Groupo
Planeta CEO Jesus Badenes who said, “I
think that Jane is really on to something,
convergence looks like the future. We
are all trying to figure out what digital
means for the book business. It will be
interesting to watch.” •

By Chad W. Post
Blaft Publications—and its purple
alien logo (see above)—launched just
over a year ago with the publication
of The Blaft Anthology of Tamil Pulp
Fiction, which consists of seventeen
stories by ten best-selling authors of
Tamil crime, romance, science fiction,
and detective stories, all translated
into English for the first time. At the
time, there was no intent to become
a full-scale publishing house—in fact,
none of the people involved (Kaveri
Lalchand, Rakesh Khanna, and Rashmi
Ruth Devadasan) had any publishing
experience whatsoever. But according

to Lalchand, “as Pulp Fiction was coming out, other books came along. This is
a big adventure.” To find out more about
Blaft, you can visit them at 5.0 D930 or
attend the Blaft presentation on Sunday
morning at 10:30 at 6.0 E905. •

By Chad Post
One of the most surprising statistics Kaidi Urmet of the Estonian
Publishers’Association dropped in her
speech about the Estonian Book Market was about the nearly inverted correlation between titles published in
Estonia and overall sales. In 1991—just
two years after the fall of the Berlin
Wall—only 1,554 titles were published
in Estonia, while more than 23,295,000
units were sold. The snapshot of 2007
paints a much different picture: 3410
titles were published (more than double the number from 1991), resulting
in 8,853,000 copies (approx. 40% of the
total in 1991).

Urmet pointed to the steady increase in book prices as the reason for
this decline in sales. “In 1991 we were
just starting to implement the capitalist model,” she said. “Books were much
cheaper then—people could afford
them.”
One of the bright spots in the Estonian market has been an increased
interest in memoirs and biographies.
Rene Tendermann of Pegasus—a press
which specializes in literary fiction and
young adult titles—echoed this trend,
pointing out that on the whole, nonfiction has done much better than fiction
since the economic collapse. His big
worry for the future is library funding

though. About 20% of Pegasus’s sales
are to libraries, but it looks like library
funding will decrease by 40-50% in the
next year.
Not all the news is bleak though. Ilvi
Liive of the Estonian Literature Information Centre (ELIC) has had great success
in recent years getting Estonian literature translated and published around
the world. So far this year, 30 Estonian
books have been translated into 15 different languages—including Albanian,
German, Russian, and even English. This
is a much different situation than what
things were like in 2001 when the ELIC
first came into existence and started developing a network of publishing contacts around the world. •

Market Snapshot: Estonia
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What Can STM Charge for E-books
When $9.99 Won’t Suffice?
By Richard Lampert
Like all publishers, STM publishers continue to grapple with Kindle
and other e-book devices aimed at individual readers, but here the publishers
have maintained a degree of
control that trade publishers
will envy.
STM
titles
available
through Amazon’s Kindle
store generally carry prices
that resemble print prices,
with discounts ranging from
roughly 10% to 40% from list
price of the print versions.
Given the high list prices of
STM print titles, even some
Kindle prices are well above
$100, a far cry from Amazon’s
$9.99 “standard” for trade
best-sellers.
To date, Springer is the
most visible STM publisher in
the Kindle Store. Other publishers, such as Informa, offer downloads of e-book files for various e-book
readers directly from their own e-commerce sites.
Many publishers are waiting on
the sidelines in regards to e-book readers, at least in part because to date no
e-book reader does a wholly satisfactory job of displaying complex images
or mathematical equations. Complex
page layouts themselves lead to awkward compromises. Perhaps ironically,
the technologically savvy readers of
STM are often happy with the venerable
PDF format because it easily overcomes
these weaknesses of e-book readers.
Just as many STM readers access
print materials through their university or
company libraries, they rely on institutional resources for e-books as well. For
large institutions, the lure of e-books is
that students and staff people can theoretically access materials from anywhere on
campus (technically speaking, anywhere
within a given IP range), and they can do
so 24/7, which suits the working habits of
many scientists and physicians.
At broad-based educational institutions, making the decision to adopt an ebook platform and then deciding which
e-book platform to adopt is often a lengthy
process, with faculty members, librarians,
and university IT people all wanting a seat
at the table. Perhaps as a result, industry
observers believe that no more than 50%

of the major colleges and universities in
the U.S. offer extensive e-book collections
at this time – but the proportion is growing daily.
The leading aggregated e-book plat-

STM Publishers and
E-book Service Providers:
>> Springer: 4.2 G402
>> Elsevier: 8.0 M968
>> Wiley-Blackwell: 8.0 N922
>> Baker & Taylor: 8.0 P951
>> Ingram: 8.0 M902
>> WoltersKluwer: 4.2 P401
>> Ebrary: 4.2 N441
forms, at least in the U.S., are Ebrary and
NetLibrary, which include both STM and
non-STM titles. In addition, major STM
publishers, including Elsevier, Springer,
and Wiley-Blackwell, offer proprietary
platforms for e-books and/or e-journals.
Major STM publishers have maintained
diverse practices about the availability of
e-book titles—some license their titles to
broad platforms, while others make their
e-titles available only on their own platforms. Another resource is library jobbers; major U.S. jobbers such as Ingram

Caught on Camera: Photos From Thursday

and YBP (Baker & Taylor) offer e-books
and include e-books within their approval
plans.
In terms of e-books, U.S. medical
schools have been early adopters; e-book
platforms have been adopted almost universally in U.S. medical schools, with initial installations occurring in the 1990’s.
Major publishers, who banded
together in a joint venture to
establish the original iteration
of the MDConsult aggregate, as
well as technology-based startups such as Teton Data Systems
(publisher of Stat!Ref, another
aggregate), saw that medical
trainees and doctors needed
information on a 24/7 basis in
both the schools themselves as
well as the hospitals where they
were seeing patients, which
made always-on, networked information extremely valuable.
Also, although there is a vast number of
medical books (some 104,000 published
since 1993 according to the authoritative
Doody’s Review Service database), the
core of the medical literature comprised
only a few hundred titles. These initial aggregates were—and still are—in HTML
format, despite the challenges caused by
the highly graphic nature of some of the
key titles.
These platforms are owned by both
publishers (MDConsult from Elsevier,
Books@Ovid from WoltersKluwer, etc.)
and by third-party aggregators (R2 Digital Library from Rittenhouse Medical
Books, a book distributor; and StatRef
from Teton Data Systems, a company
founded as a digital aggregator.)
To date, the overwhelming number of e-book titles in the STM segment
qualify as “shovelware”—simply replicating print book content in a digital standard. However, STM readers,
who are also heavy users and developers of sophisticated Web sites, will
expect richer media experiences from
e-books in the future. Most rich (you
need a different word here I think) media experiences to date involve linking
from the e-book to Web sites—original
references, datasets, graphics, and so
forth—and STM users will soon come to
expect both more links and more ways
to embed rich media within e-book files
themselves. •

Publishing Perspectives is a project of
the German Book Office New York, a
subsidiary office of the Frankfurt Book
Fair.
For photo credits, contact Publishing
Perspectives.
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Publishing in Brazil

For Brazil’s Companhia das Letras, It’s Business as Usual

By Emily Williams
Frankfurt regular Luiz Schwarcz,
founder, president and publisher of the
prestigious Brazilian publishing house
Companhia das Letras, has muted expectations for the Fair this year. He has
cut back a bit on the time he’s spending
here and is focusing mainly on reconnecting with friends. He doesn’t expect to buy many books, and, while he
has a successful homegrown bestseller
to talk about—Chico Buarque’s latest
novel Spilled Milk, which has sold over
150,000 copies in Brazil since its release in March—the rights have already
sold in a few territories, and as for the
rest, “we don’t need Frankfurt for that.”
Of course, Schwarcz is in a lucky
position. Companhia is bucking the international trend, coming off two of the
most successful years in the publisher’s history, with record backlist sales,
a few solid bestsellers, and a big deal
announced earlier this year to publish
Penguin Classics in Brazil. How have
they managed this kind of success in the
midst of the worst economic downturn

in decades? “I think our kind of book is
not as affected by the crisis,” Schwarcz
says, “because we have a loyal readership for quality books—I think they are
the last ones to abandon the habit of
reading or choose not to spend money
on books. So we were never so much affected by economic crisis.” And it doesn’t
hurt that this crisis has been milder in
Brazil. “I remember that maybe in the
first ten years of Companhia das Letras,
the company faced eight changes of currency and all kinds of economic crises.
Now the country is stable, the economy
is growing.”

