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Every year in October, the largest gathering of the publishing indus-
try takes place in Frankfurt, Germany. The Frankfurt Book Fair hosts 
over 170,000 publishers, agents, scouts, librarians, consultants, ser-
vice providers, authors, and industry professionals from over 100 
countries. The fair takes place over five days, from Wednesday to 
Sunday. The first three days are trade-only, but on Saturday and Sun-
day, more than 100,000 readers from the public attend to see their 
favorite authors and find out about new books.

The core business of the Fair is buying and selling book rights 
(publication rights, foreign rights, film rights, licensing and mer-
chandising rights). Attendees also meet to discuss business deals, 
learn about global trends and developments in publishing, find 
service providers, discover the latest in publishing technology, and 
grow their professional networks. 

Each year, over 9,000 journalists from around the world attend 
the Frankfurt Book Fair, and companies use this time to promote 
their brands, authors, products and services. The Fair has become 
one of the industry’s leading venues for company and product 
launches.

Thousands of events take place at the Frankfurt Book Fair, rang-
ing from full-day conferences to intimate workshops and seminars. 
Speakers from around the world discuss business models, tech 
trends, rights and licenses, as well as issues related to education 
and academic publishing, book production, library sciences, rights 
and licenses, marketing, and more.

what is the frankfurt book fair?

Frankfurter Buchmesse / Alexander Heimann

FRANKFURT BOOK FAIR 2014
 / 8–12 October 2014
 / 2014 Guest of Honor: Finland

www.book-fair.com
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Speak to your Frankfurt Book Fair expert:
We have a contact person eager to answer your questions 
about the Frankfurt Book Fair. Our experts speak more than 25 
languages to better serve you. Get in touch with us today! 

Phone: +49 (0)69 2102-0
Fax: +49 (0)69 2102-277

Frankfurt Book Fair
ausstellungs- und Messe gmbh
Braubachstrasse 16  |  60311 Frankfurt am Main

This magazine contains information as of August 2014, 
with editorial contributions from Hannah Johnson, Deputy 
Publisher of Publishing Perspectives.

This information is subject to change. Please visit our website 
or give us a call to find the most up-to-date information 
about the Fair.

askme@book-fair.com

www.book-fair.com
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Join thousands of other publishing professionals, agents, 
authors and service providers at the Frankfurt Book Fair. 
Inside the Authors’ Guide, you’ll find information on how to 
make your trip a success, what to do and see at the Fair, and 
which programmes to attend.

www.book-fair.com/selfpublishing
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self-Publishing: a global oVerView

Publishing Perspectives contributors 
offer an overview of international self-
publishing trends and developments

BRINGING TOOLS OF THE TRADE TO SELF-
PUBLISHING: USA AND UK
By Porter Anderson

In an interview with Gareth Howard of 
Authoright—the UK-based company orga-
nizing the Friday Author Program at the 
Frankfurt Book Fair (see page 8)—Howard 
said he sees self-publishing “only just be-
coming professional with [the] same infra-
structure as the traditional model.”

If Howard’s phrasing in terms of “in-
frastructure” to support professionalism 
in self-publishing holds water, then I’d sur-
mise that we’re going to see an increase 
in offers to build and deepen the entrepre-
neurial author’s toolkit.

Companies are working to determine 
what authors need and to provide it. Watch-
ing what they offer and how they offer it 
can create a way to look at the progress of 
the momentum in the industry today.

For example, media company Vook, 
a publishing platform—that has included 
among its clients Seth Godin, Tony Robbins, 
Gary Vaynerchuk, The New York Times, 
Fast Company and Google—has launched a 
new product it calls Author Control.

Using the tools Vook has developed 
for its corporate clients, the Author Con-
trol dashboard will track an author’s book 
sales across publishing platforms and pro-
duce customized reports. That, of course, is 
data: precise sales information of the kind 
that’s become a holy grail in an industry 
largely blindfolded by proprietary controls 
in retail.

As the professionalism of the self-
publishing community increases, the “in-
frastructure”, a growing kind of apparatus 
that may not be fully visible for some time, 
will begin to come together in support of 
the self-publishing movement.

TRADITIONAL PUBLISHERS BACK SELF-
PUBLISHING IN GERMANY 
By Joy Hawley

In Germany, the land of Gutenberg, 
where book critics are as popular as rock 
stars and publishing houses still have an 
aura of the cultivated gatekeepers of cul-
ture, it’s striking that many of the recent 
initiatives for self-publishers have been in-
stigated by larger publishing houses.

