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The Ebook Revolution Marches On

Consumers may see ebooks as simply an-
other reading option, but in the publish-

ing business, ebooks continue to be seen as 
a force of massive potential disruption and 
opportunity. Established markets, in partic-
ular, are pushing new, even more consum-
er-friendly business models. Take Spain, for 
example, where a coterie of major and local 
players, from Amazon, Google and Apple, to 
Casa del Libro, Fnac and El Corte Ingles, are 
locked in fierce rivalry for ebook buyers. En-
ter Nubico, a collaboration between retailer 
and book club operator Circulo de Lectores 
and telecom company Telefonica. Nubico is 
offering a competitively priced ebook sub-
scription service for consumers, and an at-
tractive royalty model for publishers (read 
the story on page 12). 

Further afield, in the Arabic speaking 
world, Kotobi.com, a major new ebookstore, 
is finding early success and is taking on Neel 
wa Furat, the major incumbent, where eb-
ooks currently represent some 10% of the 
bookseller’s annual revenue. Yes, you read it 
right: serious regional players are duking it 
out for the Arabic digital dollar—or dirham 
or dinar (see our stories on pages 9 and 18). 
How long will it be before Amazon takes no-

tice and moves into the region? My guess: 
not long.

Amazon, as has been the case for the last 
decade, is the one company every would-be 
ebook entrepreneur in a developing market 
fears the most. When they entered Brazil at 
the end of 2012, they were on a level playing 
field against rivals that included Kobo, Ap-
ple and Google. But now they’ve pulled their 
trump card: distribution and direct sales of 
Kindle devices (read the story on page 6). 
It’s as if the company reverse-engineered 
the distribution problem that plagues a geo-
graphically huge country like Brazil, using 
the relatively low-risk, low-infrastructure, 
limited logistics ebook. Today they’re now 
only a step away from selling print to the 
nearly 200 million strong Brazilian consum-
er market. 

And so, the revolution continues to march 
across the globe. 

Every month, Publishing Perspectives 
strives to bring you the most up-do-date, 
relevant and interesting book, publishing 
and media news, essays and editorial from 
across the globe. Have a story for us? Want to 
tell us how we’re doing? Get in touch. We’d 
love to hear from you. 

Edward Nawotka, editor-in-chief of 
Publishing Perspectives recaps some 
of the global trends in the ebook 
business, and the “massive potential 
disruption and opportunity” this 
format brings to the book industry.

http://publishingperspectives.com/contact/
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Amazon Brazil Sells Kindles Direct to Consumers
Experts speculate that print book sales and more influence in Brazil’s publishing industry will soon follow.

Photo: São Paulo skyline
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If you were to characterize Amazon’s rela-
tionship to the Brazilian market as of last 

month, you might say it was like virtual sex, 
since one extremely important element for 
good e-commerce—and for good sex—was 
missing: the physical aspect. After all, Ama-
zon’s Brazilian store still only offered ebooks 
and digital apps a year after its launch in De-
cember 2012. It was a flirtation that never 
quite got physical enough to satisfy the fully 
aroused Brazilian consumer.

A two-page feature published last month 
by VEJA—the largest Brazilian weekly—
criticized the company for a slow start. In 
the article, headlined “Rocks on the Road,”  
journalist Thiago Prado evaluated Amazon’s 
first year of operations, noting that Ama-
zon faced “problem after problem” and “fin-
ished its first year in low gear.” He blamed 
the Brazilian bureaucracy, its high taxes and 
high costs, as the main culprits for Amazon’s 
struggles.

And there is some truth in it. To cite just 
one important example, Kindle devices were 
only sold by Amazon’s partners in Brazil, 
both online and in bricks-and-mortar stores. 
The partnerships even allowed pop-up ki-
osks in popular malls to carry the Kindle 
brand, marking the first Amazonian attempt 
at a bricks-and-mortar venture in the world.

But just five days after the VEJA exposé 
hit newsstands, Amazon made its move, an-
nouncing it would start to sell and ship Kin-
dle devices and accessories directly, using 
its own distribution and logistics solution.

Amazon Claims 40% Share of Ebook Market
Though 2013 was an all-digital year for 

Amazon in Brazil, performance was far from 
a let-down. The same VEJA article pointed 
out some interesting Amazon numbers. Ac-
cording to Prado, some 60,000 Kindle de-
vices were sold in Brazil, and the company 
claimed a 40% market share for ebooks. 
Prado doesn’t reveal his source for the data, 
and it is not clear if the number of Kindles 
include those brought by Brazilian visitors 
to the US, usually smuggled in the middle of 
their dirty laundry to stymie customs offi-
cers at the airport. Also, the estimate of Am-
azon’s market share seems highly optimis-
tic—the general industry consensus is that 
it is probably closer to 30%—though it is yet 
unknown just how successful Amazon was 
at selling Kindles through the all-important 
Christmas period.

Still, the fact remains that as of today Am-
azon is the number one ebookseller in Brazil. 
It’s quite an accomplishment for a company 
that only started selling ebooks in Brazil 
in December 2012, lagging behind several 
other competitors.

Another interesting fact mentioned by 
Prado is Amazon’s use of a lobbyist to ad-
vocate for legislation that would exempt the 
dedicated Kindle from taxes, much in the 
way books are classified.

A New Game for Amazon in Brazil
For the book industry, the entrance of Jeff 

Bezos’ company into physical e-commerce is 
a milestone. As they were heretofore limited 
merely to digital goods, the Seattle giant was 
seen as little more than a São Paulo pigmy. In 
2013, ebooks books accounted for just 2-3% 
of the Brazilian trade book market; even with 
a share of 30% of ebooks, Amazon’s overall 
share of the Brazilian book trade was below 
1%—a situation which gave it little negotia-
tion power with publishers. That, coupled 
with resistance from local brick-and-mor-
tar competitors, obliged it to offer conces-
sions when negotiating its digital contracts. 
In some cases, the company even accepted 
steep limitations for customer discounts.

But it is a new game now. It is known that 
Amazon has been negotiating printed book 
distribution contracts with the largest Bra-
zilian publishers for several months, even 
though they did not have a logistics opera-
tion in place. Now, their logistics—it is not 

the fact remains that 
as of today, Amazon is the 
#1 ebookseller in Brazil . . . 
quite an accomplishment for 
a company that only started 
selling ebooks in Brazil in 
December 2012.

http://publishingperspectives.com/2013/01/publishnews-brazil-amazon-opens-kiosks-to-sell-kindles-in-brazil/
http://publishingperspectives.com/2013/01/publishnews-brazil-amazon-opens-kiosks-to-sell-kindles-in-brazil/
http://publishingperspectives.com/2013/01/predicting-the-winners-and-losers-in-brazils-ebook-war/
http://publishingperspectives.com/2013/01/predicting-the-winners-and-losers-in-brazils-ebook-war/
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Read more about ebooks in Brazil:

By Carlo Carrenho

Is Barnes & Noble’s Nook 
Expanding to Brazil?

An email to Brazilian publishers suggested 
that Barnes & Noble plans to start selling 
ebooks in Brazil soon, but B&N has yet 
to confirm.

clear if it is outsourced or not—is alive and 
kicking. And it is well known that if you can 
ship a Kindle, you can ship anything. There is 
no doubt that printed books are coming soon 
. . . probably very soon. Once Amazon starts 
selling and shipping print books, it will have 
further leverage to negotiate and will be all 
the more competitive in Brazil.

One should also note that Amazon is al-
ready one the largest sellers of foreign-lan-
guage print books in Brazil, and possibly the 
largest, with the thousands of English titles 
ordered every month from Amazon in the US 
by Brazilian customers. With this custom-
er base alone, Amazon already has a solid 
launch pad for selling print books in Brazil.

Naturally, Amazon is still building up its 
distribution. It may not be up to American 
standards of next-day delivery, but it is pret-
ty solid for Brazil: shipping on Kindles deliv-
ered to big cities, such as São Paulo and Rio de 
Janeiro, will take 1 to 3 business days. Read-
ers in more remote cities, such as Macapá 
in northern Brazil, which is on the Equator, 
will have to wait 8 to 11 days. Brazilian pub-
lishing professionals like to joke that, given 
the lack of infrastructure, only Bezos’ futur-
istic octocopter drones will be able to make 
deliveries in Brazil as fast as in the US.

However, other customer-friendly servic-
es Amazon offers, such as one-click purchas-
ing and the ability to save payment informa-

tion, are already an improvement over many 
other Brazilian e-commerce competitors.