Support for Education

One effect of stability has been the
government’s capacity to invest in education, which happens to be a boon not
only for the country but also for Companhia, with its focus on classic literature and nonfiction. In 2008, the number
of books from the adult and children’s
lists that were picked up for government programs in schools and libraries
led to the strongest revenues the company ever recorded. This was the payoff
for a carefully laid strategy, combining
editorial selection with strong support
for educators.
“[Many of] our books are mandatory reading in schools, and we work as
a mixture of trade company and school
text company, working with schools,
sending books to teachers, providing
support material for classes. We made
courses instructing teachers how to use
[classic Brazilian writer] Jorge Amado’s
work in schools, and we had 600 teach-

“We are open to a change
of format in books. If [a
new digital format] will be
better for the user and for
the reader, and if it will increase reading, why not?”

ers from public schools in each event we
held in 11 main cities around the country. Offering this kind of support for the
teachers guarantees that we don’t stop
selling if we don’t have books on the
bestseller lists.”
It also guarantees a long life for the
publisher’s backlist, a point of pride
for Schwarcz, and one of the strengths
that led to Companhia’s collaboration
with Penguin. “I think we are one of the
few cases where 80-85% of our catalog
is alive, continuously being reprinted.
It’s exactly the historic example of Penguin, and for us it’s really great to have
the opportunity to join our logos, our
names, to use all the editorial work they
did for classics all over the world. And
we are extremely happy to be able to
put Brazilian classics out with Penguin
in Brazil, and maybe in English too.”

Digital Transition in Brazil

While classics have turned out to
be a winning strategy for Companhia,
the digital transition to new technologies has been slow in coming to Brazil, where the only Amazon they have

China’s Shanda Literature

(continued from page 1)
Collectively, Shanda has a database
of 2.7 million user-generated titles. In
all, some 700,000 writers have contributed to Shanda’s sites.
“We have a unique business model
in digital publishing,” says Hou, who
worked for Sina.com, one of China’s
largest internet portals, prior to joining
Shanda. Users accessing the sites can
read the first half of a book for free and
then pay a small charge (about 3 cents
per one thousand characters) for the
rest of a book. The company splits the
profits with the author.
Any writer can register with Shanda
and post their fictional works on any of
the three sites they choose. Shanda editors look for titles that have commercial
potential and may subsequently sign
them to a contract to published their
work as a traditional book or modify it
for other types of media, such as films,
cartoons or games.
So far, the strategy is working. Shanda has put some 1,500 books into print,
and according to Hou, approximately
90 of the top 100 most popular Chinese
books searched by readers on Chinese
Google and Baidu (another popular
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search engine) are from the Shanda
websites.
“Our literary sites have brought
together the most talented writers in
Chinese online literature,” boasts Hou,
who sites Zhang Wei as one example.
Known to his online fans as Tangjia San-

Shanda CEO Hou Xiaoqiang
(Photo Wen Huang)
shao (The Third Boy of the Tang Family), Zhang is one of the most successful
Shanda writers. At 29, he’s the author
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of nine bestselling book series (comprising ten to 14 titles per series), with
each selling about 400,000 copies.
A former web engineer, Zhang started to post his work on Qidian in 2004
and caught the attention of Shanda
editors after his first novel became an
online sensation. “I always had a passion for fantasy novels,” said Zhang. His
books, with titles such as Crazy God, Son
of the Light and the King God of Death,
star heroes who live on alien planets
and save their world through the use of
magic and superpowers.
“Shanda has made it possible for me
to become a professional writer,” Zhang
said. “It would have been difficult with
the traditional print publishing.” He
tests his stories by posting them first
online to gauge reader reaction before
committing them to print and produces
about one new series per year.
Shanda CEO Hou has big ambitions
for his writers. On his way to meet his
US counterparts in Hall 8 at the Frankfurt Book Fair, Hou said he was on his
way to soliciting partners to publish and
distribute Shanda literary works worldwide. “We hope to create our own Harry
Potter-like phenomenon,” he said. •

to contend with is the rainforest. This
may change, however, if the government goes through with plans to start
experimenting with e-books in schools.
For the moment, Schwarcz says Companhia is studying what it needs to do
to be prepared, starting with making
digital rights a standard clause in any
new contracts. “We are open to a change
of format in books. If [a new digital format] will be better for the user and for
the reader, and if it will increase reading, why not? I don’t want to make predictions. At the moment I don’t see the
traditional book dying or being substituted, but I don’t know about the future.
Who knows? If anyone could know it
would be easier to be a publisher.”
Schwarcz is happy to leave the inscrutable future for now in order to
focus on the present—a happy moment for Companhia, with bestsellers
Stieg Larsson and John Boyne racking
up sales close behind homegrown star
Buarque—and do some reminiscing on
Frankfurts past. “I still remember when
the auctions were live at Frankfurt. It’s
different now because people are not
crazy anymore, the atmosphere is more
healthy.
People are calmer. After two days
there are always rumors of books, but
we pay less attention to rumors now.
You don’t ask on the escalators what
book have you seen anymore…For us
it’s for fun, it’s worth it to see people,
you see the faces and you shake hands
and you kiss and you hug and you smoke
and make the book business still something that’s part of life, not only virtual
and on the internet.” •

Kulture Considered (From a
German Point of View)

By Siobhan O’Leary
It’s hard to imagine a place where
more people from more countries come
together to exchange thoughts and
opinions on culture and world events
than the Frankfurt Book Fair. One publication that keeps the spirit of international exchange alive throughout the
year is Kulturaustausch—Zeitschrift für
internationale Perspektiven (Cultural
Exchange—a journal for international
perspectives) published by the German
Institute for Foreign Affairs (IFA). The
magazine is published 4 times a year
and it covers global issues—such as climate change or politics—through the
eyes of well-known authors. By dealing
with difficult issues from a variety of
viewpoints, the magazine has become
one of the most important information
forums for foreign cultural politics in
Germany.
“We ask authors from foreign countries for their opinion on these issues—
from their cultural, political and personal background,” said Friedrich-Freksa.
“The aim is to get a wider view on what
is going on worldwide and what very
different people think about it.” •
PUBLISHINGPERSPECTIVES
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Publishing in New Zealand
By Andrew Wilkins
It is often argued that the digital and
online distribution of books is likely to
remove barriers to markets that have
characterised the bricks-and-mortar
era of the book trade, delivering a Utopian level playing field and enabling publishers of all sizes to compete equally
wherever they might be based.
However, with larger publishers
and online aggregators getting serious
about the digital age, is it possible that
the divide between large and small, the
‘haves’ and the ‘have-nots’, those with
scale and those without will be perpetuated, not ended, by the brave new digital
age?
This concern has driven a fascinating new project in one of the more remote branches of the English language
book market—New Zealand.
The goal of New Zealand’s Digital
Publishing Forum is to “accelerate the
development of a digital publishing industry in New Zealand.” Part of that goal
will be met next year with the ambitious
launch of “1000 Great New Zealand ebooks,” along with an accompanying
marketing campaign aimed at New Zealand consumers.
A country of only 4.3 million people
(and 47.2 million sheep), New Zealand
has long been included in the “British
and Commonwealth” rights territory,
but is in fact an open market. While
New Zealand’s booksellers are free to
import books from overseas without
hindrance, exporting them is another
matter. Getting access to the global book
market has—with some notable exceptions such as Lloyd Jones’ Man Booker-

