
Show daily
ThURSday 10 OCTOBER 2013 • FRANKFURT BOOK FAIR • NEWS & OPINION

PUBlIShINgpeRSpecTiveS

“Quality Over Speed”
Dohle reflects on the Penguin-
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Jackie King, IOP Publishing

Daniela Calisi, Pubcoder, an Italian soft-
ware startup

Bonniers, Sweden

Discover 21, Japan

Vera Esau, Brazilian Book Chamber

Derk Haank, CEO, Springer 
Science+Business Media

Diogenes and Leila Da Cunha Lima, 
Brazilian authors

Miles McNamee & Jake Kelleher, Copyright Clearance Center; Christian 
Sprang, German Publishers Association Latin American visitors to the Fair

Kate Fraser and Stephen Lustig, Eurospan Group
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Mariana Warth, publisher of Pallas Editora with Ricardo 
Costa, Frankfurt Book Fair

Sezer Subaşı practices the art of “ebru,” or turk-
ish paper marbling at the turkish publishers 
stand in Hall 5.1. Art for sale from 10 euros.

Luis de Miranda, CEO, Haute Culture Books, is attending his first 
Frankfurt as a publisher. A Portuguese novelist who writes in French, 
he’s just launched a boutique publishing house in Stockholm.

Latin American visitors to the Fair

Gabriella Karger, S. Karger AG with Juergen Boos, Director, 
Frankfurt Book Fair

François Charette and Caroline Fortin, Livres Canada Books
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By Olivia Snaije

In 2012, Pakistani schoolgirl Ma-
lala Yousafzai rose to worldwide 
fame in an unfortunate way when 
the Taliban boarded her school bus 
and shot her in the head. Malala was 
known for campaigning for girls and 
their right to attend school; the area 
she lived in had come under Taliban 
rule.

After numerous operations, 
Malala miraculously recovered, and 
she is currently living in Britain. She 
has spent the last year working on 
a book with UK journalist Christina 
Lamb. Editor Judy Clain of Little, 
Brown and Company bought world 
rights to her story at an auction, and 
her autobiography, I am Malala: The 
Girl Who Stood Up for Education and 
Was Shot by the Taliban, was pub-
lished in the US on Tuesday. Weiden-
feld & Nicolson in the UK brought 
out the book simultaneously, over-
seen by editor Arzu Tahsin.

Twenty-one countries so far 
are bringing the book out as close to 
the US publication date as possible. 
Droemer in Germany, Calmann-Lévy 
in France, Garzanti in Italy, Het Spec-
trum in Holland and Alianza Edito-
rial in Spain are just some of these 
publishers, says Tracy Williams, In-
ternational Rights director for Little, 
Brown and Company.

I am Malala is one of Little, 
Brown and Company’s biggest titles 
this fall, its initial print run being 
125,000 copies.

Malala herself is currently on a 
book tour in the US with her father 
and will continue on to the UK. She 
will be in Washington, DC on Friday, 
when this year’s Nobel Peace Prize 
will be awarded; Malala is one of 
the favorites for the prize, and is the 
youngest candidate ever. Last July, 
she addressed the United Nations 
Youth Assembly.

“It’s been incredibly hectic and 
wonderful,” said Williams. “Every 
single publisher feels like it’s an 
honor—that they’re part of some-
thing. It’s such an important book 
on so many levels: women, educa-
tion and literature.”

I am Malala: One Girl’s Bravery 
Becomes a Global Phenomenon

Markus Dohle Explains It All For You
By Edward Nawotka

Penguin Random House CEO 
Markus Dohle could give Amazon’s 
Jeff Bezos a few lessons on how to 
put the publishing industry at ease. 
The executive sat for an hour-long 
session in which he was subjected to 
interrogation from five leading trade 
publishing journalists and batted 
back several probing questions with 
a mixture of wit, humor, platitudes 
and pithy sound bites.

“Sorry, media,” he said at one 
point about the lack of dramatic 
news coming out of the merger, add-
ing “we wanted to make this the 
most boring merger in the history of 
corporate mergers.” 

Overall Dohle sees the merger 
of the two “golden brands” in Eng-
lish-language book publishing as 
something of a “reunion, since so 
many people have worked at both 
companies.” 

Instead of a mashing together of 
companies, he noted that since both 
firms were themselves the result of 

years of acquisitions of small and 
medium-sized publishers by both 
firms, the merged company has the 
DNA of “250 small publishers.” 

And creatives—be they authors 
or editors—are more than likely 
happy to think of it that way. “I don’t 
know a single creative who likes 
big,” he said. 

That said, it’s undeniable that 
the company remains a force on the 
global stage, publishing some 40% of 
the world’s commercial book titles 
in English. He noted that PRH now 
operates in 100 countries around 
the world and the company’s dis-
tribution infrastructure now means 
when a customer buys a book, “on 
the physical side it is only one or two 
days away and on the digital side it 
is one click away.” Next up: Span-
ish, as Dohle sees great potential in 
the company’s position to sell to the 
500 million Spanish speakers in the 
world.

But don’t expect sweeping 
changes in the way Penguin Random 
House does business. “My motto has 

always been ‘quality over speed’,” 
said Dohle. What’s more, the com-
pany isn’t abandoning print at all. 
“Our print business will always be 
important, not for 50 years, but for-
ever,” said the former head of Ber-
telsmann’s printing division, “here 
at Frankfurt, 80% is print, 20% digi-
tal, but the buzz at the book fair is 
95% digital, 5% print.”

As for Jeff Bezos, whose retail 
market dominance in America is 
largely credited with prompting the 
need for a Penguin Random House 
merger in the first place, he was 
pragmatic. Without naming them 
directly, he said, “I’ve always said it 
is about cooperation, not confron-
tation. They need our content, we 
need their access to readers.”

How Far Are We Prepared to Go?
By Edward Nawotka,  
Editor-in-Chief

Missile-firing helicopters, tooth-
less meth tweekers, and cross-eyed 
strippers run down in the street by 
steroid-amped criminals: it might 
not be the most obvious formula 
for success, but when video game 
Grand Theft Auto V went on sale on 
September 17, it sold an astonish-
ing 11.2 million copies in the first 
24 hours and raked in over a US$1 
billion in sales in the first three days. 
Yesterday, it was announced by the 
Guinness Book of World Records 
that the frenetic pace of sales had 
broken six world records, including 
the highest revenue generated by an 
entertainment product in 24 hours. 

When I asked Charlie Red-
mayne, the recently installed CEO 
of HarperCollins UK, if he would 
ever consider converting one of the 
publisher’s thrillers into a game as 
“potentially morally objectionable” 
as Grand Theft Auto V, he merely 
blinked and appeared slightly aghast 
with the question. “I don’t think 
we’d want to do anything morally 
objectionable.” 

Today, video games, Netflix, 
social media are all the real com-
petition for the book business. And 
efforts by the book business to flirt 
with something more closely resem-
bling multi-media have largely fal-
tered. Is it because we’re too squea-
mish?

Redmayne noted that doesn’t 
see a lot of potential in pursuing “en-
hanced editions,” even it it is some-
thing he says he “might have to take 
credit for creating” in his previous 

role leading digital at Harper. 
A better path, he said will be to 

create wholly new properties, na-
tive to their platforms. Before tak-
ing over at HarperCollins, he ran 
J.K. Rowling’s digital Pottermore 
project, where he worked closely 
with Sony to create the Wonderbook: 
Book of Spells game for the Playsta-
tion 3, which—he pointed out—
”sold very well.”

But this brings up an interest-
ing question: what would have hap-
pened if Random House decided to 
put out an “adult-rated digital edi-
tion” of E.L. James’ Fifty Shades of 
Grey. It might even have struck some 
as “morally objectionable.” It might 
just have also sold in droves. 

Perhaps we have to ask our-
selves, in facing up to the competi-
tion, how far are we prepared to go?

DAILY EDITORIAL

“Our print 
business will 
always be 
important”
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Bookshelf Porn Introduces Kickstarter Project, 
Writes Love Letter to Bookshops and Libraries
By Saskia Vogel

Anthony Dever founded Bookshelf 
Porn on a whim. It started with a 
photo he took in a picturesque book-
shop. He mentioned to the booksell-
er that photos of the shop would be 
irresistible to hipsters on the inter-
net. The bookshop owner laughed at 
him, and Dever took that as a chal-
lenge and the Bookshelf Porn blog 
was born. 

Since 2009, Bookshelf Porn has 
amassed 4.5 million views and was 
named one of the best blogs of the 
year by Time magazine in 2012. In-
cluded in those millions are some 
disappointed surfers searching for 
actual porn-featuring books. “There 
are sites for that,” Dever said in his 
talk “How to Make Books Look Sexy” 
at the Frankfurt Book Fair yesterday, 
during which he announced an up-
coming Kickstarter project to create 

a community-sourced coffee table 
book of the blog and to run a proj-
ect that maps bookstores around the 
world. Kickstarter chose this as their 
featured launch project in anticipa-
tion of entering the Australian mar-
ket this autumn.

Dever, 34, is a digital strategist 
at R/ga in Sydney, Australia. By day, 
he works with clients such Nike. By 
night: “I’ve been called a book fetish-
ist.”

His talk was a love letter to the 
importance of bookshops and librar-
ies and the aesthetic possibilities of 
bookshelves. From color-coding 
your library to repurposing disused 
spaces as libraries, his message was 
simple. Bookshops and bookshelves 
are atmospheric spaces of discovery, 
community and inspiration. “Once 
these spaces are gone, you lose the 
ability to have that physical connec-
tion,” he says, lamenting the closing 

of bookshops and libraries. 
“Bookshelves allow the seren-

dipitous discovery of books. Noth-
ing like that has been replicated in a 
digital form,” he says. “Unread books 
look at you menacingly and request 
that you read them. Ebooks don’t 
have that presence in the peripheral 
vision.” 

Dever observes that, when 
people want to reflect on a book and 
share it with each other, they want 
a physical copy. “Ebooks are winning 
out, but physical books are for what 
you want to keep. The future role of 
book is as an artefact,” he says.

