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Engaging the Threats Against Freedom to Publish
Why publishers in countries with ‘inglorious track records on freedom to publish’ deserve the IPA’s support. 
Editorial by Richard Charkin, Director of Bloomsbury and President of the International Publishers Association

The International Publishers 
Association (IPA) exists for two 

main reasons: to protect copyright 
wherever it is threatened (and it is 
under threat from many directions 
with many motives) and to support 
our members and the industry 
against restrictions on freedom to 
publish. There would be no recog-
nizable freedom to publish with-
out a vibrant industry, and that 
depends on copyright. Our two 
responsibilities are inextricably 
intertwined.

I want to focus on the sec-
ond of these, which came under 
the spotlight with the expansion 
of our membership at last year’s 
Frankfurt Book Fair, and included 
publishers’ associations from some 
countries with inglorious track 
records on freedom to publish. 

There are those who feel that we 
should exclude these associations 
until they can show tangible evi-
dence of progress. Others feel that 
it is our duty to engage with them 
as closely and as soon as possible 
to help our publisher colleagues in 
these countries. This latter course 
is the one we at IPA are following.

We cannot claim that our ac-
tivities have been able to halt the 
abhorrent activities of some gov-
ernments, but we have been able 
to highlight their activities and 
the importance of publishing to 
economic, social and cultural de-
velopment. We hope this leads to a 
more liberal future.

This year alone, we have had 
to deal with the absurdity of the 
Vatican’s attempts to silence its 
critics through intimidation and 
the courts; the abduction to Chi-
na of the Hong Kong booksellers 
and publishers; the arrested Ban-
gladeshi publisher, Shamsuzzoha 
Manik; the gagging of a number of 
Egyptian authors and journalists in 
a worrying backslide into pre-Arab 
Spring authoritarianism; the arrest 
of Turkish novelist Asli Erdogan 
and the summary closure of many 
Turkish publishing companies, as 
well as the arrests of their owners 
and managers; and a growing con-

cern over the potential for censor-
ship by the major technology com-
panies as evidenced by the recent 
farcical Facebook excision of one 
of the great pieces of photojour-
nalism from the Vietnam War.

We have visited Saudi Arabia, 
where the local publishers associ-
ation has established a freedom to 
publish committee, and we award-
ed the first IPA Prix Voltaire prize 
to the imprisoned and flogged 
writer, blogger and online debate 
forum publisher Raif Badawi. We 

have visited Bangladesh twice to 
protest the dreadful murders and 
arrests of writers and publishers 
and the muted government re-
sponse to them. We have been 
approached by many publishers 
associations in emerging econ-
omies wanting to join, not least 
because of our freedom to publish 
activities.

The publishing industry in 
democratic countries and else-

where needs to be on constant 
alert. IPA (along with many nation-
al publishers associations and an-
ti-censorship organisations such 
as PEN and Index on Censorship) 
is playing its part but, regrettably, 
the threats are unlikely to recede 
in the near future and we shall 
need to further strengthen our 
resources. We will be focusing our 
efforts on supporting our mem-
bers in their battles and coordi-
nating global support for them.

The IPA is both a shield for our 

members and a torch to hold the 
light to transgressions by govern-
ments, self-serving individuals, 
and commercial giants. The small 
team in Geneva, along with its 
associates and many executives 
and Presidents from our member 
associations, work diligently to 
allow the free expression of ideas 
throughout the world through 
publishing. We should celebrate 
and be proud of these efforts.  •

“The IPA has been ... a torch to 
hold the light to transgressions.”
—Richard Charkin

Editorial: Publishing’s Responsibilities
By Porter Anderson, 
Editor-in-Chief

As the three trade industry 
days of the Frankfurt Book 

Fair open today, Richard Charkin’s 
guest commentary (above) has 
been smartly echoed in Tuesday’s 
(October 18) conference, The Mar-
kets: Global Publishing Summit.

At the year’s biggest book in-
dustry trade show, it’s logical, of 
course, that we look for publish-
ing’s traction in commercial suc-
cesses, big books and profitable 
networking. But we do well not 
to forget that literature’s need 
for freedom of expression is a 
strength, not a weakness.

At The Markets, keynote speak-
er and Wiley CEO Mark Allin talk-
ed about the potential of scientific 
writing to enrich lives. 

And Tahseen Consulting’s Walid 
Aradi told us that a role reversal 
has occurred in the United Arab 
Emirates, where literacy among 
women and girls now is at nearly 
100 percent.

This week, as deals are made 
and networks hum, it’s good to re-
member that for all the challeng-
es facing international publishing, 
we’re most sure-footed when the 
industry’s products enhance social 
development and remind us of our 
better selves. Everything else we 
need then falls into place.  •

Richard Charkin
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   Press release

Arts & Culture Cannot be Left Behind in the Digital Age

culture.tech
 at the Frankfurt Book Fair

ANNOUNCEMENT

The new digital platform, totally dedicated to art & culture

Thursday, October 20, 2016 at 13:15PM at THE ARTS RUNWAY
& Booth # 4.1 / P77

The arts & culture are perhaps at the most critical crossroad in their long history. Museums and art institutions 
are welcoming record-breaking visitors worldwide, while experimenting with innovative technologies to 
accelerate engagement.

However, up until now the historically important content of arts & culture is the only form of content being 
left behind in the new world of global, scalable and universal access via digital technology. While companies 
like Spotify, Apple, Netflix, Amazon and others have transformed and grown the consumption of music, 
entertainment and literature, this has yet to happen on the same kind of scale with the arts & culture.

culture.tech  is a new digital arts & culture company resulting from the partnership of leading arts & culture 
archives. The company represents the use rights to a majority of the world's most important museum 
collections and is transforming those collections for modern ultra HD digital consumption across all 
devices and platforms including highest resolution projection and augmented reality. Fully immersive 
animation will allow the arts & culture to be consumed in new and more dynamic ways.
culture.tech   has produced exhibits such as the Uffizi Virtual Reality Tour , along with other commercial 
products and services with global brands and media companies that will be launched in the coming months. 
The company's mission is to illuminate the beauty of human achievement by allowing the arts & culture to be 
accessed by everyone through incredibly dynamic, flexible and immersive experiences.

culture.tech  will license a high-quality and unique collection of:

• Multimedia modules including video, documentaries on museums, artists, cities, historical periods, 
civilizations                                     

• Over 7 million images including: visual arts, architecture & design, archaeology,   anthropology, history, 
master & reportage photography, film stills, travel and graphic arts

• Fully immersive museums & archaeological 3D visual experiences

• Multilingual texts, audio, and music

thus ensuring from its start access to an innovative and comprehensive vast area of visual knowledge for global 
consumption.

Stop by at Booth # 4.1 / P77 to experience culture.tech , and to see how, with the help of highly advanced 
technology, the gap between past and future in the arts & culture, can now be bridged.

About culture.tech.  culture.tech is a newly formed company aiming at becoming the first and largest 
platform of premium cultural and art content optimized by technology for digital consumption by private 
and corporate use.
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PROMINENT FIGURES

Hockney Shows How Technology Still Serves the Artist

By Mark Piesing

“I like to draw and the comput-
er doesn’t stop me drawing… 

It’s a totally new fresh medium for 
drawing,” says 79-year-old David 
Hockney, slowly and hesitantly. 
One of the most important artists 
of his time, he was the keynote 
speaker at the standing-room-on-
ly opening press conference of the 
2016 Frankfurt Book Fair.

 Even though the painter, pho-
tographer, set designer—and now 
iPad artist—was wearing a flat cap 
and cardigan, his superstar sta-
tus was clear. On arrival, he dis-
appeared behind a wall of cam-
eras and an explosion of camera 
flashes.

Next to Hockney was a huge 
screen that looked like the mono-
lith from 2001: A Space Odyssey. On 
this screen were displayed his viv-
id—and mesmerising—color iPad 
drawings of glass cups, ashtrays, 
and sunrises. These weren’t draw-
ings in the conventional sense but 
were drawn with his finger or sty-

lus on the frictionless surface of 
the tablet. 

“I first drew on computers in 
the 1980s when they were very, 
very big,” said Hockney. “Now, 
the iPad is a marvelous thing. I 
can wake up in the morning and 
straight away start drawing, as ev-
erything is at my fingertips.”

Born in Yorkshire in 1937, Da-
vid Hockney was here to launch 
A Bigger Book, the very large and 
heavy 500-page book published 
by Taschen at the start of the 
Frankfurt Book Fair’s new Arts+ 
programme.

In A Bigger Book, Hockney 
looks back at more than 60 years 
of work that ranges from pictures 
of a muddy Yorkshire puddle to 
sparkling Los Angeles swimming 
pools—and  those iPad drawings.

The Arts+ program is focused 
on new creative and cultural busi-
nesses driven by ttechnological 
trends like AI, VR, and 3D print-
ing. Taschen is one of the found-
ing partners of The Arts+. Like the 
program, Hockney now explores 
the space where art and technolo-

gy meet. He has used photocopiers 
and fax machines, integrated pola-
roids and photo collages into his 
painting, painted with the iPhone 
and filmed landscapes with mul-
tiple cameras mounted on a four-
wheel-drive truck.

Thanking Hockney, Juergen 
Boos, director of the Frankfurt 
Book Fair and a self-confessed 
Hockney fan, highlighted the nar-
rative in Hockney’s art. He ob-
served that Hockney’s digital art 
“wasn’t a story about the iPad but 
was a story about storytelling … 
There are so many stories behind 
each drawing.”  •

French President’s Passionate Letters to His Mistress

Gallimard is selling the rights to François Mitterrand’s love letters to his mistress. By Olivia Snaije

The news hit Paris like a storm 
last week: former French Pres-

ident François Mitterrand’s love 
letters to his long time mistress, 
Anne Pingeot, are being published. 
Was it in good taste? Was it appro-
priate? Why had this notoriously 
discreet woman decided to pub-
lish her letters at all? 