Yes, it took 13 months for Amazon to get 
physical with Brazil and take it to first base. 
But mark my words: it won’t be long before 
they take it to the next level and fully con-
summate the relationship with the tall, tan, 
dark and lovely Brazilian consumer by de-
livering physical books.  •

Read this article online »

http://publishingperspectives.com/2014/02/is-barnes-nobles-nook-expanding-to-brazil/
http://publishingperspectives.com/2014/02/is-barnes-nobles-nook-expanding-to-brazil/
http://publishingperspectives.com/2014/02/in-brazil-amazon-starts-selling-kindles-direct-books-are-next/
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In the Arab World Islam Sells in “P,” 
Unorthodox Sells in “E”

In the continuation of our regular series, 
global rights platform IPR License looks 

at what’s happening in key publishing ter-
ritories around the world. Here we focus on 
the Arab book market.

Over the past few years, several Arabic 
countries have faced what seems to be con-
stant upheaval and have endured a number 
of catastrophic events. The Arab Spring in 
the Middle East did heavily affect the pub-
lishing business in the area, as the riots were 
spreading from Tunisia to Egypt, Yemen to 
Syria.

The publishing industry was affected not 
only in the countries where the riots took 
place, but also in the rest of the area, where 
people turned to the television in order to 
get information on what was going on. In ad-
dition, the climate of uncertainty prevented 
many people, who are now concerned about 
the future, from buying books.

Bookstores started to shut down—report-
edly, the Obeikan publishing group decided 
to close about three quarters of their stores 

Literary scout Simone Garzella 
looks at what’s selling in the the 
Arabic book market how the region 
continues to evolve amidst some 
troubled times.

Below, international publishers participate in the 2013 Sharjah Book Fair’s Professional Program, a day of rights 
meetings, discussion and networking between Arab publishers and their global counterparts.
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in Saudi Arabia. And in the Middle East, there 
have never been many bookstores (there are 
approximately 5,000).

At the same time, online bookstores have 
started to sell more ebooks. For example the 
ebook sales at Neel wa Furat, the largest 
online bookstore in Arabic (its name means 
Nile and Euphrates), represent now 10% 
of the bookseller’s revenues (and it started 
selling ebooks only recently).

Sales and Piracy
There is a difference in the kinds of books 

which are sold online and the books which 
are sold on paper. For example, when it comes 
to printed books, the bestsellers are religious 
books about Islam, followed by novels, both 
in Arabic and in translation. Dan Brown is a 
bestseller. Another fiction bestseller is Ara-
bic author Saud Alsanousi’s The Bamboo 
Stalk—published by Arab Scientific Publish-
er—a novel which was awarded the Interna-
tional Prize for Arabic Fiction at the end of 
2012.

On the ebooks front, the titles which are 
selling well are those which are less ortho-
dox, and include books that criticize the gov-
ernmental establishment and discuss reli-
gious conflicts in the area.

Piracy is a big problem in the Middle East. 
It already existed with printed books, and 
this is getting even worse with the ebooks, 

as the titles are being stolen and distribut-
ed very widely on the net for free. In order 
to understand how big this issue is, just try 
and Google “PDF ةيبرع بتك” (“Arabic books 
in PDF”), and you will find more than 50,000 
titles for free on the Internet.

In this climate, public and private insti-
tutions who subsidize the publication and 
translation of books play a very important 
role. They promote culture and also transla-
tions (very few foreign books are translated 
into Arabic, but the situation has also been 
changing thanks to these institutions).

In addition, book fairs like those in Abu 
Dhabi and Sharjah are starting to promote 
international cooperations between the Mid-
dle East publishing market and the rest of the 
world. In this area there is a desire of open-
ing up to new culture and ideas through the 
publication of foreign books, which requires 
both more translations and a legal way of 
working, with regular agreements with for-
eign publishers, the payment of the royalties 
and good translations.

This is not only in the interest of the for-
eign authors who are being read in Arabic, 
but also of the Middle Eastern companies 
who have always played by the rules.

Interview by Tom Chalmers, Managing Di-
rector at IPR License.  •

Read this article online »
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Read more on Saud Alsanousi:

By Olivia Snaije

Kuwaiti Writer Saud 
Alsanousi Receives $50,000 
Arabic Fiction Prize

Alsanousi is among the youngest 
writers to win this prestigious award.

Saud Alsanousi at the Arabic Fiction Prize winner 
announcement in 2013 (Photo: Kheridine Mabrouk)

http://www.neelwafurat.com/
http://www.arabicfiction.org/book/93.html
http://www.arabicfiction.org/book/93.html
http://www.iprlicense.com/
http://publishingperspectives.com/2014/02/in-the-arab-world-islam-sells-in-p-unorthodox-sells-in-e/
http://publishingperspectives.com/2013/04/kuwaiti-writer-saud-alsanousi-receives-50000-arabic-fiction-prize/
http://publishingperspectives.com/2013/04/kuwaiti-writer-saud-alsanousi-receives-50000-arabic-fiction-prize/
http://publishingperspectives.com/2013/04/kuwaiti-writer-saud-alsanousi-receives-50000-arabic-fiction-prize/
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Inside Nubico, Spain’s Latest 
Ebook Subscription Service

Two giants from the Spanish publishing 
and telecommunication industries re-

cently joined their expertise to create a new 
ebook cloud platform that is sure to have 
an influence over how Spanish readers ap-
proach reading ebooks.

Nubico—pronounced with an accent in 
the second syllable, a merge of “nube” (cloud) 
and “contenido” (content)—provides sub-
scription-based access to thousands of eb-
ooks from major Spanish publishing houses 
in Spanish, English and Catalán.

The titles (comprising history, crime, ro-
mance and erotica, as well as self-help, busi-
ness and cooking) are cloud-stored and 
accessible from tablets, e-readers, smart-
phones and PCs. Readers can build their own 
libraries but cannot download any of the ti-
tles unless they buy them from a special Nu-
bico ebookstore.

Nubico was launched this past September 
and builds on the previous publishing and 
technology projects of two of Spain’s crown 
jewels in business history: Circulo de Lecto-

We talk to David Fernández Poyatos, 
CEO of Nubico, the Spanish ebook 
subscription service that is looking 
to acquire 30% of Spain’s digital 
reading market.

http://www.nubico.es/
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res and Telefonica. “Círculo,” as the company 
is commonly known among its customers, is 
a familiar brand in the Spanish book mar-
ket, a successful mix of book club, publisher 
and music retailer with more than 50 years 
in the market, , and currently a 50-50 joint 
venture between Germany’s Bertelsmann 
and Spain’s Grupo Planeta.

Telefónica, on the other hand, brings in 
the tech component. The broadband and tele-
communications provider founded in 1924 

has built a strong foothold in Europe, Spain 
and Latin America over the last decades by 
taking over major local fixed-line, mobile 
and Internet service providers and making 
large investments in local IT infrastructure.

According to David Fernández Poyatos, 
CEO of Nubico in Barcelona, “Telefonica was 
working on a project called Movistar EB-
ooks, a project on digital reading based on 
the copy selling model. Meanwhile, Círcu-
lo de Lectores was already operating in the 
ebook market with Booquo, a subscription-
based ebook platform. They saw that it was 
better to continue together instead of taking 
separate ways, so they joined technologies 
to develop this new platform.”

The Subscription Model for Ebooks
The Nubico platform works on the sub-

scription-based business model that has 
proven successful for the music and film in-
dustries with Spotify and Netflix, respective-
ly. “The single-copy sales model in e-pub-
lishing in Spain is already widespread and 
specialized in Spain with Amazon, Google, 
Apple, Casa del Libro, Fnac and El Corte In-
glés,” says Fernández. The subscription mod-
el for ebooks is currently in its infancy and 
gives the company the opportunity to lever-
age the platform to ask readers how they 
want to enjoy e-reading.

The debate over subscription models for 
ebooks has raged for years, but it is finally 
gaining traction in the US, through compa-
nies like Oyster and Scribd, and elsewhere, 

such as Russian-based Bookmate.ru. In 
Spain, where books remain pricey and the 
economy is still shaky, a subscription model 
offers publishers the opportunity to attract 
new readers. Of course, this is not the first at-
tempt in Spain at putting together subscrip-
tion models and ebooks, as Nubico has been 
preceded by 24symbols for some time.

How to Attract Readers to Subscriptions
From the start, the challenge for Nubi-

co has been how to lure readers into their 
online catalogue. In Nubico’s favor is the 
recently released 2013 Book Reading and 
Buying Habits Report in Spain showed that 
the numbers of readers in desktop, mobile 
phones and e-readers increased in 2012 in 
relation to 2010.

The most significant increase was regis-
tered in the group of e-readers, which rose 
from 1.7% to 9.7%, with readers going more 
for tablets rather than for reading-only de-

In Spain, where books 
remain pricey and the 
economy is still shakey, a 
subscription model offers 
publishers the opportunity 
to attract new readers.

