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Rights of Passage in a New Year of Trade Shows
By Porter Anderson, Editor-in-Chief

At the heart of every great book 
fair lies its rights center. So 

my good colleague Juergen Boos of 
Frankfurt Book Fair reminds us in 
his commentary on page 9 of this 
magazine.

Indeed, the London Book Fair 
opens  each  year—the  first  on  our 
annual calendar of major trade 
shows to sail into publishing’s new 
questions and quandaries—with 
rights as its engine, the key energy, 
the trade of the trade.

But amid the color and con-
versation of these convivial events, 
have you noticed the subtlest step-
up in the importance of rights dis-
cussions and transactions? It has to 
do with output and the fact that the 
digital dynamic presents us with so 
much more content than ever be-
fore. With titles proliferating, path-
ways to publication multiplying, 
and ebooks promising that “you’ll 
never be out of print again,” the 
rights trade becomes all the more 
critical among routes to revenue.

Long before we arrive here 
in London, the reports on agents’ 
rights lists have been piling up. On-
line rights trading platforms includ-
ing IPR License, PubMatch—and its 
associated LBF 365 here at London 
Book Fair—are extending trade 
time to a 24-hour proposition, the 
weeks and months between the fairs 
humming with inquiries and sales.

A bit like the Internet itself, 
trading is all around us, less con-
fined to those big rooms with the lit-
tle tables and more likely to rely on 

tips from social media and—more 
than ever—on these collegial rela-
tionships we cultivate this week and 
at BookExpo America and at Frank-
furt: still a “people business,” mo-
biles buzzing, tablets blinking, yes, 
but the handshake still counts.

If Jonathan Stolper of Nielsen 
tells us in London that children’s 
books are driving growth on a glob-
al scale, this is reiterated when I talk 
with another Jonathan, Director of 
Translation Rights Jonathan Lyons 
at the US agency Curtis Brown Ltd.

Among the bigger stories, Ly-
ons tells me, “for any agency with 
children’s as well as adult titles, is 
China,”  and  with  no  drop-off  that 
he can detect yet, he says, in light of 
economic uncertainties. The mas-
sive market of the East, he says, 
“doesn’t really work” for many adult 
genres, “but for children’s, it’s a 
wonderful, wonderful thing.

“Korea is a great picture book 
market,” Lyons says, “but they do 
have a rather classic illustration 
sensibility, while in China they’re 

open both to classics and to more 
modern” idioms. 

He ticks off other quick direc-
tions of the moment:

Latin America in some cases 
buying more readily; 

Turkey “solid for at least a cou-
ple of years now, frontlist as well as 
classics;” 

The Czech Republic, “a great 
market, a couple of really good pub-
lishers there, and others starting to 
establish themselves and really do-
ing quite well;”

Erotic romance “came and 
went, the Fifty Shades thing is 
gone;” 

The Russian market “makes 
me fascinated to see what’s going to 
happen,  geopolitical  ramifications 
in the publishing industry ... we’re 
still doing Ukrainian deals as well;”

The Dutch market “has been 
good, but you have to get there ear-
ly, get it to your co-agents and pub-
lishers ahead of time—sometimes 
we’ve agreed to let them publish be-
fore the English edition comes out;” 

France “for a while was our 
strongest market ... Eastern Europe 
has been very viable, not large ad-
vances but a lot of deals ... Poland 
has been consistent ... we do Arabic 
deals all the time ... the Italian mar-
ket is doing quite well for us.”

And on go those quiet talks in 
the rights center, at the tables on 
the  stands,  in  the  coffee  lines  and 
at the drinks receptions, scouts, 
agents,  editors,  publishers,  film-
makers, games people, any proper-
ty is fair game in a fast-developing 
crossover marketplace like litera-
ture, distributed across multiple 
channels, as mobile as the devices 
on which it’s consumed.

“The digital age,” Boos tells us, 
“has allowed for the proliferation 
of ideas because everything that 
touches the Web becomes digital 
content and, as such, it has the po-
tential to become ‘cultural intellec-
tual property.’”

Welcome to the rush, the 
range, and the rights of a world 
that’s reading.  •
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Exploring the Craft of Translation at LBF
Global translation experts will gather at the London Book Fair’s Literary Translation Center (5F160) 
for discussions that reflect the sector’s growing significance. By Alastair Horne

The world of translation is well 
represented at this year’s Lon-

don Book Fair, with LBF Insights 
Seminars ranging from the chal-
lenges of translating the classics to 
the demands of children’s literature.

CHANGING THE WORLD

The transformative power of 
translation is showcased in an 

event on Wednesday, “Translator 
as Activism; From Politics to Cul-
tural Change, How Translators Are 
Changing the World Through Their 
Work.” As translation becomes in-
creasingly visible in schools, librar-
ies, and literary development agen-
cies, it has proved a powerful means 
of connecting people and helping to 
bring about positive social change. 
This session will consider what else 
can be achieved. (Literary Transla-
tion Center, 10:00–11:00, April 13)

The changing nature of what 
we  define  as  “world  literature”  is 
the focus of a panel discussion later 
that same day. As new technologies 
continue to increase our exposure 
to works in other languages, more 
writers than ever are being directly 
influenced by  their  global  counter-
parts, yet many booksellers have 
come to use the term as shorthand 
for translated works. The panel will 
explore what “world literature” re-
ally means in an increasingly glo-
balized culture. (Literary Transla-
tion Center, 11:30–12:30, April 13)

One factor in the increasing 
prominence of international writers 
may be the growth of live events and 
other platforms to promote their 
work. “Setting the stage for inter-
national writers” will ask how effec-
tive such platforms are in boosting 
sales, and what more can be done. 
(Literary Translation Center, 
13:00–14:00, April 14)

Even within such a globalized 
culture, some languages remain 
marginal. A discussion between 

translators of Catalan, Chinese, 
Korean, Polish, and Thai will con-
sider the challenges, opportunities, 
and responsibilities of working with 
such “under-represented” languag-
es in the session “Translating from 
the Margins: The Challenges, Op-
portunities and Responsibilities of 
Working with ‘Under-Represented’ 
Languages.” (Literary Translation 
Centre, 11:30–12:30, April 12)

CHANGING PUBLISHING

A session on Thursday morning 
considers what insights trans-

lators  can  offer  into  the  changing 
nature of the publishing world it-
self. “Going Global: How the Post-
colonial World is Challenging the 
Metropolitan Centres of Publish-
ing” explores how the rise of the 
new economies challenges the dom-
inance of traditional powerhouses 
in London and New York. (Literary 
Translation Center, 10:00–11:00, 
April 14)

Writing from inside and out-

side Europe and the Americas is 
also the focus of Wednesday’s Am-
azonCrossing-sponsored panel 
discussion, “Discovering Stories in 
Turkey, Asia, and Africa,” which 
asks  how we  can  find  stories  from 
these regions.  (Literary Transla-
tion Center, 15:30–16:30, April 13) 

Translators from Amazon’s im-
print for translated fiction will give 
readings  from  their  recent  efforts 
and discuss issues in translation in 
a session called “New in Transla-
tion: Reading, Discussion and Book 
Signing.” (Literary Translation 
Center, 16:00–17:00, April 12) 

TRANSLATORS, TRANSFORMED

As the market for translated 
writing changes, so too may the 

nature of translation work itself. On 
the opening morning of the fair, an 
event sponsored by London’s Polish 
Cultural Institute will investigate 
translation by non-native speakers. 
“Non-Native Translation: Is It Time 
To Rethink Where Good Transla-

tions Come From?” will explore the 
implications of translating into a 
language that is not your own. (Lit-
erary Translation Center, 10:00–
11:00, April 12)

Increasing demand for trans-
lation may also result in more need 
for translators, and a panel session 
on Wednesday  afternoon  offers  an 
opportunity for anyone considering 
joining their ranks to ask questions 
of experts, including the co-chair 
of American PEN’s Translators 
Committee. “Getting Started in 
Translation” also has the participa-
tion of the UK Translators Associa-
tion. (Literary Translation Center, 
13:00–14:00, April 13)

The question of how transla-
tors are trained will be addressed in 
the following session. “Translation 
as Creative Writing: How To Sup-
port a Strong Ecology of Emerging 
Translators Here and Around the 
World” will consider the use of 
creative writing pedagogy to make 
translators  more  flexible  and  con-
fident,  exploring  the  methodolo-
gy used by both the British Centre 
for Literary Translation (BCLT) 
and Writers’ Centre Norwich. (Lit-
erary Translation Center, 14:15–
15:15, April 13)  •

Join the 
translation 

discussion at 
LBF’s Literary 

Translation 
Center, 5F150
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International Rights Deals Leading Up to London

Publishers and agents from around the world share their latest rights deals and highlights from 
their spring rights lists, which they will present at the London Book Fair. By Olivia Snaije

FROM RUSSIA:

Bettina Nibbe of the Germany–
based Nibbe & Wiedling Liter-

ary Agency, which represents Rus-
sian-language works of all genres 
worldwide, highlights the diverse 
novels that she will be bringing to 
the London Book Fair.

The  first  is  Anna  Matvee-
va’s Vera Stenina’s Envy, which 
Nibbe has already sold to French 
publisher Belfond (Editis). The nov-
el is about art, art history, envy and 
friendship between two women.

With several classics about 
Jewish life in the Baltics, work from 
Grigori Kanovich’s estate is on offer, 
as well as a novel which Nibbe calls 
a Russian version of The Name of 
the Rose by Sukhbat Aflatuni. 

A new version of a 2010 novel 
by physicist, mathematician and 
author Aleksandr Ilichevsky, The 
Persian, is now available. The set-
ting is the Caspian Sea and includes 
a search for a dangerous terrorist. 
Suhrkamp Verlag recently pub-
lished The Persian in German; it 
was sold to Gallimard in France.

