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Politics Meets Publishing in Frankfurt
The Weltempfang opened Wednesday with a discussion on “Europe and Islam,” reflecting 

the political atmosphere and discussions among Frankfurt’s international visitors.

THURSDAY, 20 October 2016   |   Frankfurt Book Fair   |   Read more at publishingperspectives.com
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Will Arts 
& Culture Be
Left Behind in 

the Digital Age?

Introducing

culture.tech
Thursday, October 20 at 13:15 PM

A new digital Arts & Culture company, 
resulting from the merger
of leading archives around 

the world, transforming content via
 modern technology for global 

consumption across 
all digital platforms

Come to Booth 4.1 P77 At the Arts Runway

See how arts & culture can join 
the evolving digital age

T O D A Y

Participants in the opening of the Weltempfang, left to right: Daniel Cohn-Bendit (publicist and politician), Elif Shafak (Turkish/British author), Boualem Sansal 
(Algerian/French author). Not pictured: Dr. Andreas Görgen (Head of the Directorate-General for Culture and Communication of the German Federal Foreign Office).
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EDITORIAL

Canadian Copyright Modernization Act: 
Chronicle of a Disaster Foretold

A call for Canada’s government to conduct a fact-based review of its 
disastrous Copyright Moderization Act. Editorial by Nicole Saint-Jean, 
President, Association nationale des éditeurs de livres (ANEL)

November 7, 2017, will mark the 
fifth anniversary since the 

Copyright Modernization Act came 
into force in Canada. But  the act 
has brought enormous disrup-
tion to the book economy, which 
is based largely on the intangible 
capital that is copyright. For many 
Canadian authors, creators, and 
publishers, this act has been noth-
ing short of a disaster. 

However, all is perhaps not lost:  
Section 92 of the act stipulates 
that it be reviewed by a commit-
tee of the Senate and the House of 
Commons five years after taking 
effect. Let’s underscore how im-
portant it is for the government 
of Canada to set up a fact-based 
review of the repercussions the 
act has had. This review should be 
based on facts rather than percep-
tions or current thinking. 

When this new act was being 
debated in the House of Commons 
and the Senate in 2012, publishers 
and a host of international asso-

ciations like the IPA and the FEE 
rallied to limit the scope of some 
40 new proposed exceptions, par-
ticularly to exclude the fair-deal-
ing exception in education. They 
warned the Canadian government 
of the impact such a measure 
would have on educational pub-
lishing. Depriving these publishers 
of vital income, which allows them 
to support the creation of original 
Canadian content and educational 
innovation, has had a direct impact 
on the quality of Canada’s educa-
tional programs. Unfortunately, 
the current situation has proven 
worse than we ever imagined. 

Barely 18 months after the act 
came into force, a Pricewater-
houseCoopers report, “Economic 
Impacts of the Canadian Educa-
tional Sector’s Fair Dealing Guide-
lines,” revealed that the fair-deal-
ing exception in education was 
already responsible for losses of 
CAN$30 million per year. Losses 
in licensing revenues, weaker book 

sales, lost jobs, and publishers go-
ing out of business. From 2013 to 
2015, the economic footprint (con-
tribution to GDP) of educational, 
technical, and scientific publishers 
alone dropped from $740 million 
to $640 million, with related jobs 
decreasing from 7,650 to 6,400. 

The Québec publishing indus-
try, supported by authors and the 
Québec government of the time, 
was not heard in 2012, and recent 
years have shown that we accu-
rately predicted the impact this 
legislation would have on the Ca-
nadian book industry. 

We nevertheless hope that the 
current government of Canada will 
look to reliable data before setting 
up a review process. Such a pro-
cess should aim to enable creators 
to make their voices heard, foster 
creativity and innovation, and pro-
tect their intellectual property.  •

To learn more, visit us at the Frankfurt Book Fair
Hall 4.2, Stand E18   •   copyright.com/frankfurt
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Editorial: Back to Work
By Porter Anderson, 
Editor-in-Chief

What Nicole Saint-Jean of 
Quebec describes above is 

important and troubling: an esti-
mated $30 million in revenue lost 
annually as a result of Canada’s 
2012 Copyright Modernization Act. 
And that’s just one region in which 
copyright is under attack. 

That background of concern 
may be one reason for the fine, de-
termined energy filling the aisles 
and stands of small and big pub-
lishers at this Frankfurt. The dull 
roar in the LitAg is productive. The 
escalators are packed. Our meet-
ing diaries are jammed. 

Some of us doing live presen-
tations on the Fair’s various stag-

es have noticed that many who 
might have been in our first-day 
audiences stayed on their stands: 
to work. 

We’ve heard the formerly jailed 
Turkish journalist Can Dündar 
appeal to the industry for his as-
sociates: ”Stand by us.” And we’ve 
watched the impish smile of Bon-
nier’s boom, CEO Jacob Dalborg, 
as he tells us, “We have to remem-
ber, it’s the readers who decide” 
what works and what doesn’t in 
today’s content-saturated mar-
kets.  “If we forget that, we end up 
hurting ourselves.”

In short, there’s a healthily 
serious undertone to this year’s 
Frankfurt. Much needs to be done 
before the drinks receptions. We 
like that. Back to work.  •

“Depriving these 
publishers of vital 
income ... had 
a direct impact 
on the quality 
of Canada’s 
educational 
programs.”
—Nicole Saint-Jean

Nicole Saint-Jean
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EXECUTIVE VIEWS

A Viking Considers the Amazonians: Bonnier Books at Frankfurt 

Bonnier Books’ CEO Jacob Dalborg faces the trade press at the Business Club. By Porter Anderson

With more than 8,000 em-
ployees and a substantial 

presence in the US, Germany, the 
UK and 10 other nations, Sweden’s 
Bonnier Books’ leadership speaks 
frequently of scale and size as 
goals for the future. 

It’s not surprising, then, that 
in his appearance in Frankfurt 
Book Fair’s CEO Talks program 
on Wednesday, Bonnier Books 
CEO Jacob Dalborg was asked by 
PublishNews Brazil’s Carlo Carr-
enho about Amazon’s absence so 
far in Bonnier’s homeland. Would 
the Vikings, Carrenho asked, “be-
come the last warriors against the 
Amazonians?” 

“I don’t know about that,” Dal-
borg said good-naturedly, “but 

I believe that what we’re doing 
is good, and we’ll try to go the 
distance.”

Being a major market player in 
the age of digitally-leveraged cor-
porations, Dalborg observed, does 
mean size. But it also means having 
the best possible people in place. 

“Publishers will always be poor,” 
he says, “but getting the cost ef-
ficiency through is always about 
getting the right people. You can-
not do it by only loving books, 
you have to love being the market 
communicator, too.”