The Kickstarter project is a way 
to contribute to the bookselling and 
publishing community, using the 
passionate Bookshelf Porn com-
munity to source data. The project 
calls for people to take pictures of 
and map their bookshops and com-
munity-built libraries to create book 

maps of cities. Dever also hopes to 
help organize community libraries, 
such as the roadside bird-house-like 
mini libraries that are popping up—
somewhat mysteriously and owner-
less—all over the world.

“Nostalgia is a driving force,” he 
says when asked about the passion 
inspired by the blog. “We like to re-
member how we discovered our fa-
vorite books.”

Anthony Dever, founder of Bookshelf Porn

By Erin L. Cox and Joy Hawley

At the Finnish business breakfast, in-
ternational participants shared their 
perspectives on the future of Finnish 
literature and education at home 
and abroad, and touched briefly on 
their role as Guest of Honor at next 
year’s Frankfurt Book Fair.

With a population of only 5.5 
million people, Finland had felt the 
pinch of the global recession. Touko 
Siltala, managing director and pub-
lisher at the firm which bears his 
surname, has been forced to lay off 
one third of his publishing staff, but 
now focused on  the task of restruc-
turing for the future. 

Salla Vainio, director of Sanoma 
Pro, a leading provider of learning 
solutions, was a little more optimis-
tic. Teaching in Finland is one of the 
most esteemed jobs in the country, 
so the focus on education is an im-
portant one. While publishing has 
been struggling, Finns continue to 
read, which Vainio noted was likely 
why they were one of the top-rated 
countries for education. The rise 
of technology in education is one 
she welcomes and Vainio encour-
aged everybody who has a desire to 
participate in education to contrib-

ute, even if it means getting Rovio 
(the company who created “Angry 
Birds”) involved in the process (as 
one breakfast-goer suggested).

Iris Schwanck, director of 
the Finnish Literature Exchange 
(FILI), which supports awareness 
and translation of Finnish litera-
ture abroad, is excited to showcase 
Finland’s diverse literature at the 
Frankfurt Book Fair 2014, when Fin-
land is the Guest of Honor (slogan: 
“Finnland. Cool.”). She explained 
that, with its two official languages 
and highly multicultural populace, 
Finland has a culture of “vivid and 
highly original literacy”.

From the thriving literature of 
Lapland to the prose of Finnish Roma 
writers, Finnish publishers are re-
leasing more and more books which 
reflect the multicultural makeup of 
the country. In addition, this means 
that Finland is also translating more 
literature from its own multilingual 
population into Finnish. 

Schwanck was hopeful that, pri-
or to the Guest of Honor appearance, 
they could sell 100 Finnish titles into 
the German market. FILI surpassed 
that goal this year and Schwank is 
eager to set an even more ambitious 
goal for 2014.

Finland Cools Down for 2014 Beauty of the Book Exhibition
HP and the Frankfurt Academy invited publishers to a showcase of books 
in Hall 4.1 meant to highlight the innate beauty of the printed page.
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Mega-sellers are Hot Property
The survey Retratos da Leitura no 
Brasil (Snapshots of Readership in 
Brazil) indicated that Brazilians 
read on average just 3.1 books ev-
ery year. When compared to read-
ers in Spain (10.3 books per year) 
or Portugal (8.5 books), Brazil’s 
numbers might be a cause for de-
spair. 

But as is well known that 
where there is a problem, there 
is also an opportunity. And with a 
population exceeding 200 million 
and the recent increase in educa-
tion levels in Brazil, one can easily 
envision a brighter future.

The data collected by Nielsen 
BookScan Brazil provides a clear 
view of the true opportunities of 
publishing in Brazil. Comparing 
the weekly sales of a mega-selling 
title launched simultaneously 
around the globe on the same 
day between BookScan UK and 

BookScan Brazil—sales in Brazil 
actually outpaced those in the UK, 
117,061 copies to 110,703, re-
spectively. 

From this data it is possible to 
see that for this sort of book, Brazil 
is already a fantastic market. 

It is also vital to point out that, 
at this initial phase, the coverage 
of the book retail market in Brazil 
accounts for approximately 60% 
of the total sales to end consum-
ers, while in the United Kingdom 
such coverage stands at 95%. Tak-
ing this into account, the Brazil-
ian sales—had they accounted for 
the same percentage of stores—
would have likely far surpassed 
those in the UK.

As of now, with BookScan Bra-
zil, it will be easier to understand 
just how much, and more impor-
tantly, how far the Brazilian edito-
rial market might still expand.

As part of the cultural program 
organized by Brazil as Guest of 
Honor, the exhibition “Beyond 
the Library” presents the book as 
works of art. Already presented 
twice in São Paulo and once in To-
kyo, the art exhibition is occupies 
55 square meters in Hall 4.1, in the 
Art Books, Art and Design area. 

Curated by Ana Luiza Fonseca, 
the exhibition highlights the work 
of 12 different artists, each in-
spired by the theme, books as art. 
The artists, represented by galler-
ies linked to the project Latitude, 
are: Edith Derdyk, Lucia Mindlin 
Loeb, Fabio Morais, Marcius Galan, 
Ana Luiza D. Batista, Chiara Banfi, 
Daniel Escobar, Jimson Vilela, Lu-
cas Simões, Marcelo Silveira, Mari-
lá Dardot, and Odires Mlászho.

According to Fonseca, “the 
exhibition ‘Beyond the Library’ 
brings together works that find 
their ideal setting in book form, 
revealing two aspects of this ob-
ject: its shape and its functional 
content. The artworks exhibited 
highlight specific formal aspects of 
a book, which should not be seen 
as a mere object, but rather as a 

sequence of spaces, according to 
Ulises Carrión’s definition.”

The art on display explores 
the spatiality of a book with the 
“naturalness of someone who be-
longs to the universe created by 
this object, which is both mundane 
and mysterious,” added Fonseca.

“Both as support and form, 
the book is also present in these 
works depicting its different func-
tions within our daily lives.” Visi-
tors will see representations of a 
geographic atlas, sticker album, 
dictionary, encyclopaedia, novel, 
sketchbook, music score book, 
flip-chart, and more.

“Beyond the Library” is an ini-
tiative from Brazilian Publishers, 
in partnership with the Brazilian 
Book Chamber (CBL), Apex-Brazil, 
and Latitude - Platform for Brazil-
ian Art Galleries Abroad. Latitude 
is a program developed to pro-
mote the internationalization of 
Brazil's contemporary art market, 
a partnership between the Brazil-
ian Association of Contemporary 
Art (ABACT) and the Brazilian 
Trade and Investment Promotion 
Agency (Apex-Brazil).

Brazilian Artists Explore 
Books as Works of Art

Artwork by Marcius Galan

Advancing Knowledge. Inspiring minds.

Books and
rights catalogue
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Meet the Brazilians: 4 Questions for 3 Publishers
Alfredo Weiszflog, Chairman of 
the board for Editora Melhora-
mentos. This is his 43rd year at 
the Frankfurt Book Fair.

Clivia Ramiro, Editor, and Ana 
Luisa Sirota who works in the 
department of cultural action 
for Sesc.

Silvia Fernandes, founder, 
director of editora dedo de 
prosa.

1. What types of books does 
your company publish?

We publish children’s books, 
cookbooks and dictionaries, 
about 250-300 titles a year. 
There was a time when we pub-
lished textbooks but no longer.

We publish culture books—phi-
losophy, history, indigenous 
culture, art, photography and 
education.

It is a young house, just two 
and a half  years old. We have 
published 11 titles so far all 
of which have an educational 
focus.  

2. Are you selling rights? If 
so, what two books are you 
most excited about bringing 
to the fair?

We are selling rights. A few new 
titles are Café, a book of recipes 
and the history of coffee. We 
have several titles by the chil-
dren’s book author, Ziraldo, one 
is The Boys from Mars.

Our focus is on selling rights; 
one book we worked on for two 
years is a monograph of the 
late Brazilian artist Geraldo de 
Barros called Isso (That’s It). 
He’s known for his experimental 
photography in the 1950s and 
‘60s.

I am selling rights to books, my 
two favorites are H’ A Galinha 
(The chicken and other bright 
animals), poems for children 
written by Ronald Polito with 
graphic-type illustrations by 
Guto Lacaz and o menino arteiro 
(The Naughty Boy), a story 
about a creative, original boy.

3. Are you looking to buy 
rights? If so, what kinds of 
books are you looking to 
buy?

We buy more rights than we sell 
in Frankfurt and look for chil-
dren’s books and cookbooks.

We also buy rights, for example, 
from Thames & Hudson. We 
look for books on art, philoso-
phy, and cultural management.

I am also looking to buy rights, 
most especially from the 
[French] publisher l’école des 
loisirs, for example.

4. What should the world 
know about the Brazilian 
books market?

The growing rate of children 
reading in school is strong. But 
in general the market is good. 
Sales are not fantastic but we 
still have a 2-3% growth every 
year. The children’s market 
remains the best. In the last 
25 years, the change has been 
mainly in the quality in book 
publishing. Young illustrators 
and writers think about produc-
ing not only for Brazil but also 
for an export market.

Our publishing house is very 
young; it was founded in 2007 
so we can’t comment on the 
market for the moment.

There are many children’s 
publishing houses in Brazil and 
there are many good books. But 
there are also a lot of books that 
aren’t so good. The texts are too 
simple. As a former professor of 
language and literature, I would 
like to improve the quality of 
texts. The name of my publish-
ing house, dado de prosa, is an 
expression from the region of 
Minas Gerais, which means a 
short but very important talk.

Brazil is a big cookbook market, and there’s a lot 
more to Brazilian cuisine than feijoada and pao 
de quiejo. If you’re feeling peckish, there’s a space 
in the Brazilian stand (5.1 E79) dedicated entire-
ly to Brazilian gastronomy: ‘Cooking with Words’. 
Pictured at its opening yesterday are President 
of the Brazilian Book Chamber (CBL), Karine 
Pansa (center), with President of the World Book 
Awards Edouard Cointreau and Gourmet Gallery 
Curator André Boccato.

Brazil Goes GastronomicEdouard Cointreau, Karine Pansa, and André Boccato
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You have to love a catalogue that 
puts children’s and young adult 
books first, and the official Brazil 
Books and Rights Catalogue does 
just that. Running to 292 glossy pag-
es, this is one weighty tome worth 
putting into your hand luggage for 
the long journey home, and not just 
as a souvenir of this year’s Guest of 
Honor program.