1,000 New Zealand
E-books Coming Soon

New Zealand stand in Hall 8.0

shortlisted Mister Pip and the works of
Janet Frame, Katherine Mansfield, Witi
Ihimaera, Alan Duff and Keri Hulme—
proved challenging.. Digitisation has the
potential to change that.
However, with publishers and digital services providers in the major US
and UK markets driving the digital agenda, there is a danger that publishers and
authors in the smaller English language
markets will miss out, as Digital Strategies Limited’s Martin Taylor, Director of
the Digital Publishing Forum, explains:
‘The major hurdle for New Zealand

publishers, especially small independents, is scale. The reason we’re jumping in is to overcome the scale issue before there are entrenched competitors
in the digital marketplace,’ he told Publishing Perspectives.
Initiated by Copyright Licensing
Limited (New Zealand’s copyright clearing house) and shareholders the Publishers Association of New Zealand and
the New Zealand Society of Authors,
the Digital Publishing Forum is helping
publishers of all sizes skill up for the
digital age, offering much-needed train-

ing and resources for publishers to go
digital. An extension of the Forum is the
goal is to have one thousand e-books
available by the second quarter of 2010.
As of last week, the project had received
300 nominations from 30 New Zealand
publishers.
‘We have to get publishers knowledgeable and then get them publishing,’
says Taylor. ‘A thousand e-books will
give us some bundling options with the
major ebook device manufacturers. At
the same time we want to get consumers in New Zealand reading e-books.’
The thousand e-books, to be produced initially in .epub format, will be
made available on a rental or subscription basis. Singapore-based InfoGrid
Pacific Pte Limited will provide the XML
publishing and distribution platform
required to digitize and distribute the
works. Taylor admits that booksellers
also need to come to the party:
‘There’s definitely distribution infrastructure needed—we’d welcome a
committed online bookseller as a partner.’
Taylor says the Digital Publishing
Forum has been greatly encouraged by
Amazon’s 7 October announcement that
the Kindle e-reader will go global. New
Zealand’s publishers plan to be ready to
go global soon as well. •

The official New Zealand stand is in
Hall 8.0, B985. Drinks will be served
on the stand at 5pm Friday.
Further information:
http://digitalpublishing.org.nz/
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Selling Rights

Despite 20% Unemployment, Spain
Still a Viable Market, says Kerrigan
By Emily Williams
Barcelona-based agent Antonia
Kerrigan had a banner year last year at
Frankfurt selling rights to The Angel’s
Game, Carlos Ruiz Zafón’s follow up to
his international bestseller The Shadow
of the Wind, and has high expectations for this year as well. Far
from cutting back, Kerrigan is attending even more meetings than
usual, where she’s featuring her
author María Dueñas, whose new
novel The Life of a Seamstress, an
intriguing WWII historical that
ranges from Tangiers to Madrid
and has reportedly sold 15,000
copies in the four months since
its publication in Spain by Planeta
imprint Temas de Hoy.
Kerrigan, president of her
homonymous agency and agent to some
of the country’s bestselling authors, reports that Spanish publishing is not suffering as much as one might think, considering the country’s unemployment
rate is approaching 20%. Recent years
have seen a blossoming of independent
publishers in the Spanish market, and
Kerrigan sees these smaller, more agile

players as having an advantage during
these unstable times.
“From my point of view those that
are having a harder time are the big
groups. And yes, it is a little more difficult [for agents] to place books.” One

issue that has had less impact in Spain is
the digital transition—Kerrigan has noticed that most of the Spanish agents are
not selling ebook rights. “We are keeping those and planning on separate contracts for those rights. I’m hanging on to
digital rights in Spain and most foreign
countries.” (The exceptions to this rule
are the US and the UK, where publish-

ers insist on acquiring ebook rights as a
matter of course in the contract for any
new title.)
A veteran agent known for fighting
hard to get the best possible deal for her
authors, Kerrigan has seen her share of
fairs and her Frankfurt methodology
has evolved with the years. “There are
a lot of fun things in Frankfurt but of
course, it all depends on how long you
have been going and how old you are
getting. During my first years, it was
more fun to see friends, go to cocktails
and have drinks. At that time it really
didn’t matter if you slept or didn’t. I had
even gone to meetings after sleeping for
an hour and a half. As the years wear
on, I feel more like having dinner with
friends, chatting and catching up on everyone’s life. It just goes to show, time
does take its toll!”
But she still looks forward to each
Frankfurt and counts on the deals she
can bring home to her clients. “The fair
is for me still very useful. It is tiring, but
selling a book face to face is always more
effective. It is still worth the expense.” •

Extra Effort Required to Reach
English-Language Publishers
By Amanda DeMarco
When Aufbau Verlag editor Andreas
Paschedag pulled Reinhard Stöckel’s
The Lavawalker (Der Lavagänger) from
the slush pile, it had already been rejected by several other houses; “I can only
imagine they didn’t read it,” he mused,
recounting the story of how the book
went on to become one of Aufbau‘s lead
titles. After garnering favorable reviews
from Die Welt and Frankfurter Allgemeine Zeitung, Norway’s Gyldendal Norsk
bought the translation rights. Now
Aufbau Media, which handles licensing
for Aufbau Verlag, is working to reach
English-language markets at Frankfurt.
Britta Marckwardt, Aufbau Media
English-language Rights Manager, said
that she realized Aufbau needed to be
more proactive after she saw a presentation on English-language promotional
materials at the 2008 Frankfurt Book
Fair. “They were incredible...It showed
us that if you really want to reach the
American market, you have to spend a
lot of money and energy and time.”
German publishers have to be selective about allocating resources to promote English translations since so few
books ultimately make it into English.
The Lavawalker stood out for Marckwardt as a good candidate, not only because of its status as a lead title, but also
PUBLISHINGPERSPECTIVES

because of its globe-spanning setting
and its style, which contains elements
of magical realism. “It rarely happens in
German literature that Germany’s role
in world history is reflected so honestly,” added Christoph Hassenzahl, Aufbau
Media non-English-language Foreign
Rights Manager.
Marckwardt then commissioned
Peter Constantine for a rare sample
translation. “The problem is mainly that
many American houses don’t speak German, so when we send a mailing saying
‘We have this great book!’ and then send
the book in German, we don’t know if
it’s being read. For Stöckel we had an
extensive presentation made.” Hassenzahl also pointed out that there is a certain economy to preparing promotional
materials in English since its status as a
world language means he can also send
them to his contacts elsewhere.
However, the present state of the
economy dampens the reactions that
organizations like Aufbau can expect
from such efforts: “We know [the promotional materials] were very wellreceived, but it’s coming in this crisis
time,” said Marckwardt, “When I asked,
many people said, ‘At the moment, we‘re
not doing any translations’. I’m hoping
to meet with more American publishing
houses to talk it over.”

Open Letter
to Publishers
By Erin L. Cox
The Frankfurt Book Fair is, as we
all know, being held in the home of Johannes Gutenberg, so it seems ironic
that the focus of this year’s fair is digital publishing.
Every panel—from cookbooks to
medical journals—seems to have addressed how to reach and engage the
digital audience, how to make content
interactive, and how to find the new
generation of readers and users. This
year’s fair has proved to be the tipping
point in the digital debate and, while
some solutions and initiatives may be
more successful and viable than others, it is an exciting time to be in publishing.
What has worried me about the
conversations this week is that I fear
publishers may lose focus. Our business is entertaining and educating
readers; sharing information and stories, creating unforgettable images
and recipes; and, ultimately, selling
content. By getting caught up too much
in the nuts and bolts of the technology,
publishers risk losing sight of their
main duty: creating content for the
reader, not content for the technology.
Let companies from Apple to iRex,
LibreDigital to ScribD create the platforms while you continue to find the
next Julia Child or publish groundbreaking scientific studies. •

Still, there’s no question about continuing to allocate more resources for
promoting English translations. Referring to the recent success of several of
Aufbau’s Hans Fallada titles published
in the U.S. by Melville House, Hassenzahl said, “When an American publisher
does something and it gets good reviews, it has huge echoes.” Marckwardt
affirmed, “Now we’re talking about
further sample translations for the fall.
Stöckel is a turning point. We made an
active decision to do something.” •
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Japanese Rights
“die Menschen hinter den Büchern stärker ans Licht zu locken” - “drawing the people behind the books into the light”
Selection from the “gute-aussichten” photography project in Hall 8.0 M984 by photographers Bianca Gutberlet, Irina Jansen and Christian Hörder. Exhibitors and visitors
are invited to stop by the photo studio and get their picture taken with their favorite word.