Philip Jones, editor with The 
Bookseller, asked if perceptions 
are correct that in the UK market, 
Bonnier’s fast-growing presence is 
based more on commercial prod-

ucts than in its home market of 
Sweden. 

Dalborg conceded that the 
company’s initial stance in the UK 
has been based “in the mass mar-
ket, that’s true. But wait a couple of 
years and see,” he foreshadowed. 

Frankfurt’s seventh annual 
CEO Talks program is present-
ed and moderated as part of the 
Business Club program by Rüdi-
ger Wischenbart, and features the 
Global Ranking of the Publishing 
Industry. In each program, a guest 
CEO is interviewed by editors of 
Livres Hebdo, Bookdao, The Book-
seller, Buchreport, PublishNews 
Brazil and Publishers Weekly.  •

Educational Publishers Confront Tech Disruption 
By Mark Piesing

“I’m sure taxi cab drivers now 
wish they had been better be-

fore Uber came along,” laughs Jim 
Donahue, executive vice president 
and chief product officer of Cen-
gage. “However, Uber’s success 
isn’t down to some wild new idea; 
they just do it better.”

Donahue was on the Education 
Hot Spot Stage at Frankfurt Book 
Fair on Wednesday (October 19) 
to consider the question: “What 
Do Pokémon Go, Big Data, and Alt 
Text Mean for EDU?”

Pokémon Go, the free-to-play, 
location-based game, has brought 
augmented reality into the main-
stream by allowing users to hunt 
down and capture virtual animals 
using their smart phones.

A panel chaired by Samudra 
Sen, CEO of Learning Mate Solu-
tions, discussed not the Pokémon 
Go game itself, but the lessons 
educational publishers can learn 
in using new technologies in an 
education sector that may stand at 
least a couple of years behind the 
cutting edge. 

It’s also a sector that could be 
turned upside down at any time by 
the giants of Silicon Valley.

“The biggest challenge is to 
design a product based on the de-
tailed study of how our customers 
are engaging with the content we 
produce,” said Joan O’Neil, execu-
tive vice president of knowledge 
and learning at Wiley. “We can 
now study it in a level of detail that 
has never been [possible] before. 
This will make sure that we don’t 
get ahead of what the customer is 
looking for and over-engineer our 
products.”

“Flexibility has become critical 
for us. The platform has become 
our differentiator,’ said Cengage’s 
Donahue. “We’ve invested millions 
of dollars in content management 
systems that take all our content 
to down to a paragraph level. It has 
set our content free.”

Craig Bauer, global chief op-
erating officer at Macmillan Ed-
ucation, said he’s less concerned 
about the threat of Silicon Valley 
denizens moving into the educa-
tion sector.

“When we get to the teacher in 
the classroom, how the technolo-
gies are actually used is quite star-
tling,” he said. “The key, in my opin-
ion, is the amount of investment 
we’ve put in to teach the teachers 
how to use this technology.”

Similarly, Wiley’s O’Neill argued 
that “technology alone can’t dis-
rupt the industry, it needs great 
content too.”

For all the speakers, partner-
ing with companies who have the 
technology publishers don’t have 
is the way forward.

“The technologies from Google 
or Microsoft aren’t the enemy—

they are worth taking advantage 
of,” says Donahue. “Incorporating 
Google Search into our K–12 plat-
form has really driven our sales 
instead of taking them away, be-
cause that is the way students 
search and find information today.”

“Of course,” Donahue admits, 
“there is always a threat from the 
these companies.”  •

Left to right: Jim Donohue (Cengage, Executive Vice President & Chief Product Officer), Joan O’Neil (Wi-
ley, Executive Vice President, Knowledge & Learning), Craig Bauer (Macmillan Education, Global Chief 
Operating Officer), Samudra Sen (LearningMate, Chief Executive Officer)

“The technologies from Google or Microsoft aren’t 
the enemy, they are worth taking advantage of.”

—Jim Donahue

Jacob Dalborg
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FREEDOM OF EXPRESSION

We Are Arrested: Restrictions on Freedom of Speech in Turkey

At a Frankfurt briefing, journalist-in-exile Can Dündar calls on the Turkish government to support 
freedom of expression. By Olivia Snaije

The issue of censorship was at 
the heart of the press confer-

ence held early Wednesday morn-
ing (October 19), with Fair director 
Jürgen Boos introducing Can Dün-
dar, former editor-in-chief of the 
Turkish daily Cumhuriyet. 

Dündar was arrested in 2015, 
along with the paper’s Ankara bu-
reau chief, following a report on 
an arms shipment to Syrian ex-
tremists by the Turkish secret ser-
vices. Turkish President Erdogan 
personally pressed charges and 
demanded life sentences for the 
journalists.

Dündar spent three months in 
prison in solitary confinement be-
fore his temporary release, subse-
quent trial, and his exile to Europe. 
While in prison, he wrote the book 
he is presenting at the Fair this 
year, Lebenslang für die Wahrheit 
(A Lifetime for the Truth) published 
in Germany by Hoffmann und 
Campe. The Turkish edition was 
published by Can Yayinlari. The 
English edition recently came out 
in English from Biteback Publish-
ing under the title We Are Arrested.

“We didn’t come here to pro-
mote our books or ourselves but to 
give voice to the world about our 
colleagues in prison and others,” 

said Dündar at the briefing. “Jour-
nalists, writers, academics—thou-
sands of people—are under arrest 
in Turkey and the rest of the coun-
try is afraid of saying something 
for fear of oppression.

“We need courageous voices to 
tell what’s going on…Unfortunate-
ly, we’re not just losing a profes-
sion and freedom, but we’re losing 
a country, a country that was the 
only and the first to be secular in 
the Islamic world.”

What can Europeans do? Dün-
dar was asked.

“Stand by us,” he replied. “Stand 
by the courageous journalists un-
der difficult conditions fighting 
for truth; to European colleagues, 
please bear in mind that you 
have colleagues who are fighting 
for freedom of expression and 
journalism.”

While he said he understood re-
alpolitik and the need for Western 
governments to collaborate with 
the Turkish government—whether 
in dealing with the refugee crisis, 
fighting ISIS, or confronting oth-
er interests in the region—Dündar 
stressed that Western govern-
ments should remember that they 
are negotiating with a government 
opposed to freedom of expression.

“We should decide if we need 
a world with people like Trump, 
Erdogan, or Putin or whether we 
should fight for another world. I 
don’t want [the first kind] of world, 
so I will fight for our freedom.”

You can’t stop people from 
communicating among each oth-
er, said Dündar. “When I was in 
solitary confinement, we shouted 
through the pipes to each other…”

Dündar confirmed that he is 

collecting colleagues “under one 
umbrella” to create a media outlet 
or web TV in exile in order to com-
municate with a Turkish audience.