Mazarine, the daughter Pingeot 
had with Mitterrand, once said her 
mother was the heroine of a film no 
one would ever see. Even follow-
ing the publication by Gallimard of 
Lettres à Anne 1962-1995 (Letters to 
Anne), Pingeot confessed in a ra-
dio interview with French histori-
an Jean Noël Jeanneney (who had 
encouraged her to publish them) 
that she wasn’t sure she had done 
the right thing. Would Mitterrand 
have wanted her to publish the let-
ters, she wondered?

Other mistresses, lovers and 

wives of authors chose to burn 
their love letters, such as André 
Gide’s wife, Madeleine, or Paul 
Valéry’s lover, Catherine Pozzi. But 
Pingeot is an art historian and a 
curator, so to burn letters would 
be professional sacrilege.

And then, there is the question 
of copyright. Mitterrand’s letters 
to Pingeot are hers, but the copy-
right belongs to his heirs. So who 
knew what might have become of 
the letters down the road?

Mitterrand was 46 when he met 
Anne Pingeot in 1962. She was 19. 
His first letter to her is dated Oc-
tober 19, 1962, in which he enclos-
es his personal copy of Socrates 
that they had spoken about when 
they met. He wrote her a total of 
2117 letters until his death in 1995.

Whatever one may think of 
Mitterrand the politician, twice 
President of France, his letters 

to the woman who was—without 
a doubt—the love of his life, are 
extraordinary.

They are of public interest 
in terms of marking a period in 
French history, culture and soci-
ety. But the letters also show an 
entirely different side to a man 
who shaped French politics, and 
who was thought to be cold and 
calculating. “Our hearts com-
mune,” he writes to Pingeot in 1967, 
and in 1995, just before his death, 
he writes how blessed he has been 
to have met her, “how could I not 
have loved you more and more?”

Anne-Solange Noble will be 
selling international rights in Hall 
5.1 D19 for Lettres à Anne 1962-
1995 as well as Journal pour Anne, 
1964-1970, a gift book/scrapbook 
compiled from illustrated diaries 
that Mitterrand wrote for Pingeot 
between 1964 and 1970, which in-

clude newspaper clippings, draw-
ings, dried flowers and notes.  •

“The iPad is a marvelous thing. I can 
wake up in the morning and straight 
away start drawing, as everything is at 
my fingertips.”
—David Hockney 

Renowned artist David Hockney
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CCC + Ixxus

Transformative new possibilities for your content. 

CCC and Ixxus have combined forces to harness the 
power of content, helping publishers create a “single 
source of truth” content repository to power advanced 
semantic enrichment and more. By combining the 
power of content and licensing, CCC and Ixxus help 
publishers create a “content-�rst” strategy to streamline 
business process and drive revenue growth. 

Together, we will create tools to enable publishers
to respond quickly to market shifts and rapidly and 
e�ciently develop new products.

CCC + Ixxus. Tools and technology designed to fuel
the future of publishing.

Join CCC CEO Tracey Armstrong on Thursday,
20 October, 11:30, in Hall 4.C to hear more.

JOIN US!

TOWN HALL
EVENT DETAILS: 
Thursday, 20 October
Hall 4.C, Room Concorde
 
9:45 – 10:45
Open Access and the
Entrepreneurial Publisher

11:00 – 11:30
CCC CEO Tracey Armstrong
on The Power of Content
 
Learn more at
copyright.com/frankfurt

Full Speed Ahead.



6      PUBLISHING PERSPECTIVES  /  FRANKFURT BOOK FAIR 2016

PHOTOS FROM THE FAIR

Andre Breedt (Director of Nielsen Book Research), Katharina Ewald (Frankfurt Book 
Fair) at The Markets

Catherine Li (Senior Project Manager, illuSalon), Britta Friedrich (Consultant, kurz & 
kühn), Anby Gao (CEO, illuSalon)

There’s a reason Greg Bain, CEO of Australia’s University of Queensland Press, is 
looking so relaxed. He’s retiring after 17 years with the press following this year’s Fair.

Graphic recorder and illustrator Anne Lehman creates graphic representations of 
the presentations at The Markets.

Speakers at this year’s Frankfurt Rights Meeting, left to right: Anne-Solange Noble (Gallimard), Bärbel Becker (Frankfurt Book Fair), Kris Kliemann (Global rights expert), 
Michael Healy (Copyright Clearance Center), Gudrun Hebel (agentur literatur), Bence Sárközy (Libri Publishing), Pierre Astier (Astier-Pécher Literary & Film Agency)
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PHOTOS FROM THE FAIR

VIPs at the Opening Ceremony of the Frankfurt Book Fair 2016 

Front row, left to right: Heinrich Riethmüller (President of the German Publishers and Booksellers Association), Sven Gatz (Flemish Minister for Culture, Youth, Media 
and Brussels), Geert Bourgeois (Minister-President of the Government of Flanders and Flemish Minister for Foreign Policy and Immovable Heritage), Her Majesty Queen 
Mathilde of Belgium, His Majesty King Philippe of Belgium, His Majesty King Willem-Alexander of The Netherlands, Martin Schulz (President of the European Parliament), Dr. 
Jet Bussemaker (Dutch Minister of Education, Culture and Science), Juergen Boos (President/CEO of the Frankfurt Book Fair)

Back row, left to right: Peter Feldmann (Lord Mayor of the City of Frankfurt am Main), Uwe Behm (Member of the Executive Board of Messe Frankfurt GmbH), Charlotte van 
den Brock (author from the Guest of Honor Flanders & The Netherlands), Arnon Grünberg (author from the Guest of Honor Flanders & The Netherlands), Roland Boekhout 
(CEO, ING DiBa), Tracey L. Armstrong (CEO, Copyright Clearance Center), Annette Kroeber-Riel (Director of Public Policy & Government Relation, DACH & CEE, Google), Boris 
Rhein (Hessian Minister of Higher Education, Research and the Arts)

Fabian Warta (Lead Software Developer, Xeditor), Matthias Kraus (Managing 
Director and CEO, Xeditor)

Marc Hendrickx and Kathy Note of Allied Authors Agency decorate their table in 
the Literary Agents Centre.

Wiley CEO Mark Allin opens The Markets: Global Publishing Summit on Tuesday 
with his keynote talk.

Singer-songwriter Wolf Biermann, from the former East Germany, attends the 
Opening Ceremony alongside other VIPs.
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THE MARKETS

Frankfurt’s ‘The Markets’ on Serious Success in Publishing

At the Book Fair-opening day-long conference, seven regions’ analysts, visionaries, and players define 
the achievements and challenges of international publishing. By Porter Anderson with Roger Tagholm

“I think it’s important to think 
about what problems we can 

explore as an industry.” 
Mark Allin, who last June be-

came the 12th president and CEO 
of John Wiley & Sons, came to 
Frankfurt Book Fair’s Business 
Club to talk about responsibility. In 
his keynote address to the second 
annual staging of The Markets: 
Global Publishing, Allin insights 
are based on Wiley’s scale: as many 
as half-a-million students are us-
ing its courses. 

“I think it’s important for us 
at something like Frankfurt Book 
Fair to think not only our day to 
day responsibilities” in publishing, 
”but also about our role in this very 

fragmented world we live in.” With 
that, he’d set the tone for the day.

The Markets is a kind of three-
ring-circus of a conference. The 
well-attended event follows its 
keynote by breaking into three key 
sections: commentary from indus-
try “visionaries,” from analysts, and 
from industry business people, the 
“players” of the program. It’s all 
brought to bear on the seven piv-
otal industry regions: Brazil; this 
year’s Guest of Honor Flanders 
and The Netherlands; The Phil-
ippines; Poland; Spain; the Unit-
ed Kingdom; and the United Arab 
Emirates.

And with the resonance of Al-
lin’s pressing questions–“How 
many people are getting access to 
high-quality education? What is 
the cost of education?”–answers, 
proposals, quandaries, and chal-
lenges were placed before the au-
diences on the visionary and ana-
lyst stages.

Rebecca Smart, managing di-
rector of the UK’s Ebury Publish-
ing, said that publishing was “too 
staunchly white and middle class, 
and its leadership is too male.”  She 
added that this would not change 
overnight–“it needs generation-
al change”–but she said it would 
happen and much was already 
being done by Penguin Random 
House and others to change the 
mix of the workforce.  

Holger Volland, vice president 
of Frankfurt Book Fair, had a neat 
summary of the contrasting ap-
proaches to research and develop-

ment between the US and Europe.  
“In Silicon Valley it’s brain meets 
money meets tech. In Europe, 
there’s lots of brain, no money, and 
hardly any tech.” Volland’s’ point 
was that publishing companies 
were not putting enough money 
into R&D, and certainly not in the 
same percentage as the big tech 
companies.

The Sheikha Bodour Al Qasimi, 
founder of Kalimat publishers in 
Sharjah in the United Arab Emir-
ates, reminded delegates that the 
emirate’s free zone Sharjah Pub-
lishing City will be open for busi-
ness at the end of this year or early 
2017, aided, she noted, “by a stable 
political climate.”  She spoke of the 
emirate’s desire “to build a reading 
culture and to make publishing a 
source of national pride,” and said 
she hopes the sector will employ 
6,000 people by 2020.

Javier Celaya of Spain’s Dos-
doce consultancy talked about 
smart bookstores of the future 
which will use “beacons” that send 
messages and book suggestions to 
your mobile, depending on your 
location in a store. 

