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Pre-Frankfurt Buzz: Big Topics in Global Publishing
Every October, the world’s top pub-
lishing professionals convene in 
Germany for the most important 
publishing event of the year: the 
Frankfurt Book Fair. This year’s 
event will be even bigger and bet-
ter, with new opportunities for you 
to network, transact business, and 
make the most of your time. 

Herein we provide you with a 
preview of what’s new, what’s hap-
pening, and what are likely to be 
some of the hot topics of discussion 
in and around the Fair.

—Edward Nawotka, Editor-in-
Chief, Publishing Perspectives

Surprise: North America’s Top 
Translation Publisher Is...
Amazon. Yes, you read that right. 
In 2012, the Seattle-based online 
retailer’s AmazonCrossing imprint 
published more works of fiction and 
poetry in translation than any other 
press, except for Dalkey Archive, and 
is the largest publisher of literature 
in translation so far this year, ac-
cording to the “Translation Data-
base” compiled by Three Percent at 
the University of Rochester. 

Even better: Amazon Publish-
ing’s most successful titles to date 
have been translations. German 
writer Oliver Pötzsch—whose Hang-
man’s Daughter series includes The 
Hangman’s Daughter (2010), The 
Dark Monk (2012), and The Beg-
gar King (2013)—has become the 
first Amazon Publishing author to 
sell one million copies in combined 
print, audio, and Kindle English lan-

guage editions worldwide. 
What’s more, the number of 

works of fiction and poetry in trans-
lation published in the United States 
has been growing steadily over the 
past five years, jumping from 360 
titles in 2008 to 453 in 2012—with 
an increase of 26.3% from 2011 to 
2012 alone. The reason: A total of 
153 US publishers are now publish-
ing literary translations. This is sev-
en more than in 2012. And they are 
individually producing more, with 
the top 10 publishers bringing out 
an average of 15 titles and the top 20 
averaging 10 books each year. Over-
all, it’s a 42% increase in production 
among publishers over the last three 
years.

Royalties at Center of Battle 
Over E-Books in UK

In the UK, authors are paid 
some 6p every time a print book 
of theirs is loaned to a patron, but 

as yet, they get nothing for digital 
loans. Publishers, meanwhile, are 
licensing their books to aggregators 
such as Overdrive, making the situa-
tion more muddled.

It’s all unsettling to authors and 
agents, who continue to haggle with 
publishers for more favorable terms, 
especially in light of the fact that 
bookstores continue to reduce shelf 
space and the do-it-yourself route, 
whether offered by agents acting as 
publishers or self-publishing plat-
forms, promises to return to authors 
a  greater share of the revenue than 
publishers are offering. 

This type of debate is going to 
become more and more acute across 
the world as international self-pub-
lishing platforms, such as Apple’s 
iBooks Author, Kindle Direct Pub-
lishing, Kobo’s Writing Life, Canada’s 
Wattpad, and self-publishing pio-
neer Smashwords target overseas 
authors with greater intensity.

Latin America is Publishing’s 
Next Digital Frontier

With Spain’s economy continu-
ing to suffer, international Spanish-
language publishers are looking to 
more than half a billion readers in 
Latin America to bolster their bot-
tom line. Exports to Central and 
South America have increased in 
recent years, particularly as the 
economy in the region has proved 
surprisingly resilient amid the gen-
eral global economic downturn. 

The next frontier is digital 
bookselling and publishing. At pres-
ent, of the large North American 
e-booksellers, only Apple offers a 
pan-American e-bookselling service 
that caters specifically to Spanish-
language speakers throughout the 
continent. But that also looks likely 
to change, as indigenous booksellers 
across the region, including Ghandi 
in Mexico, Ebooks Patagonia in Chile, 

and BajaLibros in Argentina, look to 
capitalize on the vacuum left by the 
absence of the North Americans.

In Brazil, the situation is differ-
ent. On a single day last December, 
Kobo, Google, and Amazon all si-
multaneously launched their e-book 
operations in the country, following 
Apple’s lead a few weeks earlier. Ap-
ple continues to lead the market in 
Brazil, followed by Amazon and then 
Google. The digital market share in 
Brazil accounted for just 0.47% of 
total book sales in 2012. The fore-
cast for 2013 is somewhat better, 
coming in at 2.63%.

Record Rights and E-Book 
Activity Throughout Asia

With more than half of the 
world’s population in the 19 coun-
tries in Asia, and the economies in 
the region holding steady, expect to 
hear more and more news coming 
from Asia. 

The rights market, in particu-
lar, is heating up, and 2013 has had 
news of several record setting ad-
vances. In March, Amish Tripathi, an 
Indian banker turned best-selling 
author, received a record-breaking 
50 million rupee advance (valued 
at $912,000) from Westland Press 
for the South Asian rights to his 
next three books. And in June, The 
Minumsa Publishing Group won a 
hard fought auction for the rights to 
Japanese author Haruki Murakami’s 
latest novel, for what is said to be 
a record-breaking 150 million yen 
(about $1.49 million). 

Also in Korea, Samsung, whose 
Galaxy Android-powered phones 
and “phablets” outsold Apple’s 
iPhones in the US for the first time 
this past May, is likely to be taking 
more and more meetings as it moves 
closer to content producers and pro-
viders around the world. Though 
at home the electronics giant is 
blamed, in part, for the sharp decline 
in reading among Koreans, who are 
more likely to use their smartphone 
and ubiquitous 4G service to catch 
up on the latest episodes of soap 

operas than read a book. That said, 
the size of the Korean market for 
e-books should hit 583 billion won 
($519.8 million) in 2013, compared 
to 325 billion won for 2012. That’s 
an 80% increase over the previous 
year. 

Elsewhere, e-book retailing is 
burgeoning in smaller developing 
markets. Thailand’s book startup, 
Ookbee, founded in 2010, has at-
tracted nearly three million users 
and dominates the market, having 
taken an 88% market share. And 
the company is expanding, having 
partnered with Indonesia’s Scoop e-
bookstore last October.

Scoop, for its part, has recently 
launched an exclusive e-bookstore 
with Grammedia, one of Indone-
sia’s top publishers, and is offering 
10,000 titles. Scoop, while still small, 
has “hit 500,000 downloads.” In ad-
dition, Ookbee has set up offices in 
Malaysia and Vietnam, where it will 
compete with local e-booksellers 
Alezaa and Sachweb. 
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What aspect of Frankfurt do you 
look forward to every year?

The cliché of, “it’s great to see old 
friends, make new ones, and to just 
see the whole community in one 
place,” is true and I always look 
forward to it. At events in London 
or New York, which are larger 
cities, those who live there tend 
to disperse.  In Frankfurt, there’s 
a feeling of everyone collectively 
sharing an island. I find the fair 
paradoxically long and short.

What has been your greatest success 
at the Fair?

I think that my greatest success at 
Frankfurt is largely a culmination 
of the information gained from hav-
ing attended all of these years. The 
opportunity to get to see so many 
new things—and to meet those 
involved—in our constantly trans-
forming industry is something that 
Frankfurt provides.

What would you tell a Fair-goer they 
cannot miss?

If feeling sporty, a run along the 
river, when it is not raining, is nice.  
At the fair, a quick walk through the 
German publishers’ hall is interest-
ing to compare and contrast. While 
many hotel lobbies fill up following 
dinners, none fill up to quite the 
same degree as the Frankfurter Hof. 

What event or aspect of the Fair has 
surprised you?
The fact that the Fair remains as 
well-attended and important as 
ever—despite our now constant 
connection to everyone all the time. 
Frankfurt has been elastic enough 
to continue to evolve. There are still 
announcements and developments 
that come out of Frankfurt and that 
can have a bigger impact when done 
with much of the trade present in 
one location.

Do you have a favorite spot to take 
people for dinners or meetings?
The undiscovered gem is usually, 
futilely, attempted to be kept undis-
covered. The easiest way to get off of 
the beaten track is to go somewhere 
that didn’t exist the previous year. 
The Jumeirah held this role last year 
and it’s one that The Pure, Roomers, 
and Villa Kennedy have occupied in 
their first years. 
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Q&A with the Pros: Why Frankfurt Matters

What aspect of Frankfurt do you 
look forward to every year?
Meeting up with dear and old 
friends. I’ve been going to Frankfurt 
every year since 1970 and there are 
some people I have been meeting ev-
ery one of those years.