And he has not been wasting 
his time in Frankfurt. He was one 
of the first guests to arrive at his 
agent Nermin Mollaoğu’s 10th 
anniversary party for her Istan-
bul-based Kalem Agency, and one 
of the last to depart. He also made 
a declaration and called for the re-
lease of imprisoned Turkish author 
Asli Erdogan at an event Tuesday 
evening (October 18) organized by 
Jürgen Boos and Erdogan’s literary 
agent, Pierre Astier.  

This year, Germany is the guest 
of honor at the November book 
fair in Istanbul. Fair director Jür-
gen Boos says freedom of expres-
sion will be discussed. •

“Please bear in mind that you 
have colleagues who are fighting 
for freedom of expression and 
journalism.”
—Can Dündar

Can Dündar
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PHOTOS FROM THE FAIR

Michael Pietsch (CEO of Hachette US) and Tim Hely Hutchinson (CEO of Hachette 
UK) at the Hachette cocktail party on Tuesday night at the Hessischer Hof.

The Norwegian Delegation visits the Classroom of the Future.

Indonesian chef Fahdly Rahman cooks for audiences at the Gourmet Gallery show 
kitchen on Wednesday.

“We all have a responsibility beyond our shores,” says IPA president Richard 
Charkin at a session on freedom to publish on the Publishing Perspectives Stage.

Fair visitors enjoy a special moment in a photobooth inside a vintage VW van, on 
offer from Guest of Honor region Flanders.

Catherine Mork (Sweden’s Norstedts Agency), David Shelley (Little, Brown and Co., 
UK) 
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Amy Li (General Manager, Golden Section Education Technology), Guishan Yang 
(Editor, China Publishers Magazine), Isaac Shi (CEO, Golden Section Technology)

Anja Zum Hingst (Head of Communications at Der Spiegel), at her exhibition stand.

A fairgoer experiences a virtual reality bike adventure at THE ARTS+ exhibition . Martina Stehman, who heads the Gourmet Gallery at the Fair, gives an interview to 
Deutsche Welle.

Spinifex Press co-directors Sue Hawthorne and Renata Klein hold court. The 
indefatigable Australian feminist publishing house they founded is celebrating its 
25th birthday this year at Frankfurt.

Transworld MD Larry Finlay might well look happy. The publisher has secured 
one of the most sought-after titles of the Fair, Tim Urban’s The Story of Everything 
from the Big Bang to the Far Far Future, acquired from Richard Pine at Inkwell. 
Transworld/Bantam Press will publish in the UK in 2018 and Andy Ward has bought 
the title for Random House US.
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Man Booker Author Keeps Readers Guessing
Graeme Macrae Burnet speaks with Man Booker Prize literary director Gaby Wood. By Roger Tagholm

The author of His Bloody Project, 
one of the most talked about 

novels on the Man Booker short-
list, is at the Frankfurt Book Fair 
this week.

“I’ve always loved fiction within 
fictions,” Burnet told Man Booker 
Prize literary director Gaby Wood 
during a session in the Agora on 
Wednesday. “When we read a nov-
el we invest in a fictional world, 
and the more authentic we can 

make it, the more we invest in it. 
But we know it’s not real all along. 
However, the structure of my nov-
el, which is a bit like Russian dolls, 
always serves the purpose of the 
story.”

Burnet concedes that some 
people evidently are puzzled by 
his supposedly true story of a 
19th-century murder committed 
by a 17-year-old called Roddy Mac-
rae—is he a “relative” of the author 

or not? the reader can ask—in a 
crofting community in the Scot-
tish Highlands.

“I went to a book group the 
other day and half of them thought 
it was true, and half didn’t,” says 
Burnet. “There’s also a Wikipedia 
entry which says it’s based on a 
true story.”

None of which is doing the book 
any harm. Sales are now around 
50,000 copies, after an initial print 
run by the Scottish indie publisher 
Saraband (under its Contraband 
crime imprint) of just 1,500 copies.  

Burnet was delighted to be 
given the German edition of his 

book while at the Book Fair—it’s 
published by Europa Verlag—and 
says he’s thrilled that inquiries and 
offers are coming in from around 
the world.  

“For my long-term career as 
a writer, the international reach 
that the Man Booker has is actually 
more important than those sales,” 
he says. “Those relationships are 
very important.”

Burnet came to the Scottish 
indie Saraband after his first nov-
el was rejected by “those publish-
ers we’ve all heard of.  Some said 
it wasn’t ‘crime-y’ enough, others 
said it wasn’t ‘literary’ enough. I 
think if you are writing something 
that has an independent voice, 
that isn’t quite so classifiable, then 
it’s good to find a publisher with a 
similarly independent voice – and 
Sarah Hunt at Saraband fits that 
perfectly. I don’t think an author 
could have a better relationship 
with a publisher.”  •

“I’ve always 
loved fiction 
within fictions.”
—Graeme Macrae Burnet

Gaby Wood and Graeme Macrae Burnet

French Publishing: Is Paris Still the Center?
French publishers from Senegal, Guinea and Haiti discuss their distinct challenges. By Olivia Snaije

France will be the Guest of Honor 
at the Fair in 2017, and the con-

cept of Francophonie in literature 
is more present than ever, with 
prize-winning French-language 
authors such as Alain Mabanckou 
or Boulem Sansal consistently on 
the French publishing scene.

But where does this leave 
francophone publishers outside 
France, and is it possible to imag-
ine a publishing world in which 
Paris is not at the center?

Port-au-Prince-based Wébert 
Charles of Legs Editions notes 
most Haitian authors are pub-
lished from France, and it is very 
difficult for a Haitian publisher to 
compete.

Marie-Paule Huet of Editions 
Ganndal in Conakry describes 
how, following decolonization, 
Guinea became a dictatorship. 
Guinean authors had to express 
themselves from France, she says, 
adding that France was very at-

tractive for authors because of its 
larger readership. Even after the 
end of Guinea’s dictatorship, many 
authors still choose to publish in 
France. 

Distribution, poverty, illiteracy 
and availability are major chal-
lenges. The situation in Guinea is 
desperate, says Huet. There are 2 
million people and two bookshops; 

most of the books available are 
schoolbooks. Charles notes the 
situation in Haiti is similar, with 
2 million people and three book-
shops. “You would think there 
would be crowds in front of the 
bookshops, but illiteracy is a real 
problem and books remain a lux-
ury product,” he says.

In Senegal, according to Da-

kar-based Sulaiman Adebowale of 
Amalion Publishing, the challenge 
is money: “We can’t even get past 
the distribution problem by using 
ebooks because people don’t have 
e-readers or phones.”

In answer to the question of 
whether they feel far from the 
“center” of publishing, Adebowale 
replies that he doesn’t agree with 
that definition of ‘center:’ “We 
want to penetrate the local mar-
ket,” he says. “If you can conquer 
your local market then that’s al-
ready a really good thing.”