Among the newest projects is 100 Fans, 
a crowdfunding platform backed by the 
publishing house Münchner Verlagsgrup-
pe. If an author’s campaign receives 100 
or more fans, it is produced as a print and 
e-book and distributed to online bookstores. 
When a book project reaches 1,000 fans, 
the book is not only produced and distrib-
uted, but also included in the publisher’s 
catalogue and receives frontlist treatment, 
including representation in bookstores.

E-book platform neobooks (from pub-
lisher Droemer Knaur) offers authors 
advice and distribution for their finished 
e-book and 70% of the book proceeds. neo-
books also provides the chance for particu-
larly successful books to be traditionally 
published with Droemer Knaur.

Holtzbrinck-owned epubli, a publish-
ing service provider for authors, academics 
and companies, has been growing steadily 
since it was founded in 2008. The company 
boasts over 10,000 published titles and of-
fers a wide range of services to its clients.

BIG BUCKS FOR ONLINE-ONLY AUTHORS 
IN CHINA
By Dennis Abrams

Writing for The Wall Street Journal, Wei 
Gu says that 33-year-old Zhang Wei is lead-
ing the way among writers in China who 
are making big bucks by publishing exclu-
sively online.

As Ms. Gu notes, “Writers publishing 
their work solely online have become some 
of the highest-paid authors in China. They 
have tens of millions of followers—usually 
young men in China’s smaller cities—who 
each pay a small sum to read the novels on 
their smartphones.”

Wang Xi, founder and chief executive 
officer of search engine Easou.com told 
the Journal, “China has entered the mobile 
Internet world, which is about satisfying 
users’ entertainment needs. The biggest 
growth potential is from people in small 
cities, who don’t have PCs but are now 
watching videos and reading books on their 
hand-held devices.”

This means, of course, that there’s 
money to be made. Mr. Zhang, 33, who 
writes under the pen name Tang Jia San 
Shao, earned a staggering 26.5 million 
yuan in royalties alone in 2012—roughly 4.3 
million US dollars. 

(Among other successful online au-
thors are Li Hu, 25 years old, who earned 

20 million yuan in 2012; Liu Wei, 35, with 
14.5 million in earnings; and Zhu Hongzhi, 
27, with 13 million yuan.)

INTERvIEW WITH THE CEO OF BRAzIL’S 
TOP SELF-PUBLISHING PLATFORM
By Octavio Kulesz

In the last 5 years, self-publishing has 
become a dynamic business in Brazil. In-
ternational players—such as Amazon and 
Kobo—and local players offer varied ser-
vices for authors. Clube de Autores is the 
top self-publishing platform in Brazil. In 
this interview, CEO and founder Ricardo 
Almeida talks about this growing segment 
in Brazilian publishing. 

Kulesz: How did Clube de Autores start?
Almeida: We started working on a self-

publishing model that, basically, made 
sense to everyone: authors could publish 
online and for free. After a sale was made, 
the book would be printed and sent (one 
by one) or downloaded (for e-books). This 
worked well and, today, almost five years 
later, we have about 10% of all books yearly 
published in the Brazilian market.

Kulesz: Amazon recently launched its 
KDP in Brazil and Saraiva created its Pub-
lique-se service, so it looks as if the self-
publishing market may soon become quite 
crowded. Do you see these players as seri-
ous competitors?

Almeida: We distribute today both 
through Amazon and Saraiva—and their 
growth should work in our favor. But the 
fact that we work as a hub for publications, 
distributing in print and in digital formats 
to basically all stores, does help to differ-
entiate us . . . We have developed a strong 
relationship with our authors, [who] see us 
as partners working together with them to 
find solutions that will please everyone—
and not only bring more profit for the store. 
This counts for a lot.

Kulesz: How do you see the future of 
publishing in Brazil within the next 5-10 
years?

Almeida: Hopefully, we can get rid of 
the print versus e-book discussion. I under-
stand that books are “devices” that keep 
and spread knowledge—and this means 
keeping up with consumer technology. To 
a degree, I think books and apps will re-
ally merge into one experience that can be 
both print and digital, and that authors and 
readers will unite in a way that never hap-
pened until this new era we are living in.

Now available internationally, NOOK Press gives self-publishers direct access  
to millions of book lovers in the United States and the UK who are  

dedicated to reading—and to discovering new stories. 

Ab sofort weltweit erhältlich! NOOK Press bietet Autoren im Eigenverlag  
direkten Zugang zu Millionen lesebegeisterter Buchliebhaber in den USA und  

Großbritannien, die es kaum erwarten können, neues Lesematerial zu entdecken.

To learn more visit the NOOK booth, H120, Hall 8.0
or go to nookpress.com.

The self-publishing platform that speaks your language. 

Samsung Galaxy  
Tab® 4 NOOK® NOOK Glowlight
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why should authors attend the 
frankfurt book fair?