Finally, Peter Paul van Bekkum 
of The Netherlands’ Mybestseller 
and Sweek platforms flagged up 
a new idea.  “Publishers should 
publish their rejected manuscripts 
on a different branded platform,” 
meaning new life for the slush pile.

On the analysts’ stage, the 
UAE’s Walid Aradi, CEO of Tahseen 
Consulting, included quick checks 
on the status of bookstores in the 

region. The UAE has 373 retail out-
lets, he said, and the largest retail-
er has only 12 stores. The largest 
bookstore in the Middle East, he 
said, carries 38,000 titles in Arabic.

By contrast, Spain’s Daniel 
Fernández spoke of bookstores 
closing at a rate of one per day 
during the height of the economic 
crisis in his country, and said that 
some 30 percent of the value of the 
domestic books market was lost in 
the economic doldrums only very 
recently starting to ease. 

And the United Kingdom’s Ste-
phen Lotinga, chief of the Publish-
ers Association, touched on how 
subscription and online access 
“seems to have slowed last year,” 
but audiobooks, he said, have con-
tinued to grow in the UK–which 
is Europe’s second largest books 
market and fifth largest in the 
world. In the Brexitian future, he 
said, a role for the Publishers As-
sociation will entail focusing on 
prioritizing free trade agreements 
is a key objective, naturally.

As Mark Allin had said, “Our 
communities are learners, instruc-
tors, professionals, researchers, 
and the institutions in which they 
work: universities, corporations, 
and governments.”

And each sector and subdivi-
sion of the industry, from educa-
tion to trade, is working on that 
need to engage as directly as pos-
sible with the the customer, the 
end use: a big player in every one 
of The Markets.  •

Dubai Agreement Unites Arab World and Europe 
By Roger Tagholm

The Frankfurt Book Fair has 
signed a memorandum of un-

derstanding with the Al Maktoum 
Foundation of Dubai to boost co-
operation on future book fairs and 
other projects. The agreement was 
signed on Tuesday by Frankfurt 
Book Fair Director Juergen Boos 
and Jamal bin Huwaireb, Managing 
Director of the Al Maktoum Foun-
dation (both pictured).

The Foundation was established 

in 2007 by Mohammed bin Rashid 
Al Maktoum, Vice President of the 
United Arab Emirates and Ruler 
of Dubai. Its aim is to bridge the 
knowledge gap between the Arab 
region and the developed world, 
improve education and research, 
develop leadership programs for 
youth and stimulate jobs.

Dubai will soon open the Mo-
hammed bin Rashid Library, which 
will be the world’s largest elec-
tronic collection and the biggest 
library in the Arab world.  •

Mark Allin, CEO of Wiley

Juergen Boos, CEO of 
Frankfurt Book Fair and 
Jamal bin Huwaireb, 
Managing Director of the 
Al Maktoum Foundation 
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RIGHTS MEETING

Rights Managers Learn New Tricks
While the global rights business is undergoing challenging times, there are still plenty of opportunities 
and surprising success stories. These topics were the focus of the 30th annual Frankfurt Rights 
Meeting, held Tuesday. By Andrew Wilkins

US rights consultant Kris Klie-
mann encouraged attend-

ees—mostly rights directors and 
agents—to dig deeper into their 
publishing houses’ backlists in 
search of properties to sell. Just 
because a title didn’t sell when it 
was frontlist doesn’t mean it can’t 
sell in the future, she told the au-
dience. In fact, armed with reviews 
and sales figures, a backlist title 
can sometimes be easier to sell.

“To a new reader or publisher, 
an old title is new,” she reminded 
the assembly.

To help gain the ammuni-
tion to sell backlist rights, she 
encouraged rights managers to 
align themselves with their sales 
teams: “They know stuff that can 
help you.” She spoke of the useful-
ness of going through the dread-
ed email inbox, as well: “There are 
deals in there you never get to.”

MINING FOR GOLD
It helps to be systematic when 
mining the backlist for rights gold, 
she noted. Do you have a backlist 
title by an author with a new book 
out—either from you or another 
publisher? Are there anniversaries 
or events that suddenly make the 

book topical or relevant again? Is a 
license up for renewal and can you 
re-license it?

Selling rights to a US publish-
er can seem like the Holy Grail for 
rights managers. Yale Universi-
ty Press’ John Donatich spoke of 
opportunities to sell translation 
rights in the States. Notoriously, 
translations account for just 3 per-
cent of all titles published in both 
the US and UK markets (and even 
less for literature), but at Yale that 
figure was closer to 10 percent, 
Donatich said, thanks to a sup-
portive editorial board which had 
a significant interest in translation.

OVERCOMING OBSTACLES
There were several obstacles to 
growing the number of trans-
lations published in the US, he 
warned rights managers: as well 
as the cost of translation (rates can 
range from 12 to 20 cents a word), 

he said there was no established 
market for literary translations per 
se, and so publishers had to pub-
lish ‘“book by book, author by au-
thor” to find an audience.

He also said a shortage of good 
translators could hold back trans-
lations from less popular markets. 
It’s no surprise that French, Span-
ish, and German translations are 
most frequently published in the 
US.

His advice was to stay away 
from trying to sell titles that dupli-
cated what a US publisher already 
had on its list and to invest in good 
sample translations. He encour-
aged rights managers to identify 
“star translators” of their languag-
es who were already working with 
American publishers, as they could 
influence the titles the State-
side publisher chose to publish. 
Anne-Solange Noble of Gallimard 
suggested that another tactic is 

to approach American publishers 
last—once you have rights sales in 
other territories.

In a packed afternoon, attend-
ees also heard presentations on 
using prizes to promote the sales 
of translation rights, case studies 
from Hungary and the UK, and 
a presentation on global licens-
ing from the Copyright Clearance 
Center’s Michael Healy.  •

“To a new reader or 
publisher, an old title is new”

2016 German Book Prize to Bodo Kirchoff

The German Book Prize jury honors the ‘many-layered text’ in Bodo 
Kirchhoff’s ‘Encounter.’ By Ingrid Süßmann

After reading 156 titles handed 
in by German, Austrian and 

Swiss publishers, the German 
Book Prize jury led by Christoph 
Schröder announced Bodo Kirch-
hoff as the winner of the 2016 
German Book Prize for his novel 
Encounter. Kirchhoff wins a purse 
of 25,000 euros and is now also 
counted among the ranks of pre-

vious German Book Prize winners.
 “Bodo Kirchhoff writes about 

the unprecedented journey of two 
people without a destination and 
with nothing but a direction — the 
South,” wrote the jury of this year’s 
winning novel. “They are driven by 
the age-old longing for love, for 
red wine, Italy, an adventure later 
in life. When they pick up a young 

vagabond along the way, they find 
themselves once again confront-
ing the elementary themes of their 
past: loss, parenthood, radical new 
beginnings.”

 Encounter was published by 
Frankfurter Verlagsanstalt in Sep-
tember 2016. For rights inquiries, 
visit their stand at the Frankfurt 
Book Fair in Hall 3.0 E111.  •

Bodo Kirchoff, photographed 
by Claus Setzer 
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STM MEETING

Publishers Still Have Role to Play in STM, Insists 
EU Commissioner

STM publishers must explore new business models and service opportunities to make open access 
work for them, insisted EU Commissioner for Research, Science, and Innovation Carlos Moedas at the 
STM Association’s Frankfurt Conference on Tuesday. By Alastair Horne

All 28 EU members stand united 
behind the union’s stated goal 

of achieving 100 percent Open Ac-
cess for publicly-funded research 
by 2020, Carlos Moedas reminded 
the audience, and they want pub-
lishers to play a major part in that 
transition.

Praising the innovation of or-
ganisations like F1000 and Spar-
rho, Moedas suggested that pub-
lishers had major opportunities in 
fields like data mining. Politicians 
would offer incentives, he said, and 
publishers would need to respond. 

ACCURACY AND CREDIBILITY 
In the morning’s keynote, Bri-
an Nosek of the Center for Open 
Science (COS) pointed to some 
flaws in existing scientific publish-
ing processes which, he argued, 
fail to incentivize best practices, 
to the detriment of progress and 
innovation. When publication is 
dependent on novelty, tidy results 
and a compelling narrative, then 
accuracy and credibility often take 
second place.

 Nosek shared a number of ini-
tiatives from the COS that aim to 

solve these problems, increasing 
transparency and reproducibility 
and so minimising the influence of 
individual biases on scientific re-
search. A ‘registered reports’ op-
tion, for instance, which puts peer 
review straight after the design 
process, is now offered by 38 jour-
nals, which then offer ‘in principle’ 
acceptance provided that the pro-
posed methods are followed, re-
gardless of the actual results.

 Making behaviours visible en-
courages adoption, Nosek pointed 
out, and sometimes, the smallest 
nudges can have positive effects: 
two years ago, the COS started 
offering badges for papers whose 
data was placed in repositories; the 
number of papers doing so rapidly 
rose thirteen-fold, as researchers 
saw that they were not the only 
ones following best practices.

CULTURE OF SHARING 
In the morning’s industry update 
session, Nicko Goncharoff, Chief 
Business Development Officer at 
Digital Science, considered how 
publishers might constructively 
engage with the growing culture 

of sharing to be found in STM re-
search. Though sharing articles 
has always taken place, the rise of 
scholarly collaboration networks 
(SCNs) threatens to increase its 
scale, but there’s still time to ex-
periment with sharing, he insisted, 
and a number of business models 
to try. Finding methods that work 
for both publishers and research-
ers could help bring both parties 
back together. 