“Haiti is far from Paris but also 
from all Francophone areas be-
sides Québec,” says Charles. “In the 
US, there are pockets in academia 
within universities that want to 
talk about new Haitian writers.”

All three publishers will be 
present in 2017, and hope to show 
just how hybrid French publishing 
has become.  •

Left to right: Sulaiman Adebowale (Publisher, Éditions Amalion), Marie-Paule Huet (Editorial Director of 
Literature, Éditions Ganndal), Ruthard Stäblein (Literary critic and editor, HR2), Wébert Charles (Author 
and Publisher, Legs éditions)
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BOOKS THAT MOVE
Bringing Canadian words to the world 

STEPHEN PAGE, CEO, FABER & FABER (UK)
“We have too many groups appealing to the worst in us at the moment—
Donald Trump in the US, ISIS, our own government and Brexit. We need 
books to demonstrate what a cultured, civilized society can do, what a cul-
tured, civilized society can be.  It is what we are about in this industry.  Har-
old Pinter used to talk about ‘the weasel under the cocktail cabinet’.  At the 
moment the weasel voices are at the top; they are the ones being heard.  We 
need to fight that and books have an important role to play here.”

WILL ATKINSON, MD, ATLANTIC BOOKS (UK)
“Digital has calmed down now and we’re seeing the revenge of analogue. 
Another digital revolution will come, because you have this huge amount 
of content and we haven’t quite yet found a way of harnessing it.  We only 
made a replica of the book—we didn’t make it better, and apps didn’t work 
either, although I think there were some very good ones. I think someone at 
Amazon has realized what retailers in pre-Phoenician times realized—that if 
you sell something for less than you bought it, you don’t make any money. 
BookScan is showing physical is up even though coloring books have qui-
etened down. Audio is happening too.” –Interviews by Roger Tagholm

World Editions Sold to Libella
By Olivia Snaije

Eric Visser, founder of the Dutch 
independent publishing house 

De Geus, and more recently of 
World Editions, has announced 
the sale of the latter to Vera Mi-
chalski, president of the European 
publishing group Libella, based in 
Switzerland, France and Poland. 
World Editions will now operate 
as a new member of the Libella 
Group.

Announcing the move at the 
company’s annual Frankfurt din-
ner, Libella’s president, Vera Mi-
chalski, said, “World Editions is 
an international publishing house 
that aims to make the most im-
portant literary titles available for 
the greatest possible audience, in 
order to promote an intercultural 
dialogue. 

“Selected works are translated 
into English and first distributed 
in Great Britain, following in the 
USA and then worldwide. We are 

delighted to add World Editions to 
our group”. 

Eric Visser will remain at World 
Editions as an interim publisher 
and consultant.  •

Eric Visser

Floor Talk: Execs Give 
Their Views at Frankfurt
BRIAN MURRAY, WORLDWIDE CEO, 
HARPERCOLLINS
“The fundamentals of the business 
seem pretty solid right now, and 
we’re looking forward to a good 
holiday season.  It’s nice to have 
some stability, because politically, 
there isn’t a lot around.”

Brian Murray

Stephen Page, CEO and Charlotte Robertson, Paperback Publisher, both of Faber. 

Will Atkinson 
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One-Question Interviews with Wednesday Fairgoers
VIOLANTE BLOYARD
LUIS VIVES EDITORIAL GROUP, 
MADRID

Q: What opportunities do you 
look most forward to at the book 
fair?
A:  I love to come to Frankfurt be-
cause I think it’s a great opportuni-
ty to see the international publish-
ing community. I can see the new 
publishing trends and personally 
meet people from other publish-
ing houses. To see what people are 
publishing and to see it all togeth-
er, it is so inspiring. It’s also the 
best thing we can do for our work—
to move ahead in the industry, as 
an industry, and not be confined 
within our own publishing houses.

JONGHWAN LEE
IPORTFOLIO, KOREA

Q: How is technology changing 
the state of learning?
A: We are trying to change the 
old style of the classroom into an 
efficient one. There is a huge op-
portunity for the industry to grow. 
For example, language textbooks 
have always come with a CD, but 
only 20 percent of readers open 
and use it. In our new textbook 
platform, we extracted all audio 
sources and attached them to the 
right location of our ebook pages. 
When students or teachers tap the 
page, they can listen with ease. It 
is one very small change, but it in-
creases the efficiency of learning a 
lot.  •

— Interviews by Marie Waine

Publishing for Love: Literary Translation in the USA 
C.J. Evans and Erica Goldman discuss the business of publishing translations. By Alastair Horne

“We publish for love,” says 
Erika Goldman of Bellevue 

Literary Press. “There’s no other 
reason for doing what we do.” 

Goldman was one of two small 
nonprofit independent US pub-
lishers of translated literature 
kicking off proceedings on the 
Publishing Perspectives Stage 
Wednesday morning (October 19). 

The other, C.J. Evans, editori-
al director at San Francisco’s Two 
Lines Press, agrees: “We put all of 
ourselves into these titles.”

Bellevue publishes eight titles a 
year; Two Lines four to six. 

And, although both say they 
value their freedom to publish 
books based on their passions 
rather than on economics, they 
certainly acknowledge the diffi-
culties that freedom brings. Rais-
ing funds to publish takes a lot of 
time, and subsidies from authors’ 
own countries play a significant 
role.

It is often the country that pays 
for an initial sample translation to 
drum up interest in their authors’ 
work. This can create its own dif-
ficulties. Few countries are willing 
to pay for more than the sample 

to be translated initially, meaning 
that publishers are often unable to 
read the whole book before com-
mitting money to the publication. 

For Goldman, this is a real 
problem: “I publish eight books 
a year; each one requires a great 
deal of dedicated attention. I want 
to be certain that these are books 
that I can get behind completely. I 
can’t do this on the basis of just a 
sample; I need to see the entirety 
of the book.” 

Evans is a little more sanguine, 
saying, “Realistically, it’s too high 
an expectation on the coun-
try paying for translation to ex-
pect them to pay for more than a 
sample.”

 The translator remains the key 
figure in the process, and the per-
son Evans works most closely with 
throughout. Two Lines has built 
up a stable of trusted translators, 
yet Evans still makes sure to edit 
every sentence, noting the rhythm 
of the translation, and wheth-
er it seems authentically English. 
He’s keen to avoid making major 
changes, however. “We don’t want 
to change books for an American 
market,” he says. “We’d rather take 

a book that will work in its original 
incarnation.”