Unpublished Authors:
Think of your trip to the Frankfurt Book Fair as a research opportu-
nity. Without the track record of a published author (sales data, fan 
base, etc), it may be difficult for you to find a publisher or an agent in 
Frankfurt. However, the Fair is a great place to learn more about the 
publishing industry, attend conferences and events, research pub-
lishers, learn the names of agents and editors, and see what similar 
titles have already been published. You can also find information on 
service providers (ebook production, social media services, market-
ing tools, etc.) who can help you self-publish your book.

You’ll have the opportunity to network with fellow authors, talk 
with publishing industry professionals, and get insider tips and ad-
vice about how to get your work published.

Self-Published Authors:
After you’ve published your book, the Frankfurt Book Fair offers 
the chance to further your career as a writer and publishing profes-
sional, at an international level. This means meeting international 
publishers and potentially selling foreign rights to your book. It’s 
also a great place to network your way to decision-makers and new 
contacts, learn more about the rights business, and get to know in-
ternational markets.

As a self-published author, you can demonstrate your track re-
cord, book sales, and fan base to potential publishers and agents. Be-
cause you already have some experience publishing your own book, 
you can also identify new digital service providers in Frankfurt that 
offer the features you want (ebook production, distribution, market-
ing services, etc.), and do market research for your next book (cover 
design, freelance editors, translators, interest from international 
markets, etc.).

Professional Tip: Selling foreign rights is not a back-up plan 
for poor book sales in your own home market. Publishers and agents 
will look very closely at your current book sales, fan base and pub-
lishing history before deciding to work with you.

The most important opportunities that Frankfurt offers to all attend-
ees are information about the global publishing industry and access 
to people who work in publishing. You can learn how the interna-
tional rights and licensing business works, who the major players in 
each country are, and more. CEOs, agents, foreign rights directors, 
and editors walk the halls of the fair all day long. This doesn’t auto-
matically mean that you’ll be able to pitch your book to everyone you 
meet, but Frankfurt is the place where almost anyone can forge new 
relationships in the publishing industry and create new business 
opportunities. 

With some planning and an open mind about new opportunities, 
you may generate new business for yourself—or at least find some 
new friends in publishing. 

At Frankfurt, you can:
 / Learn about and potentially sell foreign rights
 / Gain attention from publishers and agents
 / Attend publishing events and conferences
 / Identify service providers and consultants
 / Network with the industry
 / Learn more about the global publishing business

Attending the Frankfurt Book Fair is a big expense and requires 
not just a financial commitment, but also a large time commitment. 
Remember that you’ll need to do plenty of research and planning 
ahead to make the Fair a success for you. Frankfurter Buchmesse / Peter Hirth

INTERNATIONAL AUTHOR & SELF-PUBLISHING PROGRAMME

Turn to pages 8–9 and learn more about Frankfurt’s 
author programme on Friday and Saturday at the Fair.
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Schedule of Events
Register for our expert workshops and bestselling independent 

author presentations to learn secrets of self-publishing!

For registration, please send an email to cmofidi@kobo.com.

Portal: www.kobo.com/writinglife
Twitter: www.twitter.com/KoboWritingLife
Facebook: www.facebook.com/KoboWritingLife
Blog & Podcast: www.kobowritinglife.com
Email: writinglife@kobo.com

Self-Publishing with Kobo
With Kobo Writing Life, you can easily publish your eBooks for free 

and sell them worldwide! Let’s discuss your journey into digital 
publishing and self-publishing together.

Come and meet us at FBF14 at

Booth G39 in Hall 8.0

Self-Publishing 
in Germany: 
How to Get Started 

WEDNESDAY, OCTOBER 8
2:00PM – 4:00PM

Emily Bold (Germany) 
Nika Lubitsch (Germany)

Two bestselling German 
authors share their tips and 
advice on digital publishing 
and self-publishing.

The Business of Being 
an Author Today: 
How to be Successful 
in Self-Publishing

FRIDAY, OCTOBER 10 
10:00AM – 12:00PM

Joanna Penn (UK)

Bestselling 
author-entrepreneur and 
professional speaker Joanna 
Penn shares details of her 
journey to self-publishing, 
giving useful information and 
advice to the self-publishing 
community.

Think Local, 
Act Global: How to 
Reach a Global 
and Successful 
Audience through 
Self-Publishing 

THURSDAY, OCTOBER 9 
2:00PM – 4:00PM

Rita Carla Francesca 
Monticelli (Italy)
Matthias Matting (Germany)

A discussion with two 
European bestselling 
self-published authors from 
Italy and Germany about 
translation, marketing and 
cooperation between authors 
across boundaries.