What has been your greatest success 
at the Fair?
There are many to choose from. At 
least a dozen years have been en-
livened by multiple auctions for a 
particular book. But selling Eliza-
beth Chadwick’s debut novel, sight 

unseen, to her first German pub-
lisher was a wonderful moment. The 
publisher so loved my pitch for it 
she couldn’t bear not to buy it on the 
spot. I agreed to sell it to her on con-
dition we undid the deal if she didn’t 
love the manuscript. The deal went 
through.

What would you tell a Fair-goer they 
cannot miss?
Trying to allow themselves time for 
a stroll outside to the market stalls, 
within the Fair grounds. I stock up 
on presents for friends (and myself) 
on the Sunday morning before we fly 
home.

How early does your Fair schedule 
book up? 
I received my first meeting request 
in mid-June this year. I expect my 
schedule to become full during Au-
gust. Unfortunately US publishers 
often only start thinking about their 
schedules in September . . .

What aspect of Frankfurt do you 
look forward to every year?
I really love the talk in the aisles, the 
perspectives from around the world 
of publishing. As an old sales direc-
tor, though, I really miss the half 
hourly pitch, one minute to a whole-
saler in Malta, the next to an Indian 

distributor, then to a Scandinavian 
book chain. Meet-and-greet isn’t so 
much fun . . .

What has been your greatest success 
at the Fair?
I remember the year I arrived at the 
Fair as 4th Estate’s sales director in 
1997, the year in which we had five 
bestsellers in the top ten for non-
fiction (we were a £5m business 
publishing 40 or 50 books a year) 
and the sense of buzz as that success 
spread across the world, and new 

customers arrived from new territo-
ries saying that they’d heard about 
us and wanted to do business. That 
was pretty special. There were three 
of us on the stand for the first day or 
so. It was buccaneering.   

What would you tell a Fair-goer they 
cannot miss?
The chat, wherever, whenever. 
Frankfurt was a social network 
before Zuckerberg was born, and 
that’s the point. Go to every party, 
bar, meeting, cafe you can, and meet 
as many people as you can. It’s not 
about the deals so much as the net-
work that creates the deals all year.

What event or aspect of the Fair has 
surprised you?
I suppose the big surprise is how ro-
bust and necessary the fair has felt 
despite the dawning of a revolution 
in communication technology. We 
still need to meet, and we need to 
get beyond our parochial national 
borders. At Faber, we still see it as 
a set piece about brand, community 
and the social side of our work on 
behalf of writers in the global mar-

ket for reading, and that despite the 
extraordinary speed of communica-
tion now. 

Do you have a favorite spot to take 
people for dinners or meetings?
I don’t really. I came from the profes-
sional publishing world so I have an 
affection for the bar at the Meridian 
Park hotel, where early in the eve-
ning you can meet a motley crew of 
escapees having a drink. Tends to be 
quiet and the beer is cold.

How early does your Fair schedule 
book up? 
My appointments start coming in 
before Easter and the schedule is 
pretty full by now. That said, I’m not 
a hard working rights or sales per-
son, nor am I an editor whose work 
is away from the fair in the hotels 
and bars. So I always try to keep a 
chunk of time available for the ser-
endipitous bumping into, the over-
heard remark, the discoveries in the 
aisles. Frankfurt, for me, is some-
times about the unscheduled, the 
things you glimpse out of the corner 
of your eye.  

Frankfurt 
was a social 
network before 
Zuckerberg 
was born

Carole Blake: 
Joint MD, 
Blake Friedmann 
Literary Agency

Plus, Tips on How to Have a Successful Fair

Dan Vidra: 
Vice President 
Americas, 
Txtr

By Paul Whitlatch

I’ve been lucky to have gone 
to the Frankfurt Book Fair twice 
now—the first time as a Frankfurt 
Fellow and the second time as that 
program’s moderator. 

I say “lucky” because, for a 
young U.S. editor, foreign travel isn’t 
usually in the cards these days. With 
the ease of email pitches and fre-
quent visits from foreign publishers 
to our New York offices, many pub-
lishers view the notion of sending 
editors to London or Frankfurt as an 
extravagant and needless expense. 

While that rationale makes 

short-term financial sense, it misses 
the point about why the Fair matters 
to editors. 

Blessedly, our industry can’t be 
mechanized in the way so many oth-
ers have been. I don’t foresee a near 
future where algorithms supplant 
creativity, at least for most writers. 
Global publishing is still predicated 
on networks of personal relation-
ships, built over years as editors, 
rights directors, and agents prove 
the durability of their taste and pub-
lishing prowess. Amid a barrage of 
potential projects, submissions from 
sources we trust go to the top of the 
pile. 

Frankfurt remains the most fer-
tile setting for those kind of relation-
ships to take root, and for editors 
today, I think having a global outlook 
is more important than ever. 

If you look back to the break-

away fiction titles of the past two de-
cades—Stieg Larsson, Fifty Shades, 
The Alchemist, Harry Potter, and 
others—plenty of projects are not 
bubbling up through the New York-
agent pipeline. Having contacts 
abroad might mean the difference 
between going after an exciting proj-
ect and being too late.

As English-language publishers 
look increasingly at ways to grow 
revenue internationally, editors also 
could use grounding in the potential 
for their projects to sell in foreign 
markets. At Scribner, we’ve had great 
luck in recent years selling our busi-
ness and idea-book non-fiction—
Tony Wagner’s Creating Innovators, 
for instance—to Asian markets, and 
I know full well that the chance of 
selling a memoir to Germany is zilch. 
I marveled recently as I watched the 
agent for an Israeli novel I acquired, 
The Hilltop by Assaf Gavron, go on to 
sell it in a half dozen territories after 
the Scribner deal.

Frankfurt, for me, isn’t all about 
foreign language markets either. I’ve 
gotten to know the UK scene far bet-
ter at the Fair than I have from scat-
tered meetings with British editors 
and agents over the years. 

There is so much to be gained 
for young editors in Frankfurt, and 
I hope many more of my U.S. col-
leagues find ways to attend in the 
coming years. Apply to the Fellow-
ship, twist your boss’s arm, and 
demand it when you get a promo-
tion. There is no better way to make 
lasting contacts and feel a part of a 
global enterprise.

I’ll be going back to Frankfurt 
for the third time this fall, and I’m 
starting to feel more like a seasoned 
veteran. I know which meetings 
will be primarily about selling, and 
which ones might reveal a gem title 
from across an ocean. I know that 
getting from hall 3 to 6 is like com-
muting across town in rush hour. I 
know that hanging out in the Frank-
furter Hof past midnight may well be 
just as useful as an afternoon full of 
meetings. 

And I know not to schedule 
meetings before 10 a.m. See you at 
the Fair.

An American Editor in Frankfurt
There is no better 

way to make lasting 
contacts and feel a part of 
a global enterprise.

 I think having a 
global outlook is more 
important than ever.

Stephen Page: 
Publisher and CEO, 
Faber & Faber
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What aspect of Frankfurt do you 
look forward to every year?
I look forward to getting to that first 
meeting. Because once you’re there, 
that means the prep is done, the 
flight is behind you, and you can get 
down to the fun of seeing so many fa-
miliar faces, catching up, and finding 
out what’s new. The last meeting is 

also a real treat, truth be told. Shar-
ing good news with a client. And the 
beer. The beer is very good. 

What has been your greatest success 
at the Fair?
Each year has its own highlights, and 
sometimes it’s a sale or a conversa-
tion with someone I admire. But I 
think surviving my first Frankfurt 
and realizing I wanted to come back 
would be the biggest success.  

What would you tell a Fair-goer they 
cannot miss?

Hachette Party.

What event or aspect of the Fair has 
surprised you?
Culinarily, it’s the potatoes at Adolf 
Wagner. How do they do it? Profes-
sionally, it’s the way the relation-
ships with editors and agents get 
so much more gratifying year after 
year as the books find their way and 
become successful. Once the books 
matriculate, there’s so much more to 
discuss and absorb. 

Do you have a favorite spot to take 
people for dinners or meetings?
I’ll never tell.

Farley Chase: 
President and 
Founder, Chase 
Literary Agency

Show someone around who is at 
Frankfurt for the first time and may-
be does not have the security blan-
ket or entertainment budget of the 
major publishing houses and stands 
that are like small islands or cities. 
Help them, make them feel welcome, 

guide them and importantly, include 
them in your social life. Someone did 
that for me at my first Frankfurt and 
I have never forgotten that kindness.