He says he has noticed an in-
teresting change in reader ex-
pectations over that period, too. 
Literature in translation no longer 
seems to be about teaching read-
ers about a foreign land, but about 
immersive experiences involving 
characters and plots—not literary 
tourism, but an experience of val-
ue in its own right.  •

“We don’t want 
to change books 
for an American 
market.”
—C.J. Evans

C.J. Evans (Editor, Two Lines Press) and Erica Goldman 
(Publisher, Bellevue Literary Press) 
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SPONSORED BY BM NYMAN & CO.

Translating Trauma: A Survivor’s Story Lives On

By Erin L. Cox

In 1956, Dr. Ernst Israel Bornstein, 
then a young doctoral student 

at the University of Munich, was 
asked by his professor to write 
about his experiences and circum-
stances during the horrific four 
years and three months in which 
Bornstein was locked away in con-
centration camps.  

Germany in the late 1950s was 
still very much recovering from 
the aftermath of World War II and 
struggling with how to support the 
survivors of the Holocaust. Born-
stein’s professor, Dr. Max Miko-
rey, felt that with experiences still 
fresh in his mind and emotions 
still raw, Bornstein could best de-
pict the experience of a man losing 
“his human characteristics to such 

an extent that his human nature 
was forfeited.” Through that first- 
person account of what Bornstein 
saw in the camps, those who had 
not been imprisoned could better 
understand the daily psychological 
trauma.

At the time of Mikorey’s request 
to share the story of his people’s 
suffering, Bornstein was a member 
of the Jewish Scientific Institute 
in New York (YIVO) and conduct-
ed interviews with young people 
who were also imprisoned.  In his 
reports, he wrote these events as 
a journalist would, leaving out lit-
erary embellishment and allowing 
the reader to assess the facts and 
draw their own conclusions. When 
he examined his own experiences, 
he approached his story much in 
the same way.  

“[The book] is not a collec-
tion of the worst experiences of 
the Jews,” Bornstein says in the 
introduction. “It is a portrayal of 
day-to-day Jewish life in the years 
1939–1945. This account should 
enable the reader to feel the sit-
uation in which the Jews found 
themselves and to understand 
their responses.”

In 1967, Dr. Ernst Israel Born-
stein published his story. Die Lange 
Nacht (The Long Night) was among 
the first survivors’ accounts to be 
published in Germany after the 

war. In the book, Bornstein records 
what he endured, commencing 
with the invasion and occupation 
of his home town by the Nazis, and 
the seven concentration camps he 
experienced until his liberation on 
the April 30, 1945. Throughout the 
book, Bornstein painstakingly re-
corded the psychological changes 
undergone by him and his fellow 
inmates, the camp “management” 
and, ultimately, the guard person-
nel in this extreme situation.  

“Based on his astonishingly 
impartial observation of himself, 
his fellow sufferers and also his 
persecutors along the way, Dr. 
Bornstein’s chronicle provides the 
foundation for a sociology of the 
catastrophic symbiosis between 
persecutors and their victims 
within the setting of a concentra-
tion camp,” says Prof. Mikorey in 
the book’s foreword.  “Dr. Born-
stein’s report is particularly har-
rowing for the very reason that 
the hellishness of concentration 
camp existence is related entire-
ly without accusatory pathos, 
and facts are allowed to speak 
for themselves. It is reminiscent 
of the Memoirs from the House of 
the Dead, published by Dostoevsky 
ten years after his release from the 
Katorga.” 

Though writing the book 
brought up countless horrors and 

painful memories for Dr. Born-
stein, it is not only a living account 
of what happened during the Ho-
locaust, but a significant tool for 
doctors, aid workers, and poli-
ticians dealing with survivors of 
similar horrors of war, which are 
all too familiar today.

“A work of immense, even 
life-changing power, the recollec-
tions of a survivor of seven con-
centration camps, a narrative all 
the more searing for its calm and 
courage in the face of unspeak-
able evil. We cannot change the 
past, but books like this—memory 
as moral duty—will help us change 
the future,” said Rabbi Lord Jona-
than Sacks, former Chief Rabbi of 
the United Hebrew Congregations 
of the Commonwealth and author 
of Not in God’s Name.

Dr. Bornstein died on August 14, 
1978 at the age of 55. In addition to 
publishing his account of the Ho-
locaust, Bornstein was the founder 
of the Association of Ex-Concen-
tration Camp Inmates in Munich, 
whose chairman he remained until 
he died, was a member of the ex-
ecutive committee of the Jewish 
Community in Munich and chair-
man of the Consortium of Associa-
tions of Persecutees in Bavaria. 

Though Bornstein has passed, 
his story lives on. The German edi-
tion of The Long Night was recent-
ly translated into English by Dr. 
Bornstein’s daughter, Noemie Lo-
pian, and published in the UK, the 
US and elsewhere by Toby Press. 
Dr. Bornstein’s children—Noemie 
Lopian, Muriel Davies and Alain 
Bornstein—own the copyright for 
this seminal work and have re-
tained translation and other rights. 
All rights in the book, other than 
English and Slovakian book rights 
and English language audio rights, 
are currently available. They would 
like to hear from foreign language 
publishers interested in acquiring 
foreign language rights, and from 
literary agents who are interested 
in selling foreign language rights, 
including German language rights, 
and film rights.  • 

Contact their representative, Ber-
nie Nyman of BM Nyman & Co, 
Publishing Lawyers, by email at 
bernie@bmnyman.co.uk or by 
telephone at +44 (0) 20 3601 4163. 

Dr. Ernst Israel Bornstein

“We cannot 
change the 
past, but 
books like 
this—memory 
as moral duty—
will help us 
change the 
future.”
—Rabbi Lord Jonathan Sacks
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CULTURAL TIES

Chinese Picture Books Can Build Bridges
A showcase exhibition of Chinese children’s picture books was opened Wednesday at lunchtime at 
Frankfurt Book Fair, following a session discussing the role they can play in building bridges to other 
countries and cultures. By Andrew Wilkins

The exhibition “Children’s Pic-
ture Books from China” (Hall 

3.0 K55) has been curated by the 
Confucius Institute’s headquarters 
in Beijing. Part of China’s ministry 
of education, the institute put out 
a call to Chinese publishers, au-
thors, and illustrators for new pic-
ture books more than six months 
ago. The exhibition at the Fair is 
the result.

“There’s such an increasing in-
terest in China internationally, and 
demand for material,” says Jing 
Wei, deputy chief executive at the 
Confucius Institute. She says the 
challenge is to create ever more 
books and other products for 
children and parents in the inter-

national markets, so they can dis-
cover what Chinese children are 
reading.

Jing Wei also likes to highlight 
the important role picture books 
can play in teaching the Chinese 
language.