If you don’t have the time to 
stroll through the impressive 700 
square metre Brazil stand this year, 

the catalogue is a great substitute, 
offering profiles of the participat-
ing publishers and highlighting their 
lead titles for the fair. With more 
than six times as many Brazilian 
publishers attending this year than 
usual, there are plenty of new dis-
coveries to be made.

You might also feel, thumbing 
through this volume, that there is 
such a thing as a Brazilian national 
style when it comes to book design 
and typography.

Brazilian Literature in a Single Volume
Pick up a copy of the Brazil Books and Rights Catalogue in Hall 5.1

Esther Wichelhaus, S. Fischer 
Verlag:

On the Fair: “I really like the at-
mosphere, new books, the parties, 
and getting to know new, intelligent 
people.”

On books: “I’m looking forward 
to reading Moor by Gunther Gelt-
inger (Suhrkamp, 2013).”

Mariella Molloy, Senior VP Corpo-
rate Services, Random House:

On books: “I’m really looking 
forward to reading Hillary Rodham 
Clinton’s new book (HRC, by Jona-
than Allen and Amy Parnes, Crown 
Publishing Group, not yet released)!”

Nicole Hummel, Public Relations 
& Communications, Tessloff 
Verlag:

On the Fair: “I really enjoy meet-
ing people I haven’t met in a long 
time, and talking face-to-face with 
people I only know via email.”

On books: “The book I’m most 
excited about right now is the series 
relaunch of Was Ist Was (Tessloff 
Verlag).”

Seen & Heard

Japan’s Discover  21: In Frankfurt to Go Farther

By Porter Anderson

Almost 30 years in business, Japa-
nese publisher Discover 21 is known 
for its emphasis on expanding read-
ers’ resources beyond their natural 
expectations. The company’s eclec-
tic catalogue includes lifestyle and 
business material, as well as some 
literary fiction and children’s books.

Like many houses, Discover 21 
has heard the call to bring authors 
closer to their readers.”

“We have an English website 
where we welcome any submis-
sions,” says Discover 21 President 
Yumiko Hoshiba, “and we’ve been 
receiving a lot of submissions this 
way.”

But there’s another connection 
that Hoshiba and her company are 
even more keen to make: We are see-
ing the world now as one market,” 
she says. “And so we want to export 
our products to Asia, Europe, the US, 
and anywhere else in the world. And 
we especially want to export our 
work, rather than manga.”

This drive to get more of Japan’s 
breadth of literature out to world 
markets beyond the popular artistry 
of comics, in fact, reveals a surpris-
ing imbalance.

“At the moment, taking the Japa-
nese industry as a whole, we import 
rights more than we export,” Hoshi-
ba says. “In fact, we export only 
about one-eighth of the amount of 

material that we import. We would 
like to change that. “

Based this week at a Discover 
21 booth located at A16 in Hall 6.1, 
Hoshiba and her associate, Execu-
tive Editorial Director Hiroyoshi Fu-
jita, are holding a busy schedule of 
meetings to open up potential av-
enues for the more than 150 books 
the company produces annually.

Hoshiba says that the import-
export gap isn’t due only to a need 
for translation but also, by tradition, 
to the fact that the Japanese indus-
try has been thought to have “all the 
readers it needed.”

Now that globlization has made 
export more attractive and acces-
sible, she says, larger publishing 
houses based in Tokyo are working 
to reach readers beyond their usual 
audience. Discover 21 is joining that 
trend, and looking to capitalize on 
its success at home with a much 
wider reach abroad.

Karine Pansa, President, Brazilian Book 
Chamber, with the catalogue

Dancing in the Minefield: Scholastic in China
By Andrew Wilkins and Melanie 
Tutino

“Scholastic isn’t just a publisher 
any more—we’re moving into edu-
cational solutions,” said Shane 
Armstrong, President of Scholastic 
International yesterday during a 
discussion of the publisher’s adven-
tures in China.

In addition to its trade publish-
ing and book club businesses, Scho-
lastic has been running an entirely 
new business line in China since 
2005—tutorial centres catering for 
Chinese parents’ insatiable desire 
for teach their children English.

The key component to the busi-
ness is an interactive whiteboard, 
launched last year, which allows for 
the systematic teaching of English to 
non-English speakers.

“You don’t need to have a for-
eign teacher to conduct an English-
language lesson anymore,” noted 

Frank Wong, Scholastic’s President 
for Asia, who has been amazed at 
how young Chinese children start 
learning English. Scholastic’s Early 
English program starts with kids as 
young as two-and-a-half (“before 
they can even speak Chinese!”), with 
the bulk of children using the pro-
gram between the ages of three and 
seven.

Such has been the success of 
the interactive whiteboard, Scholas-
tic is now franchising its language 
education model. Kindergartens in 
Malaysia, Thailand, Indonesia and 
Saudi Arabia are teaching English 
the Scholastic way.

Whiteboards aside, Wong still 
sees China as a “print-based mar-
ket,” although the company is getting 
ready for what it sees as the inevita-
ble switch to digital. Another major 
Asia market that has also not turned 
digital as fast as some thought, ac-
cording to Shane Armstrong, largely 

due to infrastructure challenges.
Inevitably, the discussion 

turned to the challenges of doing 
business in China. Given its activi-
ties in education and publishing, the 
company was “always getting gov-
ernment interference,” according to 
Wong.

“You have to learn to dance 
around the minefield. If you follow 
every rule, you cannot do anything, 
so you have to learn to live in the 
grey areas.”

Frank Wong,Shane Armstrong, Mark Dressler
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By Saskia Vogel

From global-minded narrative non-
fiction to erotic thrillers, Publishing 
Perspectives caught up with a set of 
Scandinavian publishers to find out 
what’s hot in the cool North.

Fiction with a dash of autobi-
ography continues to be a strong 
trend in Scandinavia; Otava’s Rights 
Director Emma Alftan describes The 
Thing That Makes One’s Heart Beat 
Faster, published this July in  Fin-
land, as “Virginia Woolf meets Eat, 
Pray, Love.” 

Jenny Thor, Managing Direc-
tor and Agent at Gyldendal Group 
Agency was excited about the mix 
of the erotic and thrilling in Stepha-
nie Caruana’s well-reviewed debut 
novel Painful, saying that the merg-
ing of genres is a compelling varia-
tion. Thor also says that Ib Michael 
is making a comeback with The Sky 
Was Burning, a novel that crosses 
time and space to explore love, 
death, and nuclear physics. 

On the crime front, Otava’s Mai-
ja Kuusi has her bets on Reijo Mäki’s 
Indian series and Kati Hiekkapel-
to’s The Hummingbird. In Indian, a 
shocking homicide in Finland and 
a strange crime at the Crow Nation 
Reservation take place—but what is 
the connection? The Hummingbird is 
a debut novel that continues a grow-

ing conversation about immigration 
in Finnish media and literature, with 
a young, flawed female immigrant 
police officer taking center stage.

Agent Gustaf Bonde at Bonnier 
Group Agency worries, however, 
about debut crime authors, noting 
that they are having a harder time 
than they once did. He sees an open-
ing in the market for humorous, 
feel-good books, like Jonas Jonas-
son’s The Hundred-Year-Old Man 
Who Climbed Out of the Window and 
Disappeared. Bonde says buzz is 
also building about Lars Berge’s Of-
fice Ninja, a satire.

Agnes Cavallin from Partners 
in Stories is reporting strong buzz 
around Lena Andersson’s Arbitrary 
Conduct, a perfectly crafted, deeply 
sexy literary novel about a woman’s 
desire and her relationship with an 
artist.

Linda Altrov Berg at Norstedts 
Agency is passionate about The Ex-
pedition: My Love Story by Bea Uus-
ma, a heartrending nonfiction work 
about a spectacularly failed 1897 
polar expedition. Author and physi-
cian Uusma searches for the cause 
of the explorers’ deaths, which has 
puzzled scientists and historians for 
more than a century

NORLA’s director Margit Walsø 
noted that Norwegian narrative 
nonfiction, like Kristin Solberg’s The 

School of Life, is becoming increas-
ingly global. The School of Life tells 
the story of a Norwegian doctor 
teaching women’s rights and peace 
to midwifery students in Afghani-
stan. WSOY’s Marketing Manager 
and Head of Foreign Rights Reetta 
Miettinen described another title 

generating international interest: 
Sami Sillanpaa’s A Chinese Love Sto-
ry, narrative nonfiction about the life 
of Chinese human rights activist Hu 
Jia. The Finnish media is currently in 
a flurry over the visit of Zeng Jinyan, 
one of the book’s subjects, to Fin-
land.

Love, Death, and Nuclear Physics: What’s Hot in the Cool North

A selection of titles from NORLA



By Chad W. Post, Publisher,  
Open Letter Books

Earlier this summer I was fortu-
nate enough to be the sole Ameri-
can representative to take part in 
the Brazilian Publishing Experience 
2013, a specially organized cultur-
al exchange program designed to 
help promote Brazilian literature to 
the rest of the world. We spent ten 
days total in Brazil, both in Rio de 
Janeiro and in the unbelievable city 
of Paraty, where we were able to at-
tend FLIP, the Greatest Book Festival 
in the World. It was an education in 
Brazil’s culture and literature. 

This year, as Guest of Honor, 
Brazil has brought some 90 authors 
in total, and is hosting more than 30 
literary events. Its a perfect oppor-
tunity to introduce Brazilian litera-
ture to the world, and show every-
one that there’s more to this country 
than “The Girl from Ipanema.”

For those interested in learning 
more about Brazilian literature, we 
offer this brief cheat sheet of some 
classic Brazilian texts (available 
in English) and some highlights of 
what’s happening here in Frankfurt. 

The Classics
Brazil doesn’t get nearly the 

amount of literary respect it de-
serves. First and foremost, it’s the 
birthplace of Joaquim Maria Macha-
do de Assis, one of the greatest world 
writers of all time. His novels The 
Posthumous Memoirs of Bras Cubas 
(a.k.a. Epitaph for a Small Winner) 
and Dom Casmurro are ingenious, 
playful books that bring to mind the 
meandering meta-fiction of Tristram 
Shandy. Also worth checking out is 
the new edition of The Alienist that 
Melville House recently published in 
the United States.