FROM KOREA:

Sue Yang at the Korean Eric Yang 
Agency brings foreign authors 

to Korea for publication but recent-
ly has been representing Korean 
books as well.

At the London Book Fair, Yang 

will  bring  selected  non-fiction  ti-
tles including a cookbook by well-
known Korean chef Baek Jong Won 
that features 52 recipes.

She’ll also have a memoir by a 
North Korean defector, about which 
the agency remains mum; a series 
of educational comics; and an illus-
trated book about love by Puuung 
(Park Da-mi), an illustrator who has 
gained international attention.

FROM FRANCE:

French publisher Gallimard’s 
rights director Anne-Solange 

Noble highlights several novels: 
Celle que vous croyez (Who 

you think I am) by Camille Laurens, 
which sold to The Other Press the 
first week of publication;

Le mystère Henri Pick (The 
Henry Pick Mystery) by David 
Foenkinos, about a library of reject-
ed manuscripts;

Des chauves-souris, des singes 
et des hommes (Of Bats, Apes and 
Men) by Paule Constant, on the 
spread of a vicious disease; 

Dispersez-vous, ralliez-vous 
(Scatter and Gather) by Philippe 
Djian, on the emancipation of Myri-
am, a borderline personality; 

Coeur Tambour (Drum 
Heart) by Rwandan author Scho-
lastique Mukasonga on a mysteri-
ous African diva’s fate;

A political trilogy L’Em-

prise (The Grip) by best-selling au-
thor Marc Dugain.  

In  non-fiction  Noble  will  be 
bringing  Jenny  Raflik’s  Terror-
isme et mondialisation, approach-
es historiques (Terrorism and 
Globalisation), and Blasphème, 
brève histoire d’un ‘crime imag-
inaire’ (Blasphemy, a brief history 
of an ‘imaginary crime’) by Jacques 
de Saint Victor. 

Says Noble: “We have many, 
many more exciting books, too nu-
merous to list here.” 

FROM THE UK AND MIDDLE EAST:

London-based agent Samar 
Hammam of Rocking Chair 

Books represents Warsan Shire, 
who  was  London’s  first  Young 
Poet Laureate in 2014, and will be 
presenting Shire’s forthcoming 
collection of poems as well as her 
older collection called Teaching My 
Mother How To Give Birth.

Hammam also handles En-
glish-language rights of Arabic lit-
erature for the Raya Agency and 
will be selling rights to Syrian au-
thor, screenwriter and poet Khaled 
Khalifa’s Death is Hard Work; 
International Man Booker 2015 
shortlisted Lebanese novelist Hoda 
Barakat’s The Kingdom of this 
Earth,  and  a  non-fiction  book  by 
Syrian author and journalist Samar 
Yazbek, The Crossing: My Journey 

to the Shattered Heart of Syria.
Hammam also sells translation 

rights for Mulcahy Associates and 
will be presenting Alan McMona-
gle’s Ithaca, a darkly comic story set 
in Ireland; Benet Brandreth’shis-
torical thriller, The Spy of Venice: 
A William Shakespeare Novel; and 
three YA novels.

FROM AUSTRALIA AND BELGIUM:

Sharon Galant of Zeitgeist Media 
Group is selling two historical 

fiction titles “told from original an-
gles,” one set in 1920s Paris, The 
Joyce Girl by Annabel Abbs, and 
one set at the dawn of WWII in 
Broadway’s music halls, An Ameri-
can Decade by Richard Aronowitz.  

Rights have been sold to Brit-
ish independent publishers Impress 
Books and Accent Press. 

Upcoming highlights for Lon-
don include The Art of Reading 
by Australian philosopher Damon 
Young, and a debut novel, The Cen-
tre Is Red by Australian writer Holly 
Ringland, about the haunting power 
of unspoken stories.

Galant also represents foreign 
rights for the all-time bestseller Le 
Chat by Belgian cartoonist Philippe 
Geluck, published by Casterman.

Her children’s highlight is Brit-
ish-Greek Eleni Andreadis’ illus-
trated middle grade Become a Plan-
et Agent, about climate change.  •
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Beyond Crime: Scandinavian Literature Goes Global

Literary agencies in Scandinavia are seeing a big boost, thanks to the popularity of crime novels, 
which has subsequently sparked international interest in other genres. By Marie Bilde Rasmussen

DENMARK: Esthi Kunz, 
Copenhagen Literary Agency

“Neighboring Nordic coun-
tries have been the prima-

ry markets for Danish literature. 
Norway and Sweden being most 
important,” says literary agent Es-
thi Kunz of Danish Copenhagen Lit-
erary Agency.

Kunz adds: “And Germany. 
Always Germany. This is not some 
new phenomenon caused by the last 
years’ Nordic crime successes. Ger-
man publishers have always bought 
a lot of Scandinavian literature.”

One cannot discuss the current 
popularity of Scandinavian litera-
ture, without taking the success of 
Nordic crime fiction into account.

Kunz says she’s also surprised 
how much easier it has become to 
sell more Scandinavian literature 
for translation into English. As an 
example, she mentions that Copen-
hagen Literary Agency has newly 
sold the rights to translate Norwe-
gian author Ole Thorstensen’s nar-
rative  non-fiction  book Diary of a 
Carpenter to a well-established En-
glish publisher.

Rather than overshadowing 
other genres, Kunz says, Nordic 
noir has opened doors for a wid-
er interest in Scandinavian work 
across the board. Today it’s possible 
to meet somebody way out in the 
countryside in New Zealand, she 
says, asking about the Danish day-
care system or their cyclist culture.

DENMARK: Jenny Thor, 
Gyldendal Group

“Historically our two main 
markets are Norway and 

Germany, and they still are. How-
ever, we also sell a lot to the rest of 
Europe (Spain and France for ex-
ample), and to the UK and US.”

When Publishing Perspectives 
asked her about the biggest surprise 
in 2015, she singled out one book: 
“Svend Brinkmann’s Stand Firm, 
now sold to seven countries—a 
bit of a dark horse!” In the book, 
Brinkmann, a Danish professor of 
psychology confronts the self-help 
industry and its constant focus on 
so-called positive thinking.

Thor’s estimate is that her 
agency sells 10–15 Danish titles per 
year for translation into English, 
higher than a decade ago, she says.

She’s pleased, she tells 
us, crime fiction has put Scandina-
via on the map. The rising volume 
of crime literature in translation 
allows more translators to establish 
themselves and make a living trans-
lating Scandinavian languages.

Thor’s advice to editors look-
ing for interesting Danish literature 
beyond crime is to look for general 
fiction and great stories, both tradi-
tionally strong genres in Denmark:

“Denmark has a tradition 
of wonderful storytellers and we 
are now seeing a new genera-
tion that I believe will make it big 
internationally.”

NORWAY: Åsfrid Hegdal, 
Cappelen Damm Agency

Norwegian literature is selling 
well to countries like Den-

mark and Germany as well as to 
East European countries, in partic-
ular Poland, Hungary and the Czech 
Republic, according to Cappelen 
Damm Agency Foreign Rights Di-
rector Åsfrid Hegdal.

The past year has also seen 
significant success in selling Norwe-
gian children’s books to Asian mar-
kets, which are huge and have a very 
high level of activity.

During the last year, Morten 
Strøksnes’ Havboka (Drunk Shark), 
published by Oktober Forlag, and 
Maja Lundes Bienes’ The History of 
Bees, published by Aschehoug, were 
two top Norwegian titles in terms of 
international territory sales in 2015. 

While selling rights to crime 
fiction, Hegdal believes that Norwe-
gian agents have a golden opportu-
nity to grow their networks. 

She sees the crime trend and 
traditional literature converging 
today in several authors’ work. For 
example, she cites Cappelen Damm 
author Tor Even Svanes, who is 
having success with a combination 
of short-form fiction and thrillers.

Hegdal also recommends look-
ing at a Norway’s high-quality nar-
rative  non-fiction,  which  Hegdal 
says is partly because of the coun-
try’s well-established subsidies for 
non-fiction work.

SWEDEN: Magdalena Hedlund, 
Hedlund Literary Agency

Magdalena Hedlund, a literary 
agent and founder of Hed-

lund Literary Agency in Stockholm, 
says that for a very long time, Ger-
mans have been interested in Nor-
dic literature and culture. This has 
formed the basis for a now well-es-
tablished network between German 
publishers and Swedish-language 
consultants and translators.

Hedlund  says  she  finds  it  to 
be much more of a challenge to sell 
books to British or US publishers. 
But she also sees that the boom in 
Nordic  crime  fiction  has  opened 
doors for general fiction in the En-
glish markets.

“We have wonderful Swedish 
authors,” Hedlund says, “writing 
wonderful stories set in the Nordic 
countries. In my view, this actually 
covers all genres. In recent years, 
a Swedish commercial feel-good 
trend has been of considerable im-
portance, but many literary authors’ 
works are also translated.”

Another big surprise to her, she 
says, has been that publishers from 
a lot of countries acquired Beck-
omberga, a poetic literary novel by 
Sara Stridsberg.

“It really makes an agent very 
happy when a literary work, pre-
sumed to have a narrower audience, 
ends  up  in  many  far-flung  homes 
where it can be found by interna-
tional readers.”
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Trends and Tensions: Canadian Lit on the World Stage

Four literary agents from Canada answer questions about their home market, the authors they 
represent, and selling rights across international territories. By Carla Douglas 

Canadian authors have tradi-
tionally  enjoyed  a  fine  reputa-

tion abroad. How are they perceived 
currently? What are Canadian 
agents seeing when they go into 
talks with the rest of the world? 

Agents from four key agencies 
shared their views in response to 
our questions: Ron Eckel, Associ-
ate Director, Subsidiary Rights at 
The Cooke Agency International; 
Carolyn Forde, International Rights 
Director at Westwood Creative Art-
ists; David Bennett, Director and 
President of the Transatlantic Lit-
erary Agency; and Anastassia Lester 
of The Anastassia Lester Literary 
Agency.