Author Walk of Fame 

THURSDAY, OCTOBER 9 
10:30AM – 12:00PM

Joanna Penn (UK)
Matthias Matting (Germany)

Self-published authors 
featured on Hollywood 
Boulevard! Kobo Writing Life 
awards a star on the Author 
Walk of Fame for bestselling 
authors Joanna Penn (UK) and 
Matthias Matting (Germany).
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international self-Publishing & author PrograMMe
friday, 10 october 2014

Time Session Speakers

13:30–13:40 Welcome Gareth Howard (CEO, Authoright)

13:40–14:40 Industry Hard Talk: Authors 
Today and Where We Are Headed 
Tomorrow

Michael Tamblyn (President and Chief Content Officer, Kobo), 
Amanda Ridout (CEO, Head of zeus), Mark Ouimet (vP and General 
Manager, Ingram Publisher Services), Gareth Howard (CEO, 
Authoright)

14:40–15:40 From Inspiration to Discovery: A 
Step-By-Step Guide

Colin Eustace (General Manager, Barnes & Noble S.A.R.L.), Patrick 
Brown (Director of Author Marketing, Goodreads)

15:40–16:30 The Literary Agent’s Wish List: 10 
Things We Would Like to Say to 
Every Emerging Writer

Cathryn Summerhayes (literary agents, William Morris Endeavor), 
Sophie Lambert (literary agent, Conville & Walsh)

16:30–17:30 Debate: Are There Too Many Books 
in the World Already?

Jon Fine (Director of Author and Publisher Relations, Amazon), David 
Taylor (SvP Content Acquisition and President, Lightning Source Inc), 
Jonas Lennermo, CCO Publit, Joanna Penn (Author); moderated by 
Porter Anderson (Associate Editor, FutureBook)

17:30–18:30 Drinks and networking reception

The program will kick off at 11:30 a.m. on Friday, 10 October 
with tours of Hall 8.0, home to the Frankfurt Book Fair’s 
English-language exhibitors. From there, you will continue 
in Hall 4.C, the heart of the Fair, to attend a series of 
workshops and disucssions curated by Authoright.

Interested in attending? Tickets and additional information 
about this programme are available online:

www.book-fair.com/selfpublishing

design | editing | self publishing | marketing and publicity

authoright.com info@authoright.com @authoright authoright

Authoright provides support and services for every author.
With offi  ces in London and New York, we are the only company

of our kind working with authors from all over the world.
Start your story here.

10%
OFF

any of our services for 
Frankfurt Book Fair attendees
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Bernd Hartung/ Frankfurter Buchmesse

international self-Publishing & author PrograMMe
saturday, 11 october 2014

Time Session Description

10:00–10:30 Trends in Global Self-Publishing As the self-publishing movement grows around the world, what international 
opportunties exist for indie authors looking to work with global partners and find 
readers around the world? Edward Nawotka, (Editor-in-Chief, Publishing Perpsectives) 
presents a broad look at the development of self-publishing around the world and what 
international trends authors should watch.

10:30–11:00 Step-By-Step Best Practices for 
the Self-Publishing Process

Self-publishing is a multi-step process that requires advance planning and 
consideration in order to see success. This expert discussion will address how authors 
can structure this process in order to get the most out of their work. You’ll also find out 
how to set goals for each step of your journey, track your progress and measure success.

11:00–12:00 From Start to Success: Learn How 
to Self-Publish with NOOK Press

This spring NOOK Press launched internationally, bringing independent authors and 
publishers in the UK, Germany, France, Italy, Spain, the Netherlands and Belgium a 
new way to reach millions of book-loving customers in the US and UK. What does it 
take to launch a book at NOOK Press? In this one hour workshop, Julia Coblentz (Senior 
Marketing Manager, NOOK Press) will go over the steps to self-publishing and marketing 
your work – and reaching new readers.

12:00–12:30 Social Media Marketing for Self-
Published Authors

Most authors now have a Twitter account, Facebook page, Instagram feed, etc. How 
can you stand out from the crowd and effectively spread the word about your work? 
What does it mean to engage with readers online? Experts will share their insights and 
experience on how to effectively use social media to market your books.

12:30–13:00 Authoright: Every Author Needs an 
A-Team

Just because you’ve decided to self-publish doesn’t mean you have to do it alone. 
Authors have a number of resources and experts available to them. Gareth Howard and 
Hayley Radford from Authoright discuss how authors can work with professional teams 
on everything from editorial to sales, marketing to design and more.

13:00–13:30 Mini-Ignite! Session presenting 
Self-Publishing Start-ups

Around the world, more tools and services for authors are launching. This mini-Ignite! 
session highlights four up-and-coming start-ups working in self-publishing. Get to 
know these new platforms and connect with the founders in person. Moderated by 
Publishing Perspectives editor-in-chief, Edward Nawotka.