—Tony Mulliken, Chairman, 
Midas PR, London UK

Giving Back: Pass on Your Frankfurt Experience

Image © Frankfurt Book Fair / Alexander Heimann



What aspect of Frankfurt do you 
look forward to every year?

The cliché of, “it’s great to see old 
friends, make new ones, and to just 
see the whole community in one 
place,” is true and I always look 
forward to it. At events in London 
or New York, which are larger 
cities, those who live there tend 
to disperse.  In Frankfurt, there’s 
a feeling of everyone collectively 
sharing an island. I find the fair 
paradoxically long and short.

What has been your greatest success 
at the Fair?

I think that my greatest success at 
Frankfurt is largely a culmination 
of the information gained from hav-
ing attended all of these years. The 
opportunity to get to see so many 
new things—and to meet those 
involved—in our constantly trans-
forming industry is something that 
Frankfurt provides.

What would you tell a Fair-goer they 
cannot miss?

If feeling sporty, a run along the 
river, when it is not raining, is nice.  
At the fair, a quick walk through the 
German publishers’ hall is interest-
ing to compare and contrast. While 
many hotel lobbies fill up following 
dinners, none fill up to quite the 
same degree as the Frankfurter Hof. 

What event or aspect of the Fair has 
surprised you?
The fact that the Fair remains as 
well-attended and important as 
ever—despite our now constant 
connection to everyone all the time. 
Frankfurt has been elastic enough 
to continue to evolve. There are still 
announcements and developments 
that come out of Frankfurt and that 
can have a bigger impact when done 
with much of the trade present in 
one location.

Do you have a favorite spot to take 
people for dinners or meetings?
The undiscovered gem is usually, 
futilely, attempted to be kept undis-
covered. The easiest way to get off of 
the beaten track is to go somewhere 
that didn’t exist the previous year. 
The Jumeirah held this role last year 
and it’s one that The Pure, Roomers, 
and Villa Kennedy have occupied in 
their first years. 
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Q&A with the Pros: Why Frankfurt Matters

What aspect of Frankfurt do you 
look forward to every year?
Meeting up with dear and old 
friends. I’ve been going to Frankfurt 
every year since 1970 and there are 
some people I have been meeting ev-
ery one of those years.

What has been your greatest success 
at the Fair?
There are many to choose from. At 
least a dozen years have been en-
livened by multiple auctions for a 
particular book. But selling Eliza-
beth Chadwick’s debut novel, sight 

unseen, to her first German pub-
lisher was a wonderful moment. The 
publisher so loved my pitch for it 
she couldn’t bear not to buy it on the 
spot. I agreed to sell it to her on con-
dition we undid the deal if she didn’t 
love the manuscript. The deal went 
through.

What would you tell a Fair-goer they 
cannot miss?
Trying to allow themselves time for 
a stroll outside to the market stalls, 
within the Fair grounds. I stock up 
on presents for friends (and myself) 
on the Sunday morning before we fly 
home.

How early does your Fair schedule 
book up? 
I received my first meeting request 
in mid-June this year. I expect my 
schedule to become full during Au-
gust. Unfortunately US publishers 
often only start thinking about their 
schedules in September . . .

What aspect of Frankfurt do you 
look forward to every year?
I really love the talk in the aisles, the 
perspectives from around the world 
of publishing. As an old sales direc-
tor, though, I really miss the half 
hourly pitch, one minute to a whole-
saler in Malta, the next to an Indian 

distributor, then to a Scandinavian 
book chain. Meet-and-greet isn’t so 
much fun . . .

What has been your greatest success 
at the Fair?
I remember the year I arrived at the 
Fair as 4th Estate’s sales director in 
1997, the year in which we had five 
bestsellers in the top ten for non-
fiction (we were a £5m business 
publishing 40 or 50 books a year) 
and the sense of buzz as that success 
spread across the world, and new 

customers arrived from new territo-
ries saying that they’d heard about 
us and wanted to do business. That 
was pretty special. There were three 
of us on the stand for the first day or 
so. It was buccaneering.   

What would you tell a Fair-goer they 
cannot miss?
The chat, wherever, whenever. 
Frankfurt was a social network 
before Zuckerberg was born, and 
that’s the point. Go to every party, 
bar, meeting, cafe you can, and meet 
as many people as you can. It’s not 
about the deals so much as the net-
work that creates the deals all year.

What event or aspect of the Fair has 
surprised you?
I suppose the big surprise is how ro-
bust and necessary the fair has felt 
despite the dawning of a revolution 
in communication technology. We 
still need to meet, and we need to 
get beyond our parochial national 
borders. At Faber, we still see it as 
a set piece about brand, community 
and the social side of our work on 
behalf of writers in the global mar-

ket for reading, and that despite the 
extraordinary speed of communica-
tion now. 

Do you have a favorite spot to take 
people for dinners or meetings?
I don’t really. I came from the profes-
sional publishing world so I have an 
affection for the bar at the Meridian 
Park hotel, where early in the eve-
ning you can meet a motley crew of 
escapees having a drink. Tends to be 
quiet and the beer is cold.

How early does your Fair schedule 
book up? 
My appointments start coming in 
before Easter and the schedule is 
pretty full by now. That said, I’m not 
a hard working rights or sales per-
son, nor am I an editor whose work 
is away from the fair in the hotels 
and bars. So I always try to keep a 
chunk of time available for the ser-
endipitous bumping into, the over-
heard remark, the discoveries in the 
aisles. Frankfurt, for me, is some-
times about the unscheduled, the 
things you glimpse out of the corner 
of your eye.  

Frankfurt 
was a social 
network before 
Zuckerberg 
was born

Carole Blake: 
Joint MD, 
Blake Friedmann 
Literary Agency

Plus, Tips on How to Have a Successful Fair

Dan Vidra: 
Vice President 
Americas, 
Txtr

By Paul Whitlatch

I’ve been lucky to have gone 
to the Frankfurt Book Fair twice 
now—the first time as a Frankfurt 
Fellow and the second time as that 
program’s moderator. 

I say “lucky” because, for a 
young U.S. editor, foreign travel isn’t 
usually in the cards these days. With 
the ease of email pitches and fre-
quent visits from foreign publishers 
to our New York offices, many pub-
lishers view the notion of sending 
editors to London or Frankfurt as an 
extravagant and needless expense. 

While that rationale makes 

short-term financial sense, it misses 
the point about why the Fair matters 
to editors. 

Blessedly, our industry can’t be 
mechanized in the way so many oth-
ers have been. I don’t foresee a near 
future where algorithms supplant 
creativity, at least for most writers. 
Global publishing is still predicated 
on networks of personal relation-
ships, built over years as editors, 
rights directors, and agents prove 
the durability of their taste and pub-
lishing prowess. Amid a barrage of 
potential projects, submissions from 
sources we trust go to the top of the 
pile. 

Frankfurt remains the most fer-
tile setting for those kind of relation-
ships to take root, and for editors 
today, I think having a global outlook 
is more important than ever. 

If you look back to the break-

away fiction titles of the past two de-
cades—Stieg Larsson, Fifty Shades, 
The Alchemist, Harry Potter, and 
others—plenty of projects are not 
bubbling up through the New York-
agent pipeline. Having contacts 
abroad might mean the difference 
between going after an exciting proj-
ect and being too late.

As English-language publishers 
look increasingly at ways to grow 
revenue internationally, editors also 
could use grounding in the potential 
for their projects to sell in foreign 
markets. At Scribner, we’ve had great 
luck in recent years selling our busi-
ness and idea-book non-fiction—
Tony Wagner’s Creating Innovators, 
for instance—to Asian markets, and 
I know full well that the chance of 
selling a memoir to Germany is zilch. 
I marveled recently as I watched the 
agent for an Israeli novel I acquired, 
The Hilltop by Assaf Gavron, go on to 
sell it in a half dozen territories after 
the Scribner deal.

Frankfurt, for me, isn’t all about 
foreign language markets either. I’ve 
gotten to know the UK scene far bet-
ter at the Fair than I have from scat-
tered meetings with British editors 
and agents over the years. 

There is so much to be gained 
for young editors in Frankfurt, and 
I hope many more of my U.S. col-
leagues find ways to attend in the 
coming years. Apply to the Fellow-
ship, twist your boss’s arm, and 
demand it when you get a promo-
tion. There is no better way to make 
lasting contacts and feel a part of a 
global enterprise.