 Peter Burnhill, director of EDI-
NA, JISC’s UK National Data Cen-
tre, offered some insights into 
the twin problems of archiving 
and “reference rot” (when links 
in scholarly papers point to re-
sources that have changed or are 
no longer available). There was a 
mix of positive and negative news. 
The proportion of scholarly arti-

cles being archived is increasing, 
as is our knowledge of what’s be-
ing kept. But, with 20-30 percent 
of links in journal articles break-
ing within weeks of publication, 
publishers need new workflows to 
automate the process of archiving 
linked content.

MEGAJOURNALS
Stephen Pinfield shared interim 
findings from a two-year research 
project into Open Access mega-
journals like the Public Library of 
Science’s PLoSOne, and Nature’s 
Scientific Reports. Most notable 
was a developing business mod-
el in which such megajournals 
and prestigious selective journals 
effectively cross-subsidise each 
other: the former economically, 
the latter reputationally.  •

With 20-30% of links in journal articles 
breaking within weeks of publication, 
publishers need new workflows.

One-Question Interviews with Tuesday Fairgoers
LAURA KÄRPPÄ
KAIKEN PUBLISHING, FINLAND

Q: How is technology changing 
the publishing landscape for you?
A: Our focus is on not-so-tradi-
tional publishing. We look for new 
platforms to work on and to pub-
lish on, and work with together 
with app owners and developers. 
We can get our content out faster 
and easier. But we are also pre-
senting new properties, like story 
worlds, especially on the young 
adult side. No one has ever heard 
about these story worlds before!

JEF VAN DER AVOORT
SQUIRL

Q: Why is it important to connect 
authors with their readers? 
A: That’s where the magic happens. 
It’s important to connect with 
readers as an author because I feel 
that a reader is big part of where 
the inspiration comes from. If you 
don’t have that interaction with a 
reader, you just write for yourself. 
I just don’t see that as good for the 
quality or creativity of an author’s 
work. We hope to bring everyone 
together.  •

— Interviews by Marie Waine 
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EVENTS IN FRANKFURT

Emerald Group Publishing is entering into its 50th year with a 
renewed focus and investment in a major new programme of 
academic and professional books. 
It continues to be committed to helping communities make decisions that count, based  
on research that matters by publishing rigorous academic research and applied content 
that helps students, researchers, educators and practitioners at all stages of their career.

Visit us in Hall 4.2, Stand H66 to find out more
www.emeraldgrouppublishing.com/books

Angel Financing in  
Asia Pacific
9781786351289 
Paperback  

Designing Creative 
Organizations
9781787140356 
Hardback

21st Century  
Corporate Citizenship
9781786356109 
Paperback  

Marconomics
9781786355669 
Hardback  

China and Europe’s 
Partnership for a More 
Sustainable World
9781786353320 
Hardback

Bad to Good
9781786353344 
Paperback

Networks in Health Care
9781786352842 
Paperback

Executive Burnout
9781786352866 
Hardback

EUROPEAN UNION PRIZE 
FOR LITERATURE: AUTHOR 
CHRISTOPHE VAN GERREWEY
10:00 - 10:20
CB | Lowlands Stage / Guest 
of Honour Flanders & the 
Netherlands (Hall 5.0 C 88) 

WHAT DO POKÉMON GO, 
BIG DATA & ALT TEXT MEAN 
FOR EDUCATION?
10:30 - 11:00
Hot Spot Education Stage 
(Hall 4.2 C 96)
Speakers: Craig Bauer (Macmillan 
Education, Global COO); 
Jim Donohue (Cengage, EVP & Chief 
Product Officer); Joan O’Neil (Wiley, 
EVP, Knowledge & Learning); 
Sam Sen (LearningMate, CEO)

THE MAN BOOKER PRIZE: 
EXCLUSIVE INTERVIEW WITH 
GRAEME MACRAE BURNET (UK)
11:00 - 11:45
Lesezelt (Agora)

Graeme Macrae Burnet (UK), one of 
the six authors shortlisted for The 
Man Booker Prize

DISCOVERING CHINESE 
CHILDREN’S PICTURE BOOKS
12:00 - 13:00
Kids’ Stage (Hall 3.0 K 139)
Why children’s picture books have 
become so hot in China (in German)

10 RIGHTS HACKS
12:00 - 13:00
Publishing Perspectives Stage 
(Hall 6.0 E 11)
Global Rights Expert Kris Kliemann 
and Jane Tappuni of IPR License 
share 10 Hacks for Rights Directors

YOUNG TALENT: LOTTE 
DIJKSTRA, YA PUBLISHING IN 
THE NETHERLANDS
13:00 - 13:30
Publishing Perspectives Stage 
(Hall 6.0 E 11)
Lotte Dijkstra talks about being a YA 
editor in the Netherlands

AROUND THE WORLD – 
PUBLISHING IN FRENCH
14:30 - 15:30
Weltempfang Salon (Hall 3.1 L 25)
What does it mean to publish in 
French outside of France?

FICTION AT ITS FINEST: THE 
MAN BOOKER PRIZE
14:30 - 15:00
Publishing Perspectives Stage 
(Hall 6.0 E 11)
Frankfurt Book Fair CEO Juergen 
Boos in conversation with Gaby 
Wood, Literary Director of the 
Booker Prize Foundation

YOUNG TALENT: THE 
BOOKSELLER’S ‘SHOOTING STAR’ 
EMMA SMITH
15:30 - 16:00
Publishing Perspectives Stage 
(Hall 6.0 E 11)
The Bookseller’s ‘Shooting Star’ 
Emma Smith on spotting trends in 
popular culture

LOOK AT KOCCA
16:00 - 17:00
Hall 3.0 D30
Korea Creative Content Agency 
(KOCCA) provides a talk about 
Korean manhwa (comics)

HAPPY HOUR / RADIO
17:00 - 19:00
Guest of Honor Pavilion 
(Forum Level 1)
Follow the live radio show in the 
Guest of Honour Theatre, and 
enjoy a drink in the company of 
authors, illustrators, translators and 
publishers from Flanders and the 
Netherlands

HOT SPOTTERS UNITE! 
NETWORKING RECEPTION
18:30 - 20:00
Hot Spot Professional & Scientific 
Information (Hall 4.2 N 99)
All Hot Spot exhibitors, business 
partners and friends are invited!

Frankfurt Event Highlights: Wednesday, 19 October 2016
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RIGHTS AND AGENTS

A List for Millennials, by Millennials
By Andrew Wilkins

Pantera Press rights manager 
Katy McEwen tells Publish-

ing Perspectives that the new list, 
called “Lost the Plot” will focus—
aptly—on nonfiction titles “written 
and designed by millennials for 
millennials.”

The list will be deliberately 
aimed at an international audi-
ence. Six titles are on offer at the 
Frankfurt Book Fair with many 
more to follow, she says.

Readers may not be surprised 
to discover sex and dating are cov-
ered in more than one title: Just 
the Tip: Sex Tips for Chicks by Gay 
Dudes and Single: Dating in the 
21st Century are two. Other titles 
approach nonfiction topics with 
refreshing candor. Space is Cool as 
Fuck, anyone?

Pantera Press co-founder and 
CEO Alison Green is a millennial 
herself at 30. She sees the “Lost 
the Plot” list as a “natural evolution 
of our underpinning philosophy of 

investing in the next generation.”
The company has a reputation 

for doing things a little different-
ly. Many of its publishing deals in-
volve profit sharing arrangements 
with authors rather than tradi-
tional advance-plus-royalty deals.

That said, they’re clearly not 
afraid to follow some time-hon-
ored publishing practices. Pan-
tera’s Trump: The Collected Wis-
dom contains more than 100 
completely blank pages.  •

Tuesday Rights Trade Shifts from Hofs to LitAg
The movement to hold Tuesday rights meetings on the fairgrounds gains traction as fewer agents 
flock to the ‘Hof’ hotels. By Olivia Snaije

Last year literary agents started 
a movement to hold their rights 

meetings on Tuesday in the Liter-
ary Agents & Scouts Centre (LitAg, 
Hall 6.3) rather than in the tradi-
tional Frankfurter Hof or the Hes-
sischer Hof. This year the momen-
tum grew with the addition of the 
Publishers Rights Corner (PRC), 
where publishers could rent tables 
for the day.

Former scout and now Rodale 
(Hall 6.2 A 62) rights director Rhea 
Lyons said she was pleased to 
be in the Rights Corner. “At the 
Frankfurter Hof, it’s really hard 
to meet people. I still remember 
a very stressed client pulling me 
out of a meeting and hissing, ‘what 
does the rights director look like?’ 
I didn’t want to have that experi-
ence. I love the vibe of the Frank-
furter Hof, but as far as having a 
productive meeting I thought this 
would be a good move.”

Lyons added that the staff were 
“super helpful, gave us cookies, wi-
fi and extra chairs.”

Among other titles, this Fair 
Lyons is selling Melissa G. Moore’s 
Whole, a self-help book about 
overcoming trauma. Moore’s fa-
ther was serial killer Keith Hunt-
er Jesperson. Lyons also has high 
hopes for a title she acquired 24 
hours before coming to Frankfurt, 

which is “all about dicks”. The Pe-
nis Book, by Dr. Aaron Spitz, is, as 
the title suggests, an authoritative 
(and funny) book on health care for 
the penis.

Inside the LitAg, Marco Vi-
gevani–whose agency merged last 
September with the International 
Literary Agency and Luigi Bernabo 
& Associates to become The Ital-
ian Literary Agency–said having 
meetings in the LitAg as well as 
with publishers at the PRC means 
“less stress, and it’s less expensive. 
In the Frankurter or Hessischer 
Hof, you’d miss appointments, 
rushing from the lobby to the ter-
race, catching cold in between. It 
was messy and inefficient. I also 
enjoy seeing the Fair en deshabillé, 
with people setting up.”