David Fernández Poyatos, 
CEO of Nubico
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vices. Accordingly, Nubico opted to partner 
with Spanish tablet manufacturer BQ to offer 
Nubico users with BQ tablets and e-readers 
a reduced price on content.

With debates over ebook pricing still rag-
ing in the book industry, Nubico team set to 
find the best value-for-money price for sub-
scription-based e-reading. “We knew it had 
to follow two principles,” says Nubico’s CEO 
Fernández. “First, it couldn’t be too low so 
that readers would regard it as a low-value 
alternative; our references were broadband 
Internet services and subscription-based 
offers such as Spotify, which charges €9.99 
per month.”

“Second, it had to be sustainable and al-
low us to pay our suppliers. Our range here 
was between €6.99 and €9.99.” Within these 
limits Nubico set a monthly rate of €8.99, 
11% cheaper than the €9.99 alternatives in 
the subscription market. Meanwhile, Circu-
lo and Telefonica´s customers receive a 20% 
discount.

Nubico’s payment scheme to publishers 
works with a two-variable equation: income 
from monthly subscription and number of 
titles read. Titles must be read up to a 20% 
in order to be tallied in the equation. At the 
same time, internal control systems check for 
speed of reading and makes sure that titles 
that are flipped over aimlessly are not reg-
istered as read titles. Once these variables 
are brought together Nubico calculates and 

pays publishers a 30% of the membership 
fees daily.

Publishers can also opt for the sobrepre-
cio (overprice) service for some of their titles 
during a specified period in order to track 
reading trends and sales complementarity 
in print and ebook formats. If a publisher 
launches a title in print and ebook simul-
taneously he can request Nubico to charge 
readers an additional fee for reading it. In 
this way he can collate valuable information 
on reading behaviors and sales complemen-
tarity, receiving an additional 40% from this 
price category in income.

Future Plans and Latin America
At the moment, Fernández says Nubico is 

looking to take a 30% share of the Spanish 
ebook reading market by 2015.

Asked about plans for expanding the ser-
vice to Latin America, Fernández says that 
the business would need a complete over-
haul: “When we move our business propos-
al to Latin America, everything changes. At 
the moment Apple is the only platform ser-
vice operating in the region, with around 80-
85% of the ebook market. [But] we expect to 
start working in a Latin American country 
sometime this year—we don’t know which 
one yet—backed by the regional presence of 
Random House and Telefonica.”  •

Read this article online »
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Read more about subscription:

By Corey Pressman

Finitiv Offers Revenue 
Channel for Publishers

Andrew Brenneman on why his 
subscription platform for professional 
publishers might answer the question, 
how do we generate more revenue?

By Edward Nawotka

Oyster Shows Promise but 
Overlaps with Daily Deals

In using Oyster for several days, we’re 
impressed but find the selection often 
overlaps with books previously 
available during flash sales.

http://publishingperspectives.com/2014/02/inside-nubico-spains-latest-ebook-subscription-service/
http://publishingperspectives.com/2014/01/exprima-talks-finitiv-offers-revenue-channel-for-professional-publishers/
http://publishingperspectives.com/2014/01/exprima-talks-finitiv-offers-revenue-channel-for-professional-publishers/
http://publishingperspectives.com/2013/09/oyster-shows-promise-but-overlaps-too-often-with-daily-deals/
http://publishingperspectives.com/2013/09/oyster-shows-promise-but-overlaps-too-often-with-daily-deals/
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Read Complex STM Books on the Kindle? 
Not Possible? 
Not So.

“You’re reading an ebook on your 
device, whichever one it may be, but 
the font size is a bit small. You bump 
it from 10-point type to 12-point, 
the text reflows automatically, and 
your reading experience continues 
on without a hitch. But what if 
you’re reading epic math equations 
that are pages and pages long for a 
computer science course?”

Rachel Aydt talks with DCL (Data 
Conversion Laboratory) and MIT 
Press about converting complex 
content into ebook format.
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You’re reading an ebook on your device, 
whichever one it may be, but the font 

size is a bit small. You bump it from 10-point 
type to 12-point, the text reflows automati-
cally, and your reading experience continues 
on without a hitch. But what if you’re read-
ing epic math equations that are pages and 
pages long for a computer science course? 

This was the conundrum that MIT Press 
faced when trying to figure out how to pub-
lish complex math, science and technolo-
gy texts. Fortunately, there was a company 
in the wings who’d already considered the 
problem. Clearly, there was a need for a tech-
nology-savvy publisher who could properly 
code complex material so it could be loaded 
onto e-reader devices.

DCL (Data Conversion Laboratory, 
founded in 1981), which specializes in or-
ganizing, converting and enhancing content 
into digital formats, has created a special tag-
ging system that reflows complex equations, 
charts, graphics, and more. This was lucky 
for MIT, who, after partnering with them, 
was able to rerelease three of their most 
highly regarded computer science texts into 
a high quality digital format, including Algo-
rithms Unlocked by Thomas H. Cormen and 
Introduction to Computation and Program-

ming Using Python by John V. Guttag. The MIT 
Press, which celebrated its 50th anniversary 
in 2012, publishes approximately 200 titles 
per year, along with over 30 journals.

Bill Trippe, the press’s Director of Tech-
nology, was very happy to embark on a part-
nership with DCL. “Mainstream publishers 
in general have been thrilled and challenged 
by Kindle. It’s perfect for uncomplicated 
flowing text, but it becomes more complicat-
ed with larger formats, or elements such as 
tables and charts within mathematics.” For 
the most part, MIT is able to produce most 
of their own titles, but with these complex 
books they’ll continue to rely on DCL. The 
high-tech tagging makeover doesn’t take as 
much time as it might seem; in general DCL’s 
turnaround for MIT has been no more than a 
couple of weeks. And it comes at a fair price.  
“In the past we were challenged to find af-
fordable vendors,” says Trippe, adding that 
the partnership will continue long into the 
future. “Their experience in this field is just 
so deep,” he says.

The challenge now for DCL is to pull all of 
the e-reader platforms onto the same page. 
It would of course be most convenient if the 
technology could be instantly transposed 
from device to device, but since not all of them 
work in the same way there’s not a uniform 
coding system. “We’re encouraging various 
device makers to support our technology in 
the same ways,” says Mark Gross, President 
and CEO of DCL. “For the MIT titles we had 
to create a tagging system that flows within 

[Kindle is] perfect for 
uncomplicated flowing 
text, but it becomes more 
complicated with larger 
formats or elements such 
as tables and charts within 
mathematics.

http://www.dclab.com/
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the constraints of what the Kindle can do. 
We coded them at a high level for what will 
initially be used in a more simple way.” For 
the layperson, it’s kind of like saying they’ve 
tailored the technology, but have left room 
for them to grow.  (Far more diplomatic than 
saying they’ve dumbed it down for the Kin-
dle.) In other words, as the Kindle’s technol-
ogy becomes more sophisticated, they’ll be 
able to continue using this tagging system.

Another issue is that readers have grown 
accustomed to better quality on all digital 
fronts. A poorly formatted book might now 
merit a negative review, despite how won-
derful the content is, when several years 
ago that wasn’t even in consideration. You 
got what you got and you were happy that it 
was digital. “Quality has become much more 
important,” says Trippe. The readability of 
charts and graphics could illicit a positive or 
negative review, which doesn’t bode well in 
an online sales environment like Amazon or 
B&N, where one trips over reviews before 
they can say their two’s times tables.

Of course sales aren’t the sole reason for 
improving complicated content. “It isn’t just 
science and technology textbooks that were 
sorely in need,” explains Gross. “All of the 
government agencies have to deliver mate-
rials as widely as possible.” DCL recently 
announced a five-year agreement with the 
U.S. Copyright Office and the Library of Con-

gress. From the press release: “This five-year 
agreement with DCL is part of the Library of 
Congress’s expanding efforts to acquire dig-
ital content and meet the growing demand 
for e-publications.” Another press release 
on their website states that revenues were 
up 18% in 2013, with a three year growth of 
60%. So far, the business model seems to be 
working.  •

Read this article online »
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By Vinutha Mallya

Indian STM Publishing Worth 
$200m, 20% Growth

A snapshot of STM publishing in India, 
which represents 84% of the publishing 
industry’s profits in the country, from 
this year’s GLOBALOCAL conference.
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Major New Arabic Ebookstore Seeing Early Success

Kotobi.com, a major new Arabic ebookstore, may be a game-changer for the region. 
Publishing Perspectives looks at how this new company has already accomplished so much.
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Book piracy is one of Arab publishers’ 
biggest bugaboos. Unauthorized copies 

appear on university campuses, on street 
corners, and all over the Internet. But those 
who download illegal copies are generally 
not looking to skim off authors’ or publish-
ers’ earnings. They are often bibliophiles, 
academics, and even literary critics.