13:30–14:30 Self-Publishing Success with 
Kobo Writing Life: Tips & Tricks on 
Digital Self-Publishing

In this session, Kobo Writing Life’s European Manager Camille Mofidi will cover the 
fundamentals of digital self-publishing and share key elements on how to start and 
grow an international audience as an independent author with Kobo’s self-publishing 
platform, Kobo Writing Life.

14:30–15:00 Author Success Stories Not every author takes the same path to success — and success isn’t the same for every 
author. This session explores what it means to be successful with self-publishing, and 
how different authors achieve their goals. Be inspired by paths that others have taken to 
publishing their work. With Kit Berry and Joanna Penn.

15:00–15:30 Translation and Foreign Rights for 
Self-Published Authors

The self-publishing movement is gaining momentum around the world, and new, 
international opportunities for indie authors are emerging. This includes translation, 
selling foreign rights, and marketing your book in other countries. In this session, 
experts will discuss what self-published authors can do to increase their international 
reach and find new audiences for their books.

15:30–16:00 A Roadmap, The ABC’s Of Bringing 
Books to Market with IngramSpark

Today’s writers are looking for cost-effective ways to bring books to market while 
gaining efficiencies in warehousing, print, and global distribution. In this session, an 
overview of leading independent publishing tools will be reviewed that allow publishers 
to expertly manage print and digital content, gain easy access to worldwide distribution 
channels and review sales activity from one comprehensive platform.

16:00-17:00 Drinks and networking reception: RSvP here!

http://bit.ly/1q7nfX3
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what to do & see in frankfurt
There are thousands of events at the Frankfurt Book Fair. Many are free to attend, but some conferences and workshops 
require you to purchase a Business Club ticket. Below is just a short selection of events of interest to authors and self-
publishers. Check the online Calendar of Events in September, when the official events guide will be posted.

Designed to meet the unique needs of independent publishers, 
IngramSparkSM is a smarter, more cost effective way to reach more readers.

• Publish: Upload files and start publishing your print book and/or 
e-book within minutes

• Print: Beautiful, bookstore-quality books printed as soon as you 
need them, shipped directly to you or your customers

• Distribute: Make your book or e-book available to our worldwide 
network of more than 39,000 booksellers, online retailers, and libraries

“IngramSpark removed the anxiety
from the publishing process.”

—RICHARD KILBORN

ingramspark.com  

Follow IngramSpark:

Learn More and Get Started at www.ingramspark.com

Beauty and the Book Award and Exhibition
Hall 4.1
Find inspiration for your next book design here. Beauty and the 
Book is an international readers’ award for the most beautiful 
book of the year, presented by the Stiftung Buchkunst (Book Art 
Foundation) and the Frankfurt Book Fair.

Comics Collective Stand
Hall 3.0
From comics to cartoons to manga, funnies for children, romance 
for teens and graphic novels for adults, comic book authors and 
fans will find what they are looking for here. In addition to comic 
displays at the stands, the Book Fair will also feature book signings 
and drawing sessions with famous comic book authors.

Finland Guest of Honour Pavilion
Forum, Level 1
In 2014, Finland will present its book market, publishers and 
authors. Over 50 Finnish authors will attend Frankfurt this year. 
Events will take place at the Guest of Honour pavilion during all 
five days of the Fair.

German-language Self-Publishing Area
Hall 3.1
This German-language exhibition includes an 5-day stage 
programme, tours of German self-publishing exhibitors, a showcase 
of self-published titles and daily “meet-and-greet” networking 
receptions. Visitors can also explore and meet with German-
language self-publishing companies in this exhibition area.

Gourmet Gallery
Hall 3.1
This is the place to go for all things related to food and wine. 
Publishers and companies will present their cookbooks, baking 
books, wine guides, culinary travel guides, e-books and apps. Or 
stop by the show kitchen to see cooking demonstrations by world-
famous chefs and cookbook authors.

Hot Spot Stages
Located throughout the Fair
Hot Spots are thematically focused exhibition areas and meeting 
places for technology and service providers as well as for Fair 
visitors and publishing business partners. Each Hot Spot includes 
a presentation stage where you can discover start-ups, innovative 
companies and new tools to help you publish your books.

International Self-Publishing & Author Programme
Hall 4.C and 8.0
This year, the Frankfurt Book Fair will expand its self-publishing 
focus by introducing a two-day, English-language programme 
on international opportunities for self-published authors. The 
programme will include tours of Hall 8.0 and meetings with key 
self-publishing companies, seminars, industry discussions, and 
networking receptions. See pages 8-9 for programme details.