Three of these four agencies 
are English-language. The Lester 
Agency sells Canadian French-lan-
guage authors and publishers (Hur-
tubise, Boréal and Librex) to mar-
kets in Eastern Europe.

Most striking, perhaps, is Da-
vid Bennett’s observation that what 
sells at home might not be attractive 
to international buyers. Notable too 
is Ron Eckel’s measure of how fierce 
the competition has become for 
publishing slots. Finally, through 
their comments we see these agents 
getting behind their authors, not 
just for the book in hand, but for 
that author’s career. 

ON GLOBAL RECOGNITION OF 
CANADIAN AUTHORS

RON ECKEL: Canada has 
a rich, diverse literary tradition 
that is recognized and celebrated 
around the globe. We have Nobel, 
Booker, Orange (now Bailey’s), and 
Pulitzer prize-winning authors. 
Margaret Atwood, Rohinton Mis-
try, Alice Munro, Carol Shields, Mi-
chael Ondaatje, Mordercai Richler, 
Leonard Cohen are the established, 
recognizable names, but there’s a 
new generation of literary and com-
mercial writers being embraced by 
readers abroad. Yann Martel, Ta-

nis Rideout, Craig Davidson, Kim 
Thuy, Heather O’Neill, Neil Smith, 
Kim Echlin, Linwood Barclay, Kel-
ley Armstrong—the list could go on.

ANASTASSIA LESTER: 
English-language authors in North 
America are well-known in Eastern 
Europe. Publishers ask for them. 
But Quebecois publishers are in the 
same situation as very small coun-
tries in the world ... They are so 
small, their problem is visibility.

THE CANADIAN MARKET ON THE 
WORLD STAGE

CAROLYN FORDE: I think 
there’s a parallel to be drawn be-
tween the relationship that US pub-
lishers have to Canadian rights, and 
that UK publishers have to Austra-
lian rights … I think on the world 
stage, we fall somewhere between 
the US and UK sensibilities, and 
given that many of our books do 
very well in Australia, it’s tempting 
to say we are similar to that market.

RON ECKEL: When  I  first 
started in foreign rights, the transla-
tion markets were a source of signif-
icant revenue for authors, but this 
has been in decline for some time, 
not only because advances are going 
down in general but also because of 
a significant increase in the number 
of titles translation publishers are 
buying from other European terri-
tories. It is a welcome change to see 
translation publishers embracing 
authors from their own backyards. 
While the hegemony of Anglo liter-
ature is on its way out, thankfully, it 
does mean there’s a hell of a lot of 
competition for the remaining pub-
lishing slots.

DAVID BENNETT: Scouts 
and our international co-agents are 
always interested in which books 
are successful in our market, in-
cluding prize-winners, but what’s 
successful here isn’t necessarily go-
ing to travel to other markets.

ANASTASSIA LESTER: Ca-

nadian  French-language  fiction  is 
more complicated to sell in Eastern 
Europe because in general, Cana-
dian French-language literature is 
still quite ... “of itself”—treating the 
problems that are particular to the 
Quebecois … If publishers are look-
ing for French-language authors 
they will go to France, where they 
have enormous choice.

ON THE EFFECT OF PRIZES ON 
GLOBAL RIGHTS SALES

RON ECKEL: In the face of 
this increasing competition, awards 
like the Giller Prize and Governor 
General’s awards are more mean-
ingful than ever, as are bookstore 
sales and bestseller placement. 
Translation publishers need some-
thing strong to attach to the foreign 
titles they acquire. Anything that 
will help a translation publisher say 
to an Italian or Dutch or German 
reader, “See, you really should read 
this! It’s not just me saying so!” 

TRENDS IN GLOBAL RIGHTS SALES
DAVID BENNETT: We’ve 

had success placing books with 
German publishers, and on the chil-
dren’s side, we’ve been selling many 
titles in South Korea. Brazil was an 
active market for several years but 
things have slowed down due to the 
economic crisis there. We’ve seen 
an uptick in sales in Turkey.

CAROLYN FORDE: We’ve 
been seeing a surge in Chinese deals 
recently, both in fiction and nonfic-
tion, which is new. We have always 
found that Germany, France, UK, 
Italy and Holland are good markets 
for our authors, and that’s continu-
ing, too. 

RON ECKEL: In terms of spe-
cific  trends, on  the children’s  front 
we see an increased appetite for Ca-
nadian picture books in translation. 
Markets like Korea and China are 
acquiring a lot in this category after 
a few years of relative quiet.  •

Anastassia Lester

Carolyn Forde

Ron Eckel
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A Global Focus on Intellectual Property in Frankfurt

By Juergen Boos

In the last ten years, we have wit-
nessed a renaissance of culture 

and knowledge. The digital age has 
allowed for the proliferation of ideas 
because everything that touches the 
web becomes digital content and, as 
such, it has the potential to become 
“cultural intellectual property.” Be-
cause of this renaissance, our roles 
as purveyors, curators, and gate-
keepers of this IP have changed, 
grown, and become even more im-
portant while also opening us up to 
stronger relationships with other 
industries and other markets.

At the Frankfurt Book Fair this 
fall, we will launch THE ARTS+, a 
hub for new business in the cultural 
and creative industries, bringing to-
gether anyone who creates, manag-
es, exhibits, publishes, uses, or re-
fines  cultural  content—publishers, 
designers, architects, directors, and 

curators of museums and institu-
tions, software developers, brands, 
media representatives, artists, and 
photographers. One focus of this 
program lies in the democratization 
of content through digitization and 
the subsequent questions on in-
tellectual property that arise from 
this. THE ARTS+ will host presen-
tations, exhibitions, a laboratory, 
workshops, and conferences for 
showcasing cross-industry business 
opportunities, solutions, and best 
practices.

For those looking to expand 
their business, hear practical advice, 
and build relationships around the 
world, we will again be hosting The 
Markets: Global Publishing Summit 
this fall. After a successful launch 
last year, we have carefully select-
ed seven new markets about which 
speakers will provide in-depth anal-
ysis and future trends: Brazil, Flan-
ders and The Netherlands, Philip-

pines, Poland, Spain, United Arab 
Emirates, and the United Kingdom. 
We selected these markets because 
each presents a unique challenge—
due  to  a  financial  challenge,  un-
known opportunities—or because it 
is a key market with opportunities 
we want to explore.

The Markets will take place on 
Tuesday, October 18, the day before 
the fairgrounds open, in the Busi-
ness Club. 

In its third year, the Business 
Club continues be a great place for 
executive networking, quiet work 
areas  off  the  show  floor,  a  more 
comfortable atmosphere for hosting 
meetings, and additional program-
ming throughout the week on the 
event stage.

And, the heart of the Book 
Fair—rights deals—remains strong 
with the Literary Agents and Scouts 
Center (the LitAg) selling out in re-
cord time this year.  •

“... our roles as 
purveyors, curators, 

and gatekeepers 
of this IP have ... 

become even more 
important”

–Juergen Boos

Juergen Boos, Director, Frankfurt Book Fair
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Better Children’s Books for a Better World

A children’s book publisher with passion and 
purpose, Klaus Humann talks about the Harry 
Potter high, the spirit of small publishing 
houses, and his global search for special books. 
By Hannah Johnson

There’s no question that Klaus 
Humann, Publisher of Aladin 

Verlag, is passionate about chil-
dren’s books and about illustration 
in particular. His innate curiosity 
has led him on a surprising and suc-
cessful career path. Starting in non-
fiction adult publishing, then riding 
high on global success of the Harry 
Potter and Twilight series, Humann 
is now on the lookout for unique 
children’s books and surprising 
illustrators.

“If I publish books that could 
be number one in a lookalike con-
test for other successful illustra-
tors, that would bore me,” he said, 
in an interview with Publishing 
Perspectives.

Humann did not start out 
wanting to be a children’s book pub-
lisher, but the arc of his publishing 
career led him to discover his pas-
sion for combining art and stories 
to create new and interesting chil-
dren’s books. 

After twenty years working in 
adult books, mostly nonfiction, Hu-
mann was asked to start a children’s 
publishing program at Fischer Ver-
lag in Frankfurt. This was in 1993, 
he says. He worked there for four 
years before Hamburg-based chil-
dren’s publisher Carlsen hired him 
to run the company. 

During his 15-year tenure 
there, Carlsen grew from 35 people 
to over 130 people.

“We were not a big publish-
ing house [when I started], but we 
became the largest children’s book 
publisher in Germany through buy-
ing the rights to Harry Potter and 
then … the Twilight series as well.”

The transition from small to 
large company wasn’t always easy, 
but “it was a lot of fun.” The quick 
success of the Harry Potter books 
put the small team under a lot of 
pressure to handle the growing 
workload that the international 
hit series demanded. “All in all, we 

sold roughly 33 million Harry Pot-
ter books and 10 million Stephenie 
Meyer books in Germany,” recalls 
Humann. 

As the company grew, Hu-
mann spent more time in meetings 
and  dealing  with  finances,  mar-
keting  and  staffing—and  less  time 
working on the actual books. After 
15 years at Carlsen, he said, “I got 
tired of running a big company.”

THE LAUNCH OF ALADIN VERLAG

“I love this job of editing; I love 
this job of discovering illus-

trators and authors,” so he asked 
Carlsen’s parent company, Bonnier, 
if there was anything else they could 
offer  him,  “something  smaller”  in 
which he could focus on the books.

Bonnier offered him the money 
to start his own publishing house, 
and Aladin Verlag launched in 
2012. The first books were released 
in 2013. The five-person publishing 
house today focuses on 28 chil-
dren’s books a year.

“The pressure is now big as 
well because we have successes but 
we are still losing money,” said Hu-
mann. “The pressure is entirely dif-
ferent from what I knew at Carlsen.”