Often enough, these “pirates” would be 
willing to pay a fair price for their books. 
However, a particular book may simply not 
be available in shops in their city. Many de-
voted Arab readers still make special trips—
to Beirut, to Cairo, or to a large book fair—in 
order to buy what they want.

Ashraf Maklad, Managing Director of the 
new Arabic ebookstore Kotobi.com, under-
stands the Arab reader’s dilemma. His new 
venture, underwritten by telecom giant Vo-
dafone, aims to help both readers and pub-
lishers by offering a full library of reason-
ably priced Arabic ebooks.

Kotobi.com launched at the close of this 
year’s Cairo International Book Fair to con-
siderable fanfare, and the shop may repre-
sent a shift in big publishers’ attitudes to-
ward ebooks. Until now, big Arab publishers 
have seen the Internet as a place that’s drain-
ing their readership. But for readers, the In-
ternet has solved some of the massive dis-
tribution challenges that face the region.

There have been previous attempts to 
make this trade “legal” by opening up an Ar-
abic ebookstore, Maklad said. But none of 
these stores has been able to take off. Indeed, 

some of the previous attempts have left pub-
lishers scared.

“They have actual examples where peo-
ple have come into the market, set up shop, 
taken their books, sold [them], and have not 
paid them,” Maklad said. “And I think that has 
caused [the publishers] to not to go into this 
ebook market. Which in turn encourages pi-
racy.”

Publishers are not the only ones who’ve 
been wary of the ebook market. Arab con-
sumers generally have not been big credit 
card users, and have been particularly averse 
to entering credit card information on local 
websites. But Kotobi.com gets around this 
problem by also allowing mobile payments.

“That,” Maklad said, “was one of the key 
factors that got the publishers excited.”

Game-changer for the Arabic Book Market
A trustworthy ebookstore could be an 

enormous game-changer in Arabic publish-
ing, where distribution has put up huge bar-
riers between books and potential readers. 
Each country has its own censorship and im-
port procedures that can stall shipments of 
books indefinitely.

Maklad adds that this is not just a problem 
internationally, but also within countries. A 
book that is available in Cairo is not neces-
sarily accessible in Luxor or Minya. Beyond 
censorship issues, there is simply the cost of 
shipping.

“Every time I sit with a publisher, they 
say they get people from Minya and Luxor 

A trustworthy ebookstore 
could be an enormous game-
changer in Arabic publishing, 
where distribution has put up 
huge barriers between books 
and potential readers.

https://kotobi.com/Welcome.html
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and Assiut and Aswan asking them to mail 
a book to them. The cost of sending a book 
is more than the book. And the same for the 
Egyptians living abroad. The cost of shipping 
the book is three times the cost of the book.”

The distribution problem doesn’t just af-
fect publishers and readers. It also means 
that emerging authors don’t get a chance 
to have their books widely available, Mak-
lad said, as publishers only ship out famous 
authors. “And the young talent don’t get a 
chance to have their books sold across the 
region.”

40 Publishers Represented
Currently, forty publishers have commit-

ted their books to Kotobi.com. But these are 
“the top forty,” according to Maklad, and in-
clude giants such as Dar al-Shorouk and Nah-
det Masr.

Emirati author Noura Noman, whose sci-
ence fiction novels Ajwan and Mandan are 
published through Nahdet Masr, was excited 
by the news. “Young adults are now surgi-
cally attached to their smartphones,” Noman 
said. “Providing ebooks in Arabic means giv-
ing them more choices with what they read.”

Nouran El Masry, VP and e-publishing 
manager at Atlas Publishing, also cited young 
readers as a key reason her publishing house 
was interested in the project.

El Masry said that Kotobi.com “allowed 

us to reach a different category of readers.” 
Also, “it allows my books to be internation-
ally known rather than being only available 
and known in my country.”

Maklad said that there are still a few el-
ements missing from Arabic’s e-publishing 
landscape. Key among these are profession-
al EPUB creators and an aggregator to work 
with smaller publishers. In the short term, 
Maklad has been digitizing books and train-
ing publishers to do it themselves. But, as the 
digital market matures, more service provid-
ers will be needed.

Although Kotobi.Com has only been up 
since early February, the webstore has al-
ready shown strong usage. Publishers have 
been able to watch how sales spike after an 
author tweets about his book, and Maklad 
was tracking sales in dozens of smaller cit-
ies across Egypt. Of free public-domain nov-
els available on the site, “eighteen thousand 
three hundred and something” were down-
loaded in the site’s first nine days.

The next step is getting more publishers 
from around the region to buy in.

“And that’s what I’m doing now,” Maklad 
said. “I want everyone on this.”  •

Read this article online »
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How I Brought My Thriller from 
the ’70s into The 21st Century

Author Warren Adler is best known for 
his novel, The War of the Roses, which was 
made into a box office hit starring Michael 
Douglas, Kathleen Turner and Danny DeVito.

In the mid-seventies, I was having a drink 
in a pub in London with a British diplo-

mat who was on leave from his post in the 
British Embassy in Beijing. It was around 
the height of the antagonism between China 
and the Soviet Union, and a relationship be-
tween China and the U. S. did not yet exist. 
In the midst of the Cold War era, we lived in 
a perpetual state of tension and uncertainty 
with the threat of a nuclear disaster always 
alive in our minds. Confrontational possibil-
ities with the Soviets and Chinese, both real 
and imagined were projected by the media, 
and the fiction of John Le Carré and Fred-
erick Forsyth dominated bookshelves and 
movie theaters.

Since China in those days was a closed so-
ciety, I was eager to hear about my compan-
ion’s experiences in this part of the world 
and, after a pint or two, he was happy to 
oblige. Most of his stories were sensational. 
He had played frequent tennis matches with 
George Bush, the elder, when he was Chief of 
the U.S. Liaison Office in China. He told me 
about how his oldest child was fluent in Chi-
nese courtesy of a Chinese nanny, about the Author Warren Adler
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poverty he saw, about the flavors he experi-
enced, and how the diplomatic community 
was deliberately isolated by the government. 
He described how he had periodically hand 
carried the Diplomatic pouch from Beijing 
to Ulan Bator, the capital of Mongolia, twice 
a month by rail, and how the Trans-Siberian 
Express entered China via Ulan Bator.

He had made the journey on the Trans-Si-
berian Express from Moscow himself and as 
he described the experience, I became mes-
merized. One must relate this meeting to the 
context of the times, and my world as a child 
growing up in the earlier part of the twenti-
eth century. The train was the principal mode 
of travel in those days. Train journeys were 
exotic and far-reaching. Celebrity culture 
was created around trains and boats. Pho-
tographs of celebrities disembarking trains 
was a common image in our minds. Railroad 
stations were palaces. Grand Central Station 
in New York City itself was a work of art.

I learned that the Trans-Siberian Express 
was the longest railroad trip in the world, a 
7,000 mile journey through numerous time 
zones, that its original route was from Mos-
cow to Vladivostok, a naval base off-limits to 
foreigners. The diplomat talked about every-
thing, Russian train engineering, the food on 
the train and the ethnic diversity along the 
Siberian tundra. That encounter in the pub 
was a novelist’s dream come true, it had ev-
erything; Cold War intrigue, espionage, state 
surveillance, the isolated worlds of the So-
viet Union and China. My imagination began 

to conjure up a story that would take place 
around the centerpiece of a journey on the 
Trans-Siberian Express. I was enraptured 
by the idea and presented it to my publish-
er at Putnam, the late Clyde Taylor. He too 
had grown up around the romanticism of 
train travel. The title alone, “Trans-Siberian 
Express,” was enough to sell him. “Write it,” 
he said. The book came out in 1977 and was 
hailed with positive reviews and sold well.

A book like Trans-Siberian Express, where 
the reader is immersed in a culture as unique 
and exotic as Russia, our distributors at Vook 
Inc. thought would make a great enhanced 
reading experience. They recommended the 
Apple’s iBook Author program to develop an 
illustrative and interactive storytelling expe-
rience, and we agreed that contextualizing 
the culture for a Western audience would im-
prove their reading experience. In a seren-
dipitous occurrence, we had recently taken 
on an intern who was born in Russia and is 
still connected to her heritage. She was able 
to assist with checking for accuracy, and in 
fact, creating enhancements.