Illustrator’s Corner
Hall 3.0
Supported by the Illustrators’ Organisation (IO) and FILU (the 
archive of illustrators and photographers), the Illustrator’s Corner 
offers exhibitions, stage programming, and discussions for and 
about illustrators. Discover up-and-coming illustrators and well-
known names, browse FILU’s archive of illustration.

Publishing Perspectives Stage
Hall 8.0, B170
Located in Hall 8.0—home to English-language publishers and 
companies—features a 4-day programme (Wednesday, 8 October to 
Saturday, 11 October) on the latest trends and developments in the 
publishing business. Speakers include leading publishers, agents, 
startups and more. Hear how top publishers view the future of the 
industry, how digital innovation continues to affect the business, 
and what opportunities exist for publishers around the world.

StoryDrive Frankfurt Conference
Hall 4.0, Room Europa
On Friday, 10 October, 10:00–17:30, under the motto “Heroes”, 
StoryDrive Frankfurt will celebrate the heroes in and behind the 
story: not only the protagonists, but also the authors, developers, 
producers, publishers, TV producers and, of course, the audience. 
International experts from the book, film, TV and games industries 
will gather at StoryDrive to present their visions of the story of 
tomorrow. A Business Club ticket is required to attend this event. 
Purchase your ticket online:

Weltempfang - Centre for Politics, Literature and Translation
Hall 5.0
The Weltempfang is a place known for its panel discussions, 
talks and readings with international authors, intellectuals and 
translators. With its stage for well-attended events, a salon for 
professional discussions and literary encounters, and a café area, 
a visit to the Weltempfang is both an intellectual experience and 
an opportunity to linger. The Weltempfang is a joint venture of the 
Frankfurt Book Fair and the German Federal Foreign Office.

www.book-fair.com/comics

www.book-fair.com/en/guestofhonour

www.buchmesse.de/selfpublishing

www.book-fair.com/hotspots

www.book-fair.com/storydrive

www.book-fair.com/weltempfang

www.book-fair.com/selfpublishing



Designed to meet the unique needs of independent publishers, 
IngramSparkSM is a smarter, more cost effective way to reach more readers.

• Publish: Upload files and start publishing your print book and/or 
e-book within minutes

• Print: Beautiful, bookstore-quality books printed as soon as you 
need them, shipped directly to you or your customers

• Distribute: Make your book or e-book available to our worldwide 
network of more than 39,000 booksellers, online retailers, and libraries

“IngramSpark removed the anxiety
from the publishing process.”

—RICHARD KILBORN

ingramspark.com  

Follow IngramSpark:

Learn More and Get Started at www.ingramspark.com



12   /   FRANKFURT BOOK FAIR 2014: HERE WE ARE

Plan ahead for a successful triP

Frankfurt Book Fair attendees plan their schedules months in ad-
vance in order to get the most out of the trip. They set meetings in 
half-hour increments, prepare sales materials, and define their busi-
ness goals. To have a successful visit to the Fair, you will also need 
to do a lot of planning in advance. This includes figuring out what 
you want out of the trip, setting up appointments with people you’d 
like to meet, identifying events you want to attend, and making your 
travel arrangements well in advance.

Define your Goals
Why do you want to go to the Frankfurt Book Fair? Answering this 
question is important because it will inform which events you at-
tend, who you set meetings with, and of course, how much success 
you will experience. Here are some examples of what you might 
want to accomplish:
 / Build a network of publishing contacts
 / Find an international publisher for your book
 / Learn more about the international rights business
 / Identify new technology to help you create, sell and market your 

work
 / Learn about self-publishing opportunities internationally
 / Meet other indie authors in Frankfurt
 / Market research on international publishing markets

Research People and Companies
Once you’ve decided what you want to achieve in Frankfurt, create a 
list of people you’d like to meet, companies you want to learn more 
about, and what information you need to reach your goals. Use this 
list to set up meetings ahead of the Fair (see Schedule Meetings be-
low), and give yourself a plan of action while you’re at the Fair. You 
can find a list of Frankfurt Book Fair exhibitors in the online Exhibi-
tors Catalogue. You should also read industry blogs, trade journals 
and websites to help you identify more names and companies.

Schedule Meetings
Generally speaking, most people have fully booked Frankfurt sched-
ules by the end of August. Meetings are scheduled in half-hour in-
crements, and it’s not unusual for a busy agent or publisher to have 
back-to-back meetings all day long. This means that in order to have 
longer conversations with people, you have to contact them in ad-
vance and set a time and place to meet at the Fair. 

Start by identifying companies or people you’d like to meet. 
Contact them as soon as possible via email with a request to meet 
in Frankfurt, and be sure to include some brief information about 
your work and why you want to meet. Keep your request concise, 
polite, and professional. You might also suggest a day and time for 
the meeting. If the company has a stand, suggest that you meet at 
their stand. (Stand numbers are usually written out like this: 4.2 
B123. This means Hall 4.2, row B, stand number 123.)