I’ll be going back to Frankfurt 
for the third time this fall, and I’m 
starting to feel more like a seasoned 
veteran. I know which meetings 
will be primarily about selling, and 
which ones might reveal a gem title 
from across an ocean. I know that 
getting from hall 3 to 6 is like com-
muting across town in rush hour. I 
know that hanging out in the Frank-
furter Hof past midnight may well be 
just as useful as an afternoon full of 
meetings. 

And I know not to schedule 
meetings before 10 a.m. See you at 
the Fair.

An American Editor in Frankfurt
There is no better 

way to make lasting 
contacts and feel a part of 
a global enterprise.

 I think having a 
global outlook is more 
important than ever.

Stephen Page: 
Publisher and CEO, 
Faber & Faber

Photo: Sarah Lee

What aspect of Frankfurt do you 
look forward to every year?
I look forward to getting to that first 
meeting. Because once you’re there, 
that means the prep is done, the 
flight is behind you, and you can get 
down to the fun of seeing so many fa-
miliar faces, catching up, and finding 
out what’s new. The last meeting is 

also a real treat, truth be told. Shar-
ing good news with a client. And the 
beer. The beer is very good. 

What has been your greatest success 
at the Fair?
Each year has its own highlights, and 
sometimes it’s a sale or a conversa-
tion with someone I admire. But I 
think surviving my first Frankfurt 
and realizing I wanted to come back 
would be the biggest success.  

What would you tell a Fair-goer they 
cannot miss?

Hachette Party.

What event or aspect of the Fair has 
surprised you?
Culinarily, it’s the potatoes at Adolf 
Wagner. How do they do it? Profes-
sionally, it’s the way the relation-
ships with editors and agents get 
so much more gratifying year after 
year as the books find their way and 
become successful. Once the books 
matriculate, there’s so much more to 
discuss and absorb. 

Do you have a favorite spot to take 
people for dinners or meetings?
I’ll never tell.

Farley Chase: 
President and 
Founder, Chase 
Literary Agency

Show someone around who is at 
Frankfurt for the first time and may-
be does not have the security blan-
ket or entertainment budget of the 
major publishing houses and stands 
that are like small islands or cities. 
Help them, make them feel welcome, 

guide them and importantly, include 
them in your social life. Someone did 
that for me at my first Frankfurt and 
I have never forgotten that kindness.

—Tony Mulliken, Chairman, 
Midas PR, London UK

Giving Back: Pass on Your Frankfurt Experience

Image © Frankfurt Book Fair / Alexander Heimann
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Using Public Transportation in Frankfurt
Navigating Frankfurt’s subways, 
trains, trams, and buses can be an 
extra learning process that many 
fairgoers don’t have time to tackle. 
Here’s our quick guide to using the 
city’s public transportation.

All Frankfurt Book fair exhibitor 
and �ive-day trade visitor tickets in-
clude travel on U-Bahn and S-Bahn 
trains, trams, and buses from Tues-
day, 8 October to Sunday, 13 October. 
Single-day trade visitor tickets are 
valid for one day of transportation.

There are several types of trains 
that run through Frankfurt: the U-
Bahn (local underground subway 
lines), S-Bahn (local subway/train 
lines that run further outside the 
city), and above-ground street cars, 
which make more frequent stops. 
Buses also run throughout the city.

Pro Tip: Frankfurt’s trains, 
street cars, and buses do not run 
all night. Check when the last train 
to your station leaves from the city 
center. If you miss the last train, you 
can catch a night bus, which leaves 
from Konstablerwache. More info at 
www.nachtbus-frankfurt.de.

Getting to the Fair
The Frankfurt fairgrounds are ser-
viced by the following stops:

• Festhalle/Messe—U4
• Messe—S3, S4, S5, and S6
• Festhalle/Messe—tram 16 & 17
• Festhalle/Messe—bus 32 & 50

The S3, S4, and S5 stop at the 
Torhaus on the west side of the fair-
grounds between Halls 8 and 6. The 
U4, trams, and buses stop on the east 
side of the fairgrounds at the main 
entrance, closer to Halls 3 and 5.

At the Airport
From the Frankfurt airport (called 
Flughafen in German), you have ac-
cess to the S8 and S9, which run into 
the city every 10 minutes or so, as 
well as ICE and IC trains to destina-
tions further away.

Download the Map
For a map of all S- and U-Bahn lines 
and stops in the Frankfurt area, 
download the PDF from Frankfurt’s 
public transportation authority, the 
RMV, at http://bit.ly/RMVplan.5090
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In Case You Forget to Pack Business Cards . . .
Maybe you forgot to pack extra busi-
ness cards, or you need a few more 
copies of your rights list. Before 
you wander the streets of Frankfurt 
looking for the nearest copy shop, 
stop by one of the three Business 
Centers at the fairgrounds to restock 
your supplies.

The largest Business Center is 
located on Level 3 of the Torhaus, 
between Hall 8 and Hall 6, near the 
S-Bahn entrance. It is open October 
7–13 from 8:30 a.m. to 6:30 p.m. 

This Center offers:
• Photocopiers (b&w and color)
• Fax machines
• Business card printing
• Computer terminals
• Plug-in stations for your laptop
• Internet access
• Printers
• Of�ice supplies

Two more Business Centers—lo-
coated in Hall 8.0 West, Room 
44/45, and in the Congress Center, 
Level 0—offer similar services. 

A Quick Guide to Tipping in Frankfurt
Taxis
Taxi drivers in Germany are accus-
tomed to relatively small tips. Any-
where between 50 cents and 2 euros 
is normal, depending on the amount 
of the fare. 

Restaurants
Again, restaurant staff in Germany 
do not typically receive large tips. At 
casual restaurants, tips are around 3 
to 5 percent of your total. If your bill 
is 30 euros, leave between 1 and 2 
euros.

At fancier restaurants, regard-
less of whether it is lunch or dinner, 
the tip should be up to 10 percent of 
the total. So if your bill is around 100 
euros, leave between 7 and 10 euros 
for the staff.

However, you only need to tip if 
you are happy with the service. Ger-
mans have no qualms about leaving 
smaller tips if something is not to 
their liking.

Bars
The old “dollar per drink” rule 
doesn’t apply in Germany. You don’t 
pay every time you order a drink, but 
rather at the end. In that case, you 
can tip around 5 percent, or leave a 
few euros extra with the bartender.

Hotels
In most hotels, if you feel like tipping 
anyone, like the porter who brings 
your luggage to your room or the 
doorman who gets you a taxi, make 
it 1 euro. More is not necessary. 
If you need to get rid of your extra 
change, leave it in your room for the 
housekeeping staff.

5 Frankfurt Restaurants for Any Budget
Dining out with old friends and new 
contacts is an important part of 
the Frankfurt experience. Thomas 
Minkus, VP of Emerging Media and 
English-Language markets for the 
Frankfurt Book Fair recommends a 
few of his favorite restaurants.

Lohninger
“This is my favorite place in Frank-
furt. Excellent food, great wine list, 
friendly and attentive service. Reser-
vations are a must.”
Austrian / Main Course: 30–40 €
Schweizer Strasse 1
Tel: +49-69-247557860

Allgaiers
“I recently discovered this place and 
fell in love with it right away. It can 
be a bit noisy during peak hours.”
German / Main Course: 20–30 €
Liebigstrasse 47
Tel: +49-69-98956611
www.allgaiers.eu

Herr Franz
“A favorite with Frankfurt’s journal-
ists, politicians, and creative types. 
They allow smoking in one room.”
German / Main course: 17–20 €
Ulmenstrasse. 20
Tel. +49-69-71379609

Knoblauch
“I come here at least once during the 
Fair with a group. We always love 
the food. Reservations are a must.”
French / Main Course: 17–20 €
Staufenstrasse 39
Tel: +49 69-722828

Mezzanotte
“If you do Frankfurt on a budget or if 
you want to take a big group to din-
ner, Mezzanotte is the right place. 
The food is good and affordable.”
Italian / Main Course: 6–20 €
Clemensstrasse 6
Tel: +49-69-71034590

How to Navigate the City of Frankfurt Like a Native

Publishing Perspectives Stage in Hall 8.0
Join us in Hall 8.0 at the re-named 
“Publishing Perspectives Stage” 
(previously the Sparks Stage) for 
four days of conversations, presen-
tations, and discussion with leading 
publishers, journalists, tech experts, 
and more. From October 9–12, you’ll 
�ind a range of sessions address-
ing opportunities, challenges, and 
trends in publishing today.

We look forward to bringing 
you an exciting program through the 
prism of Publishing Perspectives’ 
mission—to give context to trends 
and breaking news in publishing 
around the world.