Brian O’Leary

Ann Betts

Jiryes I Sharbain

Hugo Brik

Geoffrey Staines

Matt Hamlin

Lodewijk van Zonneveld

Dirk Wächter

Japan Feeling Pessimistic, Says
Kodansha’s Kakishima
By Emily Williams
Editors from Japan and Korea, and
increasingly China, come to Frankfurt
ready to do business. Often, they will
have read the manuscripts on offer
ahead of time, but Asia remains a part
of the world where pre-empts are still
rare. Publishers are still likely to come
to Frankfurt with bids in hand, ready to
cut a deal in person.
This year is a little different, says
Kazunobu Kakishima, editor-in-chief
of the translated books department of
Tokyo’s Kodansha Ltd. Pessimism is the
word of the day.
“There is as little sign of an economic recovery in Japan and the economy appears to be stuck,” he says. “Last
month the elections brought a big regime change, but our economy remains
bogged down, especially the publishing
business where conditions remain as
critical as ever. We are in a harsh place.”
Despite the optimistic announcement this month of a new Kodansha
Comics publishing operation opening in
New York, the company has been hard
hit by the economic crisis and last year
posted a deficit of 7.6 billion yen ($80.5
million). Other publishers have fared
even worse “Some publishers have
dropped out of the game. Soshisha was
absorbed into another company, and at
least one more publisher is said to be on
the brink of going under.”
Still, Kakishima’s young department has done well since its inception

8

Mobile Publishing
in Japan

Japanese publishing
house Kodansha Ltd.

in 2006, racking up big sales for Michael
Losier’s Law of Attraction, Daniel Tammet’s memoir Born on a Blue Day, and
most recently Malcolm Gladwell’s Outliers, which is up to 50,000 copies sold
since its release in May.
Kakishima says he looks forward to
Frankfurt as a chance to buy up great
titles in his key subject areas of business, current affairs, popular science,
and self-help—though he says auctions
among Japanese publishers are quieter
this year, a relief under the circumstances.
“We’re trying to save our money,” he
said, adding, “but if I find what I’m looking for—the next writer to follow in the
footsteps of Malcolm Gladwell or Daniel
Pink—I won’t hold back.” •
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While many outsiders
think of Japan as far ahead of
the rest of the world technologically—and in some ways
this is true—this advantage
has yet to lead to a rapid digital revolution in book publishing.
“As you know, mobile
phone novels are popular
among the young generation,” Kakishima says. While
publishers can profit off of
quick print editions of the
most popular cell phone
books, they are not, for the
most part, benefiting from
the user-generated electronic
content, and “e-books like
Kindle are not popular.” Kodansha is signing up digital
rights “for the future”, but at
present the development of
an e-book market is slow.

Seen and Heard: Tamil Nadu,
Kalachuvadu Publications, India
One of the leading publishers in
Tamil Nadu, India, Kalachuvadu Publications was relaunched in 1996 when
Kannan Sundaram (pictured above),
decided to revive the literary magazine his father established in 1980s in
order to publish the works of Sundara
Ramaswamy. Since that time, Kannan
has published more than 300 works of
fiction and nonfiction in Tamil. Most of
these titles are modern works by Tamil
writers such as G. Nagarajan and Pudumai Pithan. In addition, Kalachuvadu
publishes Tamil translations of some
of influential world writers, including
Paulo Coelho, Stephen Hawking, and
Gabriel Garcia Marquez. This is Kannan’s third visit to the Frankfurt Book
Fair—he first came as a Frankfurt Fellow in 2007—and he hopes to introduce Tamil literature to publishers from
around the world. The book that he’s
most excited about this year is The Heat
of Water by Indria (S. Jothimani), a true
story of the struggles a young woman
faced attempting to follow through on
a promise that got here elected to the
village panchayat (village assembly)—
a promise to bring drinking water to a
hamlet populated by the oppressed and
“untouchables” of India. •
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Digital Territories
“die Menschen hinter den Büchern stärker ans Licht zu locken” - “drawing the people behind the books into the light”
Selection from the “gute-aussichten” photography project in Hall 8.0 M984 by photographers Bianca Gutberlet, Irina Jansen and Christian Hörder. Exhibitors and visitors
are invited to stop by the photo studio and get their picture taken with their favorite word.

Annika Balser

Ronald Schild

Andrew Richard Albanese

Christina Mussinelli

Herneid von dem Knesebeck

Thomas Minkus

Anne Harbour

Robert Baensch

House of Anansi’s MacLachlin on Frankfurt and E-books
By Emily Williams
House of Anansi is one of Canada’s
most venerable and respected independent houses; small, dynamic, and still
holding its own against the big multinationals. Part of this success, president
Sarah MacLachlan explained, has been
due to a strategy of buying world rights
wherever possible and then working
actively to sell those rights around the
world. Frankfurt is a key part of this
strategy, and this year’s Fair is no exception.
Book sales in Canada have held
steady in the past year, and the country
still produces a robust crop of literary
prizes, leaving Anansi on a “nice even
keel” and with three award nominees it
is talking up at the fair. Shani Mootoo’s
novel Valmiki’s Daughter was longlisted
for the Giller Prize, while Eric Siblin’s
Cello Suites and Wade Davis’s The Wayfinders are both nonfiction contenders
for the Writers’ Trust Prize.
MacLachlan has noticed the dropoff in attendance from the US and UK
this year, but is still reconnecting with
her contacts from continental Europe.
Her team puts a lot of preparation into
Frankfurt every year, and the expense is
nothing to sneeze at, but for MacLachlan the effort pays off.
“I still think it’s a vital part of being
a publisher in the international market.
For us, as an independent Canadian
publisher who tries to discover new
talent and put that new talent into the
world, absolutely essential that we go
and let people know what we’re doing.”
As an example she remembers The

Visit the House of Anansi Press in Frankfurt: Hall 8.0 K959
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Lessons on English Language Territories and E-books

Breadwinner, a YA novel by Deborah
Ellis about a young Afghani girl. “The
Breadwinner came out in the North
The past year has seen Anansi’s first
American market just before September
experiments with e-books, and Sarah
11, 2001 and we’ve sold it, and two subMacLachlan has already learned how
sequent volumes, in almost every terrihard it is to maintain territorial boundartory around the world. The trilogy has
ies between English-speaking countries
sold over two million coponline.
ies, worldwide, earning $1
Before Anmillion in royalties, which
ansi ever
“you’re only as strong
Deborah has thenb given to
started
an Afghani NGO. So when I
as the data you control” selling ethink about something like
books they
that I know that [it hapfound 12pened] because we go to
15 of their
Frankfurt.”
b o o k s
MacLachlan,
available on
too, is optimistic
S h o r t c ove r s
about the outcome
from the US
from this year’s
editions. The
Fair. “What doesn’t
problem was
change is this meetcorrected, but
ing of the tribes asMacLachlan
pect. We do this rare
quickly recogand wonderful thing
nized the abwhich is make books,
surdity of naand once a year peotional borders
ple from all around
in an online
the world get toworld,
and
gether to talk about
accordingly
the books that they
Anansi is takmake, and it’s still
ing big steps
as passionate a conto prepare for
versation and still as
the digital fuenjoyable a group of
ture.
people as you’ll ever
“We have
want to hang out
re o rga n i z e d
with. For me that is
our producstill one of the great
tion departreasons to go.” •
ment because
we
believe
that somewhere within the organiza-

tion there needs to be what we’re calling a cross media group, because we
no longer can just think about how you
construct a book and put it on paper
and put it into the market. We have to
consider how we might deconstruct
a book or reformat a book. Basically
we’re content aggregators, and however
people might want to get that content,
we sort of have to be able to deliver it.
We’re doing a major project to deal with
data management within the company
because what we do know is you’re only
as strong as the data you control. Being able to see all of the different sales
channels electronically is a big concern
of ours, and then being able to repurpose content so that we can use it for
promotion to send to Amazon, to send
to Bowker, to send to Baker & Taylor.
The cross media group will deal with all
of those eventualities and one of those
would be of course creating ebooks.”
As the digital market takes a bigger
chunk of sales, MacLachlan also expects
that Anansi’s revenues from foreign
rights sales to the US, UK and Australia
could dry up, but there is still time for
the house to adapt if they move quickly
and aggressively. In this MacLachlan
sees an advantage to being a 23-person company; it is easier for Anansi to
make the necessary structural changes
than for some of their bigger and more
unwieldy competitors. “I think that it’s
universally felt that anything big right
now is having a hard time, and that the
big houses are just too big to be sustained. I do think we benefit a little bit
from that.” •
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Beyond eProducts
Custom publishing
Digital asset distribution
Content discovery and delivery