Thanks to the success of Ben-
jamin Moser’s biography of Clarice 
Lispector, Why This World (pub-
lished in Brazil by Cosac Naify and in 
English by Oxford University Press), 
there’s been a resurgence of inter-
est in her work. In the United States, 
New Directions recently reissued 
five of her books in new transla-
tions—The Hour of the Star, Agua 
Viva, A Breath of Life, Near to the 
Wild Heart and The Passion of G.H.—
all of which are worth reading.

On a slightly more contempo-
rary note, the third author I’d like 
to mention is Rubem Fonseca, not 
just because Open Letter publishes 
his collection The Taker and Other 
Stories, but because he was one of 
the first authors to write about the 
dark, twisted, violent aspects of life 
in Brazil. His faux-detective novels, 
like High Art are really brilliant, as 
is the recently translated collection, 
Winning the Game (Tagus Press).

The Young
Granta’s recent special issue 

on the “Best Young Brazilian Novel-
ists” is the best source of informa-
tion about the younger generation 
of writers in Brazil, several of whom 
are here at the Fair, including Michel 
Laub (who has a novel coming out in 
the UK), Daniel Galera, and Carola 
Saavedra.

The Anti-Utopian
Two must-see Brazilian’s here 

at Frankfurt are Ignácio de Loyola 
Brandão (Zero, And Still the Earth, 
The Good-Bye Angel) and João 
Almino (The Book of Emotions, Five 
Seasons of Love). Both have written 
books in which the city serves as a 
primary character—São Paulo for 

Brandão and Brasilia for Almino—
and the lives described are less than 
ideal. Brandão will participate on 
the “Polyphonic View” panel (10:30 
on Saturday, October 12th, Forum 
Dialog 5.1 A122) and Almino will be 
appearing in a panel on “Allegories 
and Utopias” at 14:30 the same day.

The Graphic Novelists
Another panel that I’m person-

ally excited about is the “Meeting 
of Generations” graphic novel event 
(10:00 on Sunday, October 13 at 
the Brazilian Pavillion). This panel 
brings together a couple traditional 
comic artists—Ziraldo and Maruicio 
de Sousa—along with the newer 
generation, including Fábio Moon & 
Gabriel Bá, the twin brothers behind 
Daytripper (Vertigo).

The Poets
In addition to all the prose writ-

ers mentioned above (and a couple 
dozen more that will also be in at-
tendance), Brazil has sent over a 
bevy of poets, including Adélia Pra-
do and Hector Ferraz Mello, who will 
discuss their ironic and metaphysi-
cal approaches to poetry—12:30 
on October 10th at the Brazilian 
Pavillion—and Affonso Romano de 
Sant’Anna and Nicolas Behr who will 
share their experimental, satiric po-
ems (“Cannibal Satire,” 16:30 on Sat-
urday, October 12th at the Brazilian 
Pavillion).

A Cheat Sheet of Great Brazilian Literature at the Fair

Chad Post

Brazil doesn’t get nearly 
the amount of literary respect 
it deserves.
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Interview by Holger Volland

Taiwan’s Minister of Culture, 
Lung Yingtai, is a celebrated writer, 
literary critic, and public intellec-
tual—as well as the author of 30 
books. A former professor at the the 
University of Heidelberg and con-
tributor to the Frankfurter Allgeme-
ine Zeitung and the Berlin Tageszei-
tung, she is intimately familiar with 
both German and Chinese cultures 
and the challenges our developing 
digital world poses to culture. 

When Lung entered public ser-
vice as Taipei City Government’s 
first minister of culture in 1999, she 
quickly earned a reputation for help-
ing to transform rundown buildings 
into artist villages, literature houses, 
and museums.

Since being appointed Minister 
of Culture in 2012, she has cham-

pioned new programs to promote 
reading and to help boost the pub-
lishing industry. She spoke with Pub-
lishing Perspectives about her vision 
for the “cultural industries” in Tai-
wan and the digital convergence in 
storytelling.

You are the first Minister of Cul-
ture in Taiwan since 2012. Prior 
to that, there were two different 
organizations: One responsible 
for literature and art, the other 
for “creative industries.” Can you 
cite any examples of how this uni-
fication of responsibilities can 
help to support the arts?

Now a poet can sit together 
with a producer and discuss how 
poems can be turned into lyrics and 
be sung, recorded, performed, and 
turned into income. There are awk-
ward encounters, too. When a ven-
ture capital manager meets a movie 
director, they speak different lan-
guages, one about business models, 
the other about artistic inspirations, 
and the meeting may break up in ten 
minutes, both feeling insulted.

But this is a marriage that needs 
to be tried out. When aesthetic val-
ues generate economic returns, art 
gets more support, doesn't it?

In your opinion as an author, will 
the different types of media, like 
books, movies, games, grow clos-
er together?

When the consumer behavior 
changes, so changes the mode of 
production along with it. 

Whether one likes it or not, dig-

ital convergence is the future, and 
why not? A book is just a book in 
the past, and digital technology has 
now given us the possibility of see-
ing a book transform into different 
forms of expression, not merely in 
the sense that a book can be turned 
into a movie or a game, but also in 
the sense that the scope of knowl-
edge is significantly expanded.  

Are authors still authors or are 
they shepherds of stories?

I think authors will never die 
out. There will always be talented 
individuals who see, feel, observe, 
think, and write. But there may be 
more shepherds in the so-to-speak 
“industry” in the future. Once a story 
gets written, how can it be translat-
ed into different languages, sold in 
international market, adapted into 
a movies script, or re-created to be-
come a computer game? In a produc-
tion chain, a lot of expert shepherds 
will be needed.

Taiwanese publishers and au-
thors are known for their open-
mindedness. Within the growing 
Asian publishing and media sec-
tor, what role is Taiwanese litera-
ture going to play in comparison 
to other Asian countries and re-
gions? 

Culturally Taiwan has a modest 
but unique position in greater China. 
In contrast to China, Taiwan has 
been spared from the brutal political 
upheavals of the 20th century suf-
fered by the Chinese. With tradition-
al value structures relatively intact, 

Taiwan has been able to develop 
modernity rooted in its own tradi-
tion. In comparison with Singapore 
or Hong Kong, Taiwan has a shorter 
history of colonial rule and thus is 
allowed more room and time to cul-
tivate its own homegrown character. 
On top of these factors, Taiwan has 
become a genuine democracy and 
developed a vibrant civil society. 
Beginning of the 1950s when China 
closed its doors to the outside world, 
the literature of Taiwan became the 
source of inspirations for Chinese 
living in Hong Kong, Macao, Malay-
sia, and Singapore. Many poets in 
China also acknowledge their intel-
lectual debt to the Taiwanese poets 
of the ‘50s. Openness is a distinctive 
strength of Taiwan and Taiwanese 
authors continue to thrive on it.

A truism often cited by artists 
is that “art is always political.” 
Would you agree?

Is Kafka’s Metamorphosis po-
litical? Is Le Petit Prince political? 
Is Laozi’s Tao Te Ching political? If 
what we mean by being “political” is 
an expression of attitude about life, 
yes, art is always political. If being 
political narrows down to a focus on 
public issues or management of the 
masses, then I would say not all art 
is political.

The Taiwan International Book Fair 
is hosting a press conference today at 
14:10 at the Asia Lounge in Hall 6.1.

Taiwan is a “Power House of Culture”Lung Yingtai
Minister of Culture, taiwan

By Lucy Abrahams, literary scout

London-based literary scout Lucy 
Abrahams helps explain the some-
what chaotic but forward-thinking 
nature of publishing in Israel.

Israel’s seven-million-strong 
demographic divides into a million 
Arabs, a million Ultra-Orthodox 
Jews, and a million Russian im-
migrants, leaving a Hebrew book-
buying public of only four million. 
During the past six years, the market 
has been in a state of chaos, with the 
two main book chains offering “buy 
one get two free” holiday promo-
tions and four new bestselling titles 
for 100 NIS (about $28). Nobody has 
been making any money; smaller 
publishers approached big publish-
ers to partner up and share resourc-
es or risk going under; foreign rights 
deals shrank even smaller than usu-
al, with discount clauses that many 
agents found hard to stomach.  

As of next February, thanks to 
a lot of lobbying by publishers such 

as Ilai Melzer at Books in the Attic, 
a fixed price law comes into effect 
and, with it, the hope that things will 
gradually return to normal. 

Historically a literary market, 
Israel has recently begun to embrace 
thrillers and Scandinavian crime. It 
was the first international market 
to acquire the rights to Fifty Shades 
of Grey (even before the global Ran-
dom House deal), and the trilogy 
was extremely successful, although 
it remains to be seen whether any 
appetite for erotica will endure be-
yond the offerings of E.L. James and 
Sylvia Day. The 1965 classic Stoner 
by John Williams, which is currently 
undergoing a huge revival in Hol-
land and the UK, was a year-long 
bestseller in Israel back in 2011. It 
is, in many ways, a market where 
publishers are ahead of the game 
and leading the way.   

In general, publishers in Is-
rael look for enduring, high-quality 
books. The bestselling non-fiction 
title for the past one hundred con-

secutive weeks has been From Ani-
mals into Gods: A Brief History of Hu-
mankind by Yuval Noah Harai.

The ebook market is still na-
scent and it is almost exclusively a 
paperback market, so publishers 
have to get it right first time and find 
the audience immediately with ag-
gressive marketing. Roughly 50% of 
what is published there is in transla-
tion. In terms of non-fiction, the most 
desirable submissions are big ideas, 
opinion-forming, debate-changing 
books. This means a big subject with 
a fresh angle, whether it be philoso-
phy, biography, popular science, or 
history (World War II works, World 
War I and modern warfare doesn’t). 
Either that or something topical by 
the only person qualified to tell it. 
Celebrity biography barely sells a 
copy, while behavioral economics 
and game theory are particularly 
popular subjects. 

Report compiled by Tom Chalmers, 
Managing Director at IPR License.