THE CREATIVE FREEDOM OF A 
SMALL PUBLISHING HOUSE

Aladin enjoys the enviable po-
sition of being creatively in-

dependent  yet  also  financially  and 
operationally supported by a larger 

publishing group. One of the most 
important parts of this arrange-
ment, notes Humann, is that Aladin 
books are distributed by Carlsen. 

“We [in Germany] have quite a 
few independent, smaller children’s 
book publishers with wonderful 
programs, but they always struggle 
to get their books into the book-
shops and bigger chains … This is 
something small publishing houses 
can’t do, and we can do it through 
people at Carlsen.”

With some of the operational 
burdens being managed by Bonni-
er, the team at Aladin has time to 
focus their attention on the authors 
and illustrators who come through 
their doors. 

Humann’s creative freedom 
with Aladin’s publishing program 
means he can look for strange and 
surprising illustrators, for books 
that are truly unique. “We’re always 
looking  for  something  different, 
something special,” he said.

“We work with the best Ger-
man illustrators, and from abroad 
we have Peter Sís, Maurice Sendak, 
David Wiesner, Shaun Tan on our 
list,” as well as Lauren Child, Pat-
rick McDonnell, Benji Davies and 
others.

“If you ask the distribution 
people, they always tell you, ‘Could 
you do a book like so-and-so?’” 
laments Humann. “But I would 
much rather publish books that you 
can’t compare to anything on the 

Klaus Humann, Publisher, 
Aladin Verlag (Image: Nina Stiller)

“I love this job of editing; I 
love this job of discovering 
illustrators and authors.”

–Klaus Human, Publisher, Aladin Verlag
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market. If you look at the successes 
like Jon Klassen, Lucy Cousins or 
Lauren Child, they’re all illustrators 
who brought something entirely 
new, and this is what people are 
looking for.”

The publisher’s search for 
unique books has also led to suc-
cess. In many cases, Aladin’s books 
sell around 4,000 copies, “which is 
not bad for a much smaller market 
than the US,” said Humann.

“It shows me that it really pays 
off taking risks, at  least  for a small 
publishing house. Otherwise you 
have to ask, why are you publishing 
books? Why aren’t you working at 
those bigger publishing houses if 
you’re publishing the same books 
they’re doing?”

HOPE FOR MORE GLOBAL 
INTEREST IN GERMAN BOOKS

Humann, like other German 
children’s book publishers, is 

hopeful that the extra exposure in 
Bologna this year will lead to more 
international interest in German il-
lustrators and authors. 

According to Humann, there is 
an historical context for this ongo-
ing effort to gain international trac-
tion for German titles that explains 
why Germany imports so many 
translations but manages to sell so 
few.

“Those people who started 
building up publishing houses af-
ter ’45, after we lost the war, they 
thought, ‘We have to open our pro-
grams to all countries of the world. 
We have to give German children 
the opportunity to see what’s hap-
pening outside Germany, to learn 
about human rights, about de-
mocracy, about all of those values 
we haven’t had for all those years 
during the Nazi dictatorship.’ So 
from this history, we were always 
very open to translating books from 
all other countries.”

Germany, one of the largest 
book markets in the world, is known 
for the number of translations it 
publishes. According to the German 
Publishers and Booksellers Associ-
ation, translations make up more 
than 12 percent of the trade titles 
published each year (more if you 
don’t count reprints and reissues), a 

figure that’s held steady since 2008. 
Yet, Humann laments that the 

flow of  translated books doesn’t go 
both ways. It’s a problem familiar 
to many publishers trying to sell 
translation rights abroad, though 
Humann sees a distinct lack of 
German books getting picked up 
internationally.

“On the other side, it was very 

difficult  to  sell  [German]  books 
abroad. It’s probably much easi-
er for a Dutch, Swedish, or French 
publishing house to sell their books 
to other countries. It’s much more 
difficult  for us,  for  example,  to  sell 
to European countries, or almost 
impossible to sell it to English or 
American publishers. This is chang-
ing a bit, but only with smaller 
publishing houses in England and 
America.”

Humann’s spark of optimism 
about the improving translation 
sales is bolstered by the number 
of fantastic illustrators working in 
Germany today. He talks about the 
“treasure of illustrators in Germa-
ny,” people who have talent that 
“really can travel.” 

Aladin will exhibit a number of 
its books and illustrators in Bolo-
gna this year, most notably Thomas 
Müller, ATAK, Hildegard Müller, 
Ole Könnecke and Anja Mikolajetz.

“I think there is a chance of 
now realizing what wonderful il-
lustrators we have in Germany. If 
you look at the list of the ones who 
are exhibiting [in Bologna], you 
see that lots of them have a foreign 
background. Even in German il-
lustration, it’s not all German. It’s 

an interesting mix of people com-
ing from Eastern Europe, Turkey, 
Southern Europe and the Middle 
East … There isn’t a German style 
any longer.”

One of the latest books to come 
from Aladin Verlag is a kind of 
showcase of the best German illus-
trators today. It’s called Das Beste 
von Allem (The Best of Everything), 

and it was edited by illustrators 
Jutta Bauer und Katja Spitzer. This 
book is a compendium of over 900 
illustrations from 60 German illus-
trators. The double-spreads show-
case the work of multiple illustra-
tors and over 50 subjects.

“It is possible, even if you are 
coming  from  Germany,  to  find  an 
illustration language that can be 
a worldwide success,” he said. “I 
think there are a number of other 
illustrators who have the potential 
to sell abroad. So this is really a big 
change for us.”

PUBLISHING BETTER CHILDREN’S 
BOOKS FOR A BETTER WORLD

In his work with fantastic illus-
trators and authors, and through 

his perspective on decades of the 
publishing business, Humann has 
found something that many people 
are still searching for: purpose.

“The good thing is you’re doing 
something worthwhile for society,” 
he said, “because if you bring the 
best stories to children then it’s go-
ing to be a better world—at least this 
is what I hope … There’s still hope 
that with good stories, there are 
better children, better people, and 
better human beings.”  •

“... it really pays off taking 
risks, at least for a small 

publishing house”
–Klaus Human
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Snapshots of Seven Vibrant Publishing Markets

On October 18, The Markets: Global Publishing Summit will showcase seven publishing regions you 
can’t afford to ignore. Here we offer brief glimpses into each of these markets. By Erin L. Cox

BRAZIL

For the last 10 years, Brazil has 
been valued as a potential 

growth market. Brazilian publish-
ers have recently acquired more 
translation rights from abroad and 
exported more Brazilian content 
worldwide. Government programs 
have enabled the import of text-
books and educational materials. 

Digital publishing in Brazil hit 
full speed in 2012 when Amazon, 
Google, and Kobo launched eb-
ookstores on the same day (Apple 
launched theirs earlier that year). 
Though Brazil has seen some recent 
challenges—the government reduc-
ing the number of books purchased 
for schools and problems with ex-
change rates and distribution—the 
market continues to be vital.  

FLANDERS & THE NETHERLANDS

Flanders and The Netherlands 
are the Guest of Honor coun-

tries at the Frankfurt Book Fair 
this fall.  With a 99-percent literacy 
rate, reading is a vital part of Dutch 
society and the CNPB (Collectieve 
Propaganda van het Nederlandse 
Boek) hosts a number of programs 
throughout the year, funded by 
publishers, booksellers, federal 
grants, and private sponsors.  

Prior to 2010, digital publish-
ing was slow to develop but now 
represents 4.7 percent of the mar-
ket.  That percentage is expected 
to grow due to last fall’s launch of 
a collaboration between Kobo and 
Dutch online shop bol.com, as well 
as Amazon’s online shop. Books in 
translation represent an estimated 
75 percent of the books published in 
The Netherlands.

PHILIPPINES

The Philippines was the only 
country in the ASEAN (Associ-

ation of Southeast Asian Nations) to 
be colonized by the United States, 
not the British. As a result, the Phil-

ippines  is a significant export mar-
ket for US editions. Unfortunately, 
with a small number of bookstores 
and libraries to support local book 
sales, there are challenges for pub-
lishers selling within the country. 
Because the textbook market has 
been somewhat insular, there is po-
tential for foreign partners looking 
to export titles. 

POLAND

From 1989–90, Poland transi-
tioned from a Soviet state to 

a democratic one and entered the 
open market. Since then, Poland has 
become something of a gateway to 
Eastern Europe and enjoyed foreign 
capital investments for publishers 
from international companies like 
Sanoma, Wolters Kluwer and Pear-
son, and, in the distribution sector, 
by the investment fund Penta from 
the Czech Republic. 

Poland  is  a  significant market 
for foreign publishers with translat-
ed titles making up almost 30 per-
cent of books published in Poland.

 With the introduction of free 
textbooks, overall book sales have 
declined 7.6 percent in 2014 and 
6.5 percent in 2015. And yet, Polish 
printers are seeing an increase in 
export of services to other EU coun-
tries, mainly to Germany and Scan-
dinavia—the result of investments 

in modern technology that almost 
all Polish printers have made.  

SPAIN

With 500 million Span-
ish-speakers worldwide and 

a long-established publishing in-
dustry  in  Spain,  the  country  offers 
global opportunities. Spanish is one 
of the top most-translated languag-
es, with most of those books coming 
from Spain and Argentina. 

Spain  has  suffered  a  severe 
economic recession for the last sev-
eral years, which has led to a dra-
matic decline in print sales, approx-
imately 30-40 percent. 

Though many companies have 
invested in digital publishing, ebook 
sales have not been able to make 
up for the print losses. However, 
Spain’s economy and its publishing 
sector are expected to rebound.  

UNITED ARAB EMIRATES

In  an  effort  to  promote  Arabic 
publishing around the world, the 

United Arab Emirates is the host to 
two major international book fairs, 
the Abu Dhabi International Book 
Fair and the Sharjah International 
Book Fair (which also hosts a chil-
dren’s book fair in the spring), and 
offers translation funding.  