On Wednesday, she told the 
session’s moderator, Dr. Jing Bartz, 
that the exhibition, which has its 
own catalogue, is closely tied to 
the institute’s mission of build-
ing bridges between China and 
other countries using education, 
especially by helping the young-
er generation to know each oth-
er: “Children around the world 
and Chinese children have a lot in 
common.”  •

Norway Kicks Off Its Guest of Honor Program in Frankfurt

Forming its steering committee three years ahead, the land of Karl Ove Knausgård and Jo Nesbø 
inspects this year’s offering. By Marie Bilde

As Norway begins to conceptu-
alize its Guest of Honor pro-

gram for the Book Fair of 2019, a 
delegation is here at Frankfurt, led 
by Oslo’s minister of culture, Lin-
da Hofstad Helleland, and NORLA’s 
(Norwegian Literature Abroad) di-
rector, Margit Walsøe.

Publishing Perspectives met 
with Helleland and Walsøe for an 
interview at the Guest of Honor 
Pavilion, which this year features 
Flanders and The Netherlands.

It’s Helleland’s first visit to the 
Fair. Walsøe has years of Frankfurt 
experience behind her, in part be-
cause NORLA considers the Frank-
furt Book Fair one of the most im-
portant events on its calendar.

The Flemish and Dutch orga-
nizing committee is sharing its 
experience with the Norwegian 
delegation, with special attention 
to what it takes to organize such a 
large-scale program.

Norway’s government is fund-

ing the Guest of Honor project 
with 30 million kroner (approxi-
mately 3.5 million euros). NORLA 
will be in charge of the project, and 
upon returning from Frankfurt, is 
on track to form its organizing 
committee. Helleland expects in-
volvement from private founda-
tions and also hopes for strong 
engagement from the business 
community.

The Norwegian government 
has recently announced an am-
bitious cultural program, with an 
explicit intent of drawing inter-
national attention to Norwegian 
artists and their work. The ulti-
mate goal is to establish long-term 
relationships and joint ventures 
between artists and private sector.

“We see so much great poten-
tial in Norwegian artists, whether 
they’re writers, painters, musicians 
or others,” Helleland tells Publish-
ing Perspectives. “We believe that 
if we succeed with activities like 

the Guest of Honor project, we’ll 
see further private investment and 
a higher employment rate, as well.”

Walsøe says that that she con-
siders this coming year a crucial 
stage in the preparations for a 
successful program in 2019. “We 
are working to organize exchang-
es between key people (publish-
ers, translators, authors, agents) 
in Norway and Germany. There 
will be visits, conferences, and ex-
changes of ideas.”

Today’s literary scene in Nor-
way boasts world-famous au-
thors, among them Karl Ove 
Knausgård, Åsne Seierstad, and 
Jo Nesbø. Ms. Helleland plans to 
use this strength, she says. “We 
will, of course, focus on our big-
gest names, but we’ll certainly also 
use the attention they get to shed 
some light on the many new and 
talented voices in Norwegian liter-
ature.”   •

Linda Hofstadt Helleland
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TODAY’S HIGHLIGHTS

2016 — A Significant Year for Semantico
This is a significant year for Se-

mantico, the supplier of digital 
publishing solutions to the schol-
arly, professional, and education 
market. At the Frankfurt Book 
Fair last year, they announced 
the launch of their cutting-edge 
SAMS Sigma identity and access 
management product, the latest 
generation of the industry-lead-
ing SAMS access management tool 
for the scholarly community, and 
the product has since grown from 
strength-to-strength.

SAMS Sigma takes an innova-
tive approach to solving a critical 
challenge for publishers: simple, 
seamless access to content for 
users outside of an institutional 
IP range. In SAMS Sigma, best-of-
breed single sign-on (SSO) tech-
nologies are used to deliver true 
cross-domain, cross-device and 
even cross-publisher SSO. Com-
bined with unique remote access 
functionality, which links indi-
vidual users to their institutional 
holdings, end-users can access 
everything their institution has 
purchased, anytime, anywhere. 

The second key differentiator 
for SAMS Sigma is Semantico’s 
approach to supporting publish-
ers’ business models. With their 
flexible licensing tool, publishers 
decide:

• What content is accessed, 
whether that is at the level of 
the book or journal, down at 
the individual DOI, or based on 
in-house proprietary identifi-
ers such as taxonomy tags;

• How their content is packaged 
and accessed—everything from 
traditional subscriptions to 
metered sales and freemium 
models are supported.

Semantico’s director of prod-
uct Tasha Mellins-Cohen said: “In 
the last year, we have seen SAMS 
Sigma take the market by storm.  
It builds on 13 years of continuous 
innovation in SAMS to deliver the 
next generation in identity and 
access management. SAMS Sigma 
has added significant commercial 
value to our customers’ business-

es and enables frictionless ac-
cess to content for researchers. 
It’s a fantastic product. When in-
stalled in conjunction with Sco-
laris, our multi-format content 
management system, we have an 
unbeatable technology stack, es-
pecially when combined with our 
award-winning and world-beating 
UX team.”

As a key product focus for Se-
mantico, SAMS Sigma has a road-
map of quarterly feature releases, 
informed by Semantico’s custom-
ers’ needs and designed to be re-
sponsive to changes in the pub-
lishing industry. Over the last year, 
there have been four roadmap re-
leases covering enhancements to 
publisher administrative controls, 
the license module, the publisher 
API, and authentication options. In 
quarter four 2016, they will imple-
ment phase one of their reporting 
upgrade, as well as more enhance-
ments to the license module. 

Semantico’s products enable 
the online delivery and moneti-
zation of scholarly journals, refer-
ence works, ebooks, and other ac-

ademic, professional, educational, 
and reference content.

Founded in 1999 by a group 
of people from publishing back-
grounds passionate about the po-
tential of digital technology, the 
company has become an industry 
leader. Being headquartered in 
Brighton, on the south coast of the 
UK, puts Semantico at the center 
of one of Europe’s leading digital 
hubs with a huge local talent pool. 
The company works for publish-
ers, publishing intermediaries, as-
sociations, institutions, and schol-
arly societies in the UK, Europe 
and the US with a customer list 
which includes Bloomsbury, Mc-
Graw-Hill Education, OUP, Taylor 
& Francis, and Wiley.  •

Visit the Semantico team 
in Hall 4.2, stand K97

SPONSORED BY SEMANTICO

NEWSWEEK MAGAZINE: 
A CONVERSATION WITH 
NUJEEN MUSTAFA
10:00 - 10:30
Open Stage (Agora)
From war-torn Syria to Germany in 
a wheelchair: Newsweek Magazine 
interviews Nujeen Mustafa

BREXIT: THE POTENTIAL IMPACT 
ON ACADEMIC PUBLISHING
10:30 - 11:00
Publishing Perspectives Stage 
(Hall 6.0 E 11)
The PA and ALPSP host a debate

DISRUPTION NOW! THE BOOK 
BRANCH MEETS STARTUPS
11:00 - 12:00
Hot Spot Publishing Services 
(Hall 4.0 J 35)
The six finalists of CONTENTshift 
and four other startups are going 
pitch live on stage.