Publishing in Israel Remains Chaotic, But Progressive

Photo:
www.flickr.com/photos/jocelyndurston/



By Edward Nawotka,  
Editor-in-Chief

Little more than two weeks ago, 
the respected Ghanian poet and edu-
cator Kofi Awoonor was killed in the 
the terrorist attack on the Westgate 
Shopping Mall in Nairobi, Kenya. He 
was there to attend the Hay Story-
moja literary festival, one of the sig-
nature literary events in East Africa. 

It wasn’t the first tragedy to 
strike a member of the publishing 
community in Kenya in recent years: 
in 2011 David Tebbutt, a finance di-
rector at Faber & Faber in the UK, 
was killed in a Kenyan beach resort 
while trying to resist kidnapping 
by Somali gunmen. His wife Judith 
was taken and held hostage for six 
months; Faber & Faber published 
her memoir of the ordeal, A Long 
Walk Home, just last month.

This year the Frankfurt Book 
Fair is overflowing with presenta-
tions and discussions about all man-
ner of futuristic projects, from aug-
mented reality storytelling to the 
latest and greatest AMOLED screens 
on “phablets” from Asia. Yet there is 
one enormous topic you are likely to 
only heard occasionally mentioned: 
Africa.

There are more than a billion 
people living on the continent. Yet, 

for all its immensity, Africa very 
rarely comes up in conversations 
about publishing (or much else for 
that matter), save for the few proj-
ects that have risen above the din 
due to their sheer audacity, such as 
the World Reader project that dis-
tributes Kindles in West Africa or 
Paperight, the South African start-
up which distributes books through 
copy shops.

This is unfortunate. The conti-
nent represents what is likely one of 
the greatest challenges to publish-
ers and poses the question of how 
to get more than a billion people, of 
an enormous diversity of languages, 
cultures, religions—many of whom 
have zero access to books—to be-
come readers. To be educated. To be 
more fully integrated into the 21st 
century that so many of us live in.

For all our talk about working 
in “developing markets”—Brazil, 
China, India—our focus is almost 
exclusively on commercial concerns. 

We never talk about Brazil, China 
or India (each of which has enor-
mous challenges of its own) as “lost 
causes.” The conversation revolves 
around “opportunity.”

With Africa, at least as long as I 
have been alive, it has always been 
different.

One of the most memorable 
moments of my life was when I was 
working in Lusaka, Zambia as a jour-
nalist. I logged onto the internet 
with a friend. It was her first time 
seeing the web, and she wanted me 
to show her what it was all about. 
She worked at the business cen-
ter at my hotel, but had never been 
online and neither had anyone else 
she knew. This was in 1998. I typed 
in www.amazon.com and moments 
after the screen came up on our ex-
ceedingly slow dial-up connection (I 
had one of the first accounts in the 
country, arranged through the local 
university), she saw the homepage 
and everything that was for sale. 

Her eyes opened wide in wonder, as 
if they were going to pop out of her 
head. “I never knew you had soooo 
much,” she said, adding “You must be 
very rich.”

We are very rich. And we often 
take what we have for granted.

For those of us that work in 
publishing, the material rewards are 
often limited compared to those in 
other “big city professions,” like, say, 
banking. There is a strain of idealism 
that runs through us in the publish-
ing community (some, of course, 
more than others). We would do 
well to extend some of that idealism 
and put it into practice by trying to 
reach those with the greatest deficit.

Yes, the challenges are immense, 
and I for one don’t have an answer 
on how to do this; no one does. But 
finding an answer starts by making 
Africa part of the conversation. 

Africa Should Not Remain Publishing’s “Lost Cause”
the African continent poses one of the greatest 
challenges to publishers: how do you get more 

than a billion people to become readers?
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By Jaroslaw Adamowski

Poland’s epublishing industry 
players are expecting ebook sales to 
expand at a fast pace over the forth-
coming years. Meanwhile, as the 
country’s fragmented ebook mar-
ket is becoming increasingly com-
petitive, ebooksellers are looking for 
new strategies to boost their sales.

Market forecasts are fueling 
optimism among local players. Be-
tween 2011 and 2016, Poland’s eb-
ook sales are expected to increase 
more than tenfold, from US$10 mil-
lion to US$106 million. This year, the 
Polish ebook market is estimated to 
be worth about US$37 million, ac-
cording to figures released by con-
sulting firm PwC. In comparison, in 
2012, the Polish publishing market 
was estimated to be worth some 
PLN 2.67 billion (US$805 million), 
according to data from publishing 

industry research firm Biblioteka 
Analiz (Analysis Library).

Figures published by state-run 
Instytut Ksiązki (Book Institute) 
indicate that Poles have, to date, 
purchased about 100,000 eread-
ers. Amazon’s Kindle, with a mar-
ket share of about 50%, is the most 
popular device in Poland, followed 
by devices sold by Onyx, Pocketbook 
and iRiver. As a result, ebooks in the 
MOBI format are increasingly domi-
nating those released in EPUB and 
other less popular formats. This is 
despite the fact that Amazon has yet 
to launch a Polish-language Kindle 
store.

The available market data 
shows that customers of Polish 
ebookstores prefer ereaders over 
other devices. An opinion poll con-
ducted by local ebookseller Virtualo.
pl in early 2013 showed that 55% of 
those polled owned a Kindle, 28% 

used other ereaders, a further 23% 
and 20% read ebooks on tablets 
and laptops respectively, while 14% 
of the polled accessed ebooks on 
smartphones.

Market on the Rise, No DRM
Robert Rybski, chief executive 

of Virtualo.pl, agrees that the Polish 
ebook market has entered a phase of 
rapid development.

“For the last three years, we 
have been witnessing a major hike 
in revenues generated in the fourth 
quarter of each year, and then an-
other hike on the turn of April and 
May,” Rybski said. “Summer marks 
the sales period, as is the case in the 
traditional book market, which facil-
itates the popularization of ebooks.”

An analysis by Anna Zygiere-
wicz, published by the Biuro Analiz 
Sejmowych, the Polish parliament’s 
analytical unit, points to another 
important market trend. In 2012, 
most local publishers gave up on 
securing their ebooks with digital 
rights management (DRM), and in-
stead opted for digital watermarks. 
Owing to this, Poland’s ebookstores 
are now far less dependent on DRM 
than their counterparts in countries 
like Germany or France, where DRM 
still dominates the market, Zygiere-
wicz said.

“Since December 2011, when 
we introduced some of the key mod-
ifications into our product range, 
such as protecting our digital con-
tent with watermarks and offering 
ebooks in the MOBI format, we have 
seen a three-digit increase in sales 
every year,” Rybski said.

The analysis by Zygierowicz 
also forecasts that, should the rapid 
growth pace of the Polish ebook 
market be preserved, in five to ten 
years ebooks will most likely take 
the lead over Poland’s publishing 
market.

Government Calls for Lower VAT
Currently, print books are lev-

ied with a 5% VAT in Poland, while 
ebooks carry a higher 23% VAT rate. 

However, the Polish government 
says it is favoring a lower tax rate on 
ebooks in a bid to stimulate innova-
tion.

In April 2013, Poland’s Council 
of Ministers adopted a policy docu-
ment which said that ebooks should 
be levied a 5% VAT. Moreover, the 
country’s Minister of Administra-
tion and Digitization Michał Boni 
announced that Warsaw would try 
to lobby the European Commission 
in favor of lowering the ebook VAT 
rate. Two months earlier, the EU’s 
executive body referred two Euro-
pean Union member states, France 
and Luxembourg, to the European 
Court of Justice following the coun-
tries’ decision to unilaterally cut 
their ebook VAT rates to 5.5% and 
3% respectively.

New Market Strategies
Meanwhile, Poland’s ebooksell-

ing industry is becoming increas-
ingly fragmented, with some two 
dozen outlets active in the domestic 
market. 

As competition intensifies in 
Poland, many companies are experi-
menting with various sales models. 
Libenter.pl is offering access to all of 
its ebooks solely in an annual sub-
scription model. Also Legimi.com is 
offering a paid subscription which 
grants access to more than 2,000 
ebooks available on smartphones 
and tablets, with prices starting at 
PLN9.90 (US$3.07). 

“Currently, our bestselling eb-
ooks include crime novels, non-
fiction, erotica and literary fiction,” 
Rybski said. “Our clients are also 
very much interested in science fic-
tion.”

Another local industry player, 
Publio.pl, has launched Minibooks, 
an exclusive series of ebooks by re-
nowned Polish journalists and au-
thors, which has been compared by 
some to Kindle Singles. One of the 
first Polish ebookstores, Złote Myśli 
(Golden Thoughts), was launched 
in 2004 and specializes in self-help, 
motivational and business books.

By nixing DRM and selling in the 
MOBI format, Poland’s ebook 
players are making strides forward.

Polish Ebook Forges Own Path, Eyes Rapid Expansion



By Amanda DeMarco

Michael Krüger is publisher at Carl 
Hanser Verlag in Munich, where he 
began working as an editor in 1968 
and become publisher in 1995. He 
has a reputation for his dedication 
to quality literature, translation, and 
poetry, which in turn has shaped the 
face of Hanser. An author himself 
(published by Suhrkamp Verlag), 
he’s won numerous prizes, includ-
ing the Prix Médicis étranger. Earlier 
this year, he won the London Book 
Fair’s Lifetime Achievement Award 
in International Publishing. He will 
retire at the end of 2013.

In one of your YouTube videos, 
you lament that what little foreign 
literature makes it into English is 
mostly brought out by small hous-
es and is rarely available in book-
stores. What words do you have 
for English-speaking publishing 
professionals on this topic?

Of course I am unhappy with 
the fact that European publishers 
are translating a lot of the good, 
and a lot of the mediocre, and even 
a great deal of the bad books from 
the States into European languages, 
whereas our American friends are 
very reluctant. With the exception 
of Knopf, only the small houses like 
New Directions or Other Press are 

constantly translating from Europe. 
For example, much of the work of 
Robert Walser, one of the best Ger-
man writers of the 20th century, is 
coming to an American audience 
only now. But he was a contempo-
rary of Franz Kafka! And only very 
few European poets have been 
translated into English, whereas 
German translators and publish-
ers take the risk of translating great 
English and American poetry.