If you are interested in taking 
part in the Publishing Perspectives 
stage program, email Michelle Turn-
bach at turnbach@book-fair.com.

Image © Frankfurt Book Fair / Peter Hirth

Image © Frankfurt Book Fair / Peter Hirth

Image © Frankfurt Book Fair / Alexander Heimann
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Using Public Transportation in Frankfurt
Navigating Frankfurt’s subways, 
trains, trams, and buses can be an 
extra learning process that many 
fairgoers don’t have time to tackle. 
Here’s our quick guide to using the 
city’s public transportation.

All Frankfurt Book fair exhibitor 
and �ive-day trade visitor tickets in-
clude travel on U-Bahn and S-Bahn 
trains, trams, and buses from Tues-
day, 8 October to Sunday, 13 October. 
Single-day trade visitor tickets are 
valid for one day of transportation.

There are several types of trains 
that run through Frankfurt: the U-
Bahn (local underground subway 
lines), S-Bahn (local subway/train 
lines that run further outside the 
city), and above-ground street cars, 
which make more frequent stops. 
Buses also run throughout the city.

Pro Tip: Frankfurt’s trains, 
street cars, and buses do not run 
all night. Check when the last train 
to your station leaves from the city 
center. If you miss the last train, you 
can catch a night bus, which leaves 
from Konstablerwache. More info at 
www.nachtbus-frankfurt.de.

Getting to the Fair
The Frankfurt fairgrounds are ser-
viced by the following stops:

• Festhalle/Messe—U4
• Messe—S3, S4, S5, and S6
• Festhalle/Messe—tram 16 & 17
• Festhalle/Messe—bus 32 & 50

The S3, S4, and S5 stop at the 
Torhaus on the west side of the fair-
grounds between Halls 8 and 6. The 
U4, trams, and buses stop on the east 
side of the fairgrounds at the main 
entrance, closer to Halls 3 and 5.

At the Airport
From the Frankfurt airport (called 
Flughafen in German), you have ac-
cess to the S8 and S9, which run into 
the city every 10 minutes or so, as 
well as ICE and IC trains to destina-
tions further away.

Download the Map
For a map of all S- and U-Bahn lines 
and stops in the Frankfurt area, 
download the PDF from Frankfurt’s 
public transportation authority, the 
RMV, at http://bit.ly/RMVplan.5090
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Tarifgebiet 5090, Flughafen Fare Zone 5090, Airport

RE-/SE-/RB-Haltestelle  RE/SE/RB stop
keine Hinweise zur Barrierefreiheit 
no information regarding barrier-free access

Straßenbahn Tram Straßenbahn barrierefrei / eingeschränkt barrierefrei
Tram barrier-free / limited barrier-free access  

15 / 

U-Bahn Subway U-Bahn barrierefrei / eingeschränkt barrierefrei
Subway barrier-free / limited barrier-free access  

U6 und U7 eingeschränkt barrierefrei, andere U-Bahn-Linien barrierefrei
U6 & U7 limited barrier-free access, other subway lines barrier-free 

/ 

S-Bahn Commuter train

S-Bahn barrierefrei / eingeschränkt barrierefrei
Commuter train barrier-free / limited barrier-free access  

/ verkehrt nur zeitweise  
Not in full-time operation
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*
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Vorsicht Stufe!

Eingeschränkte Barrierefreiheit 

auf den Linien U6 und U7 bis 2013

Stand November 2012 – Aktueller Stand unter www.traffiQ.de

In Case You Forget to Pack Business Cards . . .
Maybe you forgot to pack extra busi-
ness cards, or you need a few more 
copies of your rights list. Before 
you wander the streets of Frankfurt 
looking for the nearest copy shop, 
stop by one of the three Business 
Centers at the fairgrounds to restock 
your supplies.

The largest Business Center is 
located on Level 3 of the Torhaus, 
between Hall 8 and Hall 6, near the 
S-Bahn entrance. It is open October 
7–13 from 8:30 a.m. to 6:30 p.m. 

This Center offers:
• Photocopiers (b&w and color)
• Fax machines
• Business card printing
• Computer terminals
• Plug-in stations for your laptop
• Internet access
• Printers
• Of�ice supplies

Two more Business Centers—lo-
coated in Hall 8.0 West, Room 
44/45, and in the Congress Center, 
Level 0—offer similar services. 

A Quick Guide to Tipping in Frankfurt
Taxis
Taxi drivers in Germany are accus-
tomed to relatively small tips. Any-
where between 50 cents and 2 euros 
is normal, depending on the amount 
of the fare. 

Restaurants
Again, restaurant staff in Germany 
do not typically receive large tips. At 
casual restaurants, tips are around 3 
to 5 percent of your total. If your bill 
is 30 euros, leave between 1 and 2 
euros.

At fancier restaurants, regard-
less of whether it is lunch or dinner, 
the tip should be up to 10 percent of 
the total. So if your bill is around 100 
euros, leave between 7 and 10 euros 
for the staff.

However, you only need to tip if 
you are happy with the service. Ger-
mans have no qualms about leaving 
smaller tips if something is not to 
their liking.

Bars
The old “dollar per drink” rule 
doesn’t apply in Germany. You don’t 
pay every time you order a drink, but 
rather at the end. In that case, you 
can tip around 5 percent, or leave a 
few euros extra with the bartender.

Hotels
In most hotels, if you feel like tipping 
anyone, like the porter who brings 
your luggage to your room or the 
doorman who gets you a taxi, make 
it 1 euro. More is not necessary. 
If you need to get rid of your extra 
change, leave it in your room for the 
housekeeping staff.

5 Frankfurt Restaurants for Any Budget
Dining out with old friends and new 
contacts is an important part of 
the Frankfurt experience. Thomas 
Minkus, VP of Emerging Media and 
English-Language markets for the 
Frankfurt Book Fair recommends a 
few of his favorite restaurants.

Lohninger
“This is my favorite place in Frank-
furt. Excellent food, great wine list, 
friendly and attentive service. Reser-
vations are a must.”
Austrian / Main Course: 30–40 €
Schweizer Strasse 1
Tel: +49-69-247557860

Allgaiers
“I recently discovered this place and 
fell in love with it right away. It can 
be a bit noisy during peak hours.”
German / Main Course: 20–30 €
Liebigstrasse 47
Tel: +49-69-98956611
www.allgaiers.eu

Herr Franz
“A favorite with Frankfurt’s journal-
ists, politicians, and creative types. 
They allow smoking in one room.”
German / Main course: 17–20 €
Ulmenstrasse. 20
Tel. +49-69-71379609

Knoblauch
“I come here at least once during the 
Fair with a group. We always love 
the food. Reservations are a must.”
French / Main Course: 17–20 €
Staufenstrasse 39
Tel: +49 69-722828

Mezzanotte
“If you do Frankfurt on a budget or if 
you want to take a big group to din-
ner, Mezzanotte is the right place. 
The food is good and affordable.”
Italian / Main Course: 6–20 €
Clemensstrasse 6
Tel: +49-69-71034590

How to Navigate the City of Frankfurt Like a Native

Publishing Perspectives Stage in Hall 8.0
Join us in Hall 8.0 at the re-named 
“Publishing Perspectives Stage” 
(previously the Sparks Stage) for 
four days of conversations, presen-
tations, and discussion with leading 
publishers, journalists, tech experts, 
and more. From October 9–12, you’ll 
�ind a range of sessions address-
ing opportunities, challenges, and 
trends in publishing today.

We look forward to bringing 
you an exciting program through the 
prism of Publishing Perspectives’ 
mission—to give context to trends 
and breaking news in publishing 
around the world.

If you are interested in taking 
part in the Publishing Perspectives 
stage program, email Michelle Turn-
bach at turnbach@book-fair.com.

Image © Frankfurt Book Fair / Peter Hirth

Image © Frankfurt Book Fair / Peter Hirth

Image © Frankfurt Book Fair / Alexander Heimann
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CHILDREN’S & YOUNG ADULT
BOOKS & MEDIA

Many attendees of the Frankfurt Book Fair 
think of Hall 3.0 as a German hall. In truth, 
it is home to publishers from Spain, Russia, 
Malaysia, China, India, Croatia, Germany, 
and others. It’s also the place to be if you 
want to learn more about the next genera-
tion of readers.