Think of your meeting request as an initial pitch of yourself and 
your work. 

Don’t be put off by a few no’s. The self-publishing community in 
Frankfurt is still new, and most publishers and agents don’t expect 
Frankfurt meeting requests from authors. Keep in mind that during 
many meetings in Frankfurt, agents and publishers are able to pres-
ent an entire catalogue of books that have already sold successfully 

in their home markets (and internationally, in some cases), which 
means each half-hour meeting has a lot of business potential. As 
an individual author, you’ll have a more limited selection of titles 
to present.

If you aren’t able to schedule a meeting with a particular person, 
try to catch this person at their company’s stand. The larger stands 
will have a reception desk, where you can leave a message and a 
business card. 

Professional Tip: The fairgrounds of the Frankfurt Book Fair 
are huge. If you have meetings scheduled in different halls, leave 
plenty of time between appointments to get from one hall to another. 
It can take up to 15 or 20 minutes to talk from one side of the fair-
grounds to the other. Download the map of the Frankfurt Book Fair.

Frankfurter Buchmesse / Alexander Heimann
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AUGUST
 / Research companies and contacts in Exhibitor Catalogue
 / Schedule appointments
 / Need a visa to travel to Germany? Request an invitation from Frankfurt (Deadline: September 1)
 / Is your passport up to date?
 / Book your flight and hotel room

SEPTEMBER
 / Subscribe to Publishing Perspectives to read about Frankfurt and the industry
 / Search Calendar of Events and build a schedule of events you’d like to see
 / Follow the Frankfurt blog for info about events and attendees
 / Buy your Frankfurt Book Fair trade visitor ticket 
 / Buy tickets to conferences and workshops
 / Create and print promotional material
 / Does your mobile phone work in Germany?

OCTOBER
 / Print out your appointment and event schedule (with contact names and locations), travel plans, Book Fair ticket
 / Check the weather and pack accordingly (be sure to bring comfortable shoes)
 / Attend the Frankfurt Book Fair!
 / After the Fair, send follow-up emails to people you met

tiMeline for a successful frankfurt triP

Marc Jacquemin / Frankfurter Buchmesse
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at frankfurt: how it works
Like any event that has taken place for many decades (the first mod-
ern Frankfurt Book Fair took place in 1949, but the tradition goes 
back to the Middle Ages), the Frankfurt Book Fair has its own sub-
culture and set of do’s and don’ts. Here are a few pro tips to help you 
network and get the most out of your trip.

Meeting Etiquette and Tips
Have discussion points ready for each meeting. Do some research 
about the company or person so you know a little bit about what they 
do and how you might work together.

Arrive on time. This seems like a no-brainer, but most people 
will only wait for 5-10 minutes for their appointments to show up. 
Time is precious in Frankfurt.

Take notes and gather business cards. This will help you keep 
track of everyone you met and who you want to contact later. If you 
promise to send someone information after the Fair, write it down 
so you don’t forget. These notes will help you follow up effectively, 
which in turn will help you make the most of your new contacts (see 
After Frankfurt).

Have your promotional material ready. Leave a little information 
about yourself so that the person you are meeting has something to 
take home. This will help them remember you and potentially follow 
up on your conversation.

Keep it to 25–30 minutes. It’s likely that the person you’re meet-
ing has another appointment right after yours. 

Be polite and professional. Another no-brainer, but word travels 
quickly at the Fair. Protect your professional reputation and treat 
everyone with courtesy and respect.

What to Wear
Most people in Frankfurt are dressed in business casual attire. Men 
wear jackets and, sometimes, ties. Women wear dresses, skirts, or 
nice trousers. Dress to match, and you’ll be seen as a serious profes-
sional, more so than if you show up in jeans and sneakers.

Promotional Material
Create a set of promotional material about you and your work that 
you hand out to people you meet, and keep digital copies that you 
can easily email. Here are some suggestions about what kind of pro-
mo material to create and what information to include:

Business cards: You’ll give these out to everyone you meet, so 
bring enough to get you through the trip. If you don’t have any busi-
ness cards, get some printed. Online printers like Vistaprint offer 
business card printing and design for as little as $25.

One-sheet about your book(s): include the title, cover image, 
book description, review quotes or press coverage, as well as your 
photo, bio, website URL and contact information. If the book has 
been published, add the ISBN number, book sales data and available 
rights. Get these printed in colour.

(If you are looking for more information on how to create your 
one-sheet, take a look at what literary agencies do. Many of them 
will post their Frankfurt Rights List on their websites, which you 
can download.)