Vigevani is selling rights to 
Oxford criminology profes-
sor Federico Varese’s nonfiction 
book Mafia Life, an anthropolog-

ical take on mafia organizations 
around the world. So far, Vigevani 
has sold rights to Einaudi in Italy, 
Beck in Germany, Profile Books in 
the UK, and Companhia das Let-
ras in Brazil. Another big book is 
award-winning novelist Francesca 
Melandri’s Sangue Giusto (Blood 
Right), published by Rizzoli, a “Eu-
ropean saga about Italy’s colonial 
past and present.”

Pontas Agency’s Anna Sol-
er-Pont, fresh from last weekend’s 
2016 Planeta prize (€600,000) win 
by her author Dolores Redondo for 
her new novel, said she had been 
at the Frankfurter Hof on Monday 
for appointments, but that Tues-
day the Pontas team had decided 
to support the group of agencies 
spearheading the Tuesday rights 
sessions in the LitAg.

“We were paying for the LitAg 
on Tuesdays anyway, but had nev-
er used it. Publishers prefer the 

Frankfurter Hof, but I told them 
that here, at least, we can talk and 
we’re here to talk. We don’t have 
to sit on the floor! The Hofs had 
glamor but you were missing ap-
pointments all the time.”

Soler-Pont’s hot titles are, of 
course Redondo’s Baztan Trilogy 
and Todo esto te daré (All This I Will 
Give You), a crime thriller about 
male friendship which has already 
sold to Planeta imprints in France, 
Italy and Spain. 

She’s also selling rights to a first 
novel by Clarissa N. Goenawan. 
Goenawan, who writes in English, 
was born in Indonesia and grew 
up in Singapore. Her novel, a cross 
between literary fiction and mag-
ic realism has been described as 
Murakami meets Elena Ferrante. 
Rights have been sold to Bronwen 
Hruska’s Soho Press in the US, to 
Tamir Sendik Books in Israel, and 
Gramedia in Indonesia.  •

Katy McEwen, 
Rights Manager, 
Pantera Press

Rhea Lyons of Rodale

Marco Vigevani of The Italian Literary Agency

Anna Soler-Pont and Maria Cardonas 
of Pontas Agency
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GUEST OF HONOR 

Bringing Flanders and the Netherlands to Frankfurt

Bas Pauw, project manager of this year’s Guest of 
Honor program, on the joint effort from Flanders 
and the Netherlands. Interview By Marie Bilde

Between 2008 and 2014, the 
Netherlands’ publishing in-

dustry contracted by some 30 
percent. Now, the market is on 
the rebound. It has arrived with a 
sprawling Guest of Honor program 
that includes 454 new book releas-
es; a high-concept 2,300-square-
foot pavilion design; more than 
400 events in many parts of Ger-
many; and the presence of some 
70 Flemish and Dutch authors. 

Publishing Perspectives spoke 
with project director Bas Pauw, 
a policy officer with the Dutch 
Foundation for Literature, about 
Dutch publishing and its appear-
ance as Frankfurt’s 2016 Guest of 
Honor region.

Publishing Perspectives: Your 
theme for the Guest of Honor 
project this year is “This Is What 
We Share.” How does that fit with 
the work you’ve put together for 
Frankfurt this week?

Bas Pauw: As you know, Flan-
ders and the Netherlands share 
the same language: Dutch. The dif-
ference between the Dutch used 
in the Netherlands and in Flanders 
is rather small–you can compare it 
to the difference between Ameri-
can and British English, or to the 
differences in German used in 
Austria and in Germany. There-
fore, we read each other’s writers 
and we speak of one single Dutch 
language literature.

Both “countries”—Flanders, 
of course, is not a country, but 
an autonomous region in federal 
Belgium—have foundations that 

support and promote literature at 
home and abroad.

The Flemish Literature Fund 
was established in 2000, and the 
Dutch Foundation for Literature 
was established in 2010. It acts as a 
merger between two foundations 
dating from the 1960s, one for au-
thors and translators and one for 
international promotion.

The Dutch and the Flemish 
foundations have always worked 

very closely. I’ve worked for the 
Dutch Foundation for Literature 
for quite some time and I’ve orga-
nized many international presen-
tations of Dutch literature, often 
together with Flemish colleagues. 

PP: How relevant has it been to 
focus on having an equilibrium be-
tween Dutch and Flemish partici-
pation in the project?

BP: Of course, this has been 
important to us. The project is 
financed on a 50-50 basis, so it 
makes sense that both “countries” 
are equally represented.

Nevertheless, we don’t want to 
be overzealous about this. We’re 
not looking for a forced balance 
in every single field. Flanders has 
had a long and beautiful tradition 
in the field of the graphic novel, 
whereas this is still a relatively new 
genre in the Netherlands. In the 
case of nonfiction, it is the other 
way around. Therefore, there will 
be more Flemish graphic novelists 
and more Dutch nonfiction au-
thors in Frankfurt. It’s a question 
of taking advantage of our respec-
tive strengths: there will be Bel-
gian beer and Dutch cheese.

PP: And the in developing the 
project, you’ve chosen the sea as 
its motif.

BP: The North Sea has shaped 
the Dutch and Flemish landscape 
as well as our history. We share the 
North Sea with Germany, as well. 
We look at its beauty every day. 
However, we have also fought bit-
ter battles with it.

Needless to say, the sea is also 
a very powerful engine of the 

imagination. The sea motif will 
be present in our graphic design, 
in the design and the imagery of 
the pavilion, as well as in many of 
the texts and quotes we will use 
everywhere.

PP: What impression do you 
think the Dutch/Flemish 2016 
Guest of Honor project will leave?

BP: I honestly hope that the 
2016 Guest of Honor presentation 
will be remembered by the way it 
focused on promoting the work of 
Dutch and Flemish authors, as well 
as on bringing them closer to their 

German and international readers.
I also hope that people will 

remember the project for the 
long-lasting effect it has on the 
interest in Dutch-language lit-
erature among international 
publishers.

PP: What’s been the most chal-
lenging aspect of the project?

BP: It’s always a challenge to 
organize something collaborative-
ly. However, our working together 
has been very pleasant and fruit-
ful, in spite of the physical distance 
between us. It means that we’ve 
had to travel a lot for our meet-
ings, and train rides have therefore 
been an important part of what 
we’ve been sharing in the past two 
years. It’s been great fun.

PP: Which part of the project 
has been the most rewarding?

BP: Obviously, we’re very proud 
of those more-than 300 new 
translations from Dutch to Ger-
man. When it comes to the pro-
motion of Dutch-language litera-
ture, this achievement constitutes 
a very strong foundation to build 
on in years to come–not only in 
Germany, but also in other inter-
national markets.

Apart from that, it’s also been 
both rewarding and exciting to see 
how graphic designers, architects, 
and constructors have taken our 
ideas and turned them into some-
thing new.

PP: What’s your best advice 
for next year’s Frankfurt Guest of 
Honor? It will be France.

BP: First, you need to pick a 
clear idea. You’ll need to make sure 
everybody is behind it. It must be 
an idea about books and about 
authors, not about tourism or pol-
itics. And try to not do everything: 
stay focused.

In Germany, there’s a wonder-
ful literary infrastructure, as well 
as an incredible curiosity and en-
thusiasm about the Guest of Hon-
or. Be sure to use it and benefit 
from it as much as you can.

And finally, enjoy the five days 
of the Fair itself, and don’t forget 
to enjoy the road leading up to it, 
as well.  •

“It’s a question of taking 
advantage of our respective 
strengths: there will be Belgian 
beer and Dutch cheese.”
—Bas Pauw

Bas Pauw, Dutch Foundation for Literature 
(Image: Katarina Ivanisevic) 
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SPANISH LITERATURE

The Next Literary Stars Writing in Spanish
Barcelona-based agency Casanovas & Lynch looks at the up-and-coming generation of Spanish-
language writers to find the next literary stars. By Adam Critchley

Described by Dave Eggers as 
“a mesmerizing writer who 

demands to be read,” Argentina’s 
Mariana Enriquez (born in 1973) is 
among the Spanish-language au-
thors whose work is being show-
cased for Frankfurt’s potential 
rights buyers this week.

Enriquez  has published three 
novels and two short story col-
lections, the second of which, this 
year’s Las cosas que perdimos en el 
fuego (The Things We Lost in the 
Fire), has already sold to 20 coun-
tries, including China, France, 
Germany, and Sweden. The col-
lection will appear in English this 
spring from Hogarth (USA) and 
Portobello (UK).

While Latin American literature 
seems to be in vogue, Enriquez’s 
success is a result of the author’s 
talent, according to Sandra Pare-
ja of the literary agency that rep-
resents her, Casanovas & Lynch in 
Barcelona.

“I strongly believe in Mariana 
Enriquez becoming an important 
writer,” Pareja says. “I’ve never 
seen this constant level of enthu-
siasm among readers, and with 
a book of short stories, and not 
a novel. If she doesn’t turn out to 
be a Bolaño-level phenomenon, I’ll 
change professions.

“Four years ago people said, 
‘we want the new Roberto Bolaño,’ 
or ‘the new Elena Ferrante,’ but 
I think they’re getting over that 

now,” says Pareja.
Latin America remains a region 

rich in young, literary talent, judg-
ing by the agency’s catalog.

“Part of the generation born 
during the 1970s military dicta-
torship in Argentina,” Pareja says, 
“Enriquez is at the mid-point be-
tween a new dystopian science 
fiction and the imagination of [Ar-
gentine novelist] Julio Cortázar. 
But she’s very realistic, very urban.

“This is also a generation of 
globalized writers who read in 
English, and for them it’s easier to 
find a publisher in English, as pub-
lishers want works to be exotic, 
but not too exotic.