Birgit Fricke heads up the Frankfurt 
Book Fair’s special focus on children’s and 
YA books, the centrepiece of which is the 
Forum Children’s and Young Adult Media in 
Hall 3.0. Having worked for the Book Fair for 
about 15 years and studied at the Institute 
for Children’s Literature in Frankfurt, Fricke 
has kept a close eye on how kids’ books have 
changed over the past decade. “The way of 
producing books has adapted to new read-
ing behaviours. But in the European market, 
print and digital are still living very well to-
gether. It’s still essentially a print market,” 
Fricke said. 

At the same time, the market for chil-

dren’s and YA media is booming. Publishers 
of these books are investing in product and 
brand experiences to meet the demands and 
media usage habits of their discerning target 
audience. Kids identify devices with reading 
and are accustomed to watching their favou-
rite stories unfold across various multiple 
platforms, media, and devices.
Featuring a stage, Illustrators’ Corner, café, 
events throughout the week, parties, appear-
ances by costumed characters, concerts (in-
cluding a children’s Wagner concert on Sun-
day, 13 October), and more, the Children’s 
Forum in Hall 3.0 will offer an extensive pro-
gram devoted to children’s and young adult 
media. 

Fricke finds that many publishers in the 
US are experiencing a shift in taste when it 
comes to illustrations. Some are looking to 
Europe for ideas. With its walk-through port-
folio and illustrations you can see and touch, 
the Illustrators’ Corner—a must-visit accord-

ing to Fricke—connects publishers with a 
broad range of talented artists. A digital port-
folio will draw special attention to European 
illustrators. 

The Hot Spot Kids & eReading—also locat-
ed in Hall 3.0—is all about digital and social 
reading and writing. Exhibitors will include 
literature portals and social reading tools, as 
well as experts on self-publishing, e-market-
ing, and crowdsourcing. The stage located at 
the Hot Spot will feature exhibitor presenta-
tions throughout the week.

The Frankfurt Academy—the conference 
brand of the Frankfurt Book Fair—will orga-
nise several events focused specifically on 
children’s books. “Experience the Exquisite: 
From Idea to (Product) World” is a three-hour 
workshop (10 October, 2:30–5:30 p.m.) dedi-
cated to showing publishers how to pursue 
a fully integrated product strategy when de-
veloping characters and plots.  On 12 Octo-
ber at 9:30 a.m., children’s book publishers 
(and those interested in learning more about 
this market) will gather for a children’s-book-
themed Business Breakfast. 

Throughout the week, publishers will 
have direct access to their customers, and 
vice versa. And, as Birgit Fricke points out, 
even publishers in the English-speaking 
world should keep in mind that the German 
children who explore the halls of the Messe 
each year are also their customers. “They 
would order from the US, for example. These 
are customers for them, too,” she added. 

CHILDREN’S BOOKS BOOMING IN FRANKFURT

www.book-fair.com/kids

KIDS MEDIA IN 
FRANKFURT

 / Hot Spot Kids & eReading - Hall 3.0
 / Comics Centre - Hall 3.0
 / Forum Children’s & Young Adult  

Media - Hall 3.0
 / Illustrators’ Corner - Hall 3.0
 / Licensing Day Events - Hall 4.0
 / Classroom of the Future - Hall 4.2
 / Children’s Business Breakfast -  

Hall 4.C

Image © Frankfurt Book Fair / Peter Hirth

Image © Frankfurt Book Fair / 
Alexander Heimann
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When Simone Bühler joined the Frankfurt 
Book Fair team in 2003, Russia was the 
Guest of Honour Country. But even before 
that, she worked with Portugal’s Guest of 
Honour organising committee back in 1997. 

Now, as Head of Frankfurt’s Guest of Hon-
our Program, she has the advantage of know-
ing both sides of the coin. When she took on 
this role three years ago, India was the only 
country that had been celebrated as the Book 
Fair’s Guest of Honour more than once. This 
year, Brazil will become the second country 
to achieve this recognition. And they’re tak-
ing full advantage of this opportunity to high-
light their literature, culture, history, and di-
versity. Why the repeat performance? 

“The whole country has changed a lot 
in social terms, politics, and publishing. In 
2013, we’ll see the new Brazil,” said Bühler. 

Brazil is a country that is constantly rein-
venting itself. Under the slogan “a land full 
of voices”, Brazil’s diverse culture and litera-
ture will be on display at the Book Fair.

Seventy authors have already confirmed 
their attendance, including Andréa del 
Fuego, João Paulo Cuenca and Michel Laub, 
as well as the award-winning writers Marina 
Colasanti, Roger Mello, Alberto Mussa, Luiz 
Ruffato and Cristovão Tezza. 

The programme will feature authors of 
fiction, children’s books, poetry, essays, bi-
ographies, specialist books, literary studies, 
and even comics and graphic novels. A team 
of curators is hard at work planning the liter-
ary programme, and Brazilian architect/film-
maker Daniela Thomas will soon unveil plans 
for the 2,300-square-metre Guest of Honour 
pavilion, the heart of the guest country’s ap-

pearance, which will once again be located in 
the Forum on the exhibition grounds. 

“It will be very different from what we’ve 
seen the last two years,” added Bühler, de-
scribing Brazil’s pavilion concept. 

In place of the high-tech projections that 
characterised both New Zealand’s and Ice-
land’s displays, Brazil’s cultural presenta-
tion will be a haptic homage to paper. Thumb 
through the Books on Brazil collection in a 
relaxed atmosphere or stop by toward the 
end of the day for happy hour, which will fea-
ture Brazilian music and potables, potent and 
otherwise. You can also see Brazilian street 
artists on display at the Schirn Kunsthalle, a 
renowned modern art museum in Frankfurt. 
A contingent of Brazilian authors will also at-
tend the International Literature Festival in 
Berlin in September.

“SEE THE NEW BRAZIL” AS GUEST OF HONOUR

2013 GUEST OF HONOUR
BRAZIL

FIND BRAZIL AT THE 
FRANKFURT BOOK FAIR

Guest of Honour Pavilion:
Forum, Level 1

Brazilian Publisher Stands:
Hall 5.1

www.book-fair.com/guest-of-honour

TRANSLATION FUNDING PROGRAMME: $7.6 MILLION IN 10 YEARS

Together, Brazil’s Ministry of Culture and 
the National Library Foundation administer 
the “Program for Supporting The Transla-
tion and Publishing of Brazilian Authors 
Abroad”—a US$7.6 million commitment to 
support the translation of Brazilian works 
abroad through the year 2020.

To date, this is the Brazilian govern-
ment’s largest investment in promoting its 
literature and authors to an international au-
dience. The programme supports literature 
of all genres as well as reissued books.

The National Library Foundation of-
fers grants worth betweem US$2,000 and 
US$8,000 per work. Reissues of titles that 
were translated within the last three years 
will receive financial support worth of 
US$500 to US$4,000 per work.

Companies that have acquiried the rights 
to publish Brazilian authors may apply.

 

Application instructions and forms:

www.bn.br/translationgrant

Image © Frankfurt Book Fair / Alexander Heimann

Image © Frankfurt Book Fair / Peter Hirth
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“A LAND FULL OF VOICES”

CONTRIBUTORS & CONTACTS:
Simone Bühler
Guest of Honor Team
buehler@book-fair.com

Britta Friedrich
Frankfurt Academy and Storydrive
friedrich@book-fair.com

Birgit Fricke
Children’s Publishing
fricke@book-fair.com

Susanne Funk
Education, Technology, and Hall 4.2
funk@book-fair.com

Dorothea Grimberg
English Language and Hall 8
grimberg@book-fair.com

Ruth Kumpmann
International Markets
kumpmann@book-fair.com

Kat Meyer
Frankfurt Academy and CONTEC
Meyer@book-fair.com

Frank Pauli
Sponsorship Opportunities
pauli@book-fair.com

Caroline Vogel
Special Projects, Rights & Licenses
vogel@book-fair.com

Frankfurt Book Fair
Ausstellungs- und Messe GmbH
Braubachstrasse 16
60311 Frankfurt am Main
Germany

Phone: +49 (0)69 2102-0
Fax: +49 (0)69 2102-227
E-mail: servicecenter@book-fair.com

The Frankfurt Book Fair is a meeting 
place for the industry’s experts and 
the most important marketplace for 
books, media, rights and licences 
worldwide.

Join more than 7,400 exhibitors from 
over 100 countries, about 300,000 
visitors, and around 9,000 accred-
ited journalists in October this year 
and take part in shaping the future 
of the industry.

www.book-fair.com

Authors Carola Saavedra and 
Bernardo Carvalho will be 
among the Brazilian authors 
at the Frankfurt Book Fair.