Multiple Steps Toward Enhancement
The first step for the team at Stonehouse 

Press was to re-read the entire novel and cre-
ate a list of potential enhancements, essen-
tially relevant “factoids” to assist the reader 
in acclimating to Russian culture. Fortunate-
ly, this novel is a work of historical fiction, 
which gave us a lot of material to work with. 
The plot involving espionage, love and nu-
clear intrigue was set in the former USSR. 
Terms such as détente, politburo, Taganka, 

we agreed that 
contextualizing the culture 
for a Western audience 
would improve the 
reading experience
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Gulag naturally lent themselves to a glossa-
ry reference. The trouble lay in finding the 
balance between didacticism, creating a cul-
tural landscape and most importantly, not 
distracting the reader from the plot.

Once the glossary was finalized, we had 
to select images to accompany them. This 

required searching through hundreds of im-
ages both in the public and private domain 
of the Trans-Siberian Express, the Siberian 
landscape, the major players referred to 
such as General Chiang Kai Shek, Tsar Nich-
olas II (who had personally inaugurated the 
construction of the Trans-Siberian Express), 

exotic locations such as Lake Baikal, and the 
various cultural curiosities and personali-
ties of this great culture that travellers would 
encounter on the 7,000-mile journey. Find-
ing the right image that would evoke exactly, 
the ambience in the story was probably the 
most time-consuming editorial process.

Then came the greatest challenge; pro-
gramming the enhancements to flow with the 
ebook. The iBook program came with limita-
tions; image files wouldn’t load, and some-
times appeared corrupted or obliterated the 
text. We had to sacrifice certain desired en-
hancements, for instance we wanted glossa-
ry terms to appear as an image and text by 
tapping on the word. Certain enhancements 
were relevant in more than one chapter in 
the novel and conflict arose as to which page 
or point in the plot they best enhanced the 
text. The enhancements ultimately had to be 
laid out evenly throughout the book. Many 
aspects of Russian society had changed since 
I wrote the book, and we had to keep true to 
the period in which the story unfolded while 
ensuring the modern reader could under-
stand the world I had created.

Our team was dedicated to accuracy and, 
slowly but surely, with constant revision, the 
enhanced edition of Trans-Siberian Express 
was brought to your iPad.  •
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Explaining Australia’s Fair Use Publishing Conundrum

What would the proposed introduction of fair use to Australian copyright law mean for publishers, 
and why is it attracting international attention?



26

The Australian Law Reform Commission 
(ALRC) recently released a report pro-

posing that a “fair use” exception be intro-
duced to Australian copyright law, moving 
from a closed list of exceptions to the open-
ended fairness test which has characterized 
US copyright law since 1978.

Many in the publishing industry, both in 
Australia and overseas, have expressed sig-
nificant concerns about the ALRC’s propos-
al. But what are the concerns and what are 
the proposal’s longer-term implications?

Australian law currently provides for a 
number of exceptions to copyright law, col-
lectively known as “fair dealing” rules. These 
rules relate to uses of copyright material for 
the following:

• Research or study
• Criticism or review
• Parody or satire
• Reporting news
• Provision of professional advice

Limited use of copyrighted material for 
any of these purposes is permitted without a 
licence, so long as it passes a “fairness test.” 
The ALRC’s fair use proposal is aimed at sim-
plifying this system by providing that any 
use which meets a four-step fairness test—
almost identical to that in US law—will be 
protected.

Why Should the Global Community Care?
Australia is a tiny publishing market, so 

why is this debate being followed so closely 
by the international publishing communi-
ty? Part of the reason is that it may presage 
coming changes to the law in other jurisdic-
tions: recent copyright reviews in the UK and 
Ireland have also expressed support for fair 
use. Fair use principles underpin the busi-
ness models of companies like Google and 
Facebook, which may lead users of their ser-
vices to favor their expanded applicability.

Publishers are also concerned that in-
troducing fair use to a country they see as 
having no experience in the concept will be 
problematic. This argument deserves atten-
tion: Australian copyright law is built on a 
different foundation and aimed at different 
purposes than US law. However, Australian 
judges are becoming increasingly comfort-
able with citing international authorities, 
and they would doubtless draw upon the 
substantial body of US case law to establish 
Australian fair use principles.

Indeed, there is a trend towards increas-
ing international uniformity within every 

area of the law, but it is particularly strong 
within copyright law—which may not be an 
altogether bad thing. These days, it isn’t just 
large publishers who have to worry about 
foreign countries’ laws: any publisher dis-
tributing ebooks on the global market is vul-
nerable to the legal quirks of far-flung ter-
ritories. In this respect, a greater degree of 
international uniformity will reduce pub-
lishers’ transaction costs.

In fact, for foreign publishers accustomed 
to dealing with the US provision, fair use 
would offer greater certainty than current 
Australian legislation, which the ALRC has 
called “nearly indecipherable.” The current 
“fair dealing” exceptions can apply in unpre-
dictable ways to different media, so it may 
be difficult for a publisher to judge wheth-
er—say—an interactive or electronic ver-
sion of a title will be treated differently than 
its hardcover edition.

There is a parallel debate about wheth-
er making “transformative” but fair uses of 

there is a trend toward 
increasing international 
uniformity within every 
area of the law, but it is 
particularly strong within 
copyright law

any publisher 
distributing ebooks 
on the global market 
is vulnerable to the 
legal quirks of far-flung 
territories

http://www.alrc.gov.au/publications/copyright-report-122
http://
http://
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copyrighted works—such as Google Book 
Search—should be open to all, or just copy-
right holders. While transformative products 
based on publishers’ property, like Google 
Book Search, have the potential to increase 
discovery of backlist titles, many publishers 
see them as intrusions on their right to exploit 
their copyright. As the Australian Publishers’ 
Association pointed out in its submission to 
the ALRC review (PDF), discussion of “text 
mining” and other transformative uses of 
copyrighted property tends to suggest that 
the works involved are somehow just a pas-
sive or natural resource—raw materials—
from which others (including large, privately 

owned for-profit corporations) may extract 
value without sharing that value.

Ensuring publishers receive fair compen-
sation for the value derived from transfor-
mative uses of their property should be a 
priority for the industry. However, prohibit-
ing such uses outright is not an appropriate 
means to that end.

Will a Provision for “Fair Use” Pass in Australia?
In any case, Australia’s recently elected 

conservative government has indicated that 
it is unlikely to accept the ALRC’s propos-
als, so the risk of a sudden shift to fair use 
is small. At most, we may see an extension 
of the closed list of “fair dealing” exceptions. 
This is a pattern Australia has followed be-
fore, with no small amount of success: in 
response to changes in technology, we in-
troduced fair dealing provisions relating to 
“time shifting” of TV and radio broadcasts, 
parody and satire, and reverse-engineering 
of computer programs.

The problem? In these cases, Australian 
legislative action lagged judicial updates 
to US fair use doctrine by between 7 and 
22 years. Unless a new means of updating 
copyright law is implemented, one capable 
of reflecting emergent standards about use 
as they happen, there is a real risk that the 
gap between law and popular practice will 
increase popular disregard for copyright.

As an industry we are entitled to demand 
the strongest possible protection for our 
property. Australian publishers are particu-
larly motivated to do so, since Australians’ 
disrespect for copyright is arguably the most 
intense in the world, as data on television 
piracy shows. As the popularity of ebooks 
grows in Australia, it is not difficult to pic-
ture this nightmarish scenario playing out 
with popular new releases.

In the long run, then, this disrespect for 
copyright has the potential to harm the in-
dustry far more than any judicially mediated 
fairness test could. Arguably, Australian—
perhaps even global—adoption of fair use 
principles is now a matter of when rather 
than if. We should not be afraid, but we will 
need to be ready.  •

Simon Collinson is a bookseller and law grad-
uate, and the online editor at The Lifted 
Brow. He lives in Adelaide, South Australia, 
and tweets at @Simon_Collinson.
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India’s Buoyant Book Market Attracts More Foreign Deals

The Indian market is huge, and with a 
number of top-quality international 

publishing houses performing strongly, it’s 
clear that this is a market to watch in 2014.

Scouring the Internet in recent weeks un-
covered a headline that certainly peaked our 
interest: “India a new publishing stop for 
foreign authors.”

The article, on the Indian Express web-
site, posed the question of whether there 
was a trend emerging of writers from Eu-
rope and America going to India to get their 
books published and earn recognition.

Historically, Indian writers have gone to 
the West to get their books published, but 
with ebooks posing an ever-increasing chal-
lenge to publications there, industry experts 
indicate a reverse flow may have begun.

Indeed, there are murmurs that the big 
and burgeoning Indian book publishing 
market and the country’s effervescent liter-
ary culture have begun to attract both estab-

lished and new writers from the either side 
of the Atlantic seeking a bigger audience.