Hanser has published a good deal 
of high-quality literature in trans-
lation including Nobel-prize win-

ners. What do you consider to be 
Hanser’s greatest foreign contri-
bution to German literature?

We are always interested in 
translating and publishing foreign 
authors, from all countries. We are 
probably more curious to know how 
writers in other countries think. If 
we believe that literature still has 
a meaning, it should be taken for 
granted that we translate it. I don’t 
know if Hanser ever made any con-
tribution to literature, but we tried 
hard to publish only good books. Life 
is too short to waste your time with 
bad books.

Do you think we are entering an 
increasingly impoverished liter-
ary age?

I only know there are good and 
interesting books, and bad ones. You 
can read them on paper or on the 
screen, I don’t care. I only get ner-
vous when people are constantly 
reading second-class books, when 
reviewers praise third-rate books, 
and when booksellers put bad books 
in their windows. Since book pub-
lishing became a mass-market busi-
ness, the quality level is constantly 
sinking. But there are still very good 
books around, in every country! 
The problem is that people can’t 
get them because they are hiding. 
People thought that with digitiza-

tion, the good books would be easier 
to get. But the problem is that most 
of the readers love bad books! I have 
no explanation for the fact that mod-
ern societies have invested tons of 
money into schools and universities 
only to find out that horrible books 
are much more loved than the good 
ones . . .

Hanser is one of the few major in-
dependent publishing houses left 
in Germany. How has the German 
landscape changed for indepen-
dents during your tenure?

What changed in the last forty 
years: the enormous appetite of 
the conglomerates to buy more and 
more independent publishing hous-
es. Even a good publisher can’t read 
more than a hundred books a year, 
and because publishers should not 
publish more books than they can 
read, my sole explanation is: if they 
publish more books than that, they 
must not want to read them. It is de-
pressing that there are publishers 
in this world who don’t like to read 
the books they publish. It is hard to 
imagine that under those circum-
stances the independent publishers 
can survive, but we try.

Read an extended version of this in-
terview on Publishing Perspectives.

“The Problem is That Most of the Readers Love Bad Books!”
Michael Krüger, Publisher
Hanser Verlag

The Art of Saying Everything in 16 Words
a Brazilian project

by Editora Reflexiva

The Life as a book.
The Book as a place.

Hall 5.1
Stand F145

Exhibition of books in multiple formats using a 16-word text to illustrate the history of writing.
The collection of objects in 48sqm is also a metaphor of the story of a common

reader who sees and leads his life as a book that’s being written
(Around the World in 16 words) and became an author and a publisher.
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By Daniel Kalder

Since the dawn of cinema, movie 
producers have been ransacking 
books for source material. Today, 
says Anna Soler-Pont, director of 
the Barcelona-based Pontas Liter-
ary & Film Agency, “30% of films are 
based on books” and the number is 
increasing. “The world is driven by 
images, and producers need content 
and ideas which are inside books.” 

It’s not just content and ideas 
that attract movie producers, how-
ever. Says Soler-Pont:

“Once, a Hollywood studio ex-
ecutive told me that they felt that 
having a book behind a film was bet-
ter for a project because they could 
always go back to the book if some-
thing went wrong.”

Soler-Pont actively courts 
movie producers, seeking them out 
where they gather: “Every year the 
Pontas Agency attends the main in-
ternational film markets and festi-
vals—Berlin, Cannes, Los Angeles. 
And this is rare: we are among the 
very few literary agents who regu-
larly attend those events. But it’s 
difficult to get to know how the film 
industry works when you are an 
outsider . . . The film industry is far 
larger and more complex than the 
publishing industry, simply because 
far more people are involved in a 
film than in a book.”

Soler-Pont says the team at 
her agency is “always” in search of 
novels with film potential. And as 
to what constitutes film potential, 
there is no great mystery: “A good 
plot, strong characters . . . The genre 
doesn’t matter: if you read a book 
and you already see the images, 
that’s good, adaptable content.”

Soler-Pont cites a strong ex-
ample: Swedish author Jonas Jona-

sson’s international bestseller The 
100-Year-Old Man Who Climbed Out 
the Window and Disappeared, which 
has sold six million copies all over 
the world, as one example. Soler-
Pont, then representing Jonasson, 
sold the rights in 2010; the film pre-
miers this Christmas in Scandinavia.

Still, starting her own film pro-
duction company was an unexpected 
but “natural” event, says Soler-Pont: 
“We were always so passionately 
trying to convince producers to ac-
quire the rights of a novel that at a 
certain point, we started to do film 
packaging—looking for a director, 
approaching scriptwriters, even in-
vesting in treatments—until some-
one told me that was the producers’ 
job, not the literary agent’s one, and 
that nobody would pay us for that 
work. This and the will to bring 
some specific stories to the screen 

made us decide to launch our own 
production company, Pontas Films. 
We currently have three film proj-
ects in development: one of them, 
Granados, is the adaptation of John 
Milton´s The Falling Nightingale, 
about the last years of Catalan com-
poser Enric Granados; and another 
is Traces of Sandalwood, already in 
pre-production to be directed by 
Maria Ripoll and with Indian actress 
Nandita Das.”

Soler-Pont says the “soul is sim-
ilar” in the work of literary agents 
and film producers. “Literary agents 
are managers of the others’ careers, 
they are representatives in front of 
everyone . . . it’s about managing 
properly (writers want to make a liv-
ing out of their writing!), giving good 
directions, being there, reading, ac-
companying, being informed about 
the constant changes of the publish-

ing industry, attending book fairs.”
There is a major difference 

however: “Literary agents don´t 
need to produce or invest anything 
themselves, we’re only rights sellers 
who work on commission. Film pro-
ducers are content finders, but also 
money finders: and they really need 
to build something up and get the 
funds to do it.”

According to Soler-Pont, the 
Frankfurt Book Fair is a now a signif-
icant event on the calendars of mov-
ie producers: “I’ve been attending 
the Frankfurt Book Fair every year 
since 1992, and one of the things 
that has surprised me the most is 
the increasing presence of film pro-
ducers and scouts from production 
companies. They always attend on 
a low profile basis, very discretely, 
without stands . . . They want to be 
almost invisible while talking face-
to-face with the rights holders and 
to be present where the content is—
which is Frankfurt, and also London 
in the spring.”

Aside from more money, Soler-
Pont says that the main benefit of 
working so closely with film studios 
is: “Learning. I’m a very curious per-
son, and anything that can bring me 
new information and understanding 
of how things work is important.”

Literary agent Anna Soler-Pont discusses 
adding film producer to her many roles. 

Creative Synergies: From Selling Book Rights to Making Movies

Anna Soler-PontTraces of Sandalwood, now in pre-production

In Italy, You Need to Get the Pricing Right

By Simone Garzella, literary scout

Garzella, an NYC-based literary scout, 
looks at his native Italian market.

As far as Italy is concerned, 
women’s fiction is selling quite well 
through authors such as Isabel Al-
lende and Simona Sparaco, with the 
current bestseller being The Light 

Between Oceans by M.L. Stedman. 
Unlike in other markets, there is not 
much erotica, despite the success of 
Fifty Shades of Grey, with fiction and 
memoirs related to World War II 
continuing to sell well.

In addition, the market is open-
ing to new adult fiction, with acquisi-
tion of the translation rights of best-
selling self-published books, mostly 
from the US. The market has slowed 
down acquisitions-wise. Advances 
are lower than they used to be, and 
most publishers have cut their lists 

and become very selective.
The Italian market is still based 

mainly on print books. But some 
publishers are starting to experi-
ment by publishing genre fiction as 
ebooks only, at least in the begin-
ning, with the option to print the 
most successful titles. The titles 
in these series will typically be for 
readers in their twenties to early 
forties, who have easier access to 
digital technology.

Publishers in Italy are struggling 
to keep the prices of books as low as 

possible as readers have less money 
and they are looking for forms of 
relatively cheap entertainment. An 
example is Lucinda Riley. Her first 
novel sold well as it was published 
by Giunti in paperback original. The 
second novel did not sell as well be-
cause the author’s agent wanted Gi-
unti to set a higher price point. Then, 
Riley decided to retain the rights to 
her third novel, and allowed Giunti 
to publish at a lower price. The third 
book is selling well. Getting the pric-
ing right remains key to selling vol-
ume in the Italian marketplace, and 
this is something that will continue 
for the foreseeable future.

Report compiled by Tom Chalmers, 
Managing Director at IPR License.

As the economy struggles, some publishers 
are experimenting with lower priced ebooks.



LitAg at 35: Agents Remember, Reminisce

to celebrate the 35th anniversary 
of the Literary Agents & Scouts 
Centre, known as the “LitAg,” the 

Frankfurt Book Fair interviewed 
scouts and agents who have been 
coming here since it began in 
1978, with just 7 tables. today, 35 
years later, the LitAg has almost 
450 tables: a record number. Here 
they remember and reminisce.

Lennart Sane, Agent 
(Sweden/Spain)

“the editor then fell asleep 
and did not wake up until the 
taxi dropped him outside his 
office in Hamburg.”

The year 1978 was our very first 
year as literary agents. Coming from 
publishing, we knew that it was es-
sential to attend the Frankfurt Book 
Fair if we wanted to become estab-
lished quickly.

Our agency was old (founded 
in 1935 by Kurt E. Michaels), but we 
were new and inexperienced—and 
our money was scarce indeed! A 
stand at Frankfurt was very costly 
and hotel rooms almost impossible 
to get hold of. A dear friend in Amer-
ican publishing let us have one of 
the rooms reserved for his company, 
and then—oh, lo and behold—we 
heard of this new thing called “The 
Literary Agents & Scouts Center.”

It was a happy place! Comfort-
able chairs and sofas, small side 

tables, a coffee bar and wonderful, 
clever, and effective secretaries. We 
almost felt like a big family, and long-
lasting friendships were started 
over a coffee between meetings with 
clients.

But unfortunately it became al-
most too popular—people strolling 
by said: “Oh, look how nice it is here. 
Let us rest the legs for a while!”

But that was of course not the 
idea, and the Center became more 
closed and grew bigger and less in-
timate over the years. Our daugh-
ter, Trine Licht, who now runs the 
agency, tells us about hundreds of 
tables—proof of the success of the 
Center of course, but just completely 
different from the first years.