Arabic books are still among 
the least translated, but the Emir-

ates Publishers Association hopes 
to change that using translation 
grants coupled with cultural and 
educational programs. 

Though the UAE is a relative-
ly young international publishing 
market, it is also one of the fastest 
growing, particularly in the ed-
ucation sector. Recent statistics 
noted that there are close to 500 
English-language private schools 
in the UAE, allowing for a number 
of possibilities for educational pub-
lishers in this growing market.

UNITED KINGDOM  

In 2014, the United Kingdom sold 
£4.3 billion worth of books, with 

ebooks making up 11 percent of that 
total. As a global leader, the UK 
made 44 percent of its total sales 
to the international market. With 
digital  publishing  being  a  signifi-
cant and steady part of the market, 
chain and independent bookstores 
have seen some challenges in how 
to reach these readers, with many 
shuttering their doors. 

Publishers have been looking 
to new models of curation, discov-
ery, and outreach that have begun 
to thrive in the marketplace, includ-
ing online communities, subscrip-
tion services, and new publishing 
formats to take advantage of the 
digital natives and future readers. •

Join us on October 18 
in Frankfurt for 

The Markets: Global 
Publishing Summit.

themarkets2016.com

The Markets 2015 (Image: Bernd Hartung / Frankfurter Buchmesse
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Illustration to Thrillers, Fiction and Nonfiction: 
International Titles on Offer at London 2016

OTAVA, FINLAND

From Finland’s largest publish-
er, Otava—which celebrated its 

125th anniversary last year—foreign 
rights director Leenastiina Kakko 
presents her top picks of the spring, 
two novels and a crime series:

The Evil Book by Kai Erik is 
a gripping novel with a strong and 
distinctive voice and allusions to 
literary heritage. Evil forces take 
over a university campus when a 
literature student stumbles across 
a calamitous manuscript from the 
1920s. Kai Erik is one of the most 
talented and distinguished authors 
of his generation writing in Swed-
ish in Finland. The rights have been 
sold to six territories and published 
in Spanish by Plaza y Janés.

Granite Man by Sirpa Käh-
könen (currently the chairwoman 
of Finnish PEN) was shortlisted for 
Nordic Council Literature Prize in 
2016 and the Finlandia Fiction Prize 
in 2014. Ilya and Klara leave their 
home country in search of freedom, 
vowing never to return. But did the 
Soviet Union meet the hopes of 
those  who  fled  east  to  escape  per-
secution at home? The rights have 
been sold to Denmark (Gyldendal) 
and to France (Denoël).

Anna Fekete Series by Kati 
Hiekkapelto includes The Hum-
mingbird, The Defenseless, and The 
Exiled. Kati Hiekkapelto is an in-
ternationally successful, prize-win-
ning star in the Nordic crime fiction 
scene. Her novels take place in the 
icy latitudes of the Arctic Circle. The 
heart of the series is young police 
detective Anna Fekete. The rights 
have been sold to nine territories, 
and the first two books are available 
in English.

Visit Otava at the London Book 
Fair, stand 6F70.

FORLAGIÐ, ICELAND

Úa Matthíasdóttir, rights direc-
tor at Iceland’s largest pub-

lishing  house  Forlagið,  offers  up 
her top fiction picks from the latest 
rights list, all originally published in 
November 2015:

The Travelling Salesman 
(Þýska húsið) is the second book in 
a new crime series by best-selling 
phenomenon Arnaldur Indrida-
son. Rights were sold to Harvill /
Random House in the UK, Thomas 
Dunne /Picador in the US, Métail-
ié in France, Norstedts in Sweden, 
Querido in the Netherlands and 
Lübbe in Germany before the Lon-
don Book Fair.

Dog Days (Hundadagar) 
by one of Iceland’s most celebrat-
ed and award-winning authors, 
Einar Mar Gudmundsson, is an 
eloquent and entertaining tale of 
wonders and oddities about Jørgen 
Jørgensen, commonly called the 
Dog Days King, a Danish adven-
turer who ruled Iceland for a very 
short time in 1809. Dog Days was 
published simultaneously in Ice-
land and Denmark (Lindhardt and 
Ringhof) and received the Icelandic 
Literature Prize. German rights are 
with btb / Random House, Faroese 
rights with Sprotin and mainland 
Chinese rights with People‘s Litera-
ture Publishing.

Grand Mal (Stóri Skjálfti) is 
a riveting and ingenious family saga 
by Audur Jonsdottir, one of our fa-
vorites and a huge bestseller in Ice-
land. Foreign rights have not been 
sold yet, but it has been optioned to 
publishers in Denmark, Germany, 
and France.

Find these and other titles from 
Forlagið at the London Book Fair, 
stand 6F70.
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GIUNTI, ITALY

One of the largest publishing 
groups in Italy, Giunti en-

compasses multiple imprints and 
a bookstore chain. Foreign rights 
manager LeeAnn Bortolusi high-
lights three diverse titles from the 
spring list:

Street Art by Duccio Doghe-
ria approaches the street art move-
ment on a global level in order to 
recreate the recent history of the 
art form as well as to identify its 
ancestors: from the art of cave peo-
ple to the Mexican murals, from the 
counterculture movements of the 
’60s and ’70s to Keith Haring, to 
the writers and stencil muralists, as 
well as Banksy, Blu, JR, and all of 
the new stars of “art on the street.” 
Rights sold to France and optioned 
to China.

Roscioli Bakery (Antico 
Forno Roscioli) by Elisa Menduni 
and Maurizio Camagna: Antico For-
no Roscioli is the most sought-after 
eatery in Rome. It has been man-
aged by the Roscioli family for 40 
years in the Campo dei Fiori neigh-
borhood. Richly photographed, this 
book illustrates the soul of a family 
business that is also a world-class 
destination.

Goodbye (L’addio) by An-
tonio Moresco, nominated for the 
Premio Strega 2016, is an incred-
ible novel, both metaphysical and 
action-packed. D’Arco must return 
to the world of the living, where he 
was killed, to stop a massacre of in-
nocent victims. But if death comes 
before life and evil before good, how 
can the spiral ever be reversed? An 
extreme meditation on the presence 
of  evil  and  suffering  in  the  world 
and the possibilities of salvation.

See more Giunti titles at the London 
Book Fair, stand 2C76.

LANNOO, BELGIUM

With its growing foreign rights 
presence, Belgium’s Lannoo 

Publishers  has more  titles  to  offer 
international publishers. Foreign 
rights manager Gunther Spriet has 
chosen three nonfiction titles:

The Largest and Funni-
est Picture Dictionary in the 
World by Tom Schamp: A cheer-
ful and colorful encyclopedia by 
award-winning illustrator Tom 
Schamp, who takes you to the city, 
the garden, a shop, a construction 
site, a concert, the classroom, the 
airport, and many other places. The 
book  is  filled  with  narrative  and 
wondrous pictures. Tom Schamp il-
lustrates books, magazines, posters, 
stamps, calendars, and CD covers 
among other things.

The World Book of Hope 
by Leo Bormans: After the world-
wide success of The World Book 
of Happiness and The World Book 
of Love, author Leo Bormans has 
spent two years studying the scien-
tific research on hope. In this book, 
100 professional researchers from 
all over the world share what we 
know about hope. Not spiritual phi-
losophy but evidence-based knowl-
edge of recent experiments and 
life-long research, set in a language 
everybody understands.

Cocktail series: Gin & Ton-
ic, Rum, Tequila & Mezcal, 
Vermouth by Isabel Boons: A se-
ries of complete reference books 
and essential guides that uncover 
the history, versatility, and taste 
profiles  of  these  spirits.  The  best 
bars and original recipes for tast-
ing the world in your glass and on 
your plate can be found here. Isabel 
Boons is a freelance food writer.

Find Lannoo at the London Book 
Fair, stand 6F50.

    

The World Book of

‘Hope is sustainable only through joy and delight in life.’
 — Martha Nussbaum

The 
source of

happiness, 
success& 
strength 

Leo Bormans (ed.)

From Finland to Iceland, Italy to Belgium, international publishers have brought a wide range of 
titles to the 2016 London Book Fair. We asked a few publishers which titles they are especially 
excited to present to the publishing world this spring. By Hannah Johnson
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Rights Rising in the Spanish Language: ‘A Universe in Itself’

Foreign rights buyers from around the world are turning their attention to the language of Borges 
and Bolaño—at last, say agents and publishers. By Adam Critchley

Perhaps the clearest sign of a 
growing rights business in 

Spain and Latin America is the cre-
ation of a Spanish-language divi-
sion at the Andrew Wylie Agency, 
arguably the most powerful in the 
English-speaking world.

Cristóbal Pera, appointed to 
head the division late last year, 
tells Publishing Perspectives he 
now sees an increase in rights-buy-
ing by European and US publishers.

“The procuring of foreign rights 
by European publishers,” Pera says, 
“has always been part of their plan, 
but in the US, until recently, the 
publication of works in translation 
was a small chapter reserved for the 
biggest literary figures.”

The exceptions were a handful 
of smaller publishing houses such 
as New Directions and Archipelago.

“But the success of authors in 
translation such as Karl Ove Knaus-
gård and Elena Ferrante,” Pera 
says, “has made large publishing 
houses open a space for transla-
tions. I think the success of Roberto 
Bolaño [published by New Direc-
tions] began to open the doors to 
other writers in Spanish.”

RIGHTS DIRECTORS: RELATIVELY 
NEW IN LATIN AMERICA

Publishing houses in Latin Amer-
ica have also begun to hire full-

time rights professionals. In Mexi-
co, Penguin Random House (PRH) 
was  among  the  first  to  do  so,  and 
other publishers will likely follow 
with new rights hires as well.