See how MarkLogic Server helps publishers evolve content
from product creation to comprehensive services and solutions.

Hall 4.2 - Stand G412

Enter to win a Sony Reader !

Copyright

Twilight Takes China
By Wen Huang
Stephenie Meyer’s Twilight is just as
popular in China as it is in the rest of the
world.
“Stephenie’s imaginative storytelling and her beautiful description of the
pain and love for the impossible [vampires] holds strong appeal for Chinese
young adults,” said Bai Bing, editor-inchief with Beijing-based Jieli Publishing
House.
Jieli purchased the rights for all four
books in Meyer’s Twilight series (Twilight, New Moon, Eclipse, and Breaking Dawn) in 2007. Since their release
last year, the four titles have sold more
than 1.5 million copies in paperback.
The popularity prompted Jieli to release
20,000 hardcover copies of the series
this month.
Jieli also just published Meyer’s

adult sci-fi novel The Host, with a first
printing of 110,000 copies.
Bai said there is a “huge market”
for books involving vampires or other
beings with magical powers. Citing China‘s 16th century classic Journey to the
West, the story of a Buddhist monk’s pilgrimage to India with the help of a monkey with superpowers, Bai noted that
the supernatural genre has always been
popular with Chinese readers.
Jieli has been scouting other works
in the West to introduce them to China.
The company introduced the Goosebumps series by R. L. in 2003 and has
since sold 50 million copies in all. “As
China opens up to the world, young
people have learned more and more
about the West and their reading tastes
are becoming ever more cosmopolitan,”
she said. •
Bai Bing

IPA Copyright Symposium Heads to Abu Dhabi
By Andrew Wilkins
The next International Publishers
Association’s Copyright Symposium will
be held at the end of February 2010 on
the eve of the Abu Dhabi International
Book Fair (2–7 March, 2010).
The event, which is run every four
years, will be hosted by KITAB, the company set up by the Abu Dhabi Authority
for Culture and Heritage and the Frankfurt Book Fair to run the Abu Dhabi fair.
The IPA’s Secretary General Jens
Bammel told Publishing Perspectives
that the Symposium had two purposes:
to help shape policies and understanding of copyright and also to draw publishers to a region which had the potential to grow into a 20 billion euro
market:
“It was a deliberate choice to go into
the Arab world,” he said.
The Symposium is aimed at copyright experts, international publishers
and also Arab publishers looking to
develop what Bammel described as a

“copyright culture” in their own region.
Among other topics, delegates will discuss the impact of new digital publishing models on copyright, the impact of
open access, creative commons and the
Google settlement. There will also be a
special focus on copyright and Islamic
law.
“The fundamentals of copyright
won’t change, but there are big threats,”
said IPA President Hermann P Spruijt
yesterday, naming the rise of copyright
exceptions in education and libraries as
just one area that needs to be examined.
It wasn’t all bad news, however: “At
the same time, the public is starting to
understand that you have to pay for intellectual property in digital formats,”
he said. “Micropayments are helping us
enormously.”
The 7th IPA Copyright Symposium
will run from 28 February to 1 March
2010 in Abu Dhabi. For further information, visit: www.ipa2010.ae. •

(Photo Andrew Wilkins)

Dubai’s Maktoum Foundation Brings Culture, Business to the UAE
By Chip Rossetti
Ali Saif Al Shaali, the Director of the
Publishing Department for the Mohammed bin Rashid Al Maktoum Foundation (MBRF) in Dubai, admits that in
previous years at Frankfurt, he and his
colleagues have been “on the defensive,” as he puts it, spending much of
their time at the MBRF stand as other
publishers sought them out. Like many
another Frankfurt-goer, he would often
find he had spent entire days without
having left his stand once. “This year,” he
says, “I am taking a different approach,
actively making the rounds to meet potential publishing partners.”
In 2007, His Highness Sheikh Mohammed bin Rashid Al Maktoum, the
ruler of Dubai, launched the eponymous
Foundation with the aim of devising
“sustainable home-grown solutions”
to the numerous economic, intellectual
and societal challenges facing the Arab
world. “The main goal of this foundation
and this department,” says Al Shaali, “is
to improve the situation of Arab societies in general and Arab youth in particular. The mother of all these challenges
lies in moving the mashriq [the eastern
half of the Arab world] from oil-based
economies to knowledge-based economies, and likewise moving poor countries elsewhere in the Arab world to
PUBLISHINGPERSPECTIVES

Ali Saif Al Shaali

“In the past 18 months,
we’ve translated 620
titles into Arabic”
knowledge economies.”
As Director of Publishing, Al Shaali
is in charge of 32 different projects
sponsored by the Foundation, from the
Oktub program, which provides financial and publishing support for budding
writers from the Arab world, to the ongoing Tarjem program. Named for the
Arabic word for “translate,” Tarjem is
“one of the Foundation’s major projects,
one we’re particularly proud of,” says Al
Shaali. An ambitious program aimed at
increasing the low numbers of books
annually translated into Arabic from

other languages, Al Maktoum partners
with publishers throughout the region
to translate and publish books and undertakes to distribute a certain number of free copies of the Arabic edition
within the Arab world. “In the past 18
months, we’ve translated 620 titles into
Arabic,” says Al Shaali. “Considering all
the challenges involved with translations—including the limited number
of qualified translators out there—it
wasn’t easy to achieve this number.”
Of the 620 titles translated, about
half are on business, dealing with management, entrepreneurship or, more
generally, leadership. “I really can’t get
my head around how many good business books we’ve done,” says Al Shaali,
including recent bestselling business
titles such as Jack Welch’s Straight from
the Gut and Nassim Nicholas Taleb’s
The Black Swan.
Fiction (both for adults and children) accounts for 30% of the translated titles so far, including works by Doris Lessing and even classics, including
new translations of Dostoevsky. Other
categories include books on science,
family health, and nutrition. Tarjem
also translates reference works, usually
published electronically.
The Tarjem books are then distributed for free throughout the Arab

world—to targeted audiences such as
libraries (for literature) and schools
(for science titles and textbooks), while
managers, administrators, and government ministers receive business titles.
At Frankfurt this year, the Al Maktoum Foundation’s primary focus is to
promote the first Dubai International
Children’s Book Fair (DICBF), which will
take place February 3-10, 2010. That
focus explains why MBRF stand (Stand
E-965 in Hall 5), is red this year—the
official color of the DICBF—rather than
its usual blue and gray. “This kind of
children’s book fair is unprecedented in
the region,” says Al Shaali. Arab publishers aren’t used to participating in such
a specialized fair, which is why we’ve
been making efforts to persuade Arab
publishers of the potential benefits of a
children’s book fair like this.”
While his colleagues at the Al Maktoum Foundation promote the DICBF,
Al Shaali expects to be actively involved
in making the rounds this year, meeting new potential partners and service
providers for the Foundation’s many
publishing projects, including foreign
publishing houses looking to partner
with Al Maktoum on the Tarjem translation program. “I’ll be out there, so look
for me,” said Al Shaali. •
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Friday Events

See and Do: Our Event Picks for Friday
Frankfurt & Guests
Time: 10:30 to 11:30 a.m.
Location: International Centre, Hall 5.0
D901

How to create a worldwide network
of bilingual book publishers. This is
something new: publishers of bilingual
children’s books meet at the Frankfurt
Book Fair and discuss cooperation
projects. A meeting of interest for all
publishers who want to make better
children’s books for an international
world.