But we sit back with a smile on 
our faces and fond memories of the 
big brown sofas all these years ago.

Agnes and Ole Licht, Agents (Denmark)

“It was a happy place!”

My very first Frankfurt Book Fair 
was 49 years ago, in 1964, when I 
was working for a Swedish publish-
er called Tre Tryckare. When I left 
them in 1969 to start the Lennart 
Sane Agency, agencies were not per-
mitted to have their own booth, so 
for the next few years I was exhibit-
ing in the name of some of my clients 
such as Danish publisher Rhodos 
and Swedish Spektra. 

I did not already have a table at 
the LitAg in 1978, but I moved from 
the halls of publishers to the LitAg 
several years later. For the past 30 
years or so, we have had a table in 
the LitAg; and for the past five years, 
the agency has been headed by my 
son, Philip Sane.

In the old days, it was quite 

common to serve drinks to visit-
ing clients and publishers, and our 
booth was very popular because 
we always had a refrigerator from 
which we could serve chilled cham-
pagne, beer and other drinks, as well 
as bread and cheese. At that time, 
people drank quite a lot during the 
book fairs. 

Once we heard from a German 
editor who had missed his appoint-

ment with us the previous day. He 
told us that after a great day at the 
fairgrounds and a good dinner with 
more drinking, he had taken a taxi to 
his hotel. When the taxi driver asked 
for the destination, our visitor could 
not remember the name of the hotel 
but thought it was written on the pa-
per he gave to the driver. The editor 
then fell asleep and did not wake up 
until the next morning when the taxi 
had stopped outside the editor’s of-
fice in Hamburg. What he had given 
the taxi driver was his business card.

The book fair did not end until 
2 p.m. on Monday afternoon, and we 
were not permitted to dismantle or 
to leave our booths prior that time. 
Traditionally sometime on Monday 
morning, the Danish publisher Jør-

gen Lademann would come, have 
his standard whisky, and always 
buy rights to at least one book. At 
the 1984 Frankfurt Book Fair, he 
bought the Danish rights to Man’s 
Best Friend by Gray Joliffe and Peter 
Mayle. Using the telephone (an old 
fashioned one, no mobile telephones 
existed at that time) we had in our 
booth, I got an acceptance of the of-
fer. Then Jørgen Lademann spoke to 
his home office in Copenhagen from 
our telephone, ordered the transla-
tion and the first printing of some 
50,000 copies. 

All this was done within the first 
hour of our appointment. At that 
time, we usually ran the appoint-
ments for an hour, while now half-
hour appointments are customary.

RegisteR now at conference.digitalbookworld.com
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title Sponsor:

Save 5%* off published rates when you enter code FraNkFUrt

* 5% off applies to individual Full Conference and total access registration options only.



FrankFurt 2013  •  PUBLISHING PERSPECTIVES20

By Carsten Sennov, Managing 
Director, Good Adventures 
Publishing

With 5.6 million people and English 
as our second language, the Danish 
market should be considered from a 
global perspective to be a relatively 
small marketplace for translated 
books. 

Despite Denmark being on the 
international top 10 list of heavy 
technology users (IT-maturity), 
print books have long dominated 
with ebooks occupying only a very 
small percentage of the market. 
However, in 2013 it looks like eb-
ooks will finally reach a 10% market 
share even though actual revenue 
generated will be closer to 5–6% due 
to lower pricing. Besides the gen-
eral technology penetration (mobile 
reading devices) in the marketplace, 
ebook sales are also being driven 
by several new initiatives like fixed 
monthly reading fees (subscription 
models that offer unlimited access) 
and lending/renting ebooks through 
libraries, supported by some of the 
largest Danish publishers. It looks 
like this market will continue to de-
velop and grow at a strong rate.

In the printing industry, a cou-
ple of Danish-based companies are 
leading the way by investing heavily 
to become one of the foremost areas 
of print within Northern Europe. 
As a result, from a cost perspective, 
more and more Danish publishers 
see no need to select printers out-
side the country, and digital printing 
has become a strong export contrib-
utor to the Danish economy.

Like in many countries, Den-
mark’s bookselling channel and 
bookstores are really struggling and 
the numbers are declining yearly. 
With high IT-maturity, many books 
are sold online, forcing the book-
stores to try to find new ways of get-
ting people into their shops. Books 
being sold through supermarkets 
only add to the challenge for existing 
bookshops, and there is no doubt 
there are major challenges and also 
interesting times ahead for the Dan-
ish publishing industry.

Report compiled by Tom Chalmers, 
Managing Director at IPR License.

Denmark’s Small 
Size Enables New 
Market Initiatives

Dutch Literary Agents Growing in Local, Global Influence
By Reinthe Gianotten

Reintje Gianotten, former editor, pub-
lisher and now lecturer in publishing 
at the University of Applied Sciences 
in Amsterdam details the evolving 
Dutch marketplace and the rise of 
agenting.

The Dutch market has always 
been important for foreign rights 
managers and agents. Almost 70% 
of titles are published in translation. 
There are only 20 million people 
whose mother-tongue is the Dutch 
language, but agents are still eager 
to sell to this market. The Dutch 
publishers are keen to find titles fast 
and publish them early, sometimes 
even before the original English 
or American edition, because lots 
of readers can and will choose the 
original English language book. Eng-
lish and American publishers even 
bring early export editions to these 
competitive Dutch and Scandinavian 
markets. 

The use of literary agents has 
been in practice in the Netherlands 
for about ten years. Editors used to 
be the people to find new talent for 
the literary publishers, as tradition-
ally they were the only gatekeepers. 
But times are changing. Publishers 
and editors are switching houses 
more easily, so authors don’t feel as 
loyal to their publishing houses as 
before. They feel better being repre-
sented by agents. 

For example, Paul Sebes joined 

Caroline van Gelderen 15 years ago 
with his agency for Dutch authors. 
Sebes & Van Gelderen have an im-
pressive list of authors and are doing 
hundreds of deals. Marianne Schön-
bach has, in a relatively short time, 
built up an impressive list of Dutch 
authors and is also doing great. Lin-
da Kohn, who took over the Interna-
tional Literatuur Bureau from her 
father Hein Kohn, mainly focuses 
on the German market. These three 
agencies serve the whole spectrum 
of the Dutch market with their inter-
national clients, so that sub-agent-
ing can still be described as their 
main business. 

And there are new ones: Lolies 
van Grunsven, a former editor, has 
her primary agency, while Monique 
Oosterhof represents only foreign 
publishers and agents. Finally, 
Remco Volkers has recently made a 
venture into representing Dutch au-
thors.

Also to the Dutch market are 
agents who combine the role of 
primary agent and sub-agent. In 
the past, there were only a handful 
of sub-agents in Holland; they had 
a good knowledge of what could 
be sold and did their job well. But 
things have changed here as well. 
One of the reasons is that sub-agent-
ing is under pressure: the market for 
books is relatively weak at the mo-
ment, and even worse for literary 
titles from the English and American 
market. Dutch authors feel the need 

for stronger business representa-
tion, while Dutch publishers appre-
ciate the selection agents make for 
them. 

That said, rights managers and 
agents are finding more and more 
success abroad. To take one obvi-
ous example, The Dinner by Herman 
Koch has been a million-plus copy 
bestseller throughout Europea and 
even proved popular in the United 
States when it was published in 
translation earlier this year, with 
film rights being snapped up by Hol-
lywood. 

How's that for a change?

Report compiled by Tom Chalmers, 
Managing Director at IPR License, 
with the kind assistance of Lester 
George Hekking.

Croatia: Great Writers Going Undiscovered

Seid Serdarević, Publisher, 
Fraktura Publishing House 

Seid Serdarević, highlights the excep-
tional vigor in contemporary prose 
produced in Croatia, much of it still 
unknown around the world.

Croatia is living proof that the 
size of a country or its population 
is not important when it comes to 
creating great literature. What mat-
ters is great writers and great writ-
ing. Unfortunately, Croatian authors 
have not yet been duly recognized 
in European countries, although 
a number of works have recently 

been translated. Aside from the two 
best known Croatian writers on the 
global stage—Slavenka Drakulić 
and Dubravka Ugrešić—there are 
many Croatian writers with a num-
ber of translated works and excel-
lent reviews, such as Daša Drndić 
(Trieste); Miljenko Jergović, who is 
a big star in Germany and France, 
especially with his novel Dvori od 
Oraha; Robert Perišić, whose novel 
Our Man in Iraq has attracted the 
attention of American media; Edo 
Popović, whose urban prose has 
won the hearts of German readers, 
not to mention Ivana Simić Bodrožić 
and Igor Štiks as representatives of a 
younger generation. 

Croatian literature today is 
characterized by exceptional vigor, 
with authors dealing in diverse top-
ics, from the homeland war in the 
1990s, through historical novels set 
in the twentieth century, to contem-
porary urban themes. It is becoming 
obvious that Croatian literary works, 
together with Polish and Hungarian 
works, are deserving of the most at-
tention among works from the coun-
tries of the so-called New Europe. 

In addition to the above writ-
ers, the most prominent Croatian 

authors include the contemporary 
classic Mirko Kovač with his mas-
ter works Grad u zrcalu, Malvina 
and Ruganje s dušom; Olja Savičević 
Ivančević with her novel about mod-
ern-day Split, Adio, kauboju; Tat-
jana Gromača, author of two short, 
powerful poetic novels, Crnac and 
Božanska dječica; and two authors 
dealing with the Danube-region 
Germans in the twentieth century—
Ivana Šojat-Kuči with Unterstadt, 
and Ludwig Bauer with his novels 
Zavičaj, zaborav and Kratka kronika 
porodice Weber. All these writers, 
however different in style, help to 
complete a portrait of an interesting, 
still undiscovered literature from 
a country which has just become a 
new member of the European Union 
as this July. 

Literature, particularly when 
it is as good as that produced by 
these exemplary writers, offers the 
best and the deepest insight into the 
spirit of a country. In this case, it is a 
powerful, contemporary prose root-
ed in European tradition and spiced 
with the new and undiscovered.