Saavedra has written three 
novels, including Paisagem 
com dromedário, which won 
the Rachel de Queiroz Award 
for Best Young Author.

Carvalho gained recogni-
tion as a journalist before he 
turned to writing novels. He 
has twice received the São 
Paulo Prize for Literature.

In March of this year, the Leipzig 
Book Fair hosted an event put 
on by the organising commit-
tee of Brazil’s Guest of Honour 
appearance at this year’s Frank-
furt Book Fair, where organisers 
announced the authors who will 

attend the fair in October. 
The National Library Foun-

dation selected authors based 
on literary diversity and plural-
ity, established writers and the 
younger generation, a variety of 
genres (prose, poetry, essays, bi-

ography, literary criticism, chil-
dren’s literature, and technical 
and scientific works), as well as 
aesthetic quality. 

Below are the names of just 
some Brazilian authors you’ll 
see in Frankfurt this year.

OVER 90 BRAZILIAN AUTHORS CONFIRMED TO ATTEND FRANKFURT

 / Bernardo Ajzenberg
 / João Almino
 / Francisco Alvim
 / Marçal Aquino
 / Gabriel Bá
 / Pedro Bandeira
 / Nicolas Behr
 / Beatriz Bracher
 / Paulo Henriques Britto
 / Manuela Carneiro da 

Cunha
 / Bernardo Carvalho
 / Ruy Castro
 / Chacal 
 / Paulo Coelho
 / Teixeira Coelho
 / Marina Colasanti
 / Carlos Heitor Cony
 / Ronaldo Correia de Brito
 / Age de Carvalho
 / José Murilo de Carvalho
 / Ignácio de Loyola 

Brandão
 / Mauricio de Sousa

 / Andrea del Fuego
 / Mary Del Priori
 / Fernando Vilela Ferréz
 / Marcelino Freire
 / Eva Furnari
 / Daniel Galera
 / Walnice Nogueira Galvão
 / Fernando Gonsales
 / Maria Rita Kehl
 / Angela Lago
 / Michel Laub
 / Lelis 
 / Luiz Costa Lima
 / Paulo Lins
 / Adriana Lisboa
 / Ana Maria Machado 
 / Maria Esther Maciel
 / Roger Mello
 / Patricia Melo
 / Ana Miranda
 / Fábio Moon
 / Fernando Morais
 / Cíntia Moscovich
 / Daniel Munduruku

 / Lourenço Mutarelli
 / Miguel Nicolelis
 / João Gilberto Noll
 / Nélida Piñón
 / Adélia Prado
 / Nuno Ramos
 / João Ubaldo Ribeiro
 / Ruth Rocha
 / Affonso Romano de 

Sant’Anna
 / Luiz Ruffato
 / Alice Ruiz
 / Carola Saavedra
 / André Sant’Anna
 / Sérgio Sant’Anna
 / Silviano Santiago
 / Lilia Moritz Schwarcz
 / Veronica Stigger
 / Flora Süssekind
 / Joca Reiners Terron
 / Cristovão Tezza
 / Antonio Carlos Viana
 / José Miguel Wisnik
 / Ziraldo

Photo: Bel PedrosaPhoto: WBCO / Oliver Hopf

FOLLOW FRANKFURT:
Twitter: @book_fair or #fbm13
Facebook: /frankfurtbookfair
Blog: book-fair.com/blog
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STM, ACADEMIC & EDUCATION
HALL 4.2

LEARNING IN MOTION: HALL 4.2
There is certainly no shortage of knowledge 
to be gained in Hall 4.2, which is home to 
publishers, trade visitors, and service pro-
viders in the fields of education, science, and 
specialist information. 

In the past, many events in the hall 
were held exclusively in German. This year, 
Frankfurt has organized a selection of events 
in English to encourage more international 
exchange. Susanne Funk, who has headed 
up this division of the Book Fair since 2010, 
thinks Hall 4.2 is the perfect place to high-
light the innovative companies and ideas 
that are changing the field of knowledge ex-
change. “If knowledge and information are 
the most important resources for society in 

the 21st century, then you’ll find all the key 
players from this field in one hall.”  

As in previous years, Hall 4.2 will feature 
an interactive “Classroom of the Future,” 
which will allow you to experience first-hand 
the influence modern technology is having 
on the learning process. Contributing to the 
classroom’s “wow” factor will be a station de-
voted to 3D learning. 

Three events will tie into the Classroom 
of the Future: the International Perspectives 
in Education conference, the Child Develop-
ment and Media education congress, and the 
Headmaster Congress.

Fit for the Future: International 
Perspectives in Education 
This event will be held on Wednesday, 9 Oc-
tober 2013, in the afternoon and is geared 
toward trade visitors, experts on education, 
publishers, teachers, school principals, and 
academics. Dr. Barbara Ischinger will deliver 
the keynote, in which she’ll present the re-
sults of a 23-country study measuring the 
key cognitive and workplace skills needed 
for individuals to participate in society and 
for economies to prosper. 

The Child Development and Media 
Education Congress
Also slated for the Wednesday of the Fair, 
this is an accredited training event for teach-
ers and childcare specialists that will draw 
around 200 educators. 

Headmaster Congress
Details about this event, scheduled for Thurs-
day, 10 October, will be announced shortly. 
All three of these events will be followed by 
receptions in the Classroom of the Future lo-
cated in Hall 4.2.

The Hot Spots Education and Professional & 
Scientific Information will feature talks by 
tech providers and digital innovators. Events 
in the Forum STM and Specialist Information 
will reflect this year’s focus on law and eco-
nomics. And finally, the Forum Production 
in Publishing in Hall 4.0 will celebrate an 
“International Friday” this year, with events 
focused on international workflow standards, 
content sharing, international design trends, 
as well as a collective stand dedicated to 
green publishing.

WHAT’S IN HALL 4.2?

Image © Frankfurt Book Fair / 
Alexander Heimann

Image © Frankfurt Book Fair / Peter Hirth

Image © Frankfurt Book Fair / Alexander Heimann

www.book-fair.com/4.2
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HALLS 5 & 6:
INT’L PUBLISHERS

CONTEC FRANKFURT 
CONFERENCE

WHAT’S NEW IN 
THE AGORA

Every autumn, 100 publishing nations come 
to the Frankfurt Book Fair, and close to 90% 
of those can be found in the International 
Halls (Hall 5 and 6). “If you fancy a literary 
journey around the world, I recommend a 
visit to Halls 5 and 6,” said Ruth Kumpmann, 
Frankfurt’s Director of International Markets. 
“From Argentina to Ghana and Japan to Viet-
nam, there’s so much to discover there—in 
addition to Europe’s most important literary 
voices, the tremendous presence of Guest of 
Honour Brazil, and a host of countries from 
Asia and the Arab world.”

Halls 5 and 6 are home to a number of 
features, including 170 publishers from this 
year’s Guest of Honour, Brazil, as well as 80 
first-time attendees. Or stop by the Forum 
Dialog, where experts discuss international 
markets; the Hot Spot Mobile Stage, where 
you can learn about mobile trends; the Asia 
Lounge; and the Center for Politics, Litera-
ture and Translation.

 “You’ll definitely want to spend some 
time at the “Weltempfang”—the Centre for 
Politics, Literature and Translation—where 
you’ll encounter some of the most interest-
ing authors from these countries live and in 
person,” said Kumpmann.

The International Halls are the best place 
to meet and develop relationships with cul-
tural emissaries from around the world, 
learn about translations, and find inspiration 
for new projects.

HALLS 5 AND 6: WHERE 90% OF THE WORLD’S PUBLISHING LIVES

In ancient Greece, the agora emerged as the 
centre of artistic, athletic, commercial, and 
political life of the city. It was a public space 
used for assemblies and markets. It stands 
to reason then, that the expansive outdoor 
Agora at the heart of the Frankfurt Book Fair 
exhibition grounds would play a similar role. 

Starting this year, the Agora will get a 
facelift with two new additions—the Open 
Stage and the Kids Bubble. 

Caroline Vogel, Head of Special Projects 
for the Frankfurt Book Fair, is excited about 
taking full advantage of the outdoor space. 
“The Agora is a crossroads for Book Fair at-
tendees, a meeting place for trade visitors 

and the space that links all the halls.”
The 700-square-metre Open Stage can 

be rented out for three hours at a time for 
readings, lectures, parties, and promotional 
events. The stage and seating will be covered 
by a canopy and dotted with patio heaters. 