This was brought further to the fore by the 
recent launch of Canadian writer Merlaine 
Hemstraat’s new novel Peacocks among the 
Tamarind Trees, a love story involving two 
doctors from Canada and India, and pub-
lished in India by Palimpsest.

India remains one of the few major mar-
kets said to be still experiencing growth in 
both print and digital publishing and home to 
over 19,000 publishers with around 90,000 
titles published annually. It is also said to be 
the third largest market for English books 
consumption after the US and UK markets, 
with the children’s book sector alone report-
ed to represent a 25% share of its licensing 
trade. And the space for Indian writing has 
also been growing rapidly with more book-

stores opening up in the smaller towns and 
cities across the country.

Despite threats from other forms of dig-
ital media, the Indian publishing arena ap-
pears to be coping pretty well with event-
based promotion of the reading culture and 
a sudden spurt in the national and regional 
literary festivals said to have bolstered the 
growth of the industry.

With top-quality international publish-
ing houses continuing to perform well, the 
industry in general appears to be in good 
health. And there’s little sign that this up-
ward trend will slow anytime soon as more 
and more international authors and publish-
ers continue to reap the rewards of India’s 
colorful and vibrant marketplace.  •

Read this article online »

Indian writers have 
tended to go to the West…
but a reverse flow may have 
just begun.
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Buku Fixi: On Translating Bestsellers for Malaysia
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From its first days of operation in 2011, 
the publisher Buku Fixi has made a dis-

tinctive mark on the publishing world in 
Malaysia. It has four imprints or labels, as 
founder Amir Muhammad prefers to call 
them: Fixi publishes Malay contemporary 
urban novels; Fixi Retro publishes out-of-
print Malay novels; Fixi Novo publishes Eng-
lish-language books. The latest endeavor, 
Fixi Verso, publishes bestsellers in transla-
tion and launched in January with transla-
tions of Joyland by Stephen King and Ocean 
at the End of the Lane by Neil Gaiman.

Amir Muhammad, founder and publisher 
of Buku Fixi, took time to answer some ques-
tions for Publishing Perspectives:

You recently published the Malay edition of 
Joyland by Stephen King and The Ocean at the 
End of the Lane by Neil Gaiman and started Fixi 
Verso. What led to the decision to start Fixi Ver-
so and why the two books?

Muhammad: I wanted to spread happi-
ness! These are two of the writers I enjoy 
reading, so I assume (or hope) that readers 
who are more comfortable with Malay would 
enjoy them too. I will only pick authors I en-
joy; hence there will be no Dan Brown or E.L. 
James.

How has the experience been working with 
translators?

It has been fun. Getting translators is a 
challenge as not only talent but stamina is 
required for a whole novel. It would be great 

if we had a ready pool of not only those who 
can translate from English but from other 
languages into Malay. The upfront cost is 
increased because the original authors are 
paid 6% royalties as if the first print run has 
already sold out. I also pay translators 5% 
royalties but give an advance. But if we suc-
ceed in going for at least a second printing, 
then the costs should eventually work out al-
most the same as for an original Malay novel.

How has the reception been to Fixi Verso? And 
which authors would you like to translate?

Well we just started so it’s hard to tell. But 
based on first-week online sales, I am rea-
sonably optimistic that at least one of the ti-
tles will go for second print within 3 months 
of release.

We have no specific target for 2014; I 
will see which books we can get. We can’t 
take books that are too thick (such as over 
400 pages in English) because translating 
into Malay adds 30% to the length and a 
translated book of over 500 pages would be 
priced beyond the range of our target read-
ers (mainly the college-age).

The third Fixi Verso is most likely Haruki 
Murakami’s Colorless Tsukuru Tazaki and His 
Years of Pilgrimage, which came out in Japa-
nese last year but whose English version will 
be out only in August. His agent has agreed 
on condition that it is translated straight 
from the Japanese. Luckily we found some-
one who is able to do so, and she is working 
with someone who will make sure the Malay 

prose is idiomatic and flows well. Our plan 
is to showcase this translation at the Tokyo 
Book Fair in July.

What will be the key happenings for Buku Fixi 
this year that we should look out for?

We are starting a new label (no name yet!) 
for non-fiction, basically short works (about 
150-200 pages) that are contemporary or 
polemical in nature. Perhaps each book will 
be printed just once or twice and then live 
on only as ebooks. 

The first book in this label is How Malay-
sia Never Reached the World Cup, a transla-
tion of a Malay bestseller by Lucius Maximus 
from 2012 but slightly updated. The book 
will have a subtitle but we’re not sure what 
it is yet; perhaps something like “Harimau 
Malaya’s 40-Year Chronicle of Failure.” This 
is slated for release in March. We have also 
sponsored a Malaysian novelist to spend a 
month in Brazil to experience the World Cup 
itself; he will then deliver a novel but the con-
tent of the novel is entirely up to him as long 
as it’s called Brazil—like that Terry Gilliam 
movie.  •

Linda Tan Lingard is director of Yusof Gajah 
Lingard Literary Agency, based in Kuala Lum-
pur, Malaysia. She has been in the publishing 
industry for more than twenty years and en-
joys meeting and writing about the people 
that shape the industry.

Read this article online »

http://publishingperspectives.com/2014/02/buku-fixi-on-translating-bestsellers-for-malaysia/
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In the summer of 2012, my friend Hans 
Kemp and I were sitting in Bangkok, Thai-

land, talking about the changing world of 
publishing and the new challenges facing 
small independent publishers and writers. 
Hans and I had just collaborated on a suc-
cessful illustrated book—Sacred Skin, Thai-
land’s Spirit Tattoos—for his Hong Kong-
based publishing house Visionary World.

And I had just had the rights to my first 
novel, The Devil’s Road to Kathmandu, re-

turned to me by a local publisher. I was also 
sitting on a crime novel, The Cambodian Book 
of the Dead, I had not managed to sell yet.

“Why don’t we start a crime fiction im-
print?”

“We could specialize in crime fiction from 
Asia. There’s bound to be lots of writers out 
here trying to find a publisher. And there’s 
plenty of crime to write about. “

“And we’d have two titles to start with im-
mediately.”

“We could call it Crime Wave Press.”
It was really as easy as that. Well, sort of. 

Well, not quite.
There are a number of small crime fiction 

imprints out there that publish mostly eb-
ooks, but there aren’t any in Asia. Both of us 
had lived in the region for many years and 
both of us had had a long and independent 
career in media. Hans started out as a pho-
tographer in Hong Kong and Vietnam only 
to become a successful publisher of his il-
lustrated books, most notably Bikes of Bur-
den, a collection of images of motorbikes 
in Vietnam, which is currently published 
in four languages. I have a long history of 
writing features for newspapers and maga-
zines, documentary screenplays, non-fiction 
books, all with a focus on Asia, and well, I 
had a couple of finished Asia-based crime 
novels. Hans came up with the perfect tag 
line for our piratical endeavor—“It’s always 
too late for someone.”

And so, with just a couple of titles, Asia’s 
first boutique crime fiction imprint was 

launched with some fanfare at the UBUD 
Writers and Readers Festival in Bali in Octo-
ber 2012. We had a great start, hanging out 
with Nick Cave, John Pilger and Colin Fal-
coner, schmoozing with agents and feeling 
like, well, publishers. And it just seemed to 
get better.

Within weeks of having our first two titles 
online as ebooks and PODs, we sold The Cam-
bodian Book of the Dead to British publish-
er Exhibit A Books. Shortly after we sold the 
Spanish language rights to The Devil’s Road 
to Kathmandu to Editorial Xplora. And we 
got lucky again by signing the Father Anan-
da Mystery series by Nick Wilgus, which had 
been published in Thailand a decade earlier. 
Now we had a handful of titles, we were or-
ganizing promotions, interviews, podcasts 
and we began to shift some copies.

Despite Early Success, Few Submissions
But we received no submissions. Well, 

that’s not entirely true. We did receive some 
bar girl novels set in Thailand, quite a few 
Vietnam War reminiscences by former  US 
soldiers and a handful of titles so badly 
written one could not even get through the 
first page, a 120,000 words text on Satan-
ism amongst them. It’s part of our compa-
ny policy not to publish right wing, racist, 
sexist or otherwise demeaning fiction. That 
canceled out all the bar girl novels and most 
of the war stories. We blogged, we tweeted, 
we Facebooked, we networked and we sent 
out thousands of emails. We traveled to the 

http://www.crimewavepress.com/
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Frankfurt Book Fair. We reached out to liter-
ary connections in Japan and India. We ca-
joled our friends to write novels. And our 
slush pile remained just that—a pile of low-
quality slush.