GERMANY 4.0 – THE KEY TO 
DIGITAL TRANSFORMATION
11:30 - 12:00
Hot Spot Education Stage 
(Hall 4.2 C 96)
Sascha Lobo interviews Tobias 
Kollmann and Holger Schmidt at the 
Forum Wissenschaft & Bildung (in 
German)

YOUNG TALENT: GUILHERME 
FILIPPONE DISCUSSES YA 
PUBLISHING IN BRAZIL
12:00 - 12:30
Publishing Perspectives Stage 
(Hall 6.0 E 11)
Guilherme Filippone, Marketing and 
Events Manager at Grupo Editorial 
Record in Brazil.

GET-TOGETHER: AFRICA, ASIA, 
LATIN AMERICA AND MIDDLE 
AND EASTERN EUROPE
12:30 - 14:30
International Stage (Hall 5.1 A 128)

Get-together and reception with 
international exhibitors and the 
24 publishers of the Invitation 
Programme

TURKEY AND EUROPE: WHAT 
IS THE STATE OF FREEDOM 
OF OPINION AND ARTISTIC 
FREEDOM?
13:30 - 14:30
Weltempfang Stage (Hall 3.1 L 25)
Experts, journalists and writers 
discuss the status of free speech and 
censorship in Turkey

40 YEARS OF LATIN AMERICAN 
LITERATURE IN FRANKFURT
15:00 - 16:00
International Stage (Hall 5.1 A 128)
A literary journey with a look at the 
new voices of Latin American prose

FLEMISH BEER TASTING WITH 
NICOLAS SOENEN
15:00 - 16:00
Gourmet Gallery Show Kitchen 
(Hall 3.1 L 99)
Beer sommelier Nicola Soenen 
brewery presents a range of 
Flemish beers and their unique 
characteristics.

GLOBAL ILLUSTRATON AWARD
17:00 - 20:00
THE ARTS+ Runway (Hall 4.1 P 53)
The winner of the first-ever 
international prize for illustrators 
will be announced. Registration 
required: https://www.xing-events.
com/QQKJTOE.html

Frankfurt Event Highlights: Thursday, 20 October 2016
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TALKING POINTS

Carofiglio’s “Cold Summer” Heats up in Frankfurt
Gianrico Carofiglio discusses the story behind his new crime novel The Cold Summer. By Porter Anderson

Carofiglio is a crime writer’s 
crime writer. As his agent Ro-

saria Carpinelli offers The Cold 
Summer this week in the LitAg, 
the author stands among Italy’s 
most respected novelists, not only 
for his popular defense-attorney 
character Guido Guerrieri but also 
because of his first-hand expertise 
in grappling with the psychology 
of the criminal mind. His books 
have sold nearly half a million cop-
ies in Italy and he soon will have 
been translated into 27 languages.

And this time—while the former 
anti-Mafia prosecutor stresses 
that his new book is fiction—Caro-
figlio has drawn on a real time, a 
real place, and a real and hair-rais-
ing set of events in which he 
played a role.

He’ll speak about his 300-page 
new work published by Einaudi, 
at 2:30 p.m. today (October 20) 
on the Publishing Perspectives 
Stage (Hall 6.0, E 11). Along for the 

conversation will be François von 
Hurter of Bitter Lemon Press, his 
frequent London publisher.

“‘Cold Summer’ was the name 
of our first big operation,” he says, 
against a virulent, upstart Mafia 
a generation ago in Puglia—the 
beautiful and rather wild south-
eastern heel of Italy’s boot on the 
map. “The summer of 1992 in Pug-
lia was really very cold,” he says. 
“And one of the police officers I 
was working with said, ‘Well, let’s 
call the operation ‘Cold Summer.’ 
Now, 24 years later, it’s the name 
of this new book.”

In a bold move, Carofiglio has 
divided the book into three sec-
tions, the centerpiece of which is 
an entire section written as highly 
realistic court records. They’re not 
the authentic records of the cases 
that were in play in 1992, but are 
devised to appear to be authentic.

“This is a kind of bet,” he says, 
a gamble “that you can create lit-

erature from 120 pages of records. 
The readers who have read it in 
the publishing house,” he says, 
“say this part of the book is almost 
mesmerizing. It’s an experiment, 
trying to do literature with this ju-
diciary language.”

What Carofiglio wants his read-
ers to keep in mind is that in the 
same way The Cold Summer isn’t 
just an experiment, it’s also not 
just a story. Nothing in his previ-
ous work has been this close to 
real life, he says. But he confesses 
that he has found the experience 
compelling. “I couldn’t really do 
this in the past because I was too 
close to the story.”

Now that he’s succeeded, Caro-
figlio says, he’s found something 
he wasn’t expecting. This new 
character, Fenoglio,” he says, “ex-
emplifies a good prosecutor or a 
good officer.” He adds, though: “A 
good officer, a good prosecutor, or 
a good judge shouldn’t judge in the 

ethical sense. You have to be able 
to fight crime without feeling bet-
ter than other people. [This book] 
presents a case against being judg-
mental.”  •

Looking for the High-Tech Crowd in Frankfurt?

From Shenzhen to Silicon Valley, here are six tech-focused exhibitors, any of which may make a good 
starting point for your exploration of technology at the Fair. By Mark Piesing

CHINA
JD.COM

Jiangsu Yuanzhou E-Commerce 
Co. Ltd.’s JD.com is among Chi-

na’s leading consumer online re-
tail powers in volume and reve-
nue, and is a Global Fortnue 500 
company. As reported by The Wall 
Street Journal, even Walmart gave 
up the effort to create its own 
e-commerce business in China 
and sold it to JD.com in exchange 
for a 5 percent equity stake worth 
$1.5 billion. JD.com now has En-
glish- and Russian-language web-
sites that ship goods worldwide as 
part of its international expansion.
FIND IT AT: HALL 4.0, A90

GERMANY
BLINKIST

A product of Blinks Labs with an 
appropriate slogan—“a smarter 

you in 15 minutes”—the company 
seems to have caught a part of the 
zeitgeist. The paid-for app with 
five-star reviews distills key points 
from more than 1,000 nonfiction 
books angled toward business, 
marketing, and popular psycholo-
gy. The result is 15-minute, made-
for-mobile reads.
FIND IT AT: HALL 4.2, B 81

INDONESIA 
AR&CO 

Based in Jakarta, AR&Co is 
among Asia’s largest augment-

ed reality and innovative technolo-
gy companies. Last year, it brought 
to Frankfurt a version of the Bible, 
whose timeless stories came to life 
in 3D animation when looked at 
through the screen of smartphone. 
FIND IT AT: HALL 4.0, C75