Report compiled by Tom Chalmers, 
Managing Director at IPR License.

Paul Sebes

Miljenko Jergović, author
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Publishing is Another Victim of Syria’s Civil War
By M. Lynx Qualey

The fierce conflict over Syria’s fu-
ture, which began with great hopes 
in the spring of 2011, has battered 
the country’s publishing industry.

“Now the conflict is entering its 
third year,” said Osama Esber, who 
founded the Dar Bidayat publishing 
house in Damascus in 2004, “and 
publishing will be one of its victims.”

Many publishers have joined 
the two million other Syrians who 
have left the country. But some have 
remained, Esber said. Life continues, 
and people find ways to fight the sit-
uation. Yet the problems these pub-
lishers face are enormous.

“The price of paper in Syria is 
linked to the dollar because Syria 
imports all kinds of papers,” Esber 
said. “So the rise of the dollar made 
paper very expensive, and this af-
fected the industry.”

Other supplies have also in-
creased in price. Even for the pub-
lisher who can afford to keep print-
ing, the danger is ever-present. Most 
print shops are located in neighbor-
hoods that have witnessed heavy 
conflict, such as al-Qaddam and 
al’Asali. Sometimes, Esber said, “you 
print the book but you cannot move 
it to the store, and this happened to 
me.”

In August of 2012, Esber de-
cided the dangers were too great. He 
left behind his publishing business 
and his warehouse full of beloved 
books, and moved with his family to 
Chicago.

Samer al-Kadri and Gulnar 
Hajo, who run Bright Fingers Pub-
lishing House, also made the deci-
sion to leave Damascus, relocating 
first to Jordan and then to Istanbul. 
“The publishing house lost a lot of 

money, and we lost many books,” 
al-Kadri said. “They were destroyed 
during the bombings carried out by 
al-Assad and his forces.”

Bright Fingers used to publish 
up to 25 new children’s books each 
year “before the revolution started,” 
al-Kadri said. “But now, in the past 
three years, we have produced only 
10 books.” Al-Kadri and Hajo work 
out of their home, print their books 
in Beirut, and ship from Beirut.

“Even our ability to participate 
in book fairs had been curtailed,” al-
Kadri said. “For example, last year 
we participated in only three Ara-
bic book fairs, while in the past, we 
would have visited ten.”

Their inability to get to fairs and 
the difficulties in distribution have 
meant that Bright Fingers can’t pro-
duce as many books as in the past. 
Also, al-Kadri said, the house has 
lost its main market. “Syria has been 
our focus in distribution and Syria is 

a key country for us.” They stopped 
distributing inside Syria a year and 
a half ago.

In the last three years, it has 
become extremely difficult to move 
books around inside Syria, and the 
only way to ship books out of Syria 
is through Lebanon. “For this and 
other reasons,” al-Kadri said, “books 
now cost three times what they used 
to. So a lot of publishing houses have 
stopped producing new books and 
only sell their old stock.”

Also, for the publishers who re-
main, Esber said, the book-buying 
public has become very narrow. Da-
mascus, Aleppo, and Homs were the 
major markets for books in Syria—
in addition to the coastal region—
but people no longer have the time, 
the attention, or the means to buy 
books. “They stick to satellite televi-
sion stations and the internet when 
electricity is available.”

“If there are still bookstores,” 

al-Kadri said, “they are confined to 
the heart of Damascus or in coastal 
cities like Tartous and Latakia. Other 
areas have been totally destroyed 
with entire populations displaced.”

Esber said that he had heard 
that the biggest bookshop in Syria, 
Damascus’s al-Nuri, has been put up 
for sale.

The economic difficulties, on 
top of the danger, has made it very 
difficult for publishers to operate. 
“The whole of publishing is not more 
than ten percent of what it was in 
the past,” al-Kadri said.

Even so, censorship mecha-
nisms remain in place. The worst 
part of this, Esber said, “is the role of 
the Writers Union” in censoring new 
works. “Syndicates or unions are 
supposed to protect or defend the 
writers rights—not censor them.”

In a September interview with 
lifestyle website Raseef 22, ac-
claimed Syrian novelist Khaled Khal-
ifa chose to remain optimistic about 
the future. Khalifa, who has decided 
to remain in Damascus, said that the 
banning of his award-winning novel 
In Praise of Hatred in Syria “has nev-
er bothered me. I believe that books 
have wings of their own which allow 
them to fly.”

Al-Kadri also remains optimis-
tic. “We are waiting for the moment 
Bashar al-Assad's regime falls so we 
can get back to Syria at that same 
moment,” al-Kadri said. “We hope 
that we can help, with the rest of 
our people, in building what was 
destroyed by the hands of this dicta-
tor.”

“We are sure that this day is 
coming even though the world has 
abandoned Syria, and abandoned 
the idea of providing assistance to 
Syria and the Syrian people.”

the price of books has tripled, many publishers have relocated to 
other countries, and distribution inside Syria has come to standstill.

Gulnar Hajo and Samer al-Kadri of Syria’s 
Bright Fingers Publishing House, with M. 
Lynx Qualey (center)

Osama Esber, founder Dar Bidayat publishing 
house in Damascus

In South Africa, Education and Niche Markets are Key
By Johan Oliver

Johan Olivier from Kejafa Knowledge 
Works, appraises the South African 
publishing arena and looks at how 
niche publishers can generate oppor-
tunities.

The South African publishing 
and book trade community cer-
tainly have their own challenges 
here at the southern tip of Africa. 
Book stores have had a tough time 
with two factors influencing sales: 
ebooks and the current state of eco-
nomic affairs. In terms of publishing, 
it is important to understand the 
state of growth and change in South 
Africa with the specific emphasis 
placed on the importance of training 
sponsored by the government. His-
torically, educational publishing did 
exceptionally well and is most prob-

ably still the best area to position 
yourself—provided you are able to 
have a slice of the tender cake.

Kejafa Knowledge is as publish-
er and book trader established in a 
niche market—agriculture—and is 
positioned to capitalize on the grow-
ing number of new farmers entering 

the market. We focus on the uplifting 
of skills and hands-on knowledge. 
Ebooks in this market remains a 
challenge and are still a long way off. 
This is especially true when you look 
at the whole of Africa. We have es-
tablished our own network of retail 
points in a non-traditional booksell-

ing environment with great success. 
With the growth and the popular-
ity of our bookshelves throughout 
the rural areas and even in stores 
close to city proximity, readers have 
proved that the possibility exists to 
take books directly to the reader, 
rather than to wait on them to come 
into the city or browse the internet. 
Our philosophy is “books every-
where.”

Publishing and book trading 
in South Africa cannot be underes-
timated. The sales may vary com-
pared to other countries, but it is 
a market that should be explored 
more progressively, especially with 
the continued demand for knowl-
edge and literacy.

Report compiled by Tom Chalmers, 
Managing Director at IPR License.



Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, 
sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste natus error sit voluptatem accu-
santium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae 
dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 
dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consecte-
tur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. 
Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi con-
sequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui 
dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis prae-
sentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 
repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut alquip ex ea commodo consequat. Duis 
aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste natus error sit 
voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi archi-
tecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia 
dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam ali-
quam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut 
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quibusdam et aut offi ciis debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recu-
sandae. Itaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perfer-
endis doloribus asperiores repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-
do consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis 
et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut 
fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem 
ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit labori-
osam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam ni-
hil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio 
dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint 
occaecati cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et 
harum quidem rerum facilis est et expedita distinctio. At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis 
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 

sentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
sentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
sentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 

expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 

placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 

debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 

rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-

repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 
repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 

aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut alquip ex ea commodo consequat. Duis 
repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut alquip ex ea commodo consequat. Duis 
repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 

aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut alquip ex ea commodo consequat. Duis 
aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut alquip ex ea commodo consequat. Duis 

non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste natus error sit 
aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste natus error sit 
aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 

voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi archi-
non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste natus error sit 
voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi archi-
non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste natus error sit 

tecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 
voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi archi-
tecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 
voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi archi-

consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia 
tecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia 
tecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 

dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam ali-
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia 
dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam ali-
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia 

quam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut 
dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam ali-
quam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut 
dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam ali-

aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
quam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut 
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
quam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut 
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aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 

ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 

cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 

quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 

minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 

quibusdam et aut offi ciis debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recu-
minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quibusdam et aut offi ciis debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recu-
minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 

sandae. Itaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perfer-
quibusdam et aut offi ciis debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recu-
sandae. Itaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perfer-
quibusdam et aut offi ciis debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recu-

endis doloribus asperiores repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 
sandae. Itaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perfer-
endis doloribus asperiores repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 
sandae. Itaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perfer-

labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-
endis doloribus asperiores repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-
endis doloribus asperiores repellat. Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 

do consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-
do consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-

occaecat cupidatat non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste 
do consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste 
do consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 

natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis 
occaecat cupidatat non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis 
occaecat cupidatat non proident, sunt in culpa qui offi cia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste 

et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut 
natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis 
et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut 
natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis 

fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem 
et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut 
fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem 
et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut 

ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore 
fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem 
ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore 
fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem 

magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit labori-
ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit labori-
ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore 

osam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam ni-
magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit labori-
osam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam ni-
magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit labori-

hil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio 
osam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam ni-
hil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio 
osam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam ni-

dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint 
hil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio 
dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint 
hil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio 

occaecati cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et 
dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint 
occaecati cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et 
dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint 

harum quidem rerum facilis est et expedita distinctio. At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis 
occaecati cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et 
harum quidem rerum facilis est et expedita distinctio. At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis 
occaecati cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et 

praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
harum quidem rerum facilis est et expedita distinctio. At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis 
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
harum quidem rerum facilis est et expedita distinctio. At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis 

similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, 

expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
similique sunt in culpa qui offi cia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et 

placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime 

debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut offi ciis 

rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-
rum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores 
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum re-

aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae 

ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio dignissimos 

cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 

quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
cupiditate non provident, similique sunt in culpa qui offi cia deserunt mollitia animi id est laborum et dolorum fuga. Et harum 

minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo 
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