“The figure  of  a  foreign  rights 
director has only recently emerged 
in Mexico,” says PRH Rights Direc-
tor Clara Stern, “and it’s a position 
that many companies cannot afford 
to have. Rights have always been 
sold, but in a passive way.”

Stern said there’s much inter-
est on behalf of international pub-
lishers for works in Spanish.

“One of the reasons for the in-

creased interest in Latin America is 
Spain’s economic crisis,” Stern says, 
“as publishers struggling to sell 
rights in Spain turned their atten-
tion to the untapped Latin Ameri-
can market.”

In addition, more indepen-
dents have emerged and the Latin 
American publishing industry is ex-
panding overseas, she says.

Stern cites the case of 20-year-
old Mexican author Aura Xilonen, 
whose novel Campeón Gabacho, a 
portrait of a Mexican migrant in 
the US, won the inaugural 2015 
Mauricio Achar Literatura Random 
House Prize. The rights were swiftly 
pre-empted at the Frankfurt Book 
Fair and subsequently sold to pub-
lishers in France, the Netherlands, 
Italy, and the States.

She also points to audiovisu-
al rights as a growth area, citing 
the Guadalajara Film Festival’s in-
terest in bringing publishers into 
contact with film producers.

‘A UNIVERSE IN ITSELF’

This surge in interest in Latin 
American authors, and culture 

in general, is well overdue, accord-
ing to PRH Editorial Director Ricar-
do Cayuela.

“Latin American literature has 
not been able to break the sound 
barrier and penetrate other markets 
because the Anglophone book world 
is so powerful that it’s autonomous,” 
Cayuela says. “English-speaking 
readers get the impression that En-
glish is all you need.

“That makes for both a cosmo-
politan and isolated culture, a cos-
mopolitan island,” he says, citing an 
estimate that  works in translation 
may represent fewer than 2 percent 
of books read in the US.

“Cinema has helped,” he says, 
“and it can make you realize that 
talent is bigger than language.” It’s 
a matter, he says, of “creating an 
awareness among the public of oth-

er worlds.”
Cayuela also cites globalization 

as arousing curiosity and cultivating 
shared tastes among readers.

“Young people have the same 
cultural references. An 18-year-old 
Indonesian and Guatemalan are on 
the same wavelength. They are play-
ing the same game. And that creates 
an attraction for the local, the re-
gional, which is an opportunity to 
be harnessed.”

He’d love to see Anglophones 
realize that the Spanish-speaking 
world is “a universe in itself.

“A common reader in Mexico 
knows who Dr. Johnson or Henry 
James is. Or they have read Walt 
Whitman. But does an American 
reader know who Rubén Darío is? •

www.facebook.com/LivresCanadaBooks @livrescabooks www.livrescanadabooks.com 

bit.ly/Rights_Mailing bit.ly/RightsCanada_Spring2016

JOIN OUR MAILING LIST FIND YOUR NEXT STORYVISIT THE CANADA STAND

OUR GREATEST NATURAL RESOURCE? OUR STORIES. CONNECT WITH CANADA.

RIGHTS CANADA - NOW AVAILABLE ON THE CANADA STAND

LBF 6A100

THE DIGITAL ZONES

19-23 OCTOBER 2016
AT THE FRANKFURT BOOK FAIR

REGISTER NOW!

“… in the US, 
until recently, 

the publication 
of works in 

translation was 
a small chapter 
reserved for the 
biggest literary 

figures.”

–Cristóbal Pera
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20 Years of ‘New Books in German’
For twenty years, the journal ‘New Books in German’ has provided insight and guidance about 
German literature to editors and publishers around the world. By Hannah Johnson

“I still  remember when  the  first issue of New Books in Ger-
man was circulating around the 
Frankfurt Book Fair in 1996,” said 
Bärbel Becker, Director of Inter-
national Projects at the Frankfurt 
Book Fair and member of the New 
Books in German steering com-
mittee. “It was launched by the late 
Rosemary Smith, a British transla-
tor of German literature, and by lit-
erary agent Tanja Howarth. The two 
of them created quite a buzz among 
German publishers.”

Celebrating its 20th anniversa-
ry this year, New Books in German 
(NBG) is a bi-annual journal of con-
temporary German literature aimed 
at publishing professionals in the 
US and UK. Each issue includes 
essays from translators and literary 
figures  as  well  as  a  curated  list  of 
internationally attractive titles from 
Germany, Austria, and Switzerland.

NBG will release its anniversa-
ry edition, Issue 40, in time for the 
Frankfurt Book Fair this fall. The 
team is also planning a celebration 
timed to take place around Interna-
tional Translation Day (September 
30), which will include a program 
of German, Austrian, and Swiss 
writers.

“We want to celebrate 20 suc-
cessful years and to draw new and 
old supporters of the journal to-
gether to further strengthen the 
project,” said Jen Calleja, Acting 
Editor of New Books in German 
while Editor Charlotte Ryland is on 
maternity leave.

Issue 39 of NBG, available at 
the London Book Fair, will focus on 
women writers and feminism. “It’s 
an extremely strong issue with arti-
cles on women in translation,” said 
Calleja. The issue includes an essay 
by German-to-English translator 
Katy Derbyshire, as well as inter-
views with translator Susan Bern-
ofsky and German authors Jenny 

Erpenbeck and Karen Duve.
“Many of the books we selected 

to review for this issue also explore 
migration—in some instances at the 
intersection of gender,” explained 
Calleja. “You can see this in the 
books by Abbas Khider, Kathari-
na Winkler, Meral Kureyshi, Jan 
Böttcher, Michael Köhlmeier, and 
the children’s book Im Jahr des Af-
fen (In the Year of the Monkey).”

LOOKING BACK ON 20 YEARS

“I can’t separate NBG’s impact 
on German-language litera-

ture from the major developments 
in the world of translated literature 
over the past twenty years,” said 
NBG Editor Charlotte Ryland. “The 
work that we do promoting Ger-
man-language books has both fed 
into  and  benefited  from  that  sea-
change: increased visibility for ‘for-
eign’ literatures across the board.” 

Still, there have been plenty of 
success stories that came from the 
pages of New Books in German.

“Our  very  first  issue  back  in 
1996 included a feature on the ‘for-
gotten’ classic Hans Fallada, author 

of Alone in Berlin, a book which has 
since become a global bestseller,” 
said Ryland. “Similarly, in 1999 we 
praised ‘a notable debut by an au-
thor of outstanding promise’ [by] 
Jenny Erpenbeck [who] is now ac-
knowledged as one of the best con-
temporary writers anywhere in the 
world today.”

SUPPORT FROM THE GERMAN 
COMMUNITY

The list of supporters for NBG is 
a long one, including consul-

ates, cultural organizations, and as-
sociations. The Frankfurt Book Fair 
and  the  German  Book  Office  New 
York were involved early on and 
continue to provide various forms 
of support.

“For the Frankfurt Book Fair, 
translation is a central issue,” said 
Becker. “We are involved in NBG 
to promote our own language and 
because we believe in translation 
and the exchange of literature. Like 
the Goethe-Institut, the Frankfurt 
Book Fair has supported NBG since 
it  launched.  In  the  last  five  years, 
Frankfurt has become a sponsor of 

NBG, and through our cooperation, 
the journal now has a much wider 
international reach.”

The German Book Office New 
York, a satellite office of the Frank-
furt Book Fair, has been the US 
partner of NBG since 1998. 

“In 2011, we took the relation-
ship to a new level and were able 
to add a US voice to New Books in 
German as well,” said Riky Stock, 
Director of the GBO New York. This 
additional cooperation includes a 
US jury of editors, scouts, booksell-
ers, critics, and colleagues at the 
Goethe-Institut New York. Their job 
is to select German-language titles 
they believe are most appropriate 
for the American market.

In 2013, the GBO and NBG 
jointly put together a list of German 
books that have been successfully 
translated into English called “50 
Books  That  Travel.”  You  can  find 
this list at international book fairs 
where Frankfurt organizes a Ger-
man collective stand.

TRANSLATION FUNDING

Perhaps one of the most impact-
ful of NBG’s offerings is transla-

tion funding. Each book featured in 
New Books in German is eligible for 
at least partial translation funding.

“Knowing that there is a trans-
lation grant available for a specif-
ic title can often seal a deal,” said 
Stock. “Most translations in the US 
are published by small publishing 
houses with small margins. For 
these publishers, a grant can be the 
deciding factor for an acquisition, 
especially considering that literary 
translations typically sell only a few 
thousand copies.”  •

Pick up the latest issue of New 
Books in German at the German 
collective stand 6D35 or online at 
new-books-in-german.com.
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Rights Deals Soar at Sharjah Book Fair
By Erin L. Cox

The Sharjah International Book 
Fair (SIBF), the biggest book 

fair in the Middle East and fourth 
most significant  in  the world,  cele-
brated yet another record year with 
their fifth annual Professional Pro-
gramme (PP), a four-day event de-
signed to encourage the buying and 
selling of book rights in the Arab 
world. With more than a 70-percent 
increase in participants since its 
launch in 2011, the SIBF PP hosted 
more than 250 publishing rights 
professionals from over 40 coun-
tries. Six new countries were repre-
sented last year: Albania, Argenti-
na, Bulgaria, Macedonia, Mongolia, 
and Serbia.

Rights professionals from top 
international publishing houses 
and literary agencies attended, in-
cluding HarperCollins, Penguin 
Random House, Ed Victor Ltd, In-
terlink Publishing, Kalem Agency, 
Greenburger Associates, Simon & 
Schuster, and Wiley.

“I’m delighted to attend this 
world-class event,” said Julie At-

trill, Wiley. “The Professional 
Programme and translation grant 
makes this event one of the high-
lights of the licensing year!”