“We never try to promote the 
idea of looking for a writer from a 
particular country or region. We’re 
looking for the best, without a spe-
cific regional or national distinc-
tion. It’s about finding writers who 
are as good as others,” she says.

Pareja finds it gratifying to see 
agency authors such as Juan Ga-
briel Vásquez, Mercè Rodoreda, 
and Javier Marías appearing in lists 
of books to read this season. 

She also attributes the emer-
gence of new, young voices in Ar-
gentina to a proliferation of inde-
pendent publishers there. “There’s 
a boom of independent publishing 
in Argentina, so there’s a lot to 
read and a lot of word-of-mouth.”  
   An example of this, she says, is 
María Gainza (born in 1975), author 

of the critically acclaimed El nervio 
óptico (The Optic Nerve), published 
in Argentina by indie press Man-
salva and in Chile by Laurel.

Narrated by a Buenos Ai-
res-based art historian, The Optic 
Nerve is described by the agency 
as “striking the perfect balance 
between intellect and emotional 
punch in a groundbreaking story 
of what art can do to you.”

There are also young writers 
from Spain in the agency’s catalog 
who are attracting international 
interest, such as Elvira Navarro 
and Marina Perezagua, both of 
whom were born in 1978.

Navarro was part of Granta’s 
2010 list of the best Spanish-lan-
guage writers under the age of 35, 

and her novel La trabajadora is to 
be published by Two Lines Press in 
the United States.

“Navarro is respected and 
widely read, but she’s seeing slow-
er acceptance abroad, as it often 
happens,” Pareja says. “It can be 
harder to move Spanish literary 
fiction into a market such as the 
United States, given that there are 
fewer common questions of geog-
raphy and history, compared with 
Latin America.”

Marina Perezagua, however, is 
an exception, Pareja says.

Described by Salman Rush-
die as “one of the best of the new 
generation of Spanish writers,” 
Perezagua’s novel Yoro will be 
published in the US and Cana-
da by Ecco Books, an imprint of 
HarperCollins.

Casanovas & Lynch has also had 
success in representing The Book 
of Emma Reyes, translated by Dan-
iel Alarcón, which will appear as a 
Penguin Classic in 2017.

Another surprise is Argentine 
author Martín Caparrós’s Hunger, 
a 700-page book of narrative non-
fiction, which sold to 15 countries 
and will be published by Other 
Press in 2017. More upcoming US 
publications for the agency in-
clude Emiliano Monge’s El cielo 
árido (Restless Books) and Fer-
nando Vallejo’s El desbarrancadero 
(New Directions).  •

“We’re looking 
for the best, 
without 
a specific 
regional 
or national 
distinction.”
—Sandra Pareja
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CANADIAN PUBLISHING

Three Leaders on the State of Canadian Publishing

Amid economic turbulence and copyright regulations, several key players in Canadian publishing talk 
about their key concerns and recent developments in the industry. Interviews by Carla Douglas

KATE EDWARDS
EXECUTIVE DIRECTOR, 
ASSOCIATION OF CANADIAN 
PUBLISHERS (ACP)

“Canadian publishers have 
come to Frankfurt this year 

with confirmation that Canada will 
be Guest of Honor at the Fair in 
2020. Many of our publishers have 
attended the Fair for decades, and 
we expect that 2020 will provide 
the opportunity to build new re-
lationships and showcase Cana-
dian writing—in both English and 
French, and in translation—to new 
audiences. 

“At home, more Canadian firms 
are experimenting with audio-
books, as the demand for Canadian 
content in that format grows, es-

pecially from public libraries.
“Ebook sales have held steady 

at approximately 17 percent of 
the Canadian market for the last 
several years, although like audio-
books, demand is growing in the 
library market. A number of ini-
tiatives are underway to increase 
the presence of Canadian content 
among libraries’ ebook holdings.

“Changes in fair dealing provi-
sions within the Canadian Copy-
right Act have resulted in market 
damage of at least $30 million per 
year across the industry, and has 
limited the ability of both writ-
ers and publishers to invest in 
new works to serve the K–12 and 
post-secondary markets.”

MATT WILLIAMS
VICE PRESIDENT FOR PUBLISHING 
OPERATIONS, HOUSE OF ANANSI; 
PRESIDENT, ASSOCIATION OF 
CANADIAN PUBLISHERS (ACP)

“It’s always nice to set off for 
the Frankfurt Book Fair with 

an armful of books. Canada’s range 
and diversity of writers and writ-
ing is remarkable, and, we hope, 
consistently rewarding for those 
with whom we deal at the fair.

“Writing and publishing in Can-
ada is strong—the 115 members of 
the Association of Canadian Pub-
lishers (ACP) and a similar number 
of members of l’Association natio-
nale des editeurs de livres (ANEL) 
can, individually and collectively, 
testify to that.

“Unfortunately, in the Cana-
dian educational market we have 
continuing and significant con-
cern about the ramifications of the 
educational exception introduced 
into the Copyright Act in 2012, and 
the threat it poses to the ongoing 
development of Canadian material 
for the classroom.

“In the immediate here and 
now, Canadian publishers have 
traveled to Frankfurt buoyed by 
the national attention given to our 
writers, the advent of prize sea-
son back home, and excitement 
to renew and strengthen those in-
ternational relationships that our 
presence in Frankfurt brings us.”

RICHARD PRIEUR
EXECUTIVE DIRECTOR, 
ASSOCIATION NATIONALE DES 
EDITEURS DE LIVRES (ANEL)

“Quebec and French Canadian 
publishers haven’t waited 

for Frankfurt Book Fair’s invita-
tion—our recent months have been 
busy on the international stage.

“Having been Guest of Hon-
or in Brussels in February 2015, 
and then Guest of Honor at the 
Brussels Comic Strip Festival last 
month, Quebec will be Guest of 
Honor in Geneva in April. The city 
of Montreal will be highlighted at 
the upcoming Brussels Book Fair 
in March, and we just received an 
invitation to be Guest of Honor at 
the Market of Poetry, Paris, in 2018. 
In addition, Canada is the Guest of 
Honor in Havana next February.

“Quebec Edition, a commit-
tee of our association (ANEL), is 
present in Paris, Montreuil, and of 
course Frankfurt, every year, stag-
ing a collective stand.

“Why are we so active on the in-
ternational stage? Because export 
is crucial for our small publishing 
industry. Quebec and French Can-
ada have a total population of eight 
million French-speaking souls—a 
very small number to sustain the 
health of our publishing houses. 
Our main market besides Que-
bec is the Francophonie—mainly 
France, Belgium, and Switzerland.

“We don’t intend to compete 
with France on negotiation for 
French rights, but we know that 
we can market with great success 
translations of our local market. 
Besides, many Quebec publishers 
have concluded agreements with 
French publishers in co-publishing 
Quebec writers, and we are seeing 
more and more of our writers be-
ing published in English, Spanish, 
German, and Italian.

“From a local perspective, we’re 
concerned by what’s happening 
with digital book sales. After a 
major boost from sales to public 
libraries in 2013–2014, the market 
is narrowing, a trend observed in 
English Canada and in the United 
States as well. 

“We’ve noticed an increase in 
book sales for independent book-
stores in Quebec. So the fall-off in 
print sales has stopped, but these 
numbers don’t capture digital 
sales to the general public—now 
taken by the majors like Kobo, Ap-
ple, and Amazon, as well as by the 
chain stores Archambault and Re-
naud-Brey. Improvement in print 
sales at independent bookstores is 
still good news, assuring a healthy 
book diversity. 

In this regard, Quebec is quite 
different than the rest of Canada. 
Quebec laws and regulations on 
the book industry have kept alive 
and healthy a network of book-
stores across the province.”  •

“More Canadian firms are 
experimenting with audiobooks, 
as the demand for Canadian 
content in that format grows, 
especially from public libraries.”
—Kate Edwards

Kate Edwards

Matt Williams

Richard Prieur
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LITERARY AGENTS

Kalem Agency Celebrates 10th Anniversary at Frankfurt

Charismatic and full of energy, Kalem Agency founder Nermin Mollaoğlu has been a leader in Turkey’s 
rights business for over a decade. By Roger Tagholm

Istanbul’s Kalem Agency—which 
takes its name from the Turkish 

for “pen”—is celebrating its 10th 
anniversary at Frankfurt this year. 
And if you see any of the Kalem 
folks today, they may look a little 
bleary from last night’s party at 
Waxy’s Irish Pub on Taubenstrasse.

Nermin Mollaoğlu, Kalem’s 
charismatic founder, is famed for 
her energy and positive outlook—
and is a familiar face on the inter-
national publishing circuit. Pub-
lishing Perspectives spoke with her 
about the history of her agency 
and how she feels about reaching 
a decade of its success.

Publishing Perspectives: The 
Kalem Agency is ten years old. 
Congratulations! How does it feel?

Nermin Mollaoğlu: Şahane! 
That’s my favorite word in Turkish. 
It means wonderful. I feel Şahane.

From the first day, I was lucky 
that our agency received so much 
support, especially from my 
friends in European publishing.

I cried a lot, especially in the 
beginning. I worked without any 
success for months. It was my 
choice. I could have been work-
ing at some other business—and 
probably would have earned a lot 
more! I still don’t have a new sea-
son Hermes bag. Who cares? I am 
so happy with what I carry in my 
red Longchamp now.

PP: Can you remember your 
first deal?

NM: Of course, how can one 
forget that? It was a national hol-
iday in Turkey. I got the offer email 
from an Italian publishing house 
for Şebnem İşigüzel. I didn’t pay 
attention to the terms—I just read 
the subject line, “The offer for 
Sebnem İşigüzel’s novel Ivy.”

I started to jump up and down 
in the middle of living room.