We did find Jame Dibiasio’s excellent book, 

Gaijin Cowgirl, the incredible adventure of 
Val Benson, Tokyo hostess, World War II 
treasure hunter and a wonderful if reckless 
female protagonist who will be back in a fol-
low-up at the end of the year. And that was 
pretty much it. We couldn’t find any more 
crime novels set in Asia. Crime Wave Press, 
it seemed, was stuck.

Opening to the World
In late 2013, I connected with my friend, 

writer James Newman, who had also start-
ed up a small publishing imprint—Spanking 
Pulp Press. James didn’t seem to have as much 
of a problem attracting writers, despite not 
being able to offer advance payments, just 
like us. He did throw his net wider though, 
signing any pulp genre fiction from any-
where. Hans and I had to make a difficult de-
cision—carry on publishing a few criminal 
tales from Asia or broaden our submissions 
policy and accept crime fiction from all over 
the world to expand out catalogue. We went 
for the world.

Crime Wave Press are reading manu-
scripts for whodunits, noir and hardboiled, 
historical mysteries and espionage thrillers, 
literary crime and pulp fiction, highly com-
mercial page turners and marginal texts ex-
ploring cultural underbellies from around 
the world. The slush pile has grown and so 
has the quality of the work we receive.

We have signed five new writers. Ironi-
cally the first two titles we publish this year 
have strong Asian connections—Skewered 
and other London Cruelties by Benedict J. 
Jones, just out, is partly set in London’s Asian 
community, and the forthcoming Salaryman 
Unbound by Ezra Kyrill Erker takes place in 
Japan.

But those elusive great books, the ones 
that have a special quirk, a singular tone, a 
narrative arc that swings like a jazz beat and 
an immediacy that cuts like a knife, those re-
main rare discoveries. Crime Wave Press is 
still looking for great manuscripts. We plan 
to publish 24 titles this year—if we can find 
24 great crime novels.

You can find Crime Wave Press online; on Face-
book, on Twitter @crimewavepress. And we 
are accepting submissions.

Read this article online »
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For most people in France over 30, Ber-
nard Pivot is a household name. The 

journalist’s prime-time literary talk show, 
“Apostrophes,” began in 1975 and ran for 
15 years during which he discussed books 
and writing with Marguerite Duras, Margue-
rite Yourcenar, JMG Le Clézio, Vladimir Nabo-
kov, Milan Kundera, Paul Auster, Alexander 
Solzhenitsyn, or Charles Bukowski, who in a 
now classic scene had to be led off the set 
in a drunken state.

His cultural show that followed, “Bouil-
lon de Culture,” ran for another 10 years. 
Now, in what can be seen as a culmination of 
a lifetime career in the world of books, early 
last month, Pivot became the new president 
of the 100-year old Académie Goncourt, the 
literary organization which each year con-
fers one of France’s most prestigious book 
prizes. He replaced the 92-year old author 
Edmonde Charles-Roux, who said of Pivot: 
“Could we have hoped for anyone better? 
Our new president is the best informed man 
on what is happening today in the world of 
books in France and even abroad.”

Pivot brought his passion for writers and 
their books to his audience with a fresh ap-
proach that author Jorge Semprun attribut-

ed to the fact that he had not gone to univer-
sity. (Pivot has said that his higher education 
was ongoing with an exam on Fridays when 
he moderated his television programs.) Au-
diences loved his down-to-earth approach, 
he was modest, without ever being fawning, 
he was a man of the “terroir;” who loved his 
wine, as well as soccer. For over thirty years 
Pivot did his homework, and was always 
thoroughly prepared for his subject, keeping 
calm and never losing his sense of humor. He 
recently revealed that he was often nervous 
before a show, and that he kept a chestnut in 
his pocket as a sort of talisman that he found 
soothing to touch.

Pivot’s love of words before he discovered 
books is well documented—the son of gro-
cers from Lyon, he spent the years during the 
Second World War in a small village in the 
Beaujolais area where the two books avail-
able to him were Les Fables de la Fontaine 
(Lafontaine’s Fables) and Le Petit Larousse, 
an encyclopedic dictionary, which he read, 
jotting down words in a small notebook. Piv-
ot has often said he fell in love with words 
before falling in love with literature, and 
indeed, two of his recent books were built 
around words: an autobiographical defini-

The only moment when I don’t 
read is when I’m in bed. There, I 
either sleep or make love…

Bernard Pivot, new president 
of the Académie Goncourt

http://www.ina.fr/emissions/apostrophes/
https://www.youtube.com/watch?v=r_FmMqMu_9k
http://www.ina.fr/recherche/search?search=Bouillon+de+culture&vue=Video&x=0&y=0
http://www.ina.fr/recherche/search?search=Bouillon+de+culture&vue=Video&x=0&y=0
http://www.academie-goncourt.fr/?


35

tion of words that were important to him in 
his life called Les Mots de ma vie (The Words 
of my life) in 2011, and last year’s Les tweets 
sont des chats (tweets are like c[h]ats). The 
78-year old Pivot loves to tweet, (he has 
over 200,000 followers) and dedicated his 
book to his editor in chief at the Figaro Lit-
téraire, who taught him to be concise.

Pivot had been a member of the Goncourt 
jury since 2005, and said of his job as presi-
dent, “my new title is an honorary one, still I 
am very proud of it.”

When asked a few years ago by a journalist 
about continuous allegations that the Gon-
court prize was usually decided beforehand 
in collusion with major French publishers, 
Pivot answered that he had made several re-
forms and that today there were fewer an-
tics going on than in the past. Former jury 
member and author Jean Giono, he recount-
ed, apparently never read any of the books 
on the Goncourt list and the morning of the 
prize would call publisher Gaston Gallimard 
to ask him whom he should vote for.

Pivot’s role now requires more public ap-
pearances than when he was simply a jury 
member but he still has to read a large num-
ber of books over a five-month period be-
fore the Goncourt Prize has been decided—
an occupation that brought him back to the 
beginnings of his career, when he read in-
cessantly, at first as a literary journalist, and 

then when he began hosting “Apostrophes.” 
Pivot, who has often said he was hired as an 
intern at the literary section of the Figaro 
newspaper by pure chance when the editor 
found out he was from the Beaujolais region, 
recounts how he had never been a real read-
er before. 

“That day was an eye-opener for me and 
I began reading frenetically, everywhere I 
went; I always had a book with me. The only 
moment when I don’t read is when I’m in 
bed. There, I either sleep or make love . . .”

When Pivot decided to stop his highly suc-
cessful “Apostrophes” program, it was part-
ly because “I spent my life at home reading, 
and I was looking forward to leading a nor-
mal life, it was an egotistical desire to have a 
wider cultural lifestyle.”

“Bouillon de Culture” enabled him to talk 
about art and film as well as books, but Piv-
ot said that he returned to a more literary 
format when he saw that bookshops began 
to enter a difficult period. Pivot continues 
to worry about bookshops: “Today, the book 
world is much more fragile than 20 years 
ago. Many bookshops are disappearing; In-
ternet book sales are hurting them. At the 
same time this is modernity.”

Still, he said, the same amount of books 
are published. “We continue to be in a pe-
riod of reassuring abundance.”

As far as ebooks are concerned, he has 
read a few, but “I need to turn a book over 
in my hand, I need the sensuality of a book. I 
understand very well that one might want to 
read in both forms. I tell young people that 
the most important thing is that they read.”

Pivot said that he is mulling over what to 
write about in his next book. “I’m at an age 
when you can’t afford to make a mistake. It 
might be a book about aging, or about love 
or about publishing . . .”  •

Read this article online »

Bernard Pivot is the new 
president of the Académie 
Goncourt, a perfect role for 
“the best informed man on 
what is happening today 
in the world of books in 
France and even abroad.”
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In a Digital World, What Does “Out of Print” Mean?
This article is a part of a series on print-on-demand, sponsored by Ingram Content Group, 
which seamlessly links Print on Demand to the industry’s largest distribution network. In a digital world, what does “out of print” 

mean?  With the option of print-on-de-
mand, publishers have been able to elimi-
nate warehouse costs by storing book files 
digitally and only printing a copy when a 
customer orders a book. What print-on-de-
mand also offers is the ability to bring books 
that have been out of print for decades back 
into circulation and for new readers to dis-
cover authors that have long since passed.