The SIBF Professional Pro-
gramme was created to address 
the lack of translated Arabic titles 
available to readers worldwide and 
to foster rights deals in the Arab 
World. Attendees participate in the 
NYU-led training program for Arab 
publishers on rights deals, market 
trends with talks by international 
experts, and participants may ap-
ply for the SIBF Translation Grant, 
a $300,000 fund to encourage the 
translation of Arabic titles into oth-
er languages.

With last year’s increase in at-
tendees,  so  came  a  significant  rise 
of interest in the SIBF Translation 
Grant. Over the course of the four-
day program, more international 
buyers than ever before participat-
ed (80 percent increase over 2013) 
and a groundbreaking 700 applica-
tions were submitted.

“This is a unique, inspiring 
experience that opens the doors to 
meeting new publishing partners 

and exploring business opportuni-
ties from varied areas of the world,” 
said Stefanie Diaz, Director of Inter-
national Rights at US-based literary 
agency, Greenburger Associates.

Past years, the Sharjah Inter-
national Book Fair has also wel-
comed key international authors, 
such as Dan Brown, Ben Okri, and 
John McCarthy.  

“I would highly recommend 
the SIBF to rights veterans and 
newcomers alike,” said Seth Russo, 
VP, Director of International Sales, 
Simon & Schuster.  •

Important Dates:  

April 20-30: Sharjah Children’s 
Reading Festival, featuring BBC 
presenter and children’s book 
author Cerrie Burnell, as well 
as acclaimed YA authors Philip 
Womack, Siobhan Curham, 
and Jeff Norton.

October 30: New York 
University training session

October 31–November 1: 
Sharjah International Book Fair 
Professional Programme

November 2-12: Sharjah 
International Book Fair

November 8-10: SIBF- ALA 
Library Conference

The Sharjah International Book 
Fair is organized by the Sharjah 
Book Authority.

SPONSORED BY THE SHARJAH BOOK FAIR

Dummies Turns 25 With New Look—In Print and Online
By Hannah Johnson

Wiley’s iconic Dummies brand, 
known for its approachable 

how-to guides and recognizable yel-
low and black design, is celebrating 
its 25th anniversary this year by 
getting a new, modern look—both 
in print and online. The rebranding 
will  officially  launch  in  May  2016, 
but London Book Fair visitors can 
get a sneak peek at the new Dum-
mies look at the Wiley stand, 7E10.

The  first  Dummies  how-to 
book was published in 1991, and 
the brand now boasts 1,800 titles 
and 250 million books in print. But 
print books are no longer at the core 
of the brand. 

“We are now in an environ-
ment where people are not walk-
ing into a bookstore to solve their 
‘how-to’ problems,” David Palmer, 
Marketing Director at Wiley, told 
Publishing Perspectives. 

Instead, more people are 
searching the internet for answers. 
What’s the best wine to pair with 
lamb? How do I set up a wi-fi net-
work at home? When is the best 
time to plant a vegetable garden?

The role of online search is 
increasingly important for digital 
platforms like dummies.com, which 
hosts over 60,000 how-to articles 
and acts as the online gateway be-
tween consumers and the Dummies 
brand. 

To that end, Wiley has done 
extensive search engine optimiza-
tion (SEO) work to make dummies.
com discoverable. The site was cho-
sen as a finalist  in the Best Overall 
SEO Initiative category at the Landy 
Awards, which recognizes online 
search initiatives within the digital 
marketing community.

Under the Dummies brand, 
Wiley  is  also  able  to  offer  content 
marketing services and custom con-
tent to leading brands around the 
world. Brand partnerships included 
titles like: Happiness for Dummies, 
in partnership with Coca-Cola; and 
Connecting People Using Google 
for Dummies, a guide to promote 
Google’s AdWords platform. 

This ongoing content market-
ing work earned Dummies a spot 
on Kapost’s top 50 B2B marketing 
brands last year.

The secret to Dummies’s suc-
cess may lie in Wiley’s custom-
er-centric approach for the brand, 
which Palmer says is to “provide 
the content people need, in a format 
that they want.”  •
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www.book-fair.com/businessclub

The full-service 
Fair experience
Get more out of your time in Frankfurt

The trade visitor ticket BUSINESS includes all 
services of the standard trade visitor ticket – 
and much more!

Your benefits at a glance: 
  Access to the Frankfurt Book Fair & Business Club 8.30 am – 7.30 pm
(includes lounge & meeting areas)

  Free use of the meeting facilities for your business 
appointments, bookable from August

  Programme with high-profile speakers 
providing industry insights and trends 

 Guided networking & matchmaking 

 Individual expert consultations 

 Exclusive working and lounge areas

 Free lunch buffet in the restaurant area

 Business Breakfasts with guest speakers

 Free Wi-Fi and charging stations 

 Centrally located cloakroom (Hall 4.0) 

 Free coffee, tea and water & daily happy hour

 Free copy of the Exhibitors Catalogue

SUPER 
EARLY BIRD
Register now 
and save 25 %!

Until 30 APRIL 
2016

www.book-fair.com #fbm16    countdown.book-fair.com
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AmazonCrossing’s Translation Expansion
With a sharp eye for languages ‘under-represented in translation’ and a huge response to its call 
at Frankfurt Book Fair for submissions, the new leader in translation publication arrives at London 
Book Fair in rapid expansion. By Porter Anderson

Every time we run into Amazon-
Crossing at a major trade show, 

the imprint is doing more, in more 
places, with more authors, more 
languages, and more titles.

This week at London Book 
Fair, you’ll see a series of Liter-
ary Translation Center seminars 
sponsored by the company. And at 
BookExpo America in Chicago—
when Poland is the Market Focus 
nation—author Zygmunt Milosze-
wski will travel to the States: his 
thriller Rage, number one on Polish 
bestseller lists for months, is to be 
published in English in August by 
AmazonCrossing.

Crossing is one of Amazon 
Publishing’s 14 trade imprints (not 
a part of the self-publishing plat-
form). At the Frankfurt Book Fair 
2015, Amazon Publishing’s inter-
national chief Sarah Jane Gunter 
announced a US$10 million fund 
to facilitate open submissions to 
AmazonCrossing.

“We’re delighted with the 
response,” Gunter says. “We’ve 
received more than 1,000 submis-
sions” since October. “One of our 
goals was to find work in languages 
that are traditionally under-repre-
sented in translation.”

Gunter tells us that the imprint 
already has acquired two books.

One is by the Greek author 
Lena Manta, Gunter says, who has 
sold more than a million copies of 
her books in Greece. The House by 
the River is the title AmazonCross-
ing will produce in 2017, “a beauti-
ful family story,” Gunter says.

“And we’ve also acquired a 
book called Elijah’s Chair, by a 
Croatian author named Igor Štiks,” 
winner of the Gjalski Award for Best 
Fiction Book of the Year in Croatia 
and Kiklop Prize for the best literary 
work of the year 2006, Gunter says.

And she says that publishers 
and agents aren’t the only ones 
making the submissions.

As an example, Gunter points 
out that the work of Paul Pen, 
the Spanish author who won the 
2014 Gonzoo Prize for author of 
the year from the Spanish news-
paper 20 minutos, was submitted 
by translator Simon Bruni. Pen’s 
book, The Light of the Fireflies, was 
released on the first of April.

‘THE GOOD WORK OF 
TRANSLATORS’

Translator Bruni, based in the 
UK, is an example of one of 

Gunter’s main interests in Ama-
zonCrossing’s success, she says: the 
chance to hold up the good work of 
translators. “Translation is an ex-
traordinary art,” Gunter says. 

“One of the things we started 
to do more programmatically in 
November and December,” Gunter 
says, “is to translate English into 
French, Italian, and Spanish.” This 
has involved launching Amazon-
Crossing for Spain and Italy. 

An example of this is American 
author Robert Dugoni’s My Sister’s 
Grave, which AmazonCrossing will 
publish in May in Spanish with Da-
vid León’s translation, as La Tumba 
de Sarah. Through AmazonCross-
ing’s translations, Dugoni has be-
come a bestseller in four territories, 
“and now he has the potential for 
this in Spain, too,” Gunter says.

Another is author Catherine 
Bybee, “who’s a contemporary ro-
mance writer,” Gunter says, “and 
we’ve already translated eight of her 
books into German, French, Italian, 
and Spanish. We’ve been translat-
ing into German for the last three 
years now. So we’re starting now to 
bring more American and British 
authors into German as well as Ital-
ian, Spanish, and French.”

TWO LESSONS IN RIGHTS AND 
ASSUMPTIONS

“One thing we’ve learned,” 
Gunter says, “is that great 

stories can come from anywhere.” 
Previously neglected territories, she 
says, may be exactly where to look.

“And another point in our own 
rights experience is that we’re hav-
ing great success with genre fiction.”

This is one of the most con-
sistently remarked-upon  points of 
AmazonCrossing: where translation 
programs have long focused on lit-
erary  fiction,  Gunter’s  team  works 
in popular genres happily.

As early as London Book 
Fair 2015, Crossing was reported 
by The New York Times’ Stephen 
Heyman to be taking the lead in 
translation output. Open Letter 
Publisher Chad Post confirmed that 
while publishers like Dalkey Ar-
chive, Seagull Books, Europa Edi-
tions, and Gallic Books were still 
producing robust lists, Amazon-
Crossing had surpassed them all.

And in an industry that can 
find many things it doesn’t appreci-
ate about Amazon and its presence 
in the publishing business, Gunter’s 
AmazonCrossing is a story with a lot 
of good news.  •

Sarah Jane Gunter, 
AmazonCrossing
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‘Room to Grow’ for Digital Publishing in Thailand 

In a region with undependable publishing and distribution support, self-publishing is not unusual, 
says Trasvin Jittidecharak, founder of Silkworm Books in Thailand. By Chris Kenneally

In Thailand, according to the lat-
est  available  figures  for  the  first 

quarter of 2014, mobile telephone 
subscriptions outnumber landlines 
by more than 15 to one. “Mobile 
penetration”—the ratio of phones 
to population—stood then at 144 
percent while the US was almost 
half that figure for the same period. 
Among 18- to 24-year-olds, dai-
ly Internet access is now nearly a 
universal habit, and Thais make up 
the third largest population of Face-
book users in the world.