With: Henriette Barkow (publisher,
London), Shobha Viswanath (publisher,
India), Stephan Trudewind (publisher,
Netzwerk Mehrsprachigkeit, Berlin)
Moderated by: Mladen Jandrlic (agent,
Zürich), Iris Wolf (agent, Hamburg)

Copy Infringement Portal

Time: 12:00 to 1:00 p.m.
Location: Clients Lounge, Hall 8.0 L993
Online criminals target the publishing industry in a number of ways. The

spectrum of offences ranges from
websites offering infringing copies of
works to download, through peer-topeer sharing of infringing copies, to the
commercial sale of counterfeit copies of
publications. The Publishers Association - working in close partnership with
other Trade Associations - has growing
expertise in tackling each type of threat
in an appropriate and effective manner.

Integrated Media

Time: 12:15 to 1:15 p.m.
Location: Film & Media Forum, Level 0,
Room Analog

The Convergence of Publishing with
Film, Television and Digital Entertainment: Legendary publisher Jane Friedman and award-winning film producer
Jeffrey Sharp (BOYS DON’T CRY, PROOF,
EVENING) discuss their unique vision
for the future of publishing, film and
digital entertainment and the founding of their New York-based enterprise
Open Road Integrated Media.

and President of HarperCollinsPublishers Worldwide) and Jeff Sharp (President of Open Road Integrated Media)

Fact Disguised as Fiction in Contemporary Chinese Writing

Time: 12:30 to 1:30 p.m.
Location: International Centre, Hall 5.0
D901

Join Publishing Perspectives editor-inchief Edward Nawotka for a conversation with Wen Huang, transator of Liao
Yiwu’s The Corpse Walker: Real-Life
Stories, China From the Bottom Up and
Xianhui Yang’s The Woman from Shanghai, about fact disguised as fiction
contemporary Chinese writing.

Literary Encounter: Argentina

China is experiencing a boom among
writers in the German and Spanishspeaking worlds. With great humour
and the pleasure of discovery, Ariel
Magnus and Tilman Rammstedt look
into western notions of China and
despatch their readers on an unusual
journey to the Middle Kingdom via
Buenos Aires and the Westerwald.

Time: 3:00 to 4:00 p.m.
Location: Clients Lounge, Hall 8.0 L993

With: Ariel Magnus (author, Buenos
Aires) and Tilman Rammstedt (author,
Berlin)
Moderated by: Silke Kleemann (translator, Munich)

With: Jane Friedman (CEO of Open
Road Integrated Media and former CEO

buchreport & buch aktuell
Forum Literatur & Sachbuch
Forum Fiction & Non-Fiction
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Fodor’s Presents: ArgentinA

Los Glaciares National Park

Mendoza Wineries

Salta

Iguazú Falls

Argentina’s Top Attractions
Argentina’s vast territory encompasses not only the sophisticated gateway and
capital city of Buenos Aires but also rural landscapes that range from subtropical jungle and arid pampas (grasslands) to snow-capped Andes and monumental Patagonian glaciers. to whet your appetite for a trip to Argentina, here
is a brief overview of the country’s top attractions.
Iguazú Falls

On the Argentine-Brazilian border, some
1.7 million gallons of the Iguazú River
plummet over a precipice each second,
forming a 900-foot-wide wall of water.
Iguazú is taller than Niagara and wider
than Victoria, and its raging, monumental beauty is one of nature’s most aweinspiring sights. The Iguazú River falls
200 feet to form the Cataratas de Iguazú
(as the falls are known in Spanish).
Considered to be one waterfall, it is
actually made of about 275 individual
drops that stretch along 2.7 km (1.7 mi)
of cliff-face. Ranging from picturesque
cascades to immense cataracts, this
incredible variety is what makes Iguazú
so special. National parks in Brazil and
Argentina protect the falls and the flora
and fauna that surround them. Trails,
metal catwalks, and Zodiacs all allow
for spray-soaked close-ups. Exploring
their jungle-fringed trails can take two
or three days: you get right alongside
some falls, gaze down dizzily into others, and can take in the whole spectacle
from afar.

La Quebrada de Humahuaca

Dramatically colored, craggy rock
faces overlook the traditional villages
that nestle in this gorge. The most stunning section is the Camino de los Siete
Colores (Seven Colors Trail), with its
red, ocher, and mossy green rock layers.
Music pouring from area peñas (folk
bars) is the perfect soundtrack.
Mendoza Wineries

Malbec is the grape that has made
Argentina’s name in the wine world,
and Mendoza is where they do it best.
But getting you tipsy isn’t all the 20 or
so area wineries do: informative tours,
atmospheric accommodation, and topnotch dining are also on offer, all within
spitting distance of the Andes.
Plaza de Mayo and
San Telmo, Buenos Aires

Revolution, mass protests, Evita’s
inflammatory speeches: never a dull
moment for the square that is Buenos
Aires’ historical heart. The past also
lives on in the cobbled streets of the
San Telmo neighborhood. Its elegant

19th-century mansions once housed
brothels, tenements, and tango dens.
The tango remains, but these days it’s
antiques and hip designers drawing
crowds.
Camino de los Siete Lagos
(Seven Lakes Trail)

Between San Martín de los Andes and
Villa La Angostura, the partly paved
RN234 winds alongside seven beautiful
bodies of water fringed by pine forests
and overlooked by the Andes. You can
do the trip in a day, or stay on at inns
or campsites for the gorgeous sunsets
and sunrises.
Península Valdés

Graceful ballenas francas (southern
right whales) are literally the largest
attraction at this Atlantic-coast nature
reserve. They come for mating season,
June through November. Sea lions,
elephant seals, and vast penguin colonies keep the beach busy the rest of
the year.
Laguna de los Pozuelos

Thousands of Andean flamingos form
a salmon-pink stain across this remote
lake near Argentina’s border with
Bolivia. The harsh beauty of the Puna
region’s gritty slopes and scrubby highaltitude plains offsets the birds’ extravagant plumage perfectly.
Salta

Stately colonial buildings, hopping
nightlife, and fabulous local food and
wine make the city of Salta more than
just a gateway to the Northwest. When
you do decide to get out of town, hiking,
rafting, and tours to wineries and salt
lakes are all options.

Photos: (left) iStock, (right top) Colin Monteath/age fotostock, (center) Jeremy Hoare/age fotostock, (center bottom) Miguel Mendez/Afp Photo/Newscom.

Di s c o ver the 2010 G u e s t o f h on o u r

Seven Lakes Trail

Glaciers of Patagonia

The Patagonia ice field covers much of
the southern end of the Andean mountain range, straddling the ArgentinaChile border. The glaciers that spill off
the high-altitude ice field are basically
rivers of slowly moving ice and snow
that grind and push their way across
the mountains, crushing soft rock and
sculpting granite peaks.
Most of Patagonia’s glaciers spill into
lakes, rivers, or fjords. Chunks of ice calve
off the face of the glacier into the water, a
dramatic display of nature’s power that
you can view at several locations. The
larger pieces of ice become icebergs that
scud across the water surface like white
sailboats blown by the wind.
A translucent blue-green cliff of frosty
majesty forms where the Perito Moreno
glacier reaches Lago Argentino in southern Patagonia. Blocks splinter off the
ice face all the time, but they’re ice
cubes compared to the tons that come
crashing down roughly every four years
as a result of pressure building from
behind.