PP: What’s changed since you 
began working as a literary agent?

NM: Turkey has changed over 
these ten years, and Turkish pub-
lishing has changed, too.

I’ve enjoyed seeing the rise of 
new, small publishers. Ten years 
ago, most of the publishers didn’t 
know what a royalty statement 
meant, and there are still some 
who aren’t aware yet. However, the 
situation has improved. 

Some foreign publishers used 
to look at Turkey as an add-on, but 
now they understand that they can 
earn large sums of money here.

For example, sales of [Ahmet 
Ümit’s] latest novel have reached 
some half-million copies already. 
His novels have already sold more 
than three million copies in total 
and are available in more than 20 
languages. 

PP: How many writers do you 
represent today?

NM: We represent more than 
100 Turkish writers, although our 
agency income is from fewer than 
10 percent of these writers. We 

are 12 people in the office and only 
myself and my new şahane junior 
agent Gizem Özgüven work for 
Turkish authors. The rest of the 
team works for our foreign clients 
who are published in Turkey.

We have a huge list of publish-
ers and agents we represent in the 
Turkish market. We also represent 
translators from all languages. Be-
lieve it or not, there is still a huge 
need for good English, French and 
German translators.

PP: In the last 10 years, which 
international markets have been 
best for you?

NM: In the beginning, it was all 
our neighboring countries. That 
wasn’t a surprise. They know our 
DNA, our history, our faces, our 
tourist seaside villages, etc. More-
over, it’s easy to find good trans-
lators because of immigration and 
many mixed marriages. 

Our new successful markets 
are China and Poland, and our 
subagents in these markets work 
hard and very closely with us. We 
have had many auctions in Po-
land, China and Taiwan this year. 
A competent subagent can make 
your life easier and happier as our 
subagents Gray Hawk and Booklab 
do for us.

PP: Where and when were you 
born? Where did you grow up? 

NM: I was born in a small village 
called Podayva, near the Black Sea 
coast of Bulgaria, in 1975. When 

I was three years old, my family 
moved to Istanbul. [My parents] 
were both factory workers. They 
never read novels in their lives. 
They didn’t read newspapers, ei-
ther. We didn’t have a bookshelf 
at home. And yet I’ve never met 
a set of parents who supported 
their children’s education as much 
as they did for my sister and me. 
For example, they sold their small 
summerhouse to send me abroad 
one year to learn English.

Eight years ago, when we start-
ed to organize the ITEF (Istanbul 
Tanpınar Literature Festival), we 
couldn’t find sponsors, so my fa-
ther offered us his old Renault to 
sell and invest in the festival. We 
didn’t get his car sold, but I bought 
him a nice Jeep a few years ago! 

PP: What did you do before 
starting Kalem? 

NM: I worked at YKY publish-
ing house as the rights coordina-
tor. I was the first person who was 
hired, and the only rights coordi-
nator in Turkey. Before me, the ed-
itors, publishers, translators–even 
an aunt of the company owner–
dealt with rights issues.

Now, many good publishers 
have rights departments and take 
the responsibility very seriously.

After establishing Kalem Agen-
cy, I learned that Kalem means 
pen not only in Turkish, but also 
in many other languages. It was a 
lucky name indeed.  •

“Now many 
good [Turkish] 
publishers 
have rights 
departments 
and take the 
responsibility 
very seriously.”
—Nermin Mollaoğlu, Kalem AgencyKalem Agency in Frankfurt, left to right: Hazal Baydur, Göksun Bayraktar, Nazlı Gürkaş, Nermin Mollaoğlu, Sedef İlgiç, Gizem Özgüven
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alliances for future success. 

4pm today on the Publishing 
Perspectives’ Stage, Hall 6.

HALL 6.2, A97

Literary Essay on Offer from Stilton Agency in Norway
By Marie Bilde

Lawyer, polar explorer, art col-
lector, publisher and writer: 

Norwegian author Erling Kagge is 
all those things and more.

“A philosophical adventurer or 
perhaps an adventurous philoso-
pher,” as The New York Times once 
described him, Kagge’s past works 
have included books about his po-
lar adventures, art collecting for 
“the poor collector,” as well as an 
account of his walking tour of New 
York City’s underground tunnels 
and sewers. His books have been 
translated into 10 languages, and 
he is the owner of Kagge Publish-
ers, which has released his newest 
work.

Literary agent Hans Petter Bak-
keteig, from Stilton Literary Agen-
cy in Oslo, expressed excitement 
about Kagge’s newest work of non-

fiction, Silence in the Age of Noise: 
The Joy of Shutting Out the World. 
Bakketeig has brought the book to 
Frankfurt this year, and says he is 
highly optimistic about its poten-
tial for foreign rights sales.

“The explorer’s sense of the 
world and of nature is a pervasive 
trait in Kagge’s writing,” says Bak-
keteig. “The prose is precise in its 
form, it’s very well written…The 
essay is very easy to read, but at 
the same time, it triggers some-
thing more substantial for the 
reader to ponder.”

Bakketeig’s Frankfurt rights list 
also includes a Viking suspense 
story, Krigens læregut (The War 
Apprentice) by Jan Ove Ekeberg; a 
thriller about mountain climbers, 
Everest by Odd Harald Hauge; as 
well as Klompelompe by Torunn 
Steinsland and Hanne A. Hjelmås, 
which Bakketeig terms “the most 

beautiful knitting book the world 
has ever seen.”

Since the Gothenburg Book 
Fair in late September, Bakketeig 
has spoken to many interested 
foreign publishers about Kagge’s 
latest book, and several offers have 
been made. At press time, he has 
sold the book into five countries 
already: The Netherlands, Sweden, 
Brazil, Denmark and Germany.  •

Hans Petter Bakketeig, Stilton Literary Agency
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SCANDINAVIAN SELELRS

Raising the Bar for Scandinavian Crime Fiction

By Marie Bilde

Literary agent Federico Am-
brosini, from Stockholm’s Sa-

lomonsson Agency, has brought 
four of his colleagues with him to 
the Frankfurt Book Fair, along with 

crime fiction writer Anders de la 
Motte’s newest novel, End of Sum-
mer (Slutet på sommaren), pub-
lished in Sweden last month.

De la Motte won the Swedish 
Academy of Crime Writers’ award 
in 2015 for novel UltiMatum. His 
earlier books have been widely 
translated: the MemoRandom se-
ries was sold in 20 different coun-
tries, and his Geim trilogy in 30 
countries. The film rights for both 
series have also been sold.

In addition to de la Motte’s 
book, the five Salomonsson agents 
brought other exciting books to 
Frankfurt. Among them are Nor-
wegian author Jørn Lier Horst’s 
Clue series (suspense for children 
of age 9 to 12 years), as well as 
Swedish author Jonas Bonnier’s 
The Helicopter Heist, which Albert 
Bonniers will launch in 2017.

Ambrosini told Publishing Per-
spectives that End of Summer has 
been well received by critics so far.

“This is the best start one of 
Anders’ books has had yet,” Am-
brosini said, “with respect to both 
reviews and sales. We’ve also al-

ready seen strong international 
interest in End of Summer.”

While the immense popularity 
of Scandinavian crime literature 
worldwide has been a boon for 
many writers, agents and publish-
ers, Ambrosini says that this trend 
has also increased competition in 
this genre.

“You can no longer attract in-
ternational publishers’ attention 
by simply introducing your books 
as ‘a new Scandinavian series’ in 
Frankfurt. This was still possible 
several years ago, but nowadays, 
practically every publishing house 
in the world has got some Scandi-
navian crime writer stabled,” says 
Ambrosini. “And the bar has been 
raised, which I find to be beneficial 
for the crime fiction industry as a 
whole.”

Enthusiastic about de la Motte’s 
new book and its female heroine, 
Ambrosini believes that End of 
Summer has many of the enticing 
qualities that readers around the 
world associate with the notion of 
Nordic noir—and yet there is still 
something refreshing and original 

about the story. End of Summer is 
characterized by thoroughly de-
veloped characters, psychological 
tension, and a change of scene to 
provincial Sweden.  •

Federico Ambrosini, 
Salomonsson Agency, Sweden

Nonfiction Leads Sweden’s Increasing Book Sales

By Hannah Johnson

The Swedish publishing indus-
try saw a 3.2 percent increase 

in overall book sales in 2015, ac-
cording to Ulla Joneby, Bonni-
er Rights Director for illustrated 
and nonfiction titles. She also told 
Publishing Perspectives that sales 
of nonfiction titles rose by 7.4 
percent last year, even more than 
children’s books (up 5.9 percent).

That’s good news for Joneby, 
who will be in Frankfurt this year 
to sell rights to Bonnier’s latest 
nonfiction and illustrated titles. 
Having attended the Bologna, Lon-
don, and recent Gothenburg book 
fairs, Joneby said that “interest in 
health and food in combination are 
the most interesting subjects” for 
the people with whom she met.

“We want to feel good,” she 
said. “We want to know what we 
eat and where it comes from.”

On offer from Bonnier this year 
are several food-related titles. 
“Gardening and nature are also of 
interest” right now, said Joneby.

 Food Pharmacy is on her Frank-
furt rights list, a book by Mia Clase 
and Lina Nertby Aurell that has 
already sold 16,000 copies in Swe-
den since its publication in August. 
It offers an accessible guide to the 
health properties found in various 
foods. From Scratch (Swedish title: 
Från grunden) by sisters and best-
selling cookbook authors Monica 

Eisenman and Lisa Eisenman Frisk, 
is a guide and cookbook with reci-
pes for making more food at home.

Bonnier Fakta’s big nonfiction 
title in Frankfurt this year is Hjärn-
stark, or Brain Power, by Swed-
ish psychiatrist Anders Hansen 
of the Karolinska Institute. Based 
on Hansen’s research, this book 
asserts that physical exercise is 
“one of the single most important 
things you can do for your brain.”