A more  digital  nation  is  diffi-
cult to find.

Yet when it comes to digital 
publishing in the national lan-
guage, Thailand confronts a chal-
lenge over 1,000 years old: Thai 
has a unique written script, with 
44 consonant letters and 15 vow-
el symbols. Unlike languages that 
have adopted the Roman alphabet, 
the move from print to digital can 
be daunting.

“For Thailand, because we 
have our own alphabet, it’s very 
complicated,” says Trasvin Jittide-
charak, founder of Silkworm Books, 
based in her hometown of Chiang 
Mai, northern Thailand. “For Viet-
namese or Bahasa Indonesia and 
Bahasa Malay that use the Roman 
alphabet, to transform into digital 
books, it’s easier.

“This  [difficulty]  also  applies 
for the Myanmar (Burmese) lan-
guage, Cambodian, and Laotian,” 
she says.

“E-commerce has started to 
spring up across Southeast Asia. 
But because of the banking system, 
transferring money and [making 
online] transactions are still not 
convenient,” she says. “There is a 
lot of room to grow.”

SELF-PUBLISHING AS A MATTER 
OF COURSE

Around the world, and espe-
cially in developing econo-

mies, the explosion of smartphone 
technology has led to the rise of 
self-publishing as a do-it-yourself 
distribution channel for self-ex-
pression and information. Jittide-
charak currently sits on the execu-
tive committee of the International 
Publishers Association (IPA), where 
her experience adds an important 
measure of perspective.

“At the previous IPA Congress 
in Bangkok,” she says, “we were 
debating whether self-publishing 
should be an issue, and I said that 
this will be of interest to the Thai 
audience, because we have been do-
ing it for, I don’t know, since I was 
born half a century ago.”

“In the States and in the UK, 
self-publishing has become signif-
icant  in  the  past  five  years.  But  in 
our part of the world, because the 
publishing system and the distribu-

tion system [have not always been] 
that strong, people self-publish all 
the time, and there’s nothing wrong 
with that,” she says.

Since 1987, Silkworm’s En-
glish-language books on Southeast 
Asian culture and history have 
earned an audience worldwide. 
Through an agreement with the 
University of Washington Press, 
Jittidecharak distributes her books 
in North America and the UK. In 
2005, with funding from the Rocke-
feller Foundation, she founded Me-
kong Press, a network of publishers 
including in Vietnam, Cambodia, 
and Laos.

Trasvin Jittidecharak began 
learning the book trade from a very 
young age when her parents found-
ed the Suriwong Book Center, the 
first  bookstore  in Thailand  outside 
of Bangkok.

“Everything was transported 
by train,” she recalls. “My father has 
imported books since the ’60s, so I 
grew up with color comics coming 
from UK and the US. At the time, 
we didn’t have television, so that 
was cool. Later on, the highway was 
built and it was faster with delivery 
trucks.”

Piracy, whether of print or dig-
ital materials, is a vexing problem 
for publishers everywhere. And al-
though she is a victim herself, Jit-
tidecharak admits she understands 
the dilemma.

“Piracy is still very embarrass-
ing, but it’s not that they can totally 
avoid the temptations,” she says. 
“We will try to explain that [pira-
cy] will hurt us in the long run, that 
the Thai people are the ones being 
violated, and we should protect 
ourselves. We also point it out to 
our neighbors that one day all their 
[publishing] talent will pop up, too, 
and [piracy] will hurt them as much 
as they have been hurting us.”

Digital reading is undeniably 
the future of publishing in Thailand 
and across Southeast Asia. What 
soft-spoken Trasvin Jittidecharak 
says worries her, though, is the dan-
ger of loving reading too much.

“In Yangon (the largest city in 
Myanmar), I saw one young wom-
an in her sarong, the Burmese tra-
ditional clothing, riding on a rick-
shaw, reading her smartphone in 
the broad sunlight,” Jittidecharak 
recalled. “I was worried about her 
eyesight and her entire generation’s 
eyesight. If everyone keeps reading 
on smartphones in the broad day-
light, they might go blind.”  •

Chris Kenneally hosts the weekly 
podcast series, “Beyond the Book,” 
from Copyright Clearance Cen-
ter, where he is Director, Business 
Development.

“For Thailand, because we have our 
own alphabet, it’s very complicated” 

to move from print to digital.
–Trasvin Jittidecharak

Trasvin Jittidecharak, Silkworm Books
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The Unfunny Plight of Women in Comics
Women comics artists have been consistently under-recognized for their work. In Paris, London 
and internationally, women are demanding change. By Olivia Snaije

The subject of women comics 
artists has been making head-

lines since January when the pres-
tigious 43rd Festival International 
de la Bande Desinée at Angoulême 
announced its longlist for the grand 
prize and not a single woman was 
among the 30 nominees. A boycott 
was called for, and comics artists 
including France’s Joann Sfar and 
Riad Sattouf withdrew their names 
from the list, which was abandoned 
in favor of an open vote.

‘THINGS MUST CHANGE’

The incident brought to the 
fore  what  women  in  the  field 

around the world say is a longtime 
problem. An informal discussion on 
the subject began at this year’s An-
goulême festival, and will be contin-
ued at the London Book Fair during 
a panel called “Women in Comics: 
Is the Graphic Novel Industry Fail-
ing to Recognize Female Creators?”

Panelists include: Emma 
Hayley, founder of SelfMadeHero; 
Corinne Pearlman, illustrator, com-
ics creator, and creative director 
of Myriad Editions; Hannah Ber-
ry, British graphic novelist, writer, 
and illustrator; Sophie Castille, In-
ternational Rights Director at Me-
diatoon;  and  Audrey  Niffenegger, 
American visual artist and author.

Both  Pearlman  and  Niffeneg-
ger are also part of an ongoing 
exhibition, “Comix Creatrix: 100 
Women Making Comics” at Lon-
don’s House of Illustration. Comics 
expert Paul Gravett, who co-curated 
the exhibit, says that cartoonist and 
illustrator Posy Simmonds recently 
told him that she felt she had been 
having the same conversation about 
women going unrecognized since 
the 1970s. 

On April 12, Simmonds will 
meet French cartoonist and the only 
woman to have won the Grand Prize 
at Angoulême, Florence Cestac, at 

London’s House of Illustration at 7 
p.m. for  a discussion.

In a recent interview with Le 
Monde’s Solène Cordier, Cestac 
said she supports whole-heartedly 
the initiatives taken by the France-
based international collective Fe-
male Comics Creators Against 
Sexism. She was quoted as saying, 
“Young women cartoonists have 
been  faced  with  difficulties  when 
exhibiting and publishing [their 
work]. The comics sphere is not 
bigoted, but it’s very masculine. 
Things must change at all levels: in 
publishing houses, bookshops, and 
at festivals.”

“Women have always con-
tributed to comics,” says Gravett. 
“They were involved in every kind of 
genre—autobiographical certainly, 
but also plenty of funny reportage, 
pure  fiction,  fantasy  and  science 
fiction,  and  erotica.  Historically 
they were undervalued and in the 
1940s and ’50s their work was often 
unsigned.

“In the late 1960s and into the 
early ’80s there was a transition 
with the underground and punk era 
when women could participate in 
adult comics.”

Young women are still trying 
to find their way into this universe, 
says Gravett, “There’s more oppor-
tunity with graphic novel publish-
ers, and access is easier without 
male gatekeepers.”

‘WOMEN WERE ALWAYS 
INVOLVED’

Corinne Pearlman began work-
ing in comics in the UK in the 

1970s and 1980s and was part of 
a collective of women cartoonists 
called Fanny in the early 1990s.

“My personal experience of be-
ing in comics,” Pearlman says, “is 
that women were always involved. 
It was a radical, political time. 
There were lots of feminist groups. 
We were doing the kind of comics 
that we wanted to do. The comics 
movement here has always been 

more independent and more ‘grass-
rootsy.’ We happily coexisted with 
the mainstream industry ...

“So it was a surprise to hear 
that there were so few women 
working in the comics industry in 
France,” she says. “What’s so en-
couraging for us is that it doesn’t 
feel like we’ve had that problem [in 
the UK].”

At Myriad Editions, Pearl-
man says the team is all women. 
She says they publish more women 
than men, but that isn’t deliberate. 
“It  reflects  the  amazing  work  that 
women are doing,” she says, “like 
Kate Evans on climate change or 
Nicola Streeten’s graphic memoir 
about the death of her 2-year-old 
son. These women are creating the 
things I want to read.”

Although Pearlman says she 
always thought French comics were 
more eclectic, she also says it hasn’t 
been easy to sell Myriad’s female 
authors to French publishers. So, 
yes, “We do need to keep saying that 
we’re here.”

In any case, there seems to be 
growing interest in highlighting 
women comics artists: Pearlman is 
involved in creating an upcoming 
exhibit for the Cartoon Museum on 
British women cartoonists from 
the 1970s and 1980s. And Gravett 
says the museum in Angoulême 
is  “trying  to  figure  out  how  to  re-
spond to the recent controversy and 
they’re looking at the concept of our 
exhibition.

“There’s also interest on the 
part of Australia and Italy about 
an exhibit that could be replicated. 
Each country can unearth artists, as 
we were able to do, and connect the 
current heritage with a legacy.

“The aftereffects of Angoulême 
are spreading,” Pearlman says, “and 
hopefully the issue will become not 
just about women but about diversi-
ty in general.”  •

“The comics 
sphere is not 

bigoted, but it’s 
very masculine. 

Things must 
change at 

all levels: in 
publishing 

houses, 
bookshops and 

at festivals.”

–Florence Cestac
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