Postcard about your book: title, cover, short description, re-
view quotes, your website URL, and contact information.

Other information to consider: you might want to include 
Goodreads and Amazon reviews, fan base information (Twitter fol-

lowers and Facebook likes), links to interviews you’ve given or ar-
ticles you’ve written.

Design: A professional design will go a long way toward show-
ing that you are serious about your career as a writer. Hire a free-
lancer or ask your graphic designer friend to help you. If you want 
to do this yourself, make sure your page is uncluttered, your images 
are big and crisp, and the type is easy to read.

If you have self-published your book, don’t forget to bring a few 
copies. You might also consider giving out a download link to your 
manuscript (you can do this through a cloud-hosting service like 
Dropbox).

After Hours
What you do after the Fair closes each day is just as important as 
what you do during the day. Resist the urge to go back to your hotel 
room early. As mentioned earlier, the publishing business is built on 
relationships. What better time to build a rapport with someone than 
over drinks or dinner?

As the Fair winds down each day, a handful of exhibitors will 
host stand receptions, where they’ll serve wine and invite people to 
mingle. If you see a crowd gathered around a stand sipping wine, 
ask if you can join in. This is a great way to meet new people.

Publishers also host parties after the Fair, usually in a bar or 
other venue in the city. Some parties are invitation-only, but others 
are open to everyone. If you hear about one of these parties or get 
an invitation, go.

If you find yourself without party plans for the evening, gather 
up a few people and go out to dinner. You never know where the 
conversation will lead—to new business, new ideas, and new friends. 

After dinner, head over to the bar of Frankfurter Hof, one of 
Frankfurt’s grand, old hotels. This is THE late-night hangout for Fair-
goers, and it’s a great opportunity to have fun and meet people. 

Serendipity
Some of the most successful books that publishers and agents have 
discovered in Frankfurt are the result of serendipity—chance meet-
ings in hallways, at parties, or in hotel lobbies. Be sure to schedule 
some free time to simply wander the halls, discover, and chat with 
new people. Be open to new ideas that you hadn’t previously consid-
ered, and always have your business cards handy.

Frankfurter Buchmesse / Peter Hirth
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Follow Up After the Fair
Your work isn’t over once you get home from Frankfurt. You just 
spent a significant amount of time and money to attend the Frank-
furt Book Fair and create valuable industry connections. Don’t let 
your hard work go to waste by letting these new connections fade. 
The first thing you should do when you get home is to follow up with 
every single person you met.

Get out your meeting notes, remind yourself what you talked 
about and what you said you would send or do, and start sending 
emails. If you said you would send additional information or pass on 
someone else’s contact information, this is the time to do it. In your 
email, refer back to your conversation with the person, and make 
sure you’ve followed through on the promises you made.

Almost everyone in Frankfurt will send and receive follow-up 

emails. The information overload can be overwhelming, so keep your 
emails short and sweet.

If you missed an appointment with someone, send an email with 
a short apology and suggest that you try to meet another time.

Stay in Touch with New Contacts
After spending a significant amount of time and money to build a 
new network of contacts, you want to make sure you maintain your 
relationships. 

Keep a list of the people you met in Frankfurt, and send an email 
to these people every now and then. If you decide to attend another 
book fair, or to attend Frankfurt again next year, this list of contacts 
should be your starting point for making appointments. They might 
also be able to recommend more people for you to meet.

after frankfurt

extra links and resources
Websites you’ll want to visit, information to print out and 
take with you on your trip, and year-round resources to 
help you network and build your business

Industry News
 / The Bookseller (UK) - www.thebookseller.com
 / Bookbrunch (UK) - www.bookbrunch.co.uk
 / Books+Publishing (AUS) - www.booksellerandpublisher.com.au
 / Digital Book World (USA) - www.digitalbookworld.com
 / GalleyCat (USA) - www.galleycat.com
 / Publishers Lunch (USA) - www.publishersmarketplace.com
 / Publishers Weekly (USA) - www.publishersweekly.com
 / Publishing Perspectives (Global) - publishingperspectives.com
 / Shelf Awareness (USA) - www.shelf-awaremess.com

Frankfurt Book Fair - www.book-fair.com
 / Calendar of Events
 / Dates and Opening Hours
 / Exhibitor Catalog
 / Guest of Honor info and exhibition
 / International Book Market Reports
 / Who’s Who Catalog

City of Frankfurt
 / Deutsche Bahn (long-distance trains) - www.bahn.de
 / Hotel and Restaurant Guide - www.hotelguide-frankfurt.com
 / Map of underground and regional trains - www.rmv.de
 / Tourism Board of Frankfurt - www.frankfurt-tourismus.de

Frankfurter Buchmesse / Peter Hirth
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