About Fodor’s
fodor’s travel is one of the world’s leading
providers of travel information. Written by
a team of over 700 writers located around
the globe and covering more than 120
destinations worldwide, fodor’s Gold Guides
and fodors.com have provided the most
engagingly written, up-to-date, accurate
information for travelers for more than seventy
years. For more information about Fodor’s
Travel, please visit the Random House booth
in Hall 8.0 S-893.

Writing in China
By Wen Huang
Embellishing a piece of non-fiction
work with elements of fiction is a big
no-no in the West. Writers and publishers avoid blurring their boundaries.
But it’s a different story in China. Nonfiction writers follow what they call the
“docu-literary” genre, which incorporates some literary elements into journalistic works, claiming their writings
as pure fiction. In this way, writers and
publishers can skirt government censorship and get their works published
in China.
Yu Jie, a Beijing-based independent
critic, discusses this new trend in a recent essay. He writes: “It’s not that Chinese writers don’t know the difference
between fiction and non-fiction writing.
The tough political environment in China has presented them with no choice.”
Yu uses writer Yang Xianhui’s Woman from Shanghai as an example. The
book, written in the docu-literary style,
chronicles the lives of thousands of intellectuals who were locked up inside
a Chinese labor camp during Mao Zedong’s Anti-Rightist campaign in 1957.
Chapters of this book first appeared in
a literary journal in Shanghai and the
editors published them under the category of “fiction,” even though they were
well aware of the journalistic nature of
Yang’s work—that descriptions were
based on true events and that some stories had been taken literally from the
author’s interviews with victims.
Despite the “fiction” label, Yang’s
stories reignited a nationwide debate on
the tragic consequences of Mao’s political campaign. Many survivors, who had
remained silent for many years, stepped
forward to confirm the authenticity of
Yang’s work. Several government-run
newspapers and magazines, emboldened and encouraged by Yang’s success,
carried short memoir pieces or essays

Chinese Writers’ Survival Strategy

Chad Post of Open Letter Books discusses the ‘docu-literary’ book The Corpse Walker by Liau Yiwu
with Publishing Perspectives’ reporter Wen Huang

penned by survivors and victims’ family
members.
Subsequently, the Shanghai Art
and Literature Publishing House gathered all of his stories into one volume,
and continued the practice of releasing
them as a book of fiction in 2003. Last
year, a new edition was published by
the Flower City Publishing House. So
far, the author says the government has
been “reticent” and the book sells well.
“The fiction label has given me greater
flexibility to maneuver in China,” Yang
says in a recent interview. In fact, since
its publication, Yang has even won numerous national accolades, including

the “Best Short Story” award by the Chinese Academy of Short Story Writers in
2003.
In the old days, writers tried a different approach, promising to cut and
rewrite “sensitive” materials that were
considered offensive to the Communist Party. Despite their carefully orchestrated self-censorship, many still
fell under the ax of the Department of
Propaganda. An example is writer Liao
Yiwu’s Corpse Walker, which records
the lives of individuals who were either
thrown into the bottom of society during the various political purges in the
Mao era or who have been caught in the

tumultuous changes of today’s evolving Chinese society. According to Liao,
the Yangzi Publishing House released
a sanitized version in 2002. The book
became a bestseller and was reprinted
five times within three months. As expected, the book caught the attention of
officials at the Propaganda Department,
which soon ordered all of Liao’s books
off the shelves on grounds that the book
had exposed too much of “the dark side
of socialism.”
As a consequence, many non-fiction
works, including Prisoner of State, the
memoir by former premier Zhao Ziyang, that became a sensation earlier
this year, could only be released in Hong
Kong and Taiwan.
Some writers overseas have challenged this literary genre. In his essay,
Yu mentions Cao Changqing, a US-based
Chinese critic who is quoted as saying,
“After learning and reading extensively
about Western news features and investigative reports, I begin to resent more
and more the Chinese way of mixing
news with literature, which violates the
basic news reporting standards. There
is no way to tell which part is news and
which part is literature. In the publishing world, fiction and non-fiction are
distinctively two different categories
and one cannot blur the line.”
Yu defends the new genre by saying
that the docu-literary style is a survival
strategy. “I do believe that, having lived
in the West for many years, some writers have forgotten or neglected the reality in China.” Yu says an urgent task is
for writers to write non-fiction works
to protect and defend history and our
memories, which are being unscrupulously rewritten and sabotaged by the
government. •

Italian Pubs Grow Conservative, While Rights Sales Explode
txtr E-Reading Device
This handy little device is the txtr
reader, Germany’s answer to the Amazon Kindle. Unveiled at the book fair, the
wireless device will be launched to consumers on 19 November with the first
devices delivered before Christmas.
Using e-ink screen technology, the
txtr offers the opportunity to read epub
and PDF ebook files on the go and can
store a lifetime’s reading—about 5000
titles. Users will be able to buy and
download German and English-language ebooks from txtr’s own website
(at www.txtr.com) at prices determined
by individual publishers, while the device itself will retail for 319 euros.
The txtr will be for sale in Germany
only to start with, although there are
plans to extend its reach into Austria
and Switzerland. •
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By Siobhan O’Leary
Over the past few years it has not
been unheard of for Italian publishing
houses to engage in bidding wars that
would end in one of them paying six
figures for a debut novelist. But in light
of the current world economy, Italian
publishers seem to have reined in their
spending.
“Those numbers have come down
more than a bit. There’s very little competition these days, and publishers are
extremely cautious, despite a market
that is still relatively stable,” said Luigi Bernabo of his eponymous literary
agency in Milan. He added that the more
conservative approach is a precaution
more than anything else. “Booksellers
are afraid of the crisis and have reduced
initial orders, but the actual sales are
not dropping significantly.” In fact, he
adds, even the big groups have been affected more by losses on the magazine
or newspaper front, rather than a drop
in book sales.
Sales are indeed holding relatively
stable and, based on data released at the
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Frankfurt Book Fair by the Associazione
Italiana Editori (AIE)—the Italian Publishers Association—the Italian pub-

“Booksellers ... have
reduced initial orders,
but the actual sales
are not dropping
significantly.”

lishing industry now occupies 7th place
worldwide and 5th place in Europe in
terms of its size.
According to Bernabo, three impressive debuts came almost out of nowhere this year to sell around 200,000
copies each: Italian thriller writer, Donato Carrisi, whose Il Suggeritore has

received several awards and been sold
to 10 countries, a US writer, Glenn Cooper with La Bibliotece dei Morti (original title of The Secret of the Seventh
Son) and an Italian book on the secrets
of the Vatican finance, Vaticano SPA by
Gianluigi Nuzzi.
Cristina Mussinelli, consultant to
the AIE, reports that there were some
difficulties in 2008, but that these difficulties bypassed the children’s and
art book segments, which both grew (in
fact, the art book category has grown
steadily from €13.4 million to €19.4
million in the last decade).
Perhaps the most significant shift
has been seen on the rights front. The
Italian Trade Commission and the Italian Publishers Association released a
report in collaboration with Doxa (the
Institute for Statistical Research), concluding that, from 2001 to 2007, the acquisition of translation rights by Italian
publishers grew by 26% but rights sales
to other countries increased by a staggering 94%. •
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The Red Piano Won’t Play in China
By Andrew Wilkins
When I bought the English language
rights to a beautiful children’s picture
book, The Red Piano, from French publisher Editions du Sorbier earlier this
year, I wasn’t really thinking I
would have censorship problems.
While the book is a fictional retelling of a real episode
from China’s Cultural Revolution, the author is Canadian,
the illustrator French and I am
from Australia.
But then I had to print it. I
contacted my usual printer in
China and told them about the
book.
“Sorry,” came their response, “If it mentions Mao and
the Cultural Revolution, there’s
no way it will get passed the
censor. We can’t do it.”
My initial reaction was irritation. Why should some Chinese censor be telling me what
I can and cannot print? What’s
more, the Cultural Revolution
ended way back 1976. Why
would anyone still have an interest in preventing people
from reading about it?
This isn’t the first that I’d
heard of Chinese printers rejecting
foreign books for censorship reasons.
Last year, a fellow Australian publisher
PUBLISHINGPERSPECTIVES

was told their atlas couldn’t be printed
because it featured Tibet as a separate
country. The more publishers I talk to,
the more such anecdotes I hear.
I printed my edition in Singapore

instead—slightly more expensive but
equal in quality— and the book is now
out in Australia.