Last summer, Hachette Livre partnered 
with the National Library of France to of-
fer print versions of titles from the fifteenth 
to nineteenth centuries that are featured 
in the National Library’s digital collection. 
More than 65,000 titles in the categories of 
art, literature, history, philosophy, religion, 
medicine, genealogy and spiritualism were 
made available. These titles were selected 
by Hachette Livre on information from li-
brarians and booksellers on what would be 
the most popular or most in-demand topics. 
These long forgotten, out of print titles are 
available for purchase worldwide. Through 
this initiative, more non-English work will 
be available to readers via print on demand 
than ever before. You can find the titles avail-
able here.

http://www.ingramcontent.com/pages/print-on-demand.aspx
http://www.hachettebnf.fr/
http://www.hachettebnf.fr/
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In addition to ancient or classic texts be-
ing revived for a new audience, print-on-de-
mand also allows entire libraries of books by 
a single author to be reprinted for discovery 
by a new generation. Dame Barbara Cart-
land wrote 644 romance novels in her long 
and prolific career. Called by Vogue, “The true 
Queen of Romance,” Cartland specialized in 
Victorian romance and published her first 
book, Jigsaw, in 1922. She died in 2000, leav-
ing behind an incredible library of her work.

UK publisher M-Y Books, run by Cartland’s 
son Ian McCorquodale, has had a stunning 
success with publishing Cartland’s roman-
tic novels in ebook format, Ingram’s ebook 
distribution platform, CoreSource. The first 
ebook was published 30 months ago and 
she now has 196 titles available around the 
world with still hundreds more to come. But, 
for much of her audience, they would prefer 
a print product. Here’s where POD plays an 
important role in bringing those titles, many 
of which were previously unpublished, to 
the public.

McCorquodale shared his feelings about 
his mother’s books being back “in print,” ei-
ther via ebooks or print-on-demand: “Many 
of Barbara’s fans collect her books and read 
them again and again. When they are feel-
ing depressed, tired and the children are out 
of control, they take their favorite Barbara 
Cartland paperback down from their book-

shelf and read the last chapter again when 
everything works out right, there is plenty 
of love and the hero takes the heroine into 
his arms—then they retire to bed with a nice 
warm feeling and the world is not such a bad 
place after all. Thank goodness for good old-
fashioned POD.”

Jonathan Miller, Managing Director of M-Y 
Books, said, “We have a had a very positive 
response to the republication through POD 
from both retail and online, with the titles 
shipped directly via Lightning Source. In ad-
dition, orders have increased greatly from 
Gardners and other wholesalers. In Austra-
lia, we have noted new business as the title 
availability has increased and we hope to do 
the same in South America with the titles 
[we are publishing] in Portuguese.”

By having the print on demand editions 
of Cartland’s work available, M-Y Books has 
seen an increase in the discovery of these 
books in new markets and by new readers. 
“We have seen a rise in print sales of 300% 
from the previous year but expect even great-
er sales growth this year, both in new mar-
kets and established markets,” said Miller.  •

Read this article online »

      PRINT      |      By Erin L. Cox      |      Publishing Perspectives      |      Issue 02      |      Back to table of contents »

More about print on demand:

By Erin L. Cox

The Future of Print . . . On 
Demand

Sponsored by Ingram Content Group, this 
article looks at two companies using 
short print runs and one-off printing 
to expand into new markets.

http://www.barbaracartland.com/static/home.aspx?from=1
http://www.barbaracartland.com/static/home.aspx?from=1
http://publishingperspectives.com/2014/02/in-a-digital-world-what-does-out-of-print-mean/
http://publishingperspectives.com/2014/02/the-future-of-print-on-demand/
http://publishingperspectives.com/2014/02/the-future-of-print-on-demand/
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In France, Right Wing Attacks 
“Immoral” Children’s Books
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The domestic political system in France 
is under strain these days and this is 

spilling over to the area of children’s books 
where right-wing groups and most recently 
the country’s mainstream opposition leader, 
Jean-François Copé, are attempting to have 
certain books censored.

On a television show last Sunday, Copé 
fiercely denounced a 2011 children’s book 
called Tous à poil (Everybody gets naked), 
saying it made his blood boil. In the book, 
various people (the baby, the babysitter, the 
neighbors, the teacher) get undressed in or-
der to go swimming in the sea. Copé claimed 
the book was recommended to teachers by 
the government for use in primary schools 
and asked how teachers could be expected 
to be figures of authority if they were naked 
in the book. He went on to use the book as 
an example of how the current government 
was pursuing a certain ideology.

The authors Claire Franek and Marc Dani-
au said they had written the book three years 
ago in order to show real bodies in natural 
situations to counter the numerous images 
of bodies, often undressed, altered by Pho-
toshop or plastic surgery, that are shown in 

ads or on the covers of magazines.
Le Monde newspaper pointed out that the 

book was not on the “official” list of books 
recommended for primary school as Copé 
stated, and that at the time of publication 
had not elicited any negative reactions and 
went on to win a prize in Belgium for best 
children’s book.

Controversy Over Children’s Content 
is New in France

While the issue of children’s book ban-
ning is familiar to the American public, it has 
been until now, rare in France. But French 
trade magazine Livres Hebdo reported that a 
right-wing collective has been going around 
to public libraries and assembling lists of 
books that they are calling immoral and 
asking them to be removed. Some of these 
books include titles such as Tango a deux pa-
pas et pourquoi pas? (Tango has two fathers 
and why not?) and La princesse qui n’aimait 
pas les princes (The princess who didn’t like 
princes).

The Culture Minister Aurélie Filippetti 
promptly condemned the pressure being ex-
erted on 30 or so libraries and stated that: 

“reading is one of the best tools to combat 
fanaticism.”

The association of librarians in France is-
sued a statement as well, saying it wished 
to express its “profound disagreement with 
these partisan and extremist positions.”

Teacher and comic book illustrator Mar-
tin Vidberg who has a blog on the newspaper 
Le Monde’s site invited illustrators to post 
drawings on the theme of Tous à poil for Val-
entine’s day. You can take a look at the re-
sults online here.

In the meantime, the old saw about all pub-
licity is good publicity seems to have been 
proven again: on Wednesday, Tous à poil hit 
#1 on the Amazon.fr bestseller list.  •
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Slovenians Cheer Passage of 
Fixed Book Price Law
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Since 1999, a group of Slovenian publish-
ers have striven for the government im-

plementation of a fixed book price law. The 
debate has raged between advocates of the 
free market competition on one side, and 
cultural arguments to protect the books and 
support indie bookshops on the other. 

There are two million Slovenians living 
on the territory of 20,273 square kilometers, 
with another  half a million abroad. Slovenia 
is a small book market, one still shaken by its 
Communist past, but also one with sophisti-
cated literary taste.

In 2004, the Initiative Group for the Fixed 
Price of Books, operating from within the Slo-
venian Chamber of Commerce, managed to 
get the publishers vote in favor of the agree-
ment; opposition from the Competition Au-
thority failed in court, and the pros and cons 
of what was to come next have been dividing 
the industry ever since.

Among those most concerned were those 
publishers whose key accounts were public 
libraries. Libraries purchase approximately 
one third of all literary production and are, 
without a doubt, financially and organiza-

tionally, the strongest network for books in 
Slovenia.

Yet, since the 2008 economic crises, li-
brary purchases have been cut in half, even 
as demand from readers increased: in 2013 
books were borrowed from libraries more 
than 25 million times, while only 2 million 
books were sold in bookstores. The ratio be-
tween books loaned against books bought is 
more than 10:1, a figure that is devastating 
not only for the big publishers, suffering from 
their privatization pains and ownership is-
sues, but also for the new independent pub-
lishing houses trying to bring their content 
to the readers. 

Along with publishers, bookshops have 
been making ends meet in the chaos of the 
pricing policy and amid the uncertainty and 
competition appeared willing to sell any 
book almost at any price, no matter how low.

Well, not any longer. As of Friday, Janu-
ary 30, the Slovenian Parliament passed the 
law establishing fixed book prices. The vote 
was a majority of 51 over 25. Those who 
supported the measure popped wine corks 
and cheered the Minister of Culture, Mr. 

Uroš Grilc, a Ph.D. in philosophy, who had 
the wisdom and the energy to push the law 
through. He had strong support from within 
the industry, for the majority of the publish-
ers have come to the conclusion that some 
regulation is better than none.

According to the new law, the price for 
books—including print, audiobooks and eb-
ooks—will be fixed for six months after the 
date publication. Very limited exceptions 
can be made for sales at literary events and 
to libraries. The Slovenian Book Agency will 
police sales.

No matter how optimistic Slovenian pub-
lishers feel this week regarding the future of 
books in a market “where everybody knows 
your name,” several challenges remain. Sus-
taining the interest in last year’s national 
reading campaign is a top priority, as is the 
establishment of the online portal for Slove-
nian Books in Print, and the development of 
a viable and sustainable ebook market, one 
that caters not only to fiction readers, but 
that will also work for academic readers.  •

Read this article online »
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