The nearby Kids Bubble will focus on chil-
dren’s publishing events, including readings, 
book signings, photo shoots, and more. This 
event dome can be rented out for 50-minute 
sessions, promotions, and talks, or for longer 
networking lunches and after-hour events. In 
the evenings, bright and colourful light pro-
jections on the dome and canopy will trans-
form both spaces into party venues. 

FRANKFURT’S AGORA: A PLACE TO SEE AND BE SEEN

The Frankfurt Academy team is hard at work 
planning the inaugural edition of CONTEC 
Frankfurt (8 October 2013)—a conference se-
ries launched in Brazil last year and created 
to shine a light on the many ways publishing 
is changing. CONTEC Frankfurt will explore 
new parameters for creating, conveying, cu-
rating, distributing, and attributing value to 
content. Known for her work on the Tools of 
Change conference series, Frankfurt Acad-
emy’s Programme & Community Manager, 
Kat Meyer, is putting together a programme 
that will address the most important issues 
and innovative ideas facing trade and STM 
publishers, authors, service providers, start-
ups, and anyone who has a stake in the fu-
ture of the publishing industry. 

Wiley’s Stephen Smith has been con-
firmed as a keynote speaker, and EDItEUR’s 
Supply Chain program will also be taking 
place within CONTEC Frankfurt. In addition, 
the event will feature a full track devoted to 
the topic of startups and publishers, and an 
international startup showcase.

“Every bit as exciting as the content of 
CONTEC will be the format of the day itself”, 
said Meyer. “Many of the sessions are be-
ing designed with the express intention of 
promoting dialogue and exchange among at-
tendees, speakers, and even those following 
along via Twitter and other social media”, 
she added.

CONTEC FRANKFURT CONFERENCE 
MAKES ITS DEBUT ON 8 OCTOBER

Image © Frankfurt Book Fair / 
Alexander Heimann

Image © Frankfurt Book Fair / Peter Hirth



14   /   HERE WE ARE: FRANKFURT BOOK FAIR 2013

FRANKFURT ACADEMY
CONFERENCES & EVENTS

We know how it is: You schedule your Frank-
furt meetings in half hour intervals, scarcely 
finding the time to grab a sandwich for lunch 
or a cup of coffee to get you through those 
late afternoon conversations. The Book Fair 
is about doing business, and about seeing the 
people with whom you do business. And your 
time is limited. But as Britta Friedrich, Head 
of Events and Programmes for the Frankfurt 
Academy, points out, doing business today 
also means looking ahead and keeping your 
eyes open for innovation. 

“We live in an age of transformation,” 
Friedrich said. “That’s why it’s more impor-
tant than ever to think outside the box—and 

to look beyond your hall at the Book Fair,” 
she added. That’s exactly the kind of fore-
sight and insight the Frankfurt Academy’s 
many events have to offer.

The Frankfurt Academy is the interna-
tional conference brand of the Frankfurt 
Book Fair. The Academy team organises over 
40 conferences, workshops, and trade events 
each year, not only in Frankfurt, but also in 
Brazil, China, and beyond. 

The Academy offers something for every-
one—even those with a packed schedule. The 
programme of conferences, seminars, and 
workshops kicks off on Tuesday, 8 October, 
before the Book Fair even opens its doors.

SEEKING INNOVATION? THERE’S AN EVENT FOR THAT.

FRANKFURT ACADEMY HIGHLIGHTS 2013

8 OCTOBER 2013

CONTEC Frankfurt
8:00 a.m. to 6:00 p.m.
Frankfurt Marriott Hotel

Publishers Launch Frankfurt
8:30 a.m. to 2:00 p.m.
Hall 4.2, Room Dimension

First Timer Seminar
12:00 p.m. to 1:30 p.m.
Hall 4.C, Room Entente 

International Rights Directors Meeting
2:00 p.m. to 5:00 p.m.
Hall 4.0, Room Europa

9 OCTOBER 2013

Business Breakfast Finland
8:15 a.m. to 9:15 a.m.
Hall 4.C, Room Consens

Rights Express
9:30 a.m. to 12:30 p.m.
Hall 4.C, Room Entente 

A Digital Résumé
2:30 p.m. to 5:30 p.m.
Hall 4.C, Room Entente 

10 OCTOBER 2013

Business Breakfast Southeast Asia
8:15 a.m. to 9:15 a.m.
Hall 4.C, Room Consens

What Makes a Beautiful E-book? IDPF 
Workshop
9:30 a.m. to 12:30 p.m.
Hall 4.C, Room Entente

Experience the Exquisite: From Idea to 
(Product) World
2:30 p.m. to 5:30 p.m.
Hall 4.C, Room Entente 

11 OCTOBER 2013

Business Breakfast Eastern Europe
8:15 a.m. to 9:15 a.m.
Hall 4.C, Room Consens

Frankfurt StoryDrive
All day
Hall 4.0, Room Europa

How Do I Reach My Customers? Direct 
and Consumer Marketing
9:30 a.m. to 12:30 p.m.
Hall 4.C, Room Entente

Move Forward: Successful Product 
Management
2:30 p.m. to 5:30 p.m.
Hall 4.C, Room Entente 

12 OCTOBER 2013

Business Breakfast Children’s and 
YA Market
9:30 a.m. to 10:30 a.m.
Hall 4.C, Room Consens

Ignite Event—Self-Publishing
10:30 a.m. to 12:30 p.m.
Hall 8.0, Publishing Perspectives Stage
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One topic that’s particularly close to 
Friedrich’s heart also happens to be the basis 
for all of our work—that is, storytelling. “Sto-
ries are a part of our past, our present, and 
they’ll also continue to be a part of our future. 
It goes without saying that StoryDrive—our 
event focused on new forms of storytelling—
is my personal favourite.” StoryDrive, which 
will be held on 11 October at the Frankfurt 
Book Fair, will also provide an opportunity 
for publishing professionals to meet poten-
tial business partners from the film, TV, and 
games sectors. 

The new platform, CONTEC, is another 
event to which Friedrich is particularly 
looking forward. Dedicated to exploring a 
new “publishing experience”—the process 
of transformation that has triggered the fu-
sion of technology and content, this one-day 
conference will take place on 8 October, the 
Tuesday before the Book Fair. “I love explor-
ing and promoting new things—my work 
with the Academy allows me to do this, spe-
cifically by developing new formats and pro-
grams,” said Friedrich. 

And during the week, you can choose 
from a series of three-hour-long training ses-
sions, including “A Digital Résumé” (Wednes-
day, 9 October in Hall 4.C), which will high-
light those strategies and concepts that have 
delivered what they promised. 

The Frankfurt Academy’s events are or-
ganized by five different themes: Rights & 
Markets, Development  & Production, Mar-
keting & Sales, Trends & Innovation, and 
Management & Strategy.

FRANKFURT ACADEMY QUARTERLY

The FAQ Magazine keeps Academy partici-
pants informed about important internation-
al industry trends.

Subscribe for free! 
Send an email to:

faq@book-fair.com

ABOUT THE FRANKFURT ACADEMY
The Frankfurt Academy is the international 
conference brand of the Frankfurt Book Fair. 
Each year, the Academy team organises over 
40 conferences, workshops, and trade events 
throughout the world. 

By analysing international trends and 
developments in global publishing, the Acad-
emy and its network of publishing and media 
professionals put together important back-

ground information and deliver practical 
recommendations for dealing with the latest 
changes in the media industry. Events and 
speakers explore innovative ideas, vision-
ary concepts, promising new markets, and 
forward-looking business solutions.

Find out more about these events online:

www.book-fair.com/academy

STORYDRIVE 
FRANKFURT

TRAINING 
SEMINARS

SUBSCRIBE TO 
FAQ MAGAZINE
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GET TOGETHER
GET INSPIRED

GET AHEAD

THE WHOLE PUBLISHING EXPERIENCE

When books meet technology it changes the experience of 
publishing – of creating, conveying, distributing and 

attributing value to content. CONTEC is a new, interactive event 
experience created to address the complexity of today’s 
publishing business. CONTEC brings together the entire 

publishing ecosystem to redefi ne and redesign the 
experience of publishing.

 
Brought to you by Frankfurt Academy – 

the conference brand of Frankfurt Book Fair.

08 OCTOBER 2013
FRANKFURT MARRIOTT HOTEL

RESERVE YOUR
SPACE TODAY!

book-fair.com/contec

#fbm13 facebook.com/frankfurtacademy
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