THE NETHERLANDS
READSPEAKER

While ReadSpeaker of the 
Netherlands may be famil-

iar to some fairgoers, its technol-
ogy remains revolutionary for a 
number of the students and pro-
fessionals who use it. Adopted by 
many educational institutions, 
publishers, and other companies 
around the world, including Al Ja-
zeera and Nestle, the ReadSpeak-
er app converts text to speech 
whether online or offline.
FIND IT AT: HALL 4.2, B65

SOUTH KOREA
WEPUBL

This Hancom Communications 
project promises to “turn 

your deep thoughts into books.” 
This app takes standard PDF files 
and transforms them into ebook 

files or dynamic ebooks that can 
use text, images, videos, and ani-
mation. Once transformed, these 
books can then be embedded into 
webpages and shared through so-
cial media.
FIND IT AT: HALL 6.2, D60

SOUTH KOREA
JOARA 

While little known outside 
of its home country, Jo-

ara is considered by many to be 
Korea’s leading storytelling plat-
form, through which writers also 
can publish visual novels on the 
web using pictures, music, and 
techniques borrowed from video 
games.
FIND IT AT: HALL 6.2, D76
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FRANKFURT INVITATION PROGRAM

Meet the Invitation Program Participants
Each year, the Frankfurt Book Fair and the German Federal 
Foreign Office provide funding for small, independent 
publishers from developing markets to attend the Fair and 
make international connections. Interviews by Alastair Horne

This year, 24 publishers from across the globe are participating 
in the Frankfurt Book Fair Invitation Program, which includes 
seminars, meetings and networking events. Meet them today at 
12:30 pm on the International Stage (Hall 5.1, A128).

INDONESIA
NUR IMROATUS SHOLIKAH
JALASUTRA

“Jalasutra was founded in 2000. 
We mostly publish scholarly 

books on contemporary philoso-
phy, cultural studies, literary the-
ory, gender and feminist studies, 
media and communication studies, 
social theory, and arts and design.

“Ultimately, we want to con-
tribute a significant effort to im-
proving people’s critical thinking. 
We truly want all people to have 
equal rights to access knowledge 
and information for the sake of 
progress.

“In general, the biggest book 
market in Indonesia is books for 
school needs. Aside from that, pop 
literature—teen-lit or chick-lit—
cookbooks and other entertain-
ment titles also play their part. But 
from the 1990s to 2005, the Indo-
nesian book market was more into 
“serious topics,” such as series on 
critical thinking, philosophy, and 
religion. Serious topics still have 
their own segment in the market.

“[At the Frankfurt Book Fair,] 
We want to create chances to 
sell the translation rights for our 
works, and to find  foreign institu-
tions to co-publish foreign works 
into Bahasa Indonesian. So, we’re 
hoping to meet European cultural 
institutions and publishers to be 
engaged in translation projects–
funding the translation of works, 
cooperation on translation rights, 
and publication.”  •

INDIA 
PKANCHANA MUKHOPADHYAY
BINGSHA SHATABDI

“My company, Bingsha Sha-
tabdi, was founded just 60 

years back, primarily as a Maison 
d’édition to publish monthly mag-
azines on literature and cultural 
issues. I joined in 1996 and am now 
the owner.

“My country’s publishing mar-
ket is spreading to the masses, 
there’s no doubt of that now. The 
book is no longer a tool for the 
intelligentsia only, but is also be-
coming popular amongst the so-
called ‘lower middle class.’

“I think India’s print market is 
also flourishing because the elec-
tronic media are only accessible to 
the wealthy class. Still today, India 
is not fully prepared for e-learning.

“I’m hopeful that Frankfurt 
Book Fair will open a horizon of 
contemporary as well as classical 
literature and social science to us. 
This would offer a lot of scope for 
translation. Moreover, an expo-
sure particularly to Latin American 
and African literature will be a new 
domain which we seldom experi-
ence in India.

“I’m also interested in meeting 
German and French publishers. 
As Flanders and the Netherlands 
are Guest of Honor this year, I’ll 
be trying to find out the copyright 
holder of French-language poet 
Jacques Brel’s work, as I think it 
would be a great thing to get his 
work translated into Bangla.”  •

NEPAL 
BIDUR DANGOL 
VAJRA BOOKS

“Vajra Publications has been 
in business since 2003. We 

have mostly specialized in Nepal-
ese and Himalayan anthropologi-
cal studies, including Tibetan Bud-
dhism. We’ve published more than 
150 titles. We’re also the only book 
publishers from Nepal who do 
business with Amazon and Kindle.

“Nepal’s publishing market is in 
the development phase. With the 
change in technology since 1995, 
we’ve seen advancements in quali-
ty. But lack of good paper and good 
binding is still a drawback.

“The greatest strengths for 
book publishing in Nepal com-
pared to other countries can be 
our cheap publishing costs, cheap 
layout costs.

“The biggest challenge for a 
book publisher in Nepal is market-
ing the products in international 
markets and our freight costs.

“Our company has good links 
with academic circles and book-
stores around Europe and in the 
USA. That’s helped us to sustain 
ourselves in the foreign markets 
for many years.

“The Frankfurt Book Fair will be 
an opportunity for our company to 
find good distributors, sell copy-
right for our own publications in 
different languages, and buy copy-
rights. I’m hoping to meet other 
publishers and distributors from 
different countries.”  •

SYRIA 
INAS SOULEIMAN 
DAR AL HIWAR PUBLISHING & 
DISTRIBUTION

“Dar Al Hiwar is a Syrian pub-
lisher established in 1982 

by the Syrian novelist Nabil Sou-
leiman. We publish fiction and 
nonfiction including psychology, 
sociology, religion, critique, criti-
cal analysis, and philosophy. We’re 
proud to have a list of renowned 
authors translated into Arabic, 
including Simone De Beauvoir, 
Orhan Kemal, Erich Fromm, Mah-
moud Dowlatabadi, Jung and Dali.

“The Arabic publishing industry 
is still immature, and needs time 
to develop. It’s moving forward: in 
copyright, royalties, translation, 
contracting, and other aspects, it’s 
adopting international standards.

“As for the Syrian market, itself: 
Syria has been suffering from war 
for the last six years, which defi-
nitely has affected production, 
importing, exporting, shipping, 
money transfer, and more. And 
after the ‘Arab Spring,’ our market 
is getting smaller, as we exclude 
markets such as Libya and Yemen.

“I wish I could stay longer in 
Germany to do some market re-
search, learn more about the reg-
ulations and how to expand west-
ward. Due to the large numbers 
of Arabs in Europe now, there will 
be a need for Arabic books, which 
could be a very good opportunity 
for us.”  •
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