Ironically, the fact that The Red Piano couldn’t be printed in China is now
a selling point. Sales have been brisk
and Amnesty International has helped
us promote the book. My passing brush
with censorship has also piqued
my interest in China’s dark and
heavily censored history. I’ll publish a second book next year, this
time for adults, and expect the
second book to do even better.
At the heart of publishing is
the idea that no-one has a monopoly on the truth and that the
truth is open to interpretation.
That’s what makes publishing
such a dynamic and interesting
industry. That’s why the Frankfurt Book Fair exists.
Even as I share the excitement of seeing China as this
year’s Guest of Honour, I’m also
concerned that we have a Guest
that still seems interested in censoring not only its own people,
but the rest of the world as well
when it can. If the official Chinese
delegation takes one message
home from this year’s fair, I hope
that it’s this: censorship of the
truth is self-defeating. Somehow,
somewhere, the truth gets out.
And it’s not to be feared. •

Wiley and China’s Chemical
Industry Press Collaborate
By Edward Nawotka
John Wiley & Sons, Inc has signed
an agreement with Chemical Industry
Press (CIP) to publish a co-branded
Wiley-CIP Series Imprint. The collaboration will develop a series of Englishlanguage Engineering, Materials Science
and Chemistry textbooks and reference
books distribution throughout China,
with the aim of publishing 5-8 titles
over the next two years. All series books
will go through normal Wiley editorial
processes: peer review, copyediting by
a native English speaker, typesetting,
printing, global promotion and sales.
Wiley will then CIP with print copies of an English-language version for
distribution within China at local market prices. In return, CIP, which is one
of the top STM publishers in China, will
work to develop “a strong author community for Wiley in China,” said spokesperson, Julia-Chichester Lampam. •

Andrew Wilkins is the publisher of
Wilkins Farago in Australia.

Frankfurt Book Fair Edition • 16 October 2009

15

Books from Africa
By Tolu Ogunlesi
In early August, the Guardian (UK)
reported a “book cover race row” involving Australian author Justine Larbalestier and Bloomsbury, her American publisher. Bloomsbury “used a photograph
of a long-haired white girl” on the jacket
of Larbalestier’s new novel, Liar.” That
would not have been a problem had
Larbalestier’s protagonist not been a
“short-haired black girl”.
On her blog, Larbalestier expressed
her frustration with the situation: “Every year at every publishing house, intentionally and unintentionally, there
are white-washed covers... I have been
hearing anecdotes from every single
house about how hard it is to push
through covers with people of color
on them. Editors have told me that
their sales departments say black covers don’t sell... [t]he notion that “black
books’ don’t sell is pervasive at every
level of publishing...”
Larbalestier went on to ask a very
provocative question: “Are the big publishing houses really only in the business of selling books to white people?”
The extent to which a novel’s commercial success is dependent on the
cover image is debatable. And, since
publishing is a business, and hardly philanthropy, it makes little sense to blame
publishers for keeping their focus on
the marketing potential of the works
they publish, and subsequently tweaking book covers and blurbs to fit their
ideas of marketability.
But even if we do agree on the points

In Search of “Authentic” Africa
outlined above, the truth remains that
occured at a reading she did in Perth,
any random survey of contemporary
Australia. “[O]ne of the few men in the
fiction by writers of African origin—
audience [said] that African writers like
published abroad—will reveal that the
me are all educated and middle-class
output is skewed towards a certain kind
and are therefore not writing the true
of writing, bound by the perceived instories of the real Africa.”
terests of the reading audience.
To a foreign audience fed by such
In a recent interview,
the novelist Chimamanda
Adichie argued that “for a
lot of people, the only Africa they ever see is people
dying, or people killing
each other. Of course, Africa isn’t just about people
starving and dying. Africa
isn’t one story; there are so
many.”
For a season, it seemed
that only child soldier/
refugee stories were capable of telling of the “real
Africa,” with the releases of
What is the What by David
Eggers, A Long Way Gone by
Ishmael Beah, and Beasts Chimamanda Ngozi Adichie: an authentic African voice
of No Nation by Uzodinma
Iweala. Judging by much of the coverage
magazines and dispiriting tales told on
in magazines like The Economist, Africa
the 24-hour news channels, stories of
is a continent of wars, child trafficking,
middle-class African lives, lives lived in
HIV/AIDS; a mass of land for which aid
search of love and meaning, much like
is the requisite magic wand.
their own, must invoke reservations.
Writing in Issue 4 (2007) of FaraOf course, the battle-cry for authenfina, a Lagos-based arts & culture jourticity often issues louder from critics
nal, Adichie narrates an incident that
and commentators of African origin

Calligraphy in Frankfurt

Michael Loewenbach, an engineer
from Cologne, Germany is a a big fan of
Chinese calligraphy. He demonstrates
his calligraphy skills in the China section at the Frankfurt Book Fair.
(Photo Wen Huang)

than from anywhere else. Wole Soyinka,
Ayi Kwei Armah, Christopher Okigbo
and Dambudzo Marechera have all, at
one time or the other been accused of
“eurocentrism” by fellow African writers and critics.
It is in response to such critics that
the Nigerian writer, Helon Habila said,
in a 2007 interview that “if you ask them
what is an authentic African literature,
they couldn’t tell you. They wouldn’t
recognize it if it spat in their face.” He
added that “[a]rt follows no rules, art
is kinetic, art sources its materials from
far and wide. Provinciality only diminishes it.”
It is this diminishment, this attempt
to reduce “African Literatures” to this
one thing or that, which we have to contend with. Africa is many stories, Chimamanda consistently argues. She has spoken out again and again on the “tyranny
of the single story.” I imagine it is in the
same vein that fellow Nigerian novelist,
Chris Abani was speaking, when, in his
July 2007 TED Lecture, he declared “If
you want to know about Africa, read our
literature; and not just Chinua Achebe’s
Things Fall Apart, because that would
be like saying I’ve read Gone With The
Wind and so I know everything about
America.” I encourage publishers from
all nations to strive harder to find authentic African stories that depict the
full range of life on the African continent
and not merely those titles that fit a cliché, no matter how “marketable” they
may very well be. •

Need a Little Relaxation?
Get a massage! Across from the Thames
and Hudson booth in the “Walking
on Sunshine” cafe and bar in Hall 8.0,
Heaven Sent Nation is offering free
back rubs to tired fair-goers.

Head over to the Galeria outside Hall
8, where you can listen to the soothing
sounds of this hang, a musical instrument invented in Switzerland in 2006.
(Photo Andrew Wilkins)

(Photo Erin L. Cox)

Seen and Heard: SK Liu, EPublic, Seoul Korea
SK Liu is the president and CEO
of EPublic, a publisher of Englishlanguage learning materials in Seoul,
Korea. This is Liu’s tenth year at the
Fair and he’s says there’s a noticeable
change in the dynamics of the Fair.
“There are fewer US and UK publishers, but Chinese publishing has become
a major force,” said Liu. “China is a
kind of black hole for book production—it sucks everything in—and you
really have to learn to work with the
Chinese from now on. They are, to my
mind, the last major potential market
for expansion in global publishing,
which is otherwise fully saturated and
very competitive.” However, Liu is still
reticent to expand his business into the
neighboring country, despite the tremendous demand for English-language
learning materials. “I’m not confident
about their copyright enforcement,” he
said. “I’d rather let the large company’s
try it first and see what happens.” In
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preparation for the moment when the
time is right to take the step into the
Chinese market, Liu is taking classes
in Mandarin. “The second priority for
everyone, after learning English, should
be to learn Chinese. I hear the investor
Jim Rogers (author of Adventure Capitalist and other investment titles) has
a Chinese nanny for his children. If it’s
good enough for Jim Rogers, it’s good
enough for me.” •
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