Published in August in Sweden, 

the book has already made a big 
splash and received plenty of press 
coverage. 

“There are so many people in 
Sweden who have already read 
the book, and they stop Anders in 
the street saying that his book has 
changed their lives,” said Joneby.

At the time of this publication, 
rights to Brain Power have already 
been sold to Skyhorse (English) 
and Cappelen Damm (Norwegian), 
as well as to China.  •

Ulla Joneby
Bonnier, Sweden
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TECHNOLOGY

The State of the Startup in Publishing
Peter Hudson and Mary Alice Elcock of Canada’s Shelfie talk about their experience being part of the 
publishing startup community and how this group is evolving. By Carla Douglas

Three years in—and with thou-
sands of cold calls behind 

him—Shelfie’s CEO and co-found-
er Peter Hudson sees the indus-
try from the rare perspective of 
one who’s successfully navigated 
complex channels to secure rela-
tionships that will help carry the 
venture forward.

Shelfie is an app that lets read-
ers bundle ebooks and audiobooks 
with the print books they already 
own. It also offers now offers book 
recommendations.

Hudson, and Mary Alice Elcock, 
Shelfie’s Vice President for Con-
tent, spoke with Publishing Per-
spectives about the current state 
of the startup as seen from their 
particular vantage point. 

The pace of startups entering 
the market is slowing, Hudson 
says. But that, says Elcock, doesn’t 
mean there aren’t opportunities 
for both startups and publishers 
willing to experiment and innovate 
to reach new readers.

Publishing Perspectives: We’ve 
seen a lot of startups come and go, 
and yours has shown real staying 
power. Where are we now in the 
world of publishing startups? 

Peter Hudson: The reason 
we’re likely seeing fewer startups 
is that founders—and the investors 
who fund them—tend to look for 
opportunities in large markets that 
are undergoing rapid change.

When ebook adoption was 
growing 200 percent year-on-year 
and battles were being fought over 
agency pricing, lots of startups 
joined the fray. As ebook growth 
has plateaued and agency pricing 
becomes dominant, fewer startups 
have emerged.

PP: How do you see the newer 
entries in the field? Do they focus 
on trade publishing or are they 
trying to offer something other 
than a book—digital storytelling or 
augmented reality, for example?

PH: Running through the list 
of startups that come to mind in 
publishing…it seems like most of 
these startups—Scribd, Shelfie, 
Enthrill, Aer.io, Canelo, Booktrack, 
Wattpad, among others—are work-
ing with publishers in some way.

Notably, Wattpad is one of the 
most successful and is perhaps the 
startup that’s working the most 
on an alternative to a traditional 
publishing model for production 
of content.

PP: You’ve passed the three-
year mark now, and have made a 
real success of this venture. When 
people see a startup succeeding, 
they don’t think about what it’s 
taken to get to that place. You’ve 
made a lot of calls and knocked 
on a lot of doors. Do you have the 
impression that major publishers 
have learned how to work better 
with startups?

PH: Some of the big publish-
ers have learned to work well with 
startups—for example, HarperCol-
lins. While I have a biased opinion, 
I think this is to their long-term 
advantage. By participating at the 
earliest stages, HarperCollins is 
able to set the terms of engage-
ment. Further, with their well-
earned reputation for being inno-
vative, HarperCollins will almost 

always be the first to hear about 
any new technologies or models 
that come to market.

Mary Alice Elcock: I think we 
have a tendency when we talk 
about publishing to think that 
“big companies” means the Big 
Five (meaning trade). The longer 
I spend working in the publishing 
sphere, the clearer the delinea-
tions between different types of 
publishers become.

When we talk about technical 
publishers, I can say, unequivocal-
ly, that they have learned how to 
work with startups. Springer, Else-
vier, O’Reilly, Wiley, McGraw-Hill: 
these are all publishers that are 
looking for new ways of reaching 
and serving their customers.

Genre fiction, too, has pio-
neered many of the ideas—ebook 
bundling among them—that have 
become successful startups, like 
Shelfie. 

And then, as Peter says, there 
are very innovative Big Five pub-
lishers, like HarperCollins, willing 

to experiment broadly.
But overall, I’d say that no two 

publishers are exactly alike and it 
depends entirely on who is at the 
head of the enterprise and what 
their views of the future are. 

It always makes me think of 
the Dean Young poem, “Whale 
Watch,” where he writes: “Every-
one knows/it’s a race but no one’s 
sure of the finish line.”

PP: Have startups learned how 
to work better with publishers?

PH: It’s hard to say if startups 
have learned to work better with 
the majors. I can speak for Shelfie 
and say that we certainly have a 
better understanding and respect 
for the complexity and cadence of 
the publishing industry, which is 
unlike any other industry.  •

“When ebook adoption 
was growing 200 percent 
year-on-year...lots of 
startups joined the fray.”
—Peter Hudson, CEO, Shelfie

Peter Hudson Mary Alice Elcock
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Quarto CEO Marcus Leaver on Globalization
The simple strategy to global publising success? Finding customers who value books as much as we 
do, no matter where they are. By Porter Anderson

When Quarto Group CEO 
Marcus Leaver calls in to 

talk with Publishing Perspectives, 
he’s on his way to Quarto’s offices 
near Salem, Massachusetts. A Brit-
ish publishing exec headed for his 
US offices? And not in New York? 
That’s part of what makes Quarto a 
singular player on the world stage.
The company produces more than 
600 adult and children’s books 
a year, and sells them into more 
than 45 countries—in more than 35 
languages.

“One of the things that we 
pride ourselves on is that we don’t 
just have offices in New York and 
London. We actually have them 
around the regions in both the 
United States and UK. Our core 
consumer is in Middle America, 
Middle England, Middle Germany, 
Middle Australia.”

What that means is that Leaver 
and his international Quarto team 
have a ground-level view of the 
customer’s interests.

“You know, I think we spend so 
much time—and have done in the 
last several years—thinking about 
what is going wrong or what could 
go wrong. We keep listening to 
people telling us that our lunch is 
going to be eaten. Or that digital is 
all that matters.

“The reality is that when you 
step back and ask yourself, for ex-
ample, why Yahoo is being bought 
by Verizon, it’s because of content. 
That’s what we do as publishers.

“We make great content, and 
we sell it in as many forms as pos-
sible—most of which, in my busi-
ness, happens to be book form. 
And we should celebrate that.”

‘I DO $30-PLUS MILLION A YEAR IN 
FOREIGN LANGUAGE RIGHTS’

Publishing Perspectives: With 
offices around the world, from 
London to Hong Kong, how do you 
see foreign markets this autumn?

ML: Well, when Brazil and Mex-
ico and Argentina are pointing in 
the right direction, we can sell all 
our books to them and make lots 
of money. But unfortunately, Bra-

zil was great and then Argentina 
wasn’t good. And now, it looks as 
if Argentina is going to be pretty 
good in the next years, while Bra-
zil, from what I can see, is pretty 
much a basket case.

Now, that said, we’ve got a huge 
foreign rights team and we’ve got a 
huge amount of interest. We have 
a big portfolio...

As an example, last year, we had 
a fantastic couple of orders from a 
Peruvian customer, which is terrif-
ic. My guys pounded the pavement 
and wore out shoe leather to get it.

PP: But by really going for it, 
you opened a new channel.

ML: And my point is that we’ve 
really got nothing to be scared of 
if we’re continually creative and 
we’ve got great content.

PP: And of course, you have the 
infrastructure for this globalized 
portfolio. You started early in this 
wide-angle direction.

ML: Well, this is our 40th year. 
And this company has always had 
a very global approach. Having 
been in America, myself, for eight 
years, I know that the way it used 
to be for publishers here was that 
you didn’t have to look outside 
your borders. You could build a 
print run with Barnes & Noble and 
Borders and all the rest of it. You 
didn’t need to look outside. You 

didn’t even need to think about it...
From the UK point of view, ob-

viously we had to look outside our 
borders because our domestic 
market was never big enough.

What’s now becoming clear is 
that we’ve all got to think about 
selling as many books in as many 
channels as possible. It’s not a very 
convoluted strategy. That’s just 
the way it goes. We’ve simply got 
to put as many books into cus-
tomers’ hands as we can. And it 
doesn’t matter if it’s Barnes & No-
ble or Waterstones or our partner 
in Peru or Brazil or doing a venture 
with the Sheika Bodour Al Qasimi 
in the United Arab Emirates.

PP: Are there any regions that 
haven’t been as successful yet?

ML: China. We just haven’t 
found the right partner yet. And 
India’s the same. We can’t find the 
right partner there. I haven’t been 
able to find a way to retail our il-
lustrated books there at a price 
that makes it worthwhile. They 
don’t value books the same way.

I do $30-plus million a year in 
foreign language rights, yes, but I 
think we can expand that. When 
I tell you we do a huge amount in 
Sweden that has fewer people than 
South Korea, it means we should 
do more in South Korea. There are 
plenty of places that value books 
more than in India, so I think we 
should go more deeply into those 
places before we start giving books 
away in other markets.  •

“We’ve really got nothing 
to be scared of if we’re 
continually creative and 
we’ve got great content.”
—Marcus Leaver, CEO, Quarto

Marcus Leaver, Quarto Group
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The Frankfurt 
Book Fair App:

  Free up-to-date fair catalogue

 Exclusive events

  Easy orientation

  Find your LinkedIn contacts 
at the fair!

book-fair.com/app

Free 
download 

and further 
information

www.book-fair.com/app

#fbm16www.book-fair.com/businessclubwww.freundeskreis-